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AN  IMPRESSIVE  ROLL  CALL 

¥F  THE  best  advertising  is  a  satisfied  customer,  daily  newspaper  space  has 
^  never  been  better  advertised  than  by  the  quotations  in  the  adjacent 
columns.  The  newspaper's  customers,  ranging  from  the  great  American 
Tobacco  Company  with  its  coast-to-coast  campaigns  running  into  the  millions 
of  dollars,  to  firms  whose  products  and  resources  demand  intense  concen¬ 
tration  on  carefully  chosen  markets,  all  tell  the  same  story.  In  a  sentence, 
it  is  that  newspaper  advertising  gets  the  sales  story  to  the  consumer  at  the 
time  and  the  place  most  advantageous  to  the  buyer  and  seller  of  the  product. 


Large  Advertisers  Tell  of  Success  Won 
Through  Power  of  Newspaper  Space 

Fifty  Corporations  Spending  Total  of  $67,000,000  Yearly  in  Advertising  Pay  Tribute  to  Dailies  in 

New  Booklet  Issued  by  Bureau  of  Advertising 

A  STORY  of  the  part  played  by  news-  By  ROBERT  S.  MANN  work.  The  use  of  newspapers  in  our  ad- 

paper  advertising  in  the  business  sue-  xhe  Arcturus  Radio  Tube  Company,  told  me,’  yet  the  ratio  between  money  vertising  localizes  our  message,  and  en- 
cesses  of  fifty_  large  corporations  is  told  according  to  a  statement  by  I.  P.  Xaylor,  spent  for  advertising  and  customers  ables  us  to  bring  it  into  the  atmosphere 
in  a  ooklet  just  issued  by  the  Bureau  sales  manager,  last  fall,  “proved  that  gained  remained  surprisingly  constant,  of  each  community  and  refer  specifically 
of  Advertising  of  the  American  News-  newspaper  advertising  has  secured  for  us  In  one  area,  although  customers  on  the  to  the  distributors  and  sales  people  who 
paper  Publishers  Asswiation,  entitjed  a  consumer  acceptance  in  less  time  and  books  had  increased  285  per  cent  by  the  are  prepared  to  deal  directly  with  the 
“Fifty  National  Advertisers-^Their  Ex-  over  a  greater  area  than  by  any  other  end  of  December,  1929,  new  customers  public.  The  results  secured  have  taken 
periences  With  Newspaper  National  Ad-  the  subject'  of  newspaper  advertising  out 

vertising.”  ....  of  the  list  of  debatable  questions  as  far 

T1  (  fift'>'  advertisers,  it  is  stated,  in-  as  we  are  concerned.  We  know  it  pays 

vested  more  than  $67,000,000  in  news-  AN  IMPRESSIVE  ROLL  C.Al  .1 .  us,  and  we  intend  to  use  this  class  of 

paper  advertising  in  1929,  or  more  than  imr  ivi:.ooi  V  c.  ivv-rg-L-  advertising  even  more  extensively.”— 

a  fourth  of  the  $260,000,000  estimated  as  .....  .  ,  ...  .  T.  K.  Quinn. 

the  total  for  national  newspaper  advertis-  |F  THE  best  advertising  is  a  satisfied  customer,  daily  newspaper  space  has  g  p  Goodrich  Company;  “You  are 

ing  in  that  year.  While  a  number  of  ^  never  been  better  advertised  than  by  the  quotations  in  the  adjacent  aware  of  the  fact  that  the  B.  F.  Good- 

ihem  are  "big  advertisers,”  the  bulletin  columns.  The  newspaper’s  customers,  ranging  from  the  great  American  rich  Rubber  Company  has  spent  hundreds 

points  out  that  "the  bulk  of  those  men-  Tobacco  Company  with  its  coast-to-coast  campaigns  running  into  the  millions  of  thousands  of  dollars  in  newspaper  ad- 

tioned  made^  surprisingly  conservative  dollars,  to  firms  whose  products  and  resources  demand  intense  concen-  vertising.  This  investment^  was  justified 

exMiiditures.  tration  on  carefully  chosen  markets,  all  tell  the  same  story.  In  a  sentence,  the  fact  that  in  our  opinion  newspaper 

Many  of  the  companies  mentioned  are  .  .  ,  newsDaner  advertisina  eets  the  sales  storv  to  the  consumer  at  the  advertising  is  the  best  action  advertising 

enthusiastic  in  their  appreciation  ot  the  "  '*  aavertising  gets  me  sales  story  to  me  consumer  at  me  available  We  know  from  exnerience  that 

results  obtained  from  newspaper  adver-  place  most  advantageous  to  the  buyer  and  seller  of  the  product.  newspaper  advertising  hurries  merchan- 

tising.  Others,  more  conservative  in  _  clise  from  the  dealers’  shelves  into  the 

statement,  point  out  that  their  continued  hands  of  consumers  when  the  right  appeal 

expenditure  of  large  sums  on  newspaper  means  that  we  might  employ.”  Mr.  being  sold  had  dropped  off  virtually  100  is  used.  We  shall  continue  to  use  the 
space  represents  the  sincerest  form  of  Naylor  told  how  the  company  had  be-  per  cent  because  of  the  necessity  for  daily  newspaper  to  carry  the  brunt  of  our 
appreciation.  gun  its  newspaper  advertising  in  17  cities,  canceling  all  advertising.”  sales  attack  at  the  height  of  the  tire-sell- 

.Vlany  kinds  of  business  are  included  in  extended  it  to  53  cities,  and  later  ex-  A  report  on  the  campaign  for  packaged  ing  season.” — P.  J.  Kelly,  advertising 
the  list.  There  are  firms  dealing  in  auto-  tended  its  schedule  to  nearly  800  news-  sugar  begun  in  1927  by  the  National  manager. 

mi.biles.  tobacco,  radios  and  tubes,  meats,  papers  in  all  cities  of  10,000  population  Sugar  Refining  Company  of  New  Jersey  Grigsby-Grunow  Company:  “In  plac- 
soit  drinks,  oil,  soap,  vacuum  cleaners,  or  more.  says  that  a  preliminary  step  was  the  ing  the  Majestic  Radio  on  the  market 

electric  refrigerators,  coke,  sugar  and  "At  every  stage  we  received  immediate  analysis  of  the  markets  of  the  country  to  pur  organization  used  every  recognized 
plate  glass,  besides  associations  conduct-  response  in  proportion  to  the  increase,”  determine  those  in  which  the  company  f^rm  of  advertising,  and  today  we  are 
ing  co-operative  advertising  campaigns  he  said.  A  questionnaire  sent  to  all  dis-  could  profitably  operate  sales  campaigns,  convinced  that  we  owe  to  newspapers  the 
‘or  canned  salmon,  fire  prevention,  ce-  tributors  showed  a  56  per  cent  preference  -Newspapers  were  used  and  continue  to  tremendous  success  with  which  our  nrod- 
lent,  and  cranberries.  Several  railroads  for  newspaper  advertising  as  against  all  be  used  as  the  dominating  medium.  In  „<.t  has  met.  We  estimate  that  fully  75 
re  on  the  list.  other  forms.  46  of  the  48  trading  areas  covered  by  p^r  cent  of  the  users  of  Majestic  radio 

Most  of  the  information  was  obtained  The  Associated  Oil  Company  in  1929  the  advertising,  sales  have  increased  ^ets  first  were  reached  and  sold  on  the 

irectly  from  the  advertisers  in  recent  “again  chose  daily  newspapers  for  carry-  every  quarter  since  the  start  of.  the  cam-  merits  of  our  product  through  the  ex¬ 
ears  by  the  Bureau  of  Advertising,  but  ing  the  brunt  of  its  comprehensive  drive  paign  in  1927.  tended  newspaper  campaigns  which  we 

ome  is  taken  from  Editor  &  Publisher  for  dominance  of  its  market,”  according  Other  reports  on  the  successful  use  of  have  used.” _ William  C.  Grunow,  vice- 

nd  other  periodicals.  Other  reports  are  to  a  statement  quoted  from  Harold  R.  newspaper  advertising  include  the  fol-  president 

rom  public  addresses.  Deal,  advertising  meager.  This  cam-  lowing:  Kellogg  Company :  “Our  sales  record 

rroDaoiy  the  most  unusual  campaign  paign,  while  national  in  its  basis,  was  well  .Auburn  Automobile  Company :  M  e  ^  period  of  years  have  demon- 

aitioned  is  that  of  the  American  Fed-  localized  by  dividing  the  newspaper  list  can  truthfully  state  that  newspaper  ad-  jtrated  clearly  the  value  of  intensive 
ration  of  Musicians  to  combat  the  dis-  into  more  than  30  groups  and  using  copy  vertising  has  played  a  major  part  in  Au-  newspaper  advertising  to  develop  large 

iMement  of  living  orchestras  by  me-  based  on  the  successful  use  of  the  com-  burn’s  growth.  .  .  .  There  is  no  ques-  volume  in  local  territories  We  have 

wnical  music  in  theaters.  As  a  result  pany’s  products  by  individuals  in  the  im-  tion  of  the  need  for  newspapers;  no  ques-  *1,3.  catpemen  iohhers  and 

f  newspaper  advertising  in  some  900  mediate  or  near-by  territory.  This  plan,  ti.  n  of  their  value  to  advertisers.  The  ’."Xrs  reart  verv  fav^^^ 
ewspapers,  the  Federation  obtained  the  according  to  Mr.  Deal,  “gave  each  of  our  only  question  is  whether  the  advertiser  r  -Hverticimr  TVie  result' of  the  inten- 
eturn  of  1,955,000  coupons  enrolling  the  resellers  what  amounted  to  very  nearly  has  ‘news’  to  give  the  readers  of  the  news-  ■  i  newsnaners  as  comnared  with 

^ers  in  the  Music  Defense  League,  local  advertising  from  which  he.  “willy-  papers.  If  is  our  experience  that  if  you  Xr  advertiskig  mogrrms^K^ 
nile  coupons  obtained  by  circulars  and  nilly,  was  bound  to  receive  the  greater  give  newspaper  readers  something  that  .  •  ^onsfantlv  hroadeninir  this  olan 

2.300.^^  their  reading  your  adverti.se- 

y  April  1  of  this  year.  Careful  tests  of  advertisements  in  all  ment,  then  newspapers  can  prove  a  very  .  newsnaners  in  everv  section  of  the 

iSd  types  of  media  by  the  Koppers  Seaboard  profitable  advertising  medium.”-E.  L.  ^^try.  The  adoption  of  this  policy  by 

'ipien  coupons  at  a  cost  of  less  than  Coke  Company,  according  to  Donald  Cord,  president.  ,  .  __  reasnn 

even  cents  apiece  while  magazine  cou-  Craig,  advertising  manager,  proved  that  Canada  Dry  Ginger  Ale,  Inc.:  “We  •.  „_vr”-^W  K  Kellogg 

ons  cost  32  cents  aoiece,  it  was  estimated  “generally  speaking,  we  have  received  our  started  out  in  1923  with  an  investment  of  „  ‘  .  .  - 

>  Harry  R.  Calkins,  account  executive  most  economical  results  from  the  news-  $.50.(XK)  in  newspaper  advertising,  and  it  Following  are  comments  ma  e  X  ‘ 

•  Street  &  F’inney,  Inc.,  in  charge  of  the  paper  advertisements.”  .All  advertising  paid  so  well  that  the  next  year  our  ex-  railroad  officials  as  to  eir  s 

I ..  .  company  is  keyed,  and  results  iienditure  in  the  .same  medium  was  $2.5(1,-  newspaper-  advertising,  as  ™ 

In  addition  to  coupons  returned,  we  checked,  with  allowances  made  for  6  0;  now  it  is  more  than  a  million.” —  Bureau  of  ^^vertising  hook  et .  ^ 

ve  tangible  evidence  that  the  campaign  weather  and  other  uncontrollable  factors.  B.  D.  Saylor,  president.  .Atchison,  Topeka.  &  Santa  re:  More 

?,P’’®““ced  results,”  Mr.  Calkins  wrote.  Facts  uncovered  by  a  study  of  the  results  Frigidaire  Corporation :  “When  news-  advertising  money  is  spent  in 

expenditure  in  newspapers,  as  ultimately  made  possible  an  increase  of  "aper  advertising  was  begun,  there  were  newspapers  than  in  all  other  mediums 

neduled  now,  will  be  more  than  $400,-  2.50  per  cent  in  customers  gained  per  unit  less  than  80,000  Frigidaire  units  in  actual  combined.  That  shows  what  the  Sat^ 

^t^^  of  a  total  expenditure  of  of  cost.  use.  Three  years  later  there  were  more  Be  thinks  of  newspaper  space.  W.  H. 

. _  The  company  found  it  impossible  to  than  a  million,  more  in  fact  than  all  other  Simpson,  assistant  general  passenger 

^™ther  instance  cited  is  the  amazing  test  advertising  by  asking  its  customers  makes  of  electric  refrigerators  combined,  agent. 

business  done  by  the  Ameri-  whether  they  had  read  it,  and  Mr.  Craig  Newspaper  advertising  permits  us  to  lo-  Chicago,  Great_ Western :  “In  my  opin- 

lotacco  Company,  described  in  reported  that  “apparently  people  either  calize  our  copy,  to  make  a  quick  change  ion,  the  most  satisfactory  results  are  ob- 
*  vv  June  28.  do  not  like  to  admit  that  they  are  sold  in  copy  when  deemed  advisable,  and  to  tained  from  newspaper  advertising,  and 

•■Rc  W.  Hill,  president  of  the  com-  by  advertising,  or  else  they  do  not  realize  reach  prospects  with  our  sales  message  especially  if  continued  for  a  reasonable 
y  was  quoted  at  that  time  as  saying:  they  are  being  sold  by  it.”  as  frequently  as  we  may  desire.” — C.  T.  period  of  time,  because  the  newspapers 

e  sincerely _ attribute  a  large  measure  “For  instance,”  he  wrote,  “at  one  stage  Muchner.  are  more  widely  read  now  than  ever  be- 

•  P’’®*^tity  of  our  company  to  the  all  customers  were  asked  how  they  General  Electric  Company :  “We  con-  fore,  and  the  public  has  been  educated 

tance  that  newspaper  advertising  has  learned  about  Koppers  Coke.  The  sider  the  use  of  newspajicrs  for  our  pur-  to  search  the  advertising  columns  of  the 
to  us.  ...O..  1 -..I  o  „  Kl ..  ...'.t  nracc  tn  An/I  /Mif  u/fl>>ro  ftip  artlVIpS 
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means  that  we  might  employ.”  Mr. 
Naylor  told  how  the  company  had  be¬ 
gun  its  newspaper  advertising  in  17  cities, 
extended  it  to  53  cities,  and  later  ex¬ 
tended  its  schedule  to  nearly  860  news¬ 
papers  in  all  cities  of  10,0()0  population 
or  more. 

"At  every  stage  we  received  immediate 
response  in  proportion  to  the  increase,” 
he  said.  A  questionnaire  sent  to  all  dis¬ 
tributors  showed  a  56  per  cent  preference 
for  newspaper  advertising  as  against  all 
other  forms. 

The  Associated  Oil  Company  in  1929 
“again  chose  daily  newspapers  for  carry¬ 
ing  the  brunt  of  its  comprehensive  drive 
for  dominance  of  its  market,”  according 
to  a  statement  quoted  from  Harold  R. 
Deal,  advertising  manager.  This  cam¬ 
paign,  while  national  in  its  basis,  was  well 
localized  by  dividing  the  newspaper  list 
into  more  than  30  groups  and  using  copy 
based  on  the  successful  use  of  the  com¬ 
pany’s  products  by  individuals  in  the  im¬ 
mediate  or  near-by  territory.  This  plan, 
according  to  Mr.  Deal,  “gave  each  of  our 
resellers  what  amounted  to  very  nearly 
local  advertising  from  which  he,  “willy- 
nilly,  was  bound  to  receive  the  greater 
share  of  benefit.” 

Careful  tests  of  advertisements  in  all 
types  of  media  by  the  Koppers  Seaboard 
Coke  Company,  according  to  Donald 
Craig,  advertising  manager,  proved  that 
“generally  speaking,  we  have  received  our 
most  economical  results  from  the  news¬ 
paper  advertisements.”  .All  advertising 
of  this  company  is  keyed,  and  results 
checked,  with  allowances  made  for 
weather  and  other  uncontrollable  factors. 
Facts  uncovered  by  a  study  of  the  results 
ultimately  made  possible  an  increase  of 
2.50  per  cent  in  customers  gained  per  unit 
of  cost. 

The  company  found  it  impossible  to 
test  advertising  by  asking  its  customers 
whether  they  had  read  it,  and  Mr.  Craig 
reported  that  “apparently  people  either 
do  not  like  to  admit  that  they  are  sold 
by  advertising,  or  else  they  do  not  realize 
they  are  being  sold  by  it.” 

“For  instance,”  he  wrote,  “at  one  stage 
all  customers  were  asked  how  they 
learned  about  Koppers  Coke.  The 
answer  was  almost  unanimous,  ‘A  friend 


being  sold  had  dropped  off  virtually  100 
per  cent  because  of  the  necessity  for 
canceling  all  advertising.” 

A  report  on  the  campaign  for  packaged 
sugar  begun  in  1927  by  the  National 
Sugar  Refining  Company  of  New  Jersey 
says  that  a  preliminary  step  was  the 
analysis  of  the  markets  of  the  country  to 
determine  those  in  which  the  company 
could  profitably  operate  sales  campaigns. 
-Newspapers  were  used  and  continue  to 
be  used  as  the  dominating  medium.  In 
46  of  the  48  trading  areas  covered  by 
the  advertising,  sales  have  increased 
every  quarter  since  the  start  of.  the  cam¬ 
paign  in  1927. 

Cither  reports  on  the  successful  use  of 
newspaper  advertising  include  the  fol¬ 
lowing  : 

.Auburn  Automobile  Company :  “W’e 
can  truthfully  state  that  newspaper  ad¬ 
vertising  has  played  a  major  part'  in  Au¬ 
burn’s  growth.  .  .  .  There  is  no  ques¬ 
tion  of  the  need  for  newspapers ;  no  ques¬ 
tion  of  their  value  to  advertisers.  The 
only  question  is  whether  the  advertiser 
has  ‘news’  to  give  the  readers  of  the  news¬ 
papers.  It'  is  our  experience  that  if  you 
give  newspaper  readers  something  that 
warrants  their  reading  your  adverti.se- 
nient,  then  newspapers  can  prove  a  very 
nrofitable  advertising  medium.” — E.  L. 
Cord,  president. 

Canada  Dry  Ginger  Ale,  Inc. :  “We 
started  out  in  1923  with  an  investment  of 
$.50.(XK)  in  newspaper  advertising,  and  it 
paid  so  well  that  the  next  year  our  ex- 
penditure  in  the  .same  medium  was  $25(1,- 
6  0;  now  it  is  more  than  a  million.” — 
F.  D.  Saylor,  president. 

Frigidaire  Corporation  :  “When  news- 
naper  advertising  was  begun,  there  were 
less  than  80,0(X)  Frigidaire  units  in  actual 
use.  Three  years  later  there  were  more 
than  a  million,  more  in  fact  than  all  other 
makes  of  electric  refrigerators  combined. 
Newspaper  advertising  permits  us  to  lo¬ 
calize  our  copy,  to  make  a  quick  change 
in  copy  when  deemed  advisable,  and  to 
reach  prospects  with  our  sales  message 
as  frequently  as  we  may  desire.” — C.  T. 
Muchner. 

General  Electric  Company :  “We  con¬ 
sider  the  use  of  newsnaiiers  for  our  pur¬ 
pose  an  indi.spensable  aid  in  our  sales 


work.  The  use  of  newspapers  in  our  ad¬ 
vertising  localizes  our  message,  and  en¬ 
ables  us  to  bring  it  into  the  atmosphere 
of  each  community  and  refer  specifically 
to  the  distributors  and  sales  people  who 
are  prepared  to  deal  directly  with  the 
public.  The  results  secured  have  taken 
the  subject'  of  newspaper  advertising  out 
of  the  list  of  debatable  questions  as  far 
as  we  are  concerned.  We  know  it  pays 
us,  and  we  intend  to  use  this  class  of 
advertising  even  more  extensively.” — 
T.  K.  Quinn. 

B.  F.  Goodrich  Company ;  “You  are 
aware  of  the  fact  that  the  B.  F.  Good¬ 
rich  Rubber  Company  has  spent  hundreds 
of  thousands  of  dollars  in  newspaper  ad¬ 
vertising.  This  investment  was  justified 
by  the  fact  that  in  our  opinion  newspaper 
advertising  is  the  best  action  advertising 
available.  We  know  from  experience  that 
newspaper  advertising  hurries  merchan¬ 
dise  from  the  dealers’  shelves  into  the 
hands  of  consumers  when  the  right  appeal 
is  used.  We  shall  continue  to  use  the 
daily  newspaper  to  carry  the  brunt  of  our 
sales  attack  at  the  height  of  the  tire-sell¬ 
ing  season.” — P.  J.  Kelly,  advertising 
manager. 

Grigsby-Grunow  Company  :  “In  plac¬ 
ing  the  Majestic  Radio  on  the  market 
our  organization  used  every  recognized 
form  of  advertising,  and  today  we  are 
convinced  that  we  owe  to  newspapers  the 
tremendous  success  wiffi  which  our  nrod- 
uct  has  met.  We  estimate  that  fully  75 
per  cent  of  the  users  of  Majestic  radio 
.sets  first  were  reached  and  sold  on  the 
merits  of  our  product  through  the  ex¬ 
tended  newspaper  campaigns  which  we 
have  used.” — William  C.  Grunow,  vice- 
president. 

Kellogg  Company :  “Our  sales  record 
over  a  long  period  of  years  have  demon¬ 
strated  clearly  the  value  of  intensive 
newspaper  advertising  to  develop  large 
volume  in  local  territories.  We  have 
found  that  our  salesmen,  jobbers,  and 
dealers  react  verv  favorably  to  this  plan 
of  advertising.  The  result  of  the  inten¬ 
sive  use  of  newspapers  as  compared  with 
other  advertising  programs  has  justified 
us  in  constantly  broadening  this  plan 
until  we  are  now  using  well  over  a  thou¬ 
sand  newspapers  in  every  section  of  the 
country.  The  adoption  of  this  policy  by 
this  company  is  based  on  just  one  reason 
— it  pays.” — W.  K.  Kellogg, 

Following  are  comments  made  by  vari¬ 
ous  railroad  officials  as  to  their  use  of 
newspaper  advertising,  as  nuoted  in  the 
Bureau  of  Advertising  booklet : 

.Atchison.  Topeka.  &  Santa  Fe:  “More 
of  our  advertising  money  is  spent  in 
newspapers  than  in  all  other  mediums 
combined.  That  shows  what  the  Santa 
Fe  thinks  of  newspaper  space.” — W.  H. 
Simpson,  assistant  general  passenger 
agent. 

Chicago,  Great  Western:  “In  my  opin¬ 
ion,  the  most  satisfactory  results  are  ob¬ 
tained  from  newspaper  advertising,  and 
especially  if  continued  for  a  reasonable 
period  of  time,  because  the  newspapers 
are  more  widely  read  now  than  ever  be¬ 
fore,  and  the  public  has  been  educated 
to  search  the  advertising  columns  of  the 
daily  press  to  find  out  where  the  articles 
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they  want  can  be  purchased  to  best  ad¬ 
vantage." — N.  L.  Howard,  president. 

Chicago,  Milwaukee  &  St.  Paul :  ‘‘This 
(newspaper  advertising)  represents  an 
investment  of  several  hundred  thousand 
dollars  —  money  confidently  invested  to 
attract  the  public  to  the  Pacific  North¬ 
west.  We  believe  that  printers’  ink  is 
a  valuable  aid  in  the  job  of  promoting 
the  interests  of  the  Pacific  Northwest.” 

Great  Northern:  ‘‘The  newspaper,  be¬ 
cause  of  its  day-to-day  presentation  of 
what  is  happening  everywhere,  is  the 
natural  conveyance  for  current  messages 
concerning  what  is  new  and  desirable  in 
transportation,  and  what  is  attractive  and 
interesting  in  the  territory  served  by  the 
Great  Northern  Railway.” — Ralph  B'udd, 
president. 

Illinois  Central :  ‘‘The  railroads  were 
among  the  first  newspaper  advertisers, 
and  they  have  been  using  advertising 
pretty  consistently  ever  since  for  infor¬ 
mation  and  persuasion.  The  results  are 
many.  For  one  thing,  the  use  of  ad¬ 
vertising  by  the  railroads  has  done  much 
to  make  the  United  States  a  nation  of 
travelers.  Recently  the  Illinois  Central 
system  has  taken  the  leadership  in  using 
advertising  to  popularize  winter  vaca¬ 
tions.  The  effectiveness  of  newspaper 
advertising  in  the  railway  business  was 
clearly  demonstrated  when  we  inaugu¬ 
rated  our  de  luxe  train,  the  Floridan,  a 
few  years  ago.  Our  decision  was  made 
late  in  the  year.  The  Florida  season  was 
under  way.  However,  liberal  use  of  ad¬ 
vertising  put  the  train  over — made  it  a 
success — from  its  start. 

‘‘We  believe  we  have  a  message  to  all 
who  read,  and  newspapers  reach  all  who 
read.  Therefore  they  give  us  100  per 
cent  coverage.  For  nearly  nine  years  we 
have  advertised  in  every  paper  on  our 
lines.” — L.  A.  Downs,  president. 

Southern  Pacific  Company:  ‘‘People 
look  to  the  newspapers  for  information 
as  to  what  is  transpiring  in  their  com¬ 
munities  and  in  the  world  from  day  to 
day.  It  seems  wise,  therefore  that  we 
should  largely  use  the  newspapers  to  pre¬ 
sent  our  story  to  the  public.  Newspaper 
advertising  is  the  largest  item  in  our  ex¬ 
penditures.” — Paul  Sho'up,  president. 

Union  Pacific  System :  ‘‘We  regard  the 
field  of  newspaper  advertising  as  holding 
particular  value,  especially  of  an  in¬ 
formative  nature,  in  announcing  to  the 
public  changes  of  schedule,  reduced  or 
special  fares,  and  matters  of  that  nature. 
We  are  large  users  of  newspaper  space, 
and  of  course  will  continue  to  use  it  in 
a  greater  or  less  volume  as  conditions 
may  warrant  or  justify  it.” — F.  W.  Rob¬ 
inson,  vice-president. 

Chicago,  Rock  Island  &  Pacific:  “As 
you  no  doubt  are  aware.  Rock  Island 
service  cannot  be  generalized  in  a  stereo¬ 
typed  national  advertising  way  due  to  its 
many  phases  of  wherein  we  serve  prac¬ 
tically  every  midwestern  city  of  conse¬ 
quence.  The  newspaper  therefore, 
through  localized  circulation,  has  proved 
to  be  the  best  medium  for  advertising 
Rock  Island  service.” — L.  M.  Allen,  vice- 
president. 

EUROPEANS  END  TOUR 

Dr.  Butler  Entertains  Journalists  in 
New  York 

The  European  journalists  now  visiting 
the  United  States  under  the  auspices  ot 
the  Carnegie  Endowment  for  Interna¬ 
tional  Peace,  were  the  guests  of  Dr. 
Nicholas  Murray  Butler,  president  of  Co¬ 
lumbia  University  and  of  the  Endowment 
at  a  dinner  given  in  their  honor  July  16 
at  the  Metropolitan  Qub.  New  York. 

The  journalists  arrived  in  this  coun¬ 
try  on  May  23  and  since  then  have  visited 
Philadelphia,  Washington,  D.  C.,  Atlan¬ 
ta,  New  Orleans,  Galveston,  the  Grand 
Canyon.  Los  .\ngeles,  San  Francisco, 
Salt  Lake  City,  Denver,  Omaha,  Chicago, 
Cincinnati,  Detroit  and  Buffalo.  They 
were  to  sail  from  New  York  on  the 
Berlin  July  18.  Henry  S.  Haskell, 
assistant  to  the  director  of  the  Endow¬ 
ment,  will  accompany  them. 

SYKES  VISITS  OLD  HOME 

Charles  H.  Sykes,  cartoonist  for  the 
Philadelf<hia  Public  Ledger,  recently 
visited  his  old  home  at  Athens,  Ala. 


HOOVER  ACCEPTS 

Will  Dedicate  Illinois  Newspaper  Hall 
of  Fame  Next  October 

Washington,  D.  C.,  July  17. — Presi¬ 
dent  Hoover  has  accepted  the  invitation 
of  the  Illinois  Press  Association  to  be 
present  at  the  unveiling  of  the  News¬ 
paper  Hall  of  b'ame  of  the  School  of 
Journalism  of  the  University  of  Illinois, 
at  Urbana,  in  October. 

The  invitation  was  extended  to  him 
Thursday  by  James  Dertinger,  president 
of  the  Illinois  Press  Association  and 
editor  of  the  Bushnell  Record,  and  a 
group  of  Illinois  newspaper  men  and 
editors. 

Others  who  called  on  the  president 
were  H.  L.  Williamson,  secretary  of  the 
association  and  editor  of  the  United 
States  Publisher  and  Printer;  Charles 
Eichenauer,  editor  of  the  Quincy  Herald- 
Whig;  Carl  Slane,  editor  of  the  Peoria 
Journal-Transcript;  Leroy  T.  Vernon, 
and  A.  W.  Crawford,  of  the  Chicago 
Tribune  Washington  bureau. 

The  Hall  of  Fame  will  have  a  number 
of  busts  of  famous  journalists  who  got 
their  start  in  Illinois  and  will  be  a  part 
of  the  School  of  Journalism  of  Illinois 
University.  The  exact  date  of  the  un¬ 
veiling  has  not  been  decided,  but  is  de¬ 
pendent  upon  the  President’s  engage¬ 
ments. 

SUIT  THREATENED 

Colorado  Dailies  Say  McClure  Syndi¬ 
cate  Re-sold  Coolidge  Feature 

The  Colorado  Springs  Gazette  & 
Telegraph  has  taken  steps  to  bring  legal 
action  against  the  McClure  Newspaper 
Syndicate  for  alleged  breach  of  contract 
in  connection  with  an  order  for  the 
daily  articles  written  by  former  Pres¬ 
ident  Coolidge,  Editor  &  Publisher  was 
informed  this  week  by  T.  W.  Ross,  news 
director  of  the  paper. 

Although  the  Gazette  &  Telegraph  had 
been  assured  by  the  syndicate  that  they 
could  have  the  Coolidge  articles  and  that 
contracts  were  in  the  mail,  Mr.  Ross 
declared,  the  articles  were  sold  to  the 
Denver  Post  with  state  rights,  thereby 
cutting  off  the  Colorado  Springs  paper. 
The  Gazette  &  Telegraph  had  already 
printed  an  announcement  of  the  Coolidge 
articles  before  notice  had  been  received 
of  the  change  in  the  syndicate’s  decision. 
The  paper  reprinted,  in  a  statement  to 
its  readers,  all  tel^raph  correspondence 
betwwn  its  executives  and  the  McClure 
Syndicate. 

Richard  H.  Waldo,  president  of  Mc¬ 
Clure,  told  Editor  &  Publisher  Thurs¬ 
day  this  week  that  no  notice  of  impend¬ 
ing  legal  action  had  been  received  by  the 
svTidicate,  and  in  view  of  this  fact  he 
declined  to  make  any  statement  on  the 
situation. 


EDITOR  &  PUBLISHER 
CALENDAR 

July  21-24 — Georgia  Press  Assn., 
meeting,  Barnesville,  Ga. 

July  23-25 — North  Carolina  Press 
Assn.,  annual  convention.  Blowing 
Rock,  N.  C. 

July  24-28 — Colorado  Press  Assn., 
midsummer  convention  and  tour, 
Glenwood  Springs,  Col. 

July  25-26 — New  Mexico  News¬ 
paper  Assn.,  summer  meeting, 
Raton,  N.  M. 


A.P.  IS  VINDICATED  IN 
MEXICO  CITY  STRIKE 

Local  Bosu-d  of  Arbitration  Rules  That 

Three  Translators  Were  Legally 
Discharged  —  Cable  Editors 
Struck  in  Sympathy 

The  recent  strike  of  Mexico  City  cable 
editors  on  newspapers  using  the  _Asso- 
ciated  Press  reports  was  declared  illegal 
in  a  decision  handed  down  by  the  board 
of  arbitration  July  17,  according  to 
Charles  Stephenson  Smith,  chief  of 
foreign  service  of  the  A.  P.  The  board 
ruled  that  the  strike,  which  was  called 
because  of  the  discharge  of  three  trans¬ 
lators,  had  no  legal  standing  since  the 
employes  were  dismissed  legally. 

Mr.  Smith,  in  a  statement  to  Editor 
&  Publisher,  explained  the  situation  as 
follows : 

“The  Associated  Press  was  given  a 
favorable  decision  by  the  Iraard  of  arbi¬ 
tration  in  Mexico  City,  which  considered 
claims  filed  in  April  by  three  members 
of  the  Newspaper  Workers’  Syndicate. 
In  accordance  with  Mexican  law  the 
Associated  Press  tendered  salary  for 
three  months  to  three  translators  for 
whom  it  had  no  further  need  because  of 
a  change  in  the  method  of  handling  news 
reports  for  Mexico.  These  employes  re¬ 
fused  this  tender  and  the  Syndicate 
called  a  strike  of  cable  editors  on  papers 
using  the  Associated  Press  report. 

“The  board  held  that  the  strike  had 
no  legal  existence  since  the  employes 
were  legally  dismissed.  The  board  made 
awards  of  salary  to  two  of  the  dismissed 
men,  which  were  practically  the  same 
amount  the  A.  P.  had  tendered,  and  held 
that  the  third  was  not  entitled  to  any 
compensation.” 

OCCUPIES  NEW  PLANT 

The  San  Mateo  (Cal.)  Times  moved 
into  its  new  plant  July  7.  The  dedication 
was  marked  by  publication  of  a  large 
special  edition  of  the  paper. 

Horace  Amphlett  is  publisher. 
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$1,000,000  SUIT  FILED 
AGAINST  N.  Y.  WORLD 

Stock  Broker  Asks  Huge  Libel  Dam¬ 
ages  for  Story  Which  Called 
Him  Relative  of 
David  Lamar 

A  libel  suit  for,  $1,000,000  was  brought 
against  the  Neiv  York  World  this  week 
by  Bernard  E.  Smith,  member  of  tl^p 
New  York  Stock  Exchange,  based  on  a 
story  carried  by  the  World,  June  27 
referring  to  him  as  a  brother-in-law  of 
David  Lamar,  the  “Wolf  of  Wall  Street”. 
The  suit  was  entered  despite  the  fact 
that  the  World  printed  a  boxed  correc¬ 
tion  in  double  column  measure  on  page 
one,  June  30. 

The  Press  Publishing  Company,  pub¬ 
lishers  of  the  World,  is  named  as  the 
defendant  and  Mr.  Smith  asks  $500,000 
for  damages  to  his  personal  reputation 
and  $500,000  for  damages  to  his  business 
reputation  and  financial  standing  as  a 
member  of  the  Stock  Exchange. 

The  story  on  which  the  suit  is  based 
dealt  with  Mr.  Smith’s  success  on  the 
short  side  of  the  market.  It  was  head^: 
“Sell  ’em  Ben  Made  $10,000,000  In  Last 
Month,  Wall  Street  Says.” 

In  its  June  30  correction,  the  World 
retracted  its  statement  that  Mr.  Smith 
was  a  brother-in-law  of  Lamar  and  de¬ 
clared  : 

'The  World  has  every  reason  to  be 
lieve  that  Bernard  E.  Smith  has  pursued 
a  blameless  career  and,  as  Stu>'vesant 
Fish,  his  proposer  to  the  Stock  Exchange, 
declared,  ‘has  never  been  sued  in  any 
court,  civil  or  criminal.’ 

"The  World  herewith  expresses  its  re¬ 
grets  at  what  appears  to  have  been  a  case 
of  mistaken  identity  and  apologizes  to 
Mr.  Bernard  E.  Smith.” 

The  first  intimation  the  World  had  of 
any  error  in  its  original  story,  Editor  & 
Publisher  was  told,  was  when  the 
Dow,  Jones  &  Co.  ticker  carried  a 
denial  by  Mr.  Smith  of  any  relationship 
to  Lamar.  The  World  then  made  efforts 
to  get  in  touch  with  Mr.  Smith  for  a 
statement,  but  did  not  succeed,  according 
to  an  executive  of  the  paper.  When  a 
statement  by  Mr.  Fish  appeared  backing 
Mr.  Smith’s  claims,  the  World  went 
ahead  and  printed  the  corrections  on  its 
own  responsibility. 

CANDY  CAMPAIGN  IN  SOUTH 

Newspapers,  Radio  and  Direct  Mail  ts 
Be  Used  by  Nunnally 

A  $125,000  advertising  campaign 
through  the  southern  states  for  ‘‘the 
Candy  of  the  South,”  manufactured  by 
the  Nunnally  Company,  of  Atlanta,  Ga. 
is  to  be  carried  on  in  the  last  half  of 
1930  by  Gottschaldt-Humphrey,  Int, 
Atlanta  advertising  agency.  Newspapers 
will  be  used  consistently  to  reach  con¬ 
sumers  from  Washington,  D.  C,  to  West¬ 
ern  Texas,  and  a  chain  of  southern  radio 
stations  will  also  carry  the  advertising 
message.  Direct-mail  will  also  be  used. 

“Part  of  the  program,”  according  tt 
Winship  Nunnally,  president  of  the  candy 
company,  “calls  for  an  intensive  merchan¬ 
dising  tie-up,  probably  more  ambitions 
than  ever  undertaken  by  a  candy  manu¬ 
facturer.” 

DAMAGE  SUIT  DISMISSED 

An  order  dismissing  the  $250,0(10 
damage  suit  brought  by  former  Govenw 
J.  C.  Walton  against  the  Plain  Toll 
magazine  and  three  Oklahoma  Citv  hoteb 
named  as  distributors  of  the  publication 
was  entered  July  9  at  Oklahoma  Citi^ 
Federal  Judge  Edgar  S.  Vaught. 
former  governor  claimed  his  reputati« 
had  been  damaged  by  an 
“Whoopee  in  Oklahoma,”  published  intM 
magazine. 

OSBORNE  APPOINTS  SUMNER 

The  G.  Lynn  Sumner  Company, 

New  York  advertising  agency, 
appointed  to  place  the  advertising  of  T* 
Osborne  Chromatic  Gravure  Comp^’ 
East  Orange,  New  Jersey,  owners 
Osborne  process,  producers  of  Osboo* 
Gravure  and  printers  of  Fortune. 
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UNADDRESSED  MAIL  WON’T  BE  DELIVERED 

post  Office  Refuses  Direct  Mail  Users  General  Distribution  of  Material  to  All  Postal  Boxes, 
Routes  and  Homes — Unfair  Competition  and  Demoralizing  to  Service,  Brown  Declares 
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WASHINGTON',  D.  C,  July  17— 
The  Post  Office  Department  has  defi¬ 
nitely  rejected  a  proposal  to  accept  in  the 
mails  unaddressed  advertising  matter  for 
delivery  by  city  mail  carriers. 

Adoption  of  the  plan  by  the  Depart¬ 
ment  would  have  been  a  potentially 
terrific  blow  at  newspaper  advertising 
which  might  have  been  seriously  cur¬ 
tailed  by  merchants  who  could  solicit 
business  directly  of  every  person  in  the 
city  delivery  mail  area. 

The  plan,  which  has  been  urged  several 
times  previously  over  a  period  of  years 
and  more  insistently  of  late,  contemplated 
furnishing  to  advertisers  the  number  of 
post  office  box-holders,  the  number  of  the 
different  city  letter-carrier  routes,  and  the 
number  of  stops  on  each  route  and  would 
make  it  possible  for  the  advertisers  to 
make  up  their  advertising  matter  in  pack¬ 
ages  labeled  to  the  box  sections  or  route 
numbers,  each  package  to  contain  a  num¬ 
ber  of  pieces  corresponding  with  the 
number  of  boxes  in  a  section  and  the 
number  of  patrons  on  the  routes,  such 
mail  not  to  be  addressed  in  any  manner 
whatsoever.  One  piece  each  would  then 
be  put  in  each  post  office  box  and  de¬ 
livered  to  each  stop  on  all  carriers’  routes. 

This  decision  of  Postmaster  General 
Brown  was  rendered  following  an  appli¬ 
cation  made  to  the  department  to  estab¬ 
lish  the  special  service  by  one  of  the 
large  rotogravure  concerns,  it  was  learned 
at  Postaffice  Department  today. 

The  rotogravure  concern  told  the  de¬ 
partment'  it  could  increase  its  business  so 
that  its  postal  bill  would  be  well  above 
half  a  million  dollars  a  year,  if  the  pro¬ 
posed  plan  was  adopted. 

The  plan  had  been  previously  urged  by 
a  large  drug  company  which  mails  out 
sales  circulars,  by  a  big  chemical  com¬ 
pany  and  by  a  jello  concern.  It  is 
learned. 

The  Post  Office  Department  opposed 
the  plan  at  a  hearing  on  postal  rates  be¬ 
fore  the  Special  Joint  Subcommittee  on 
Postal  Rates  in  1925.  The  subject  was 
recently  revived  by  .some  large  mail  users. 
The  department  sent  a  questionnaire  to 
postmasters  in  a  number  of  the  larger 
cities  to  obtain  their  attitude  towards  the 
proposal.  The  postmasters  almost  un¬ 
animously  disapproved  of  the  plan. 

.Although  it  was  a  departmental  mat¬ 
ter,  a  number  of  newspaper  editors  got 
word  of  what  was  “in  the  wind’’  and 
wrote  some  editorials  vigorously  oppos¬ 
ing  the  project. 

The  attitude  of  the  Post  Office  De¬ 
partment  towards  the  plan  is  carefully 
outlined  in  a  letter  by  Postmaster  General 
Walter  Brown  to  one  of  the  big  mail 
order  concerns  urging  it,  reading  as 
follows : 

_  “While  there  may  be  some  advantages 
in  the  plan  suggested  by  you,  the  disad¬ 
vantageous  features  of  the  procedure  are 
such  as  to  make  its  adoption  impractic¬ 
able  and  inexpedient. 

-Among  the  objections  to  the  accep¬ 
tance  of  unaddressed  mail,  the  following 
are  cited. 


1,000  j  pnly  is  there  no  provision  of  law 

j.^  !  authorizing  the  acceptance  of  unaddressed 

raff  ®  matter,  but  the  various  statutes  pertain- 

otfls  I  contemplate  that  it 

^  ^  1  ^‘^^’’•^ssed.  This  requirement  has 

y  1^  t  been  long  established  and  has  con- 

'Tt*  stituted  a  fixed  policy  as  evidenced  by  the 
I  ^^Rulations  on  subject  declaring  unad- 

K  unmailable  and  pro- 

ithti  bihiting  the  delivery  of  such  matter. 
I  '  paragraph  1  (b),  section  469.  Postal 

I  Laws  and  Regulations.) 


The  acceptance  of  unaddressed  matte 
would  result  in  much  confusion,  par 
ticularly  in  the  case  of  its  being  missen 
''-Hi  event  of  packages  hecomini 
Untied  and  the  individual  pieces  scatterei 
m  the  mails. 

•  ''’ould  place  upon  the  postal  serv 
ice  the  responsibility  of  .selecting  th 
particular  individuals  to  whom  the  mat 


By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  &  Publisher 


ter  is  to  be  delivered,  a  function  clearly 
the  duty  of  the  sender.  The  assumption 
of  this  resixDnsihility  by  the  postal  serv- 
ive  would  undoubtedly  lead  to  complaints 
of  all  kinds  from  the  senders  of  matter 
concerning  its  delivery,  failure  of  de¬ 
livery,  duplication,  etc. 

“The  plan  would  subject  the  patrons 
of  the  postal  service  to  an  avalanche  of 
advertising  matter  of  all  descriptions  and 
the  mails  would  be  flooded  with  this  class 
of  matter.  It  is  believed  that  should 
the  bars  he  let  down  in  this  manner  the 
increase  in  advertising  matter  of  all 
classes  would  he  so  enormous  that  it 
woukl  be  necessary  greatly  to  increase 
space,  facilities  and  personnel  in  order 
to  handle  this  class  of  mail  with  reason¬ 
able  promptness  and  without  delay  to 
mail  of  much  greater  importance,  in¬ 
cluding  letters  and  newspapers. 

“To  require  city  letter  carriers  to  make 
every  possible  stop  along  their  routes 
would  serio'usly  interfere  with  the  hand¬ 
ling  of  the  regular  mails  and  entail  a 
tn  mendous  amount  of  labor  and  ex- 
pen.se.  The  employment  of  extra  carriers 
would  undoubtedly  be  necessary  in  many 
instances. 

“The  adoption  of  the  plan  would  open 
wide  the  door  to  the  promi.scuo'us  cir¬ 
culation  of  advertising  matter  of  all 
sorts.  The  Department  could  not  refuse 
to  accept  any  mailable  matter  and  the 
general  distribution  as  contemplated 
would  not  only  result  in  abuse,  but  make 
the  postal  service  a  mere  distributor  of 


circulars,  samples,  and  similar  matter. 

“Communications  are  frequently  re¬ 
ceived  from  the  public  complaining  that 
too  much  undesirable  advertising  matter 
is  now  carried  in  the  mails  and  forced 
upon  those  who  do  not  want  it.  If  pro¬ 
vision  should  be  made  for  handling  un¬ 
addressed  mail,  tile  amount  of  this  class 
of  advertising  matter  would  be  largely 
increased^,  and  the  public  would  conse¬ 
quently  complain  all  the  more.  The 
adoption  of  the  plan  would  also  arouse 
widespread  criticism  from  publishers  of 
newspapers,  advertising  agencies,  local 
business  men  and  others  who  would  feel 
that  the  Post  Office  Department  is  going 
out  of  its  way  to  assist  their  competitors 
and  take  business  away  from  the  local 
interests. 

“Then,  too,  the  psychological  effect  on 
post  office  personnel  must  also  be  consid¬ 
ered.  The  present  handling  of  definitely 
addressed  articles  has  produced  among 
employees  a  high  regard  for  the  sanctity 
of  mail  matter  and  its  delivery  to  a 
specific  address.  There  is  a  well  defined 
exactness  among  post  office  personnel 
concerning  the  delivery  of  an  article  to 
its  addressee.  This  fine,  wholesome 
spirit  continues  to  prevail  and  it  is  of 
the  greatest  importance  that  nothing  be 
introduced  that  would  diminish  it  in  the 
least,  particularly  among  the  carrier  per¬ 
sonnel.  Any  lowering  of  this  regard  for 
the  sanctity  and  inviolability  of  addressed 
mail  ensuing  by  reason  of  the  acceptance 
of  unaddressed  mail  would  be  a  decided 


W.  R.  Hears!  photographed  on  an  ancient  stairway  of  St.  Donants  rastle  in 
the  Vale  of  Glamorgan,  wliieh  he  purchased  several  years  ago  and  where  he 
is  now  residing  for  the  first  time.  He  arrived  in  England  July  11. 


loss  to  the  service  that  could  not  be 
compensated  in  any  way. 

“While  the  Department  is  desirous  of 
extending  to  its  patrons  every  conven¬ 
ience  and  facility  consistent  with  the 
proper  and  efficient  conduct  of  the  serv¬ 
ice,  the  objections  to  the  suggested  pro¬ 
cedure  are  so  many,  and  it  contemplates 
such  a  radical  departure  from  the  long¬ 
standing  principle  that  all  mail  shall  bear 
a  specific  address  that  the  plan  is  re¬ 
garded  as  wholly  impracticable  and 
inexpedient.’’ 


LAVINE  IS  SENTENCED 
TO  YEAR  IN  JAIL 


Lot  Angeles  Examiner  Reporter  Alto 
Fined  $5,000  for  Extortion  At¬ 
tempt  —  Girl  Mutt  Serve 
Nine  Months 


Morris  I-avine,  former  reporter  with 
the  Los  Amides  Examiner ,  and  Leontine 
Johnson,  former  secretary  to  S.  C.  Lewis, 
president  of  the  Julian  Petroleum  Cor¬ 
poration.  were  sentenced  to  jail  July  11, 
for  attempting  to  extort  $75,000  from 
Charles  Crawford,  Los  Angeles  politician. 

Lavine  received  a  sentence  of  one 
year  and  a  fine  of  $5,000.  Miss  Johnson 
was  given  a  nine  nwnths’  sentence  in 
jail. 

Lavine  received  a  more  severe 
sentence  than  Miss  Johnson  because,  ac¬ 
cording  to  the  court  “neither  of  your 
two  professions  has  a  place  for  an  ex¬ 
tortionist."  Lavine  is  also  a  member  of 
the  state  bar,  though  he  had  pursued 
newspaper  work  for  ten  years  prior  to 
his  arrest  and  conviction. 

Superior  Judge  B.  Rey  Schauer  re¬ 
ferred  to  Lavine  and  Miss  Johnson  as 
“small  fry  and  offshoots  of  the  great 
Julian  crime  orgy.” 

The  two  defendants  attempted  to  ex¬ 
tort  the  money  from  Crawford  and 
others,  under  threat  of  revealing  Julian 
“secrets”  that  they  led  their  intended 
victims  to  believe  would  be  incorporated 
into  a  series  of  newspaper  articles  on 
the  “inside”  of  the  Julian  scandal. 

Prior  to  pronouncing  the  jail  sentence, 
Judge  Schauer  reviewed  the  case  and 
spoke  of  the  circumstances  of  the  con¬ 
viction  as  it  applied  to  Lavine  as  a  news¬ 
paper  man  and  a  licensed  attorney. 

“From  the  testimony  adduced  at  the 
trial.”  Judge  Schauer  said  in  speaking 
directly  to  I-avine,  “it  appears  that  for 
nineteen  years  or  more  you  were  a  more 
or  less  prominent  and  brilliant  member 
of  the  honorable  and  imjwrtant  profes¬ 
sion  of  newspaper  reacting — a  profes¬ 
sion  which  as  an  incident  of  its  very 
nature  and  inherently  in  its  practice, 
gives  to  its  followers  manifold  oppor¬ 
tunities  for  working  good  or  evil — for 
truly  serving  .society  or  preying  upon  it. 

“Your  profession  is  of  particularly 
great  consequence  in  this  country  where 
freedom  of  speech  is  one  of  the  funda¬ 
mental  laws  and  where  public  opiniem  is 
the  final  and  supreme  arbiter,  because 
when  a  news  writer  speaks,  he  addresses 
thousands  and  directly  or  indirectly  con¬ 
tributes  to  the  public  enlightenment  which 
molds  that  public  opinion. 

“The  fact  that  you  have  been  con¬ 
victed  of  this  crime  of  attempted  extor¬ 
tion  casts  no  reflection  upon  your  pro¬ 
fession  of  reporting,  no  more  than  it 
does  upon  your  auxiliary  but  unused  pro¬ 
fession  ot  law.  No  more  than  does,  for 
example,  the  conviction  of  an  embezzling 
banker  reflect  upon  the  banking  frater¬ 
nity,  but  the  fact  that  you  were  a  mem- 
f)er  of  your  particular  profession,  pre¬ 
sumably  aware  of  its  temiitations  and 
schooled  a'vl  tried  in  its  ethics  and  ex¬ 
perienced  in  covering  trials  of  criminal 
ca.ses,  does  reflect  the  greater  discredit 
upf>n  vou  in  the  commission  of  this  crime. 
The  fact  that  you  were  a  licensed,  al- 
thfrtigh  not  practicin'',  attorney,  likewise 
adds  to  your  culpability.” 
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CORDON  OF  PRESS  PHOTOS  LOCATED 
MACDONALD,  MISSING  MOONEY  WITNESS 

Whose  Testimony  Governor  Held  Vital  Traced  by 
Scripps-Howard  Papers*  Nation-wide  Search 
to  Baltimore 

the  man’s  former  landlady  who  declares: 

"Mr.  Mac  got  along  with  less  sleep 
than  any  human  being  I’ve  ever  known. 
Night  after  night  we’d  hear  him  after 
he’d  gone  up  to  his  room,  pacing  the  floor. 
He  seemed  to  have  something  on  his  mind. 
Lots  of  times  when  he’d  start  upstairs, 
he’d  turn  at  the  bottom  step  and  say, 
'W  ell,  I’m  going  to  bed,  but  that’s  ^all 
the  good  it  will  do.  I  won’t  sleep.’ 

His  career  has  been  colorful.  He  is 
a  son  of  respectable  parents.  When  he 
was  a  lad  he  ran  away  from  home,  joined 
a  circus  and  became  a  trapeze  performer. 
One  night  he  fell,  injuring  himself  so 
badly  that  he  was  forced  to  abandon 
acrobatics. 

He  went  to  sea  and  roved  for  several 
years,  drinking  heavily.  He  went  down 
and  down,  and  was  almost  “out”  when 
the  state  called  him  as  a  witness  in  the 
Mooney-Billings  cases.  The  opportunities 
presented  then  gave  him  courage.  He 
bragged  that  after  the  trial  was  over, 
the  police  “would  send  him  back  east  on 
the  cushions.” 

Six  years  ago  he  got  a  job  in  the 
apartment  house  where  he  was  found 
several  days  ago. 

He  has  worked  steadily  since. 

The  belief  that  he  was  dead  at  the 
time  the  Scripps-Howard  newspapers 
started  their  search  for  him  was 
strengthened  by  knowledge  of  the  life  he 
had  been  leading  up  to  the  time  he  dropped 
out  of  sight.  Stomach  trouble  has  made 
it  necessary  for  him  to  submit  to  eight 
operations. 

At  58  he  is  an  old  man,  knotted  by 
rheumatism,  who  says : 

“I’m  going  to  tell  the  truth,  regardless 
of  what  happens  to  me.” 


WHEN  Gov.  C  C.  Young,  of  Cali- 
“  fornia,  in  denying  a  pardtm  to 
Thomas  J.  Mooney,  emj^asized  the  fact 
that  further  consideraticxi  of  the  case 
would  depend  upon  the  finding  of  John 
MacDonald  who  had  testified  against 
Mooney  and  later  had  repudiated  his 
testimOTiy,  the  Scripps  -  Howard  news¬ 
papers  set  out  to  find  MacDonald  or  to 
locate  his  grave.  MacDonald  had  drop¬ 
ped  out  of  sight  years  ago  and  it  was 
feared  that  he  was  dead. 

But  MacDonald  was  not  dead.  He  was 
located  in  Baltimore,  through  the  pub¬ 
lication  of  his  picture  in  the  Baltimore 
Post,  when  John  C.  Taueber,  a  Balti¬ 
more  resident,  recognized  in  the  photo¬ 
graph  a  former  roomer  in  his  home. 

And  now  “Mr.  Mac,”  whose  sleepless 
nights  and  long  i^riods  of  floor-pacing 
are  described  by  his  former  landlady,  has 
accepted  the  key  position  accorded  him 
by  California’s  governor  and  is  pre¬ 
pared  to  tell  the  proper  officials  how  he 
perjured  himself  in  his  testimony  against 
a  man  who  was  saved  from  the  death 
penalty  years  ago  by  the  intervention  of 
President  Wilson. 

The  San  Francisco  News,  a  member  of 
the  Scripps-Howard  group,  had  offered 
a  reward  of  $500  for  information  that 
would  reveal  the  whereabouts  of  Mac¬ 
Donald  and  all  of  its  sister  newspapers 
had  joined  in  the  hunt  when  Taueber, 
reading  the  Baltimore  Post,  started  sud¬ 
denly  and  called  to  his  wife  as  he  stared 
at  the  picture  of  “Mr.  Mac.”  as  they  had 
called  him.  She  quickly  verified  the  iden¬ 
tification.  Police  were  notified  and  were 
told  by  Taueber  where  MacDimald  might 
be  found. 

Taken  to  headquarters,  MacDonald 
without  hesitation  reiterated  an  affidavit 
he  had  made  in  1921,  in  which  he  said 
that  he  had  lied  when  he  testified  at  the 
trial  of  Mooney  and  Warren  K.  Billings 
that  he  had  seen  Billings  place  a  suitcase 
at  a  spot  which  later  occurred  an  explo¬ 
sion  that  killed  10  persons  and  injured  40, 
during  the  San  Francisco  Preparedness 
Day  Parade  in  1916.  In  his  original 
testimonv  he  had  said  that  Mooney  was 
with  Biflings. 

The  governor  had  refused  to  take 
seriously  the  repudiating  affidavit  made 
by  MacDonald  in  1921.  He  had  wanted 
to  know  the  circumstances  under  which 
it  was  made  and  all  of  the  facts  that 
led  up  to  its  execution. 

The  new  affidavit  was  drawn  up  and 
signed  in  the  presence  of  MacDonald’s 
attorneys,  Charles  Ruzicka  and  Hilary  W. 
Cans,  members  of  the  law  firm  of  Brune, 
Parker,  Carey  &  Cans. 

In  a  telegram  they  told  Gov.  Young 
that  MacDonald  has  become  a  sober, 
orderly,  reliable  citizen,  who  is  now  tell¬ 
ing  the  truth.  They  pointed  out  their 
own  hostility  to  the  radicalism  of  which 
Mooney  and  Billings  have  been  accused, 
and  emphasized  their  own  disinterested¬ 
ness,  while  attesting  to  MacDonald’s 
veracity  and  bespeaking  an  immediate 
hearing  for  their  client. 

Friends  of  Mooney  and  Billings  are 
jubilant  over  the  interest  displayed  in 
the  case  by  attornevs  of  the  high  standing 
of  Ruzicka  and  Gans,  for  they  believe 
that  there  now  is  no  occasion  for  anyone 
to  say  that  MacDonald’s  new  confession 
“was  dictated  bv  Moscow.”  as  was  hinted 
in  relation  to  the  1921  affidavit. 

Meanwhile  MacDonald,  broken  in 
health,  his  nerves  shattered,  expresses 
eagerness  to  return  to  Claifornia  to  right 
the  wrong  that  has  resulted  in  two  men 
serving  14  years  in  prison  for  a  crime 
which  manv  now  believe  they  did  not 
commit.  Gov.  Young  swept  aside  the 
testimony  of  other  important  state  wit¬ 
nesses  as  being  incredible,  w'hen  he  re¬ 
fused  a  pardon  for  Mooney,  insisting 
that  only  MacDonald  was  in  a  position 
to  clear  up  the  muddle  that  has  engaged 
attention  of  the  country  since  1916. 

An  idea  of  the  mental  anguish  through 
which  MacDonald  has  passed  is  given  by 


SPENT  NIGHT  LISTENING  IN 
IOWA  CORNFIELD 

^ED  ASHBY,  reporter  for  the 
Des  Moines  (la.)  Tribune,  re¬ 
cently  passed  a  night  in  a  corn¬ 
field  to  determine  whether  corn 
really  pops  as  it  grows.  Results 
of  his  findings  made  a  humorous 
and  colorful  feature  story. 

He  failed  to  establish  the  fact  of 
corn’s  cracking,  and  the  paper 
asked  its  readers  for  opinions. 


COAST  GROUP  ACTS  ON 
LOCAL-NATIONAL 


Advertising  Managers  Present  Base 
Rate  and  Show  Discounts 
Allowable  on  Bulk 
Contracts 


ILLINOIS  PAPERS  SELECTED 


Fire  Insurance  Companies  to  Launch 
Campaign  in  August 

Advertisements  in  every  daily  paper 
in  Illinois  will  begin  running  in  August 
as  a  part  of  the  nation-wide  advertising 
and  public  relations  campaign  of  the 
stock  fire  insurance  companies  of  Amer¬ 
ica.  Details  of  the  campaign  are  ^ing 
given  to  field  and  local  agents  in  a 
series  of  meetings  sponsored  by  the  public 
relations  committee  of_  the  National 
Board  of  Fire  Underwriters.  Gale  and 
Pietsch,  Inc.,  333  North  Michigan  avenue, 
Chicago,  is  directing  the  newspaper  ad¬ 
vertising. 

State  group  meetings  are  now  under 
way  in  the  midwest  under  the  direction 
of  Richard  E.  Vemor  of  the  Western 
Actuarial  Bureau  for  the  field  men. 
R.  E.  Gale  of  Gale  and  Pietsch  is  assist¬ 
ing  in  this  work  as  are  Wallace  Rogers 
and  \\ .  G.  Pietsch  of  the  same  firm. 
W.  W.  Ellis  of  the  National  Board  was 
in  charge  of  the  Pacific  and  mountain 
states  meetings. 


THEISEN  VISITING  MEXICO 

Clement  F.  Theisen,  Jr.,  vice-president 
of  G.  Allen  Reeder,  Inc.,  of  New  York, 
is  visiting  Mexico  City  studying  the  ad¬ 
vertising  media  and  sales  outlets  of  this 
country. 


SHIP  REPORTER  HONORED 

T.  Walter  Williams,  veteran  ship  news 
reporter  of  the  New  York  Times,  was 
guest  of  his  fellow  workers  at  an  early 
morning  celebration  in  Keen’s  Chop 
House  this  week  in  honor  of  his  25th  year 
with  the  paper.  Mr.  Williams  is  a  famil¬ 
iar  figure  to  ocean  travelers  and  is  known 
to  them  and  his  friends  as  “Skipper.” 
He  spoke  briefly,  recalling  some  of  his 
experiences  during  his  long  career  as  a 
reporter  which  carried  him  to  all  parts 
of  the  world. 


1  he  first  definite  step  on  the  Pacific 
Coast  toward  a  solution  of  the  much- 
discussed  local-national  rate  differential 
was  taken  at  the  recent  first  annual 
statewide  meeting  of  California  News¬ 
paper  Advertising  Managers  bureau  of 
the  California  Newspaper  Publishers  As¬ 
sociation  in  Santa  Maria,  Cal. 

Numerous  discussions  of  the  problem 
have  been  held  throughout  the  year  at 
the  regular  monthly  meetings  of  the  ad¬ 
vertising  managers  in  San  Francisco  and 
Los  Angeles,  and  by  committees  and  the 
summer  conference  of  the  California 
Newspaper  Publishers  Association,  ac¬ 
cording  to  John  B.  Long,  general  man¬ 
ager,  but  the  following  resolution,  passed 
unMimously,  is  the  beginning  of  definite 
action : 

“Whereas  an  apparent  differential  in 
advertising  rates  for  so-called  local  and 
national  newspaper  advertising  has  cre¬ 
ated  a  problem  of  serious  proportions 
and  ’ 

“Whereas  considerable  discussion  on 
this  subject  has  been  held  by  both  north¬ 
ern  and  southern  advertising  managers 
associations  of  the  California  Newspaper 
Publishers  Association, 

“Be  it  therefore  resolved  that  the  fol¬ 
lowing  proposed  solution  be  whole-heart- 
^ly  recommended  to  the  newspaper  pub- 
Ii.shers  of  California  for  their  serious 
consideration  and  possible  adoption: 

“The  establishment  of  a  base  rate  set 
in  accordance  with  the  existing  national 
or  general  rate  structure  with  discounts 
allowable  to  local  advertisers  on  a  free- 
quency  and  bulk  basis  with  additional 
semi-annual  or  annual  discounts  for 
completion  of  contracts,  as  outlined  by 
the  following  rate  card  example: 

Number  of  ““  P«-  Inch 

Insertions 
Per  Week 


ADVERTISING  COPY  INSPIRED  CARTOONIST 


_  Size  of  Minimum  Insertion 
5  in.  10  in.  21  in.  42  in.  84  in. 
90c  SSc  7Sc  71c  68c 

87c  7Sc  70c  66c  65c 

w.  -. . -SSc  .  73c  67c  64c  62c 

Minimum  of  10  in.  twice  each  week, 
total  of  42  in . ; 


80c 


of 

84 

21 

in. . , 

in.  twice 

each 

week, 

of 

168 

42 
in. . 

in.  twice 

each 

week. 

of 

40 

inches  each  aiternate 

The  Lucky  Strike  motif,  “Coming  Events  Cast  Their  Shadows  Before”  was 
used  by  William  A.  Ireland,  cartoonist  for  the  Columbus  (O.)  Dispatch,  as 
the  basis  for  the  above  tariff  cartoon,  July  13. 


One 

Two 

Three 


Minimum  of 

wwk  . 

Minimum  of  42  inches  each  aiternate 

week  .  75j 

,  Monthly  Minimum 

Minimum  of  20  inches  each  month .  95c 

Minimum  of  100  inches  each  month .  78c 

Minimum  of  250  inches  each  month .  73c 

Minimum  of  500  inches  each  month .  69c 

Minimum  of  1000  inches  each  month....  66c 

This  resolution  was  brought  in  to  the 
convention  by  the  following  committee: 
G.  L.  Burt,  Long  Beach  Press  Telegram", 
Sam  Winklebleck,  Palo  Alto  times; 
Howard  Graham,  San  Bernardino  Sun  & 
Telegram;  and  Robert  Corrigan,  Glen¬ 
dale  News  Press. 

The  sessions  were  presided  over  by 
Fred  W.  Smith,  Hollister  Evening  Free 
Lance,  president  of  the  northern  group, 
and  E.  F.  Elfstrom,  Alhambra  Post  Ad¬ 
vocate,  president  of  the  southern  group. 

Marc  N.  (Joodnow,  field  representative 
of  the  journalism  department  of  the  Uni¬ 
versity  of  Southern  California,  who  has 
been  working  during  the  past  year  as 
a  “dollar-a-year-man”  on  the  staff  of  the 
(California  Newspaper  Publishers  .Asso¬ 
ciation,  spoke  on  merchandising  local  ad¬ 
vertising  and  explained  the  workings  of 
a  merchants’  institute  which  has  been 
started  at'  Ventura  under  the  auspices  of 
the  Ventura  County  Star,  The  results  of 
this  institute  were  outlined  by  Martin  J. 
Jensen,  business  manager  of  the  Star. 

A  round  table  discussion  of  spwials 
and  plans  for  increasing  local  advertising 
linage  was  held. 

A  dinner  dance  at  the  Santa  Maria 
club  closed  the  official  sessions.  Many 
entertainment  features  were  provided  by 
E.  L.  Peterson,  publisher,  and  Cyril  Gar¬ 
rett,  advertising  manager,  Santa  .Munfl 
Daily  Times. 

The  last  weekend  in  June  was  selected 
as  the  time  for  the  1931  meeting. 


/ 
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INVENTORS  TACKLE  PRESSROOM  PROBLEMS 


Several  Interesting  Efficiency  Devices  Developed  by  Newspaper  Mechanical  Experts — Automatic 
Humidifier  Sprays  Vapor  on  Web — Counter  Totalizes  Run  on  All  Units 


By  JOHN  F.  ROCHE 


THK  pressroom,  with  its  steadily  in- 
creasiiiR  task  of  pouring  thousands  of 
copies  of  daily  newspapers  into  the  wait¬ 
ing  delivery  trucks,  has  always  received 
the  solicitous  attention  of  publishers  and 
mechanical  superintendents.  Its  delicate 
machinery,  the  ever-present  threat  of  a 
web  break  with  consequent  delay  in  get¬ 
ting  on  the  street  present  a  constant 
challenge  to  inventive  minds.  Devices 
and  systems,  some  of  them  make-shift, 
some  highly  practicable,  are  tried  out 
every  day  in  newspaper  plants,  and  a  rep¬ 
resentative  portion  of  these  were  brought 
to  light  during  the  recent  contest  spon¬ 
sored  bv  the  AVic  York  Sun  and  con¬ 
ducted  by  the  mechanical  division  of  the 
.American  New'spaper  Publishers’  Asso¬ 
ciation. 

Prevention  of  web  breaks  and  wraps 
on  blanket  cylinders  and  better  grinding 
of  rollers  occupied  the  thoughts  of  a 
majority  of  the  16  entrants  under  the 
pressroom  classification.  One  of  the 
most  interesting  devices  submitted  was 
an  automatic  humidifier  designed  by- 
George  C.  Flint,  mechanical  superintend¬ 
ent  of  Chicago  Ezvning  Post.  This 
consisted  of  an  automatically  controlled 
vapor  producing  head  for  transforming 
steam  into  cool  vapor  for  application  to 
the  pai^r  web.  The  principal  purpose 
of  the  invention  is  to  reduce  the  number 
of  web  breaks.  The  results  to  be  ac¬ 
complished  were  described  by  Mr.  Flint 
as  follows : 

“Fly  production  will  be  increased  due 
to  the  fact  that  there  will  be  less  web 
breaks.  Blanket  life  is  increased  on 
account  of  less  wrap-ups  on  cylinders. 
Less  ink  is  used  for  blacker  and  cleaner 
print,  as  repeated  tests  have  resulted 
in  low  ink  coverage.  On  a  three  weeks’ 
test  on  one  press  with  a  run  of  only 
30.000  copies  cut  up  into  seven  editions 
with  a  2.S  per  cent  plate  change  on  each 
edition,  an  ink  coverage  of  1.88  pounds 
per  thousand  8-nage  units  was  the  rec¬ 
ord  established.” 

Mr.  Flint  also  told  the  A.N.P..A.  that 
a  saving  in  white  paper  can  be  affected 
by  application  of  the  vaporizing  system. 

“It  has  been  demonstrated  very  clearly 
in  the  plant  of  the  Chicago  Evening 
Post,”  he  declared,  “that  equal  results 
have  been  obtained  on  a  paper  of  less 
poundage  with  the  vapor  application  as 
those  obtained  with  heavier  newsprint 
without  the  vapor  application.  The 
difference  in  the  cost  of  the  two  grades 
of  paper  tested,  computed  for  the  year, 
would  mean  a  saving  of  well  over 
$30.0(11” 

The  vapor  prcKlucing  heads  are  of 
cylindrical  form  in  diameters  of  6  to 
10  inches,  subject  to  the  installation.  The 
length  is  determined  by  the  type  of  press 
unit  on  which  they  are  to  be  installed. 
The  heads  may  also  be  placed  for  general 
room  humidifying.  Heads  placed  in 
press  units  are  under  independent  con¬ 
trol  of  the  press  push  button  system, 
while  heads  for  room  humidification  arc 
under  direct  control  of  a  master  Tyco 
instrument. 

In  multi-unit,  with  paper  being  fed 
from  a  reel  below,  the  vapor  heads  are 
placed  between  the  reel  stands,  directly 
beneath  the  bed  frames  of  the  press  units, 
and  the  vapor  is  led  to  the  face  of  the 
webs  by  means  of  tubing,  each  side  of  the 
web  receiving  the  discharge  of  any 
number  of  jets  required. 

On  presses  where  there  are  no  reel 
stands,  application  of  the  vapor  is  accom¬ 
plished  by  setting  heads  at  the  sides  of 
the  units  and  the  vapor  is  conducted  to 
the  face  of  the  running  web  by  means 
,  ,  Cubing  similar  to  a  gang  oiler  for 
luwicating  parts  of  the  press. 

The  Flint  vaporizer  is  at  present  in  use 
Ihe  Chicago  Evening  Post  and  the 
^klahoma  Cifv  Dailv  Oklahoman  and 
Ttmes. 

Three  entries  in  the  Sun  contest  dealt 
With  the  problem  of  web  wraps  on  im¬ 
pression  and  blanket  rollers  due  to  a 
paper  break.  All  were  designed  to  cut 


the  web  automatically  as  soon  as  a  break 
is  detected. 

One  entry,  submitted  by  George  H. 
Wheldon,  mechanical  superintendent  of 
the  Minneapolis  Tribune,  provides  for  a 
web  break  switch  hooked  into  the 
cylinder  brakes.  A  shoe  riding  on  the 
web  drops  when  a  break  occurs,  and, 
opens  a  circuit  and  immediately  takes 
the  current  off  the  drive  motor.  .\ 
dynamic  current  is  immediately  set  in 
the  driving  motor  which  is  applied  at 
this  time  to  the  cylinder  brakes.  A  part 
of  the  dynamic  energy  is  diverted  so  as 
to  energize  a  solenoid  which  automatically 
severs  the  sheet  at  the  same  time  the 
cylinder  brakes.  A  shoe  riding  on  the 
press  has  stopped  the  web  severing  in¬ 
strument  immediately  resumes  its  normal 
position.  The  device  is  in  use  on  the 
Minneapolis  Tribune. 

■A  second  web  cutter,  submitted  In- 
Frank  Milne,  mechanical  superintendent 
of  Calgary  (.Alta.)  Herald,  also  makes 
use  of  a  “rider”  on  the  sheet,  which 
closes  an  electrical  circuit  w-hen  dropped 
by  a  paper  break.  The  circuit  excites 
two  solenoids,  which  operate  a  toothed 
knife  severing  the  paper  and  preventing 
more  than  one  sheet  from  wrapping 
around  the  cylinder.  When  the  press  is 
being  threaded  the  rider  bar  can  be  held 
up  by  a  catch,  thereby  keeping  the  knife 
down  and  protecting  pressmen.  The  de¬ 
vice  is  not  yet  in  use. 

-A  break  device  designed  by  William 
Smith  and  .Arthur  E.  Dent,  of  the  Hart¬ 
ford  (Conn.)  Times  pressroom  staff,  is 
another  that  works  in  conjunction  with 
the  paper  break  switch.  When  the  paper 
break  switch  drops  the  resultant  closed 
circuit  actuates  a  solenoid  magnet  whi(  n 
pulls  up  a  lever  to  operate  fingers  which 
break  the  paper  under  the  first  impres¬ 
sion  cylinder.  The  apparatus  is  arranged 
to  complete  the  electrical  circuit  only 
when  the  press  has  passed  a  certain 
speed. 

This  prevents  cutting  of  the  web  when 
the  press  is  going  slowly  enough  to  he 
stopped  completely  before  the  broken 
paper  forms  too  great  a  winder. 

The  inventors  informed  the  A.X.P.A. 
their  device  is  not  in  use  on  any  news¬ 
paper. 

.A  new  departure  in  copy  counters  was 
introduced  by  F.  Troutman,  chief  elec¬ 
trician  of  the  Chicago  Daily  Xews.  Mr. 
Troutman's  invention  is  designed  to  give 
the  combined  total  of  all  presses  operat¬ 


ing  on  any  edition.  In  describing  it  to 
the  judges  for  the  Sun  contest,  the  in¬ 
ventor  said: 

"The  totalized  count  of  such  a  group 
of  producing  machines  is  determined  by 


Totalizing  and  subtrarting  multiple 
press  eounter  devised  by  F.  Troutman, 
chief  electrician,  Chicago  Daily  News. 


taking  the  electric  impulse  from  each 
press  at  the  production  of  each  hundred 
newspapers.  This  impulse  is  carried 
through  a  specially  constructed  control 
which  in  turn  registers  the  ctmnt  of 
each  press,  gathers  the  figures  and  totals 
them  for  the  electric  indicating  counters 
located  at  the  desks  of  interested  execu¬ 
tives. 

"The  impulse  at  each  press  in  opera¬ 
tion  is  produced  by  a  ratchet  and  con¬ 
tacting  device  that  registers  at  every 
hundred  papers  according  to  each  indi¬ 
vidual  press  counter.” 

The  count  by  hundreds  is  for  large 
quantity  production,  Mr.  Troutman  ex¬ 
plained,  and  the  counter  may  be  adapted 
to  slower  machines  to  take  the  count  in 
lots  of  10  or  one  by  one. 

Another  function  of  the  Troutman 
counter  is  to  work  as  a  subtracting  coun¬ 
ter,  assuring  an  accurate  run  on  a  pre¬ 
determined  quantity  of  papers.  With 
this  methoel  any  number  of  presses  may 
be  made  ready  for  a  definite  run,  say 


four  presses  for  a  run  of  80,000  copies. 
The  subtracting  counter  is  set  at  80,000 
and  as  the  run  progresses  this  figure  is 
reduced  accordingly,  while  the  totalizing 
counter  runs  from  0000  to  80,000.  When 
the  presses  have  printed  80,0()0  copies  the 
subtracting  counter  automatically  stops 
the  run. 

“In  the  Chicago  Daily  News  plant,” 
Mr.  Troutman  said,  “it  has  been  definitely 
proven  that  the  totalizing  device  reduces 
waste  considerably  by  preventing  an 
over-run  of  newspapers  since  the  com¬ 
plete  check  can  be  made  from  several 
given  points  on  the  electric  indicators. 
Besides  preventing  a  daily  waste,  the 
totalizing  and  subtracting  counter  fea¬ 
tures  are  particularly  advantageous  in 
allow-ing  a  full  sjteed  run  till  the  required 
number  of  newspapers  are  printed.  The 
old  metho<l  necsesitated  slowing  down  or, 
sometimes,  stopping  the  presses  for  check¬ 
ing  piirnoses  as  the  run  neared  the  end.” 

Roller  grinding  occupied  the  attention 
of  two  Sun  contest  entrants,  Theodore  L. 
Egnor,  chief  machinist  Next’  York  World, 
and  Grover  C.  Spicer,  machinist,  Cleve¬ 
land  Next'S. 

Mr.  Egnor  described  his  apparatus  as  a 
“new  and  improved  means  of  automatic¬ 
ally  grinding  and  finishing  rubber  rollers.” 
It  is  designed  to  eliminate  “tedious  and 
inaccurate  methods  of  hand  finishing,  and 
automatically  accomplishes  the  desired  re¬ 
sult  in  less  lime  with  practically  no  at¬ 
tention.” 

The  device  consists,  according  to  Mr. 
Kgnor’s  description,  of  a  suitably  sup¬ 
ported  bed.  a  travelling  saddle  and  adjust¬ 
able  head  and  tail  stocks.  The  saddle 
travels  in  both  directions  longitudinally 
by  means  of  an  endless  chain  driven  by 
electric  motor.  The  head  and  tail  stocks 
support  one  or  two  rubber  rollers  which 
are  rotated  by  means  of  a  pulley,  driven 
by  a  belt  from  a  motor  below  the  bed. 
.Attached  to  the  saddles  are  pivoted  arms 
<lesigned  so  that  suitable  emery  cloth  may 
be  stretched,  bow  fashion  thereon  and 
held  against  the  rotating  rollers,  while 
the  saddle  travels  back  and  forth  over 
the  length  of  the  roller.  The  device  is 
now  being  used  in  the  World’s  machine 
shop. 

Mr.  Spicer’s  system  is  similar  to  the 
present  system  of  grinding  except  that 
emery  wheels  are  not  used  for  finish  or 
rough  grinding.  When  the  grinding 
process  is  finished,  checks  and  cracks 
are  removed  from  the  roller  by  applica¬ 
tion  of  variously  grained  sheets  of 
Aloxite  cloth.  In  his  directions,  Mr. 
Spicer  said : 

“Speed  the  roller  up  to  1,(X)0  r.p.m. 
Use  a  piece  of  felt  about  6  by  8,  dusted 
with  French  chalk  and  hold  it  against 
the  roller  while  it  is  running  to  give  a 
coat  of  powder.  Then  take  a  sheet  of 
36  grain  Aloxite  cloth,  and  after  three 
trips  across  the  roller  with  this  at  as 
even  a  pressure  as  possible,  recoat  with 
powder  and  repeat  operation  until  roller 
appears  smooth.  After  this  some  minute 
checks  or  cracks  will  still  remain.  These 
can  be  removed  by  recoating  with  powder 
and  using,  in  succession  a  50,  80  and  120 
grain  Aloxite  cloth.” 

The  total  grinding  time  for  a  roller 
under  Mr.  Spicer’s  method  is  three  hours 
and  12  minutes,  he  claimed.  The  hand 
finishing  portion  of  the  work  takes  from 
one-half  to  one  and  one-half  hours. 

A  sleeve  rubber  roller  to  be  slipped 
over  a  standard  core  was  submitted  by 
Frank  C.  Murphy,  pressroom  foreman 
of  the  Holyoke  (Mass.)  Transcript. 
This  consisted  of  a  length  of  steel  tubing 
one-half  inch  thick  covered  with  one- 
half  inch  of  rubber.  This  rubber  cov¬ 
ered  sleeve  is  fastended  to  the  core  by 
a  friction  lock  and  a  threaded  lock  con¬ 
sisting  of  two  tapered  cones  eight  inches 
in  length  and  threaded  for  two  Inches 
on  the  smallest  end. 

The  sleeve  roller  cuts  the  cost  of  a 
rubber  roller  40  j^r  cent,  Mr.  Murphy 
claims,  and  will  eliminate  60  per  cent  of 
(Continued  on  page  36) 


Automatic  humidifier,  invented  by  George  F.  Flint,  mechanical  superintendent, 
Chicago  Evening  Post,  uses  steam  transformed  to  cool  vapor  to  reduce  web 
breaks  and  produce  better  and  more  economical  printing. 
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BRUNDIDGE  TO  TELL  GRAND  JURY  OF  The  Times  declared*^his*to  be  Murphy’s 

CHICAGO  “NEWSPAPER  RACKETEERS” 

St.  Loui.  Star  Man  Will  Appear  Neal  Week— lllu.trated  Time, 

Police  Reporter  Asked  to  Resign  for  Having  Agitation  for  the  appearance  of  Leland 


Police  Reporter  Asked  to  Resign  for  Having 
Operated  a  Speakeasy 


Reese,  Chicago  Daily  News  reporter, 
before  the  grand  jury,  to  explain  his 


,  ,  ,  .  •  u.  K...  relations  with  Julius  Rosenheim,  with 

(By  telegraph  to  Edito*  &  Publishe.)  went  to  several  cabarets  that  night,  Dut  purpose  of 

Chicago,  July  17. — Harry  T.  Brun-  Mr.  Read  was  m  bed  at  8  o clock.  Atwr  gathering  news,  was  renewed  this  week. 

didge,  St.  Louis  Star  reporter,  will  a  short  nap  he  dressed,  w^t  to  the  lobby,  Reese  had  made  no  report 

tell  his  story  of  “racketeering  Chicago  wrote  several  letters,  and  was  back  in  attempt  to  kill  or  injure  him  near 

newspaper  men”  before  the  Cook  county  bed  at  11  o  clock.  _  a  >  i  t,  DeKalb,  Ill.,  two  weeks  ago,  other  than 

grand  jury  next  week.  Assurance  from  “On  the  following  morning  at  o  o  clock,  signed  story  appearing  in  the  Daily 
Brundidge  and  his  paper  that  he  would  emissaries  from  the  Cuban  ^cret  i  olice  News,  drew  censure  from  the  Tribune, 
appear  and  make  good  the  charges  he  came  to  the  hotel  and  told  Capone  they  Tribune  revealed  that  John 

filed  in  an  article  on  the  slaying  of  Al-  had  been  asked  by  the  American  Embassy  q£  Kews,  had  re- 

fred  (Jake)  Lingle,  Chicago  Tribune  re-  to  question  him  and  the  j^rsons  who  Qgjyefj  ^  phone  message  on  the  day  of 
porter,  have  been  received  by  Chicago  arrived  on  the  plane  with  him.  Capone  Lingle’s  assassination,  warning  him 
officials.  It  is  understood  that  State’s  at-  and  the  others,  including  Mr.  Read,  ac-  Rggse  was  to  lie  slain.  Craig,  the  Tribune 
torney  John  A.  Swanson  will  waive  his  companied  the  Secret  Police  emis^ry  to  thought  the  call  the  work  of  a  crank, 

right  to  interrogate  the  reporter  before  headquarters,  where  it  deydoped  that  the  forgot  about  it  until  word  of 

permitting  him  to  address  the  jury,  questioning  had  to  do  with  reports  Lingle’s  death  was  flashed.  Then  he  re- 

Brundidge  cabled  from  Havana,  Cuba,  Capone  intended  bombing  some  pu^c  ceived  a  call  from  Reese,  the  Tribune 
that  he  would  return  at  once  to  St.  Louis,  buildings  ^  part  of  a  May  Day  labor  stating  gangsters  had  followed  him 

Second  in  importance  only  to  the  demonstration.  .  r'  i  u  .t  track,  where  Lingle  was  going 

promise  that  Brundidge  would  appear  “On  hearing  this  Capone  lauded  slain.  ’  Craig  is  said  to  have  asked 

was  the  revelation  that  Harry  Read,  city  heartily.  After  the  arrival  of  the  chief  Police  Commissioner  William  F.  Russell 
editor  of  the  Chicago  Rx’cning  American,  of  the  Secret  Police,  Capone  was  asked  jq  send  a  squad  as  an  escort  for  the  re- 
was  the  man  mentioned  in  Brundidge’s  what  he  was  doing  in  Cuba.  He  said  porter.  Reese,  other  reports  say,  is  now 
articles,  who  had  been  the  guest  of  Al  he  came  over  to  spend  some  money  Md  ^  north  side  hotel,  under  guard. 
Capone,  chieftain,  in  his  Florida  drink  some  wine.  The  chief  stated  that  Other  developments  have  created  an 

home.  In  reply  to  this  disclosure,  made  the  Cuban  government  was  glad  to  have  almost  open  breach  among  publishers  of 
in  the  Cihicago  Tribune,  the  Evening  him  as  a  visitor  and  hoped  his  stay  various  papers.  This  situation  is  de- 
American  said :  would  be  a  pleasant  one.  The  names  of  scribed  by  Theodore  C.  Link,  staff  cor- 

“The  (Thicago  Tribune  today  published  those  present  at  the  time  were  not  re-  respondent  of  the  St.  Louis  Star,  in  an 
a  story  that  Harry  Read,  city  editor  of  quested  by  the  police  and  the  interview  article  which  the  Chicago  Tribune  re- 
the  CTiicago  Evening  American,  had  paid  did  not  last  more  than  two  minutes.  printed  Tuesday  morning.  The  article 
several  visits  to  Al  Capone  in  his  Palm  “The  party  returned  to  the  hotel  and  sgjjj  p^rt ; 

Island  estate,  in  Miami  Beach,  Fla.  It  breakfasted,  about  10  A.  M.  Mr.  Read  “The  newspapers  of  Chicago,  some 
was  stated  in  the  story  that  Mr.  Read,  as  accompanied  by  the  aged  father  of  At-  arrogant  and  rich,  are  today  uneasy  and 
well  as  Capone,  was  a  member  of  a  party  torney  Gordon,  proceeded  to  Morro  worried.  The  politicians  and  police  are 
that  visited  Cuba.  Castle  and  the  Cuban  fortress.  They  re-  perturbed  and  the  av’erage  Chicagoan  is 

“The  story  went  on  to  describe  the  turned  late  that  afternoon.  Where  blase  but  interested  in  the  drama  of  the 
questioning  by  Cuban  police  of  the  entire  Capone  and  the  others  went  is  not  press  being  enacted,  here  as  a  result  of 
party  that  arrived  in  Cuba  in  the  same  known.  t.  j  i  n  slaying  of  ‘Jake’  Lingle,  Chicago 

amphibian  plane.  “That  night  Mr.  Read  took  a  walk  Tribune  reporter.  Charges  by  Harry  T. 

“Here  are  the  facts :  through  the  streets  of  Havana  alone.  On  Brundidge  of  the  St.  Louis  Star  that 

“Mr.  Read  left  the  office  of  the  Chicago  following  morning  the  entire  party  Lingle  was  not  Chicago’s  only  racketeer- 
Evening  American  on  April  8,  went  to  went  shopping  in  the  accredited  manner  newspaper  man  aroused  a  storm  that 

his  home  and  went  to  bed  ill  with  a  cold,  tourists  abroad.  That  afternoon,  tne  promises  to  gather  additional  fury, 
which  later  developed  into  bronchitis  with  plane  being  ready  for  the  return  trip,  “One  outgrowth  of  the  Star’s  charges 
some  indications,  according  to  a  clinical  flicy  embarked  for  the  United  States.  has  been  to  set  the  powerful  Tribune, 


“That  night  Mr.  Read  took  a  walk  Tribune  reporter.  Charges  by  Harry  T. 
through  the  streets  of  Havana  ajone.  On  Brundidge  of  the  St.  Louis  Star  that 


report,  that  pneumonia  germs  were  “On  the  night  o 
present.  to  Miami,  May  1, 

“On  April  18,  on  the  advice  of  his  train  for  Chicago, 
physician  that  he  take  a  short  vacation  in  “The  records  o 


plane  being  ready  tor  the  return  trip,  “One  outgrowth  of  the  Star’s  charges 
they  embarked  for  the  United  States.  has  been  to  set  the  powerful  Tribune, 
“On  the  night  of  the  day  he  returned  self  styled  ‘the  world’s  greatest  news- 
to  Miami,  May  1,  Mr.  Read  boarded  a  paper,’  and  the  Daily  News  at  each 


n  for  Chicago.  other’s  throats.  The  two  Hearst  papers. 

The  records  of  the  auditor  of  the  the  Herald  and  Examiner  and  the  Eve- 


a  warm  climate.  Mr.  Read  went  to  Chicago  Evening  American  show  that  ning  American,  are  siding  with  the  Daily 
Miami,  arriving  there  April  20,  where  Read  asked  for  and  was  sent  by  News.  The  Daily  Times,  a  tabloid,  is 

he  registered  at  the  Ritz  hotel.  Later  telegraph  the  sum  of  $300,  an  amount  less  also  against  the  Tribune.  The  Chicago 
that  day  he  met  a  member  of  Capone’s  than  the  total  he  had  to  his  credit  on  Post  has  taken  an  even,  unwavering 
family  on  the  street  and  was  invited  to  the  books  of  the  auditor  when  the  re-  stand,  not  touched  by  partisanship  or 
the  Palm  Island  estate.  quests  were  made.  This  indicates  that  jealousy.” 

“He  availed  himself  of  the  invitation  M*"-  Read  paid  his  own  expenses  and  de-  Meanwhile  no  evidence  nor  anything 
and  called  that  afternoon.  At  Mr.  Read’s  frayed  his  share  of  the  cost  of  the  allied  with  it  has  been  presented  to  the 


request  Capone  posed  for  pictures  which  Cuban  trip.’’ 
were  mail^  that  night  to  the  Chicago  That  Chicago  publishers  are  deter-  As  a  result  of  the  stir  created  by 
Evening  American,  and  subsequently  *nined  to  clean  house  was  evidenced  Brundidge’s  charges,  one  publisher  has 

published  by  this  paper  April  24,  under  \\'ednesday  when  the  Daily  Illustrated  moved  from  his  skyscraper  offices  to  the 

the  caption,  ‘.Mphonse  Capone-^public  T'lwcj  announced  that  James  Murphy,  editorial  rooms  on  a  lower  floor.  Several 

enemv _ fishes  in  exile.’  (Chicago  police  reporters,  had  other  publishers,  it  is  understood,  have 

“During  the  follotving  week  Capone  resign  after  he  is  said  to  been  considering  leaving  their  private 


grand  jury. 

As  a  result  of  the  stir  created  by 


appeared  in  both  federal  and  state  courts 
on  various  charges. 

“Mr.  Read  covered  these  hearings  as 
a  newspaper  correspondent  telegraphing 
developments  ■which  were  publish^  in 
this  newspaper. 

“Mr.  Read  visited  the  Capone  home 
some  five  or  six  times  during  the  week. 
He  met_  there  various  Miami  business  and 
professional  men  and  members  of  Ca¬ 
pone’s  family. 

“On  Monday,  April  22,  Mr.  Read  re¬ 
ceived  a  telephone  call  at  the  Ritz  hotel 
from  J.  Fritz  (iordon,  a  Miami  attorney, 
who_  represented  Capone  in  his  court 
hearings.  Mr.  (Jordon  explained  to  Mr. 
Read  that  it  was  his  intention  to  fly  to 
Cuba  on  the  following  day  with  Capone 
and  several  others  and  asked  if  he  would 
care  to  make  the  eighth  person  so  that 
the  airline  would  run  a  plane.  Mr.  Read 
assented,  requesting  Mr.  Gordon  to  pre¬ 
pare  his  papers  for  the  emigration  au¬ 
thorities. 

“The  following  morning  the  party  flew 
to  Havana,  arrived  without  incident,  and 
registered  at  the  Sevilla  Biltmore  hotel. 
Mr.  Read  had  lunch,  joined  the  Capone 
party  on  a  trip  to  the  Tropical  Gardens, 
where  beer  is  given  away,  stepped  at  a 
restaurant  where  dinner  was  had,  and 
returned  to  the  hotel.  The  Capone  party 


NEA  ARTISTS  SIGN  NEW  CONTRACTS 


Two  well-known  strip  artists  have  just  signed  new  long-term  contracts  with 
NEA  Service.  They  are  Roy  Crane  (left)  of  “Wash  Tubbs”  and  Edgar  Martin 
(right)  of  “Boots  and  Her  Buddies.”  They  are  shown  with  Fred  S.  Ferguson, 
president  of  NEA,  signing  the  new  contracts. 


offices  for  the  time  being  to  take  quarters 
near  the  city  rooms  so  they  can  person¬ 
ally  inspect  their  workers  and  keep  their 
fingers  on  the  pulse  of  their  organiza¬ 
tions. 

A  letter  asking  that  attorneys  other 
than  Charles  Rathbun,  of  the  Tribune 
legal  staff,  conduct  the  Lingle  inquiry 
caused  the  major  outbreak  of  the  enmity 
referred  to  by  Mr.  Link.  The  letter  was 
framed  by  Albert  R.  Brunker,  executive 
chairman  of  the  Civic  Safety  Commis¬ 
sion.  The  validity  of  the  signatures  on 
it  were  attacked  and  the  reputed  signers 
taken  to  task  by  the  Tribune  Saturday 
morning,  the  day  after  its  appearance  in 
the  Daily  News. 

It  was  charged  that  the  letter  was 
written  at  the  behest  of  Gregory  Dillon, 
former  Daily  News  reporter. 

The  several  papers  aligned  themselves 
in  this  affair  much  as  Link  describes  in 
his  article. 

Law-enforcing  and  civic  agencies  are 
still  at  work  on  the  Lingle  case.  Police 
are  returning  from  Los  Angeles,  Frank 
Foster,  indicted  in  the  Lingle  murder, 
when  it  was  revealed  his  gun  had  killed 
the  reporter.  It  is  hoped  that  he  will 
give  valuable  clews. 

Al  Capone  is  reported  as  being  poised 
for  flight  from  the  country,  in  fear  of 
federal  action  to  bring  him  before  the 
grand  jury.  A  proposed  trip  to  Chicago 
at  least,  has  been  put  off. 

RADIO  LICENSES  RENEWED 

U.  S.  CommisBion  Grants  Requests  of 
Chicago  Daily  News  and  N.  Y.  Times 

iSpecial  to  Eoitox  &  Publisher) 
Washington,  D.  C.,  July  14.— Both 
the  Chicago  Daily  News  and  the  Nnv 
York  Times  have  had  radio  licenses  held 
by  them  renewed  by  the  Federal  Radio 
Commission  during  the  past  week.  In 
addition  the  former  newspaper  was 
granted  authority  to  operate  an  experi¬ 
mental  station  at  Addison  Township,  Ill. 
granted  authority  to  operate  an  experi¬ 
mental  frequencies  with  500  watts  of 
power. 

The  Chicago  Daily  News  renewal  was 
for  the  airplane  station  license  held  by 
the  paper.  Five  frequencies  are  involved: 
cine  for  use  only  outside  the  continental 
limits  of  the  United  States;  one  for  a 
radio  compass;  one  for  international  call¬ 
ing  and  distress  for  ships  and  aircraft 
over  the  sea ;  one  for  national  calling  and 
working  for  all  itinerant'  aircraft;  and 
the  fifth  for  calling  and  working  for  the 
purpose  of  calling  coastal  stations  or 
ships  when  in  maritime  flight.  This  sta¬ 
tion  operates  with  200  watts. 

The  New  York  Times  was  granted  a 
renewal  of  the  license  for  station  WHD 
which  transmits  news  to  ships  at  sea.  It 
operates  on  five  frequencies  with  1,0(X) 
watts  of  power.  « 

At  the  same  time  the  commission  re¬ 
ceived  the  application  of  the  Press  Pub¬ 
lishing  Company,  and  C.  L.  Farrell,  of 
Sheboygan,  Wis.,  operators  of  broadcast¬ 
ing  station  WHBL  for  permission  to 
transfer  the  station’s  license  to  the  Press 
Publishing  Company,  alone. 

The  application  of  the  Wisconsin  State 
Journal  Company,  of  Beloit,  Wis.,  opera¬ 
tor  of  station  WISJ  for  authority  to  as¬ 
sign  t'he  station  license  to  the  Wisconsin 
State  Journal  Broadcasting  Company  was 
also  received. 

N.  E.  EDITORS  MEET 

.\bout  100  members  of  the  New  Eng¬ 
land  Press  Association  with  their  wives 
attended  the  semi-annual  meeting  of  the 
group  at  North  Conway,  N.  H.,  last 
week.  The  sessions  were  held  at  Forest 
Glen  Inn.  Mornings  were  devoted  to 
business  meetings  and  the  afternoons 
were  given  over  to  sports  and  sight¬ 
seeing  trips  in  the  White  Mountains.  Dan 
^Byran,  ,Pati’tucket  Times,  was  chairman 
of  the  committee  on  arrangements. 
Charles  R.  Bailey,  of  the  Iloboken 
(N.J.)  Jersey  Observer,  was  the  guest 
of  the  New  England  circulators  at  an 
informal  reception  in  honor  of  his  long 
career  in  circulation  promotion.  Mr. 
Bailey  has  been  engaged  in  this  work 
throughout  the  country  for  the  past  47 
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HITS  “HAPHAZARD  HIRING”  ON  DAIUES 

Writer  Declares  More  Efficient  Staffs  and  Lower  Turnover  Would  Result  if  Editorial  Jobs  Were 
More  Carefully  Filled — Says  New  York  Field  Overcrowded 


By  DuBOlS  K.  WIGGINS 

The  leritcr  of  this  article  is  a  graduate  of  Columbia  College  ivith  Phi  Beta 
Kappa;  has  the  B.Lit.  degree  and  the  MS.  degree  in  Journalism  from  Columbia, 
and  has  worked  for  the  last  six  years  on  metropolitan  nezvspapers,  including  the 
Nezo  York  Times,  Brooklyn  Daily  Eagle,  Brooklyn  Standard  Union,  and  nozv  is 
on  the  Brooklyn  Times.  He  is  also  an  instructor  of  journalism  in  the  evening 
session  at  Hunter  College,  Nezv  York. 


YOU  have  all  read  advertisements  stat¬ 
ing  that  in  exchange  for  $10  you 
can  take  a  course  in  short  story  writing 
and  win  fame  and  fortune  by  way  of  the 
literary  life.  Other  advertisements  of 
this  kind  teach  you  electricity  by  mail,  or 
salesmanship,  or  commercial  art.  The 
type  of  mind  which  believes  in  this  sort 
of  magic  or  bunk,  besets  the  field  of  news¬ 
paper  work  in  large  numbers. 

Such  persons  think  that  a  home  study 
course,  a  desire  to  earn  money  while 
working  their  way  through  college,  join¬ 
ing  the  staff  of  a  college  paper,  attend¬ 
ance  at  evening  sessions,  the  wish  to  see 
life  or  an  idea  that  they  can  write  well 
or  would  if  on  a  newspaper — that  these 
or  any  other  that  they  can  think  of,  are 
sufficient  qualifications  for  a  job  on  a 
news  staff. 

Realization  of  this  attitude  prompted 
the  survey  on  which  this  article  is  based. 
It  included  the  Greater  New  York  area, 
and  doubtless  would  be  duplicated  in  most 
respects  in  any  large  city  in  the  nation. 

First,  it  was  found  that  the  total  num¬ 
ber  of  employes  holding  regular  staff 
positions  has  not  increased  within  the 
last  five  years.  Some  records  and  opin¬ 
ions  indicate  an  actual  decrease. 

But  the  number  of  applicants  is  ever 
mounting. 

This  leads  to  the  question,  what  chance 
does  the  aspirant  for  a  job  have? 

Among  the  factors  in  consideration  of 
this  is  death.  That  provides  just  alwut 
as  many  vacancies  as  in  many  other  lines 
as  so  can  be  ignored.  The  newer  type 
of  newspaper  man  is  less  susceptible  to 
the  inroads  of  alcoholism,  which  dec¬ 
imated  the  field  in  the  old  days.  Other¬ 
wise  the  business  of  getting  and  editing 
news  can  hardly  be  called  hazardous. 

The  next  factor  to  be  considered  _  is 
the  withdrawal  from  the  newspaper  in¬ 
dustry  of  men  who  enter  other  lines, 
such  as  publicity,  radio,  publishing,  ad¬ 
vertising,  and  politics. 

Here  certain  facts  and  surmises  are 
available.  In  1926  a  study  was  made  of 
the  graduates  of  the  Columbia  University 
School  of  Journalism.  The  fact  was 
brought  out  that'  at  that  time  only  22  per 
cent  of  the  two-thirds  who  revealed  their 
occupations,  were  reporters:  and  17  per 
cent  editors,  copy  desk  men,  etc.,  on  news¬ 
papers.  If  it  is  assumed,  as  is  natural, 
that  the  other  third  who  failed  to  answer 
the  questionnaire  were  out  of  the  news¬ 
paper  business,  the  proportion  of  those 
still  active  appears  very  small. 

A  check  of  these  figures  against  the 
alumni  directories  published  annually 
since  in  The  Columbia  Journalist  shows 
a  continued  slipping  away.  The  registra¬ 
tion  of  this  school  since  its  start  in 
191.1  has  been  about  1,520.  The  total 
graduates  were  about  900.  Of  these  only 
a^  comparative  handful  are  at  work  on 
New  York  City  newspapers,  chiefly  on 
the  older  and  more  conservative  ones. 

These  representative  figures  indicate 
that  students  who  prepare  for  journalism 
often  do  not  follow  it.  Many  members 
of  news  staffs  also  drop  out  of'the  news¬ 
paper  business. 

From  this  work  a  few  go  each  year  to 
the  teaching  of  journalism.  In  New 
York  City,  as  elsewhere,  this  number  is 
almost  negligible,  as  a  check-up  shows. 
The  additions,  turnover,  and  deaths  are 
small. 

Advertising  still  draws  its  quota  from 
the  newspaper  field,  radio  broadcasting 
also,  and  the  publicity  “racket,”  but 
here,  as  in  politics,  the  pioneers  still  have 
most  of  the  jobs,  grasped  when  execu¬ 
tives  had  plenty  of  money  to  throw  away 
on  anyone  who  could  put  over  the  bluff 
of  newspaper  experience. 

One  big  field  still  claims  many  re¬ 
porters  and  editors,  namely,  the  trade 
i9J^*'f>al  and  its  variant,  the  house  organ. 
The  saturation  point  is  being  reached 
here,  too,  certain  facts  indicate.  The 
connections  with  the  “Institutes”  have 
also  been  quite  solidly  made.  With  the 
development  of  the  “Institute,”  came  a 


need  for  publicity  men,  but  now  sugar, 
cotton,  wool,  steel,  and  many  another  in¬ 
dustry  has  filled  its  needs  in  this  respect, 
and  the  heads  and  press  departments  of 
such  Institutes  are  comparatively  per¬ 
manent. 

As  the  opportunities  to  go  elsewhere 
decrease,  more  and  more  newspaper 
workers  will  of  necessity  stick  to  their 
jobs. 

Into  the  New  York  field,  which  shows 
no  signs  of  expansion,  pour  and  will 
pour  hundreds  of  applicants.  They  have 
in  the  past  met  the  employment  plan 
whereby  whoever  first  came  to  an 
editorial  office  where  a  vacancy  existed, 
got  it.  Largely,  the  same  inefficient 
situation  persists  today. 

The  contention  of  several  experts  con¬ 
sulted  on  this  problem  of  employment  and 
opportunity  in  New  York  City  is  that  the 
hire  and  fire  system  and  Johnny  on  the 
Spot,  employing  of  Tom,  Dick  and  Harry, 
are  unfair  to  job  seekers  who  are  care¬ 
fully  prepared  cither  by  work  on  other 
papers,  or  by  substantial  schools  of 
journalism. 

The  present  system  is  likewise  de¬ 
cidedly  unfair  to  staff  workers  already 
employed,  they  assert,  for  hiring  incom¬ 
petents  and  firing  them  means  rapid 
turnover,  so  costly  to  publishers  that  they 
do  not  feel  able  to  pay  adequately  the 
steady  and  able  members  of  their  staffs. 

Hence,  claim  these  employment  and 
efficiency  experts,  the  wise  thing  would 
lie  for  the  publishers  to  cut  down  on  the 
turnover  by  hiring  more  scientifically, 
advancing  their  staffs,  filling  in  at  the 
bottom,  and  raising  the  salaries  of  the 
workers. 

Other  industries  have  their  personnel 
departments,  but  the  typical  news  room 
is  ruled  by  a  man  who  simply  does  not 
want  to  be  bothered  by  promotions  from 
one  kind  of  work  to  another  and  then 
carefully  picking  an  addition  to  the  staff. 

The  city  editor  or  managing  editor  is 
busy  getting  out  the  paper.  If  a  regular 
reporter  or  desk  man  is  ill,  on  vacation, 
or  drops  dead,  the  executive  who  hires, 
in  most  instances,  takes  the  first  passable 
individual  who  wanders  opportunely  into 
the  news  room,  tells  him  what  position 
is  open,  and  the  applicant  takes  it  or 
leaves  it.  The  assumption  is  that  "a 
good  newspaper  man  can  handle  any 
job”,  the  phrase  “good  newspaper  man” 
meaning  one  who  has  been  hired  and 


fired  so  many  times  and  shoved,  regard¬ 
less  of  aptitude  and  preference,  into  so 
many  different  jobs  on  so  many  different 
papers  that  in  truth  he  can  pick  up  the 
details  of  another  one  with  comparative 
ease. 

That  type  of  newspaper  man  is  not 
being  bred  in  numliers  now.  But  his 
kind  is  the  executive  who  hires  and  fires, 
and  so  naturally  he  wants  someone  about 
him  like  himself,  except  for  the  proper 
amount  of  familiar  subservience. 

One  result  of  this  state  of  affairs  is 
that  a  man  on  a  Greater  New  York 
newspaper  who  is  kicked  out  in  one  of 
the  periodic  shakeups  or  layoffs,  bobs  up 
on  another  paper,  and  frequently  works 
around  to  the  same  one  he  was  on  years 
before. 

College  men  and  school  of  journalism 
graduates,  especially  if  they  have  a  fam¬ 
ily,  object  to  this  kind  of  thing,  how¬ 
ever,  and  are  likely,  in  one  of  the  breaks 
in  the  cha'"  to  take  something  else  that 
turns  up,  especially  if  some  degree  of 
permanence  or  chance  of  promotion 
seems  attached  to  it. 

The  answer  by  the  old-line  executive 
is,  of  course,  “W'^hat  of  it  ?”  or  “Who 
cares?” 

Well,  two  groups  greatly  care.  One 
is  the  professors  of  journalism;  and  the 
other  is  the  students  under  them. 

Publishers  would  care,  too,  but  for  the 
fact  that  New  York  City  is  still  the 
mecca  for  newspaper  men  of  all  types, 
and  s<i  the  “goo<l  newspaper  man”  of 
the  old  school  may  be  picked  up  at 
any  time  abemt  news  rooms  in  Man¬ 
hattan.  He  is  there  either  because  he 
has  a  vacation  and  thinks  nothing  could 
be  more  ideal  than  to  spend  it  in  New 
York  looking  for  a  job  and  incidentally 
enjoying  the  town ;  or  else  because  he 
has  wanted  for  years  to  i^ork  in  New 
York  and  has  come  on,  after  leaving  a 
position  or  having  had  it  shot  from  un¬ 
der  him  while  he  still  possessed  a  few 
dollars. 

As  the  wheel  of  rapid  turnover  re¬ 
volves  they  sometimes  go  back  to  cities 
where  they  labored  previously,  and,  with 
the  added  lustre  of  New  York  brightness, 
obtain  better  places. 

How  John  W.  Cunliffe,  director  of  the 
School  of  Journalism  at  Columbia  Uni¬ 
versity,  feels  on  this  subject  of  Manhat¬ 
tan  employment  is  revealed  in  these 
words ; 


“It  is  noticeable  that  our  graduates 
seek  (and  obtain)  employment  mainly 
on  the  staffs  of  the  older  New  York  City 
newspapers  and  with  the  press  associa¬ 
tions.  It  is  perhaps  to  be  regretted  that 
their  choice  of  positions  does  not  in¬ 
clude  papers  covering  smaller  communi¬ 
ties.  The  teaching  staff  of  the  school 
is  fully  aware  of  the  greater  stress  and 
competition  of  metropolitan  journalism, 
which  is  already  overcrowded.” 

And,  which  he  might  have  added,  from 
which  aspirants  disappear  rapidly. 

Professor  H.  B.  Rathbone  of  the  divi¬ 
sion  devoted  to  journalism  at'  New  York 
University  expresses  himself  emphatically 
on  the  need  for  publishers  to  hold  their 
men,  on  decreasing  the  present  large 
turnover,  and  making  it  possible  for  a 
good  newspaper  man  to  raise  a  family  ac¬ 
cording  to  the  living  conditions  of  a  good 
citizen. 

“In  return  for  the  weeding  out  process 
which  our  department  accomplishes,  and 
in  return  for  the  careful  training  which 
we  give  our  students,  the  publishers 
should  give  us  co-operation,”  he  says. 

If  city  editors  and  managing  editors 
would  hire  only  experienced  men,  and 
graduates  of  substantial  schools  of  jour¬ 
nalism,  results  would  be  much  better  all 
around,  he  believes.  When,  however,  as 
now,  journalism  is  a  feeder  to  poor  youths 
studying  law  or  medicine  or  anyone  else 
wanting  a  job,  he  asks,  “Why  should  not 
journalism  take  care  of  its  own  members  ? 

“As  long  as  journalism  is  looked  upon 
as  a  mere  stepping  stone  to  other  occupa¬ 
tions,”  he  says,  “the  present  deplorable 
CMidition  will  exist.  The  main  blame  at¬ 
taches  to  those  who  hire  untrained  and 
inept  men,  the  only  kind  they  can  afford 
with  the  rapid  turnover  which  naturally 
follows.  The  soluHon  is  higher  salaries 
to  steady  and  ably  prepared  employes.” 

The  School  of  Journalism  at  Columbia 
University  had  this  year  64  seniors,  68 
juniors,  25  graduate  students,  and  6  spe¬ 
cial  students,  or  a  total  of  163.  New 
York  University  had  a  group  of  about 
193  majoring  in  journalism.  At  Hunter 
College,  College  of  the  City  of  New 
York,  and  Ixmg  Island  University  there 
were  easily  another  150,  making  at  least 
.500  for  the  city. 

In  the  autumn  another  500  will  begin 
technical  courses  to  prepare  for  news¬ 
paper  work,  and  will  in  most  cases  seek 
jobs  on  New  York  City  papers.  They 
will  not  wait  until  the  courses  are  over. 
They  want  practice  worl^,  and  the  more 
brazen  of  them,  regular  jobs.  Naturally 
the  rough  and  ready  city  editor  is  not 
going  to  make  any  fine  distinction  be¬ 
tween  them  and  other  semi-prepared  ap¬ 
plicants,  or  even  between  them  and  grad¬ 
uates  or  real  reporters. 

Until  there  is  co-operation  between 
those  who  hire  newspaper  men  and  those 
who  train  journalists,  the  present  state  of 
the  “profession”  seems  bound  to  con¬ 
tinue.  With  aviation  taking  the  adven¬ 
turous  type  of  youth,  just  as  radio  did 
and  the  newspapers  before  that,  and  other 
lines  taking  the  young  man  after  money, 
the  publishing  business  is  bound  to  suffer 
in  its  personnel  unless  the  publishers 
themselves  make  work  for  them  worth 
while,  and  schools  of  journalism  give 
them  the  right  help. 

From  the  survey  made,  these  seem  to 
be  the  factors  which  the  publishers  should 
seek  remedy : 

1 —  The  ease  with  which  incompetents 
and  the  unprepared  can  get  on  payrolls. 

2 —  Poor  pay  and  no  promotion  dis¬ 
couraging  the  able  and  prepared. 

.3— Both  factors  causing  a  rapid  turn¬ 
over  and  dropping  out,  especially  of 
younger  men. 

The  remedy  is  hiring  right  and  paying 
well. 


HEADS  SERVICE  STAFF 

The  Kansas  Farmer,  Topeka,  has  an¬ 
nounced  the  appointment  of  J.  M.  Parks 
as  manager  of  its  protective  senrice  «le- 
partment. 


DAILY’S  FLOAT  WINS  PARADE  PRIZE 


The  above  float,  entered  by  the  Wisconsin  Rapids  (Wig.)  Daily  Tribune  in 
the  city’s  Fourth  of  July  parade,  was  adjudged  the  best  and  given  first  prize. 
According  to  Henry  R.  Fey,  publisher,  it  was  congtructed  at  moderate  cost, 
the  work  being  done  by  Advertising  Manager  Frank  J.  Trier  and  his  assistant, 
George  Frechette. 
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A  QUICK  ESTIMATE  CAN  BE  MADE  OF  A  CAMPAIGN’S  COST 
IN  NEWSPAPERS  OF  U.  S.  OR  CANADA 

Circulations  and  Rates  of  382  Morning,  1564  Evening  and  520  U.  S.  Sunday  Newspapers  Given  In 
Detail  on  Pages  46-75  Are  Summarized  by  States  and  Nationally — Similar  Data  Given 

By  Provinces  for  Canadian  Newspapers 


Total  Net  Paid 

Joint  Minimum  Advertising 

NUMBER 

JOINT 

ESTIMATED 

Daily  Newspapers 

(U.S.) 

Circulation 

Rates 

SUNDAY 

NEWS¬ 

PAPERS 

TOTAL 

SUNDAY 

CIRC. 

SUNDAY 

ADV. 

RATE. 

Census,  1929  Estimates 

MORN. 

EVE. 

TOTAL 

MORNING 

EVENING 

TOTAL 

MORN. 

EVE. 

TOTAL 

<1930  Census  Population  figures 

carry  star.) 

269,961 

365,157  $ 

.280  $ 

.930 

$  1.210 

10 

238,088 

Alabama  . 

.  2,573,000 

3 

17 

20 

95,196 

$  .868 

Arizona  . 

474,000 

7 

9 

16 

57,846 

42,467 

100,313 

.327 

.335 

.662 

9 

69,342 

.437 

Arkansas  . 

.  *1,852,088 

5 

29 

34 

67,311 

98,245 

165,556 

.275 

.816 

1.091 

9 

138,237 

.560 

California  . 

.  *5,642,282 

36 

104 

140 

972,418 

1,370,019 

2,342,437 

3.447 

5.437 

8.884 

36 

1,683,842 

4.087 

Colorado  . 

.  *1,033,156 

5 

24 

29 

59,979 

233,687 

293,666 

.288 

.919 

1.207 

9 

395,260 

1.013 

Connecticut  . 

.  *1,602,813 

6 

26 

32 

115,071 

333.670 

448,741 

..195 

1.373 

1.768 

5 

230,837 

.645 

Delaware  . 

*236,858 

1 

2 

3 

10,741 

45,245 

55,986 

.050 

.150 

.200 

1 

13,718 

.060 

District  of  Columbia . 

*485,716 

3 

3 

6 

172,898 

265,.583 

438,481 

.720 

.670 

1.390 

3 

330,541 

.760 

Florida  . 

1,411,000 

10 

30 

40 

194,1.56 

201.059 

395,118 

.815 

1.375 

2.190 

20 

293,490 

1.455 

Georgia  . 

.  3,203,000 

5 

19 

23 

172,844 

261,699 

434,543 

.430 

1.10.1 

1.533 

16 

550,735 

1.315 

Idaho  . 

546,000 

4 

13 

17 

31,358 

43,703 

75,061 

.140 

.406 

.546 

6 

54,970 

.280 

Illinois  . 

.  *7,630,283 

11 

90 

101 

1,412,874 

1,934,655 

3,347,529 

2.590 

5.468 

8.085 

19 

2,818,313 

4.162 

Indiana  . 

.  *3,227,522 

14 

90 

104 

322,502 

767,363 

1,089,865 

.965 

3.224 

4.189 

16 

445,490 

1.215 

Iowa  . 

.  *2,468,747 

4 

41 

45 

220,691 

535,327 

756,018 

.420 

2.463 

2.953 

9 

377,646 

1.110 

Kansas  . 

.  1,835,000 

6 

49 

55 

123,554 

298,744 

.  422,298 

.400 

1.690 

2.090 

10 

243,900 

.765 

Kentucky  . 

.  *2,603,031 

7 

22 

29 

138,909 

588,882 

727,791 

.339 

1.052 

1.391 

11 

332,483 

.995 

Louisiana  . 

.  1,950,000 

6 

10 

16 

201,541 

186,023 

387,564 

.649 

.633 

1.282 

6 

385,140 

.870 

Maine  . 

*799,662 

5 

6 

11 

107,462 

83,912 

191,374 

.295 

.315 

.610 

1 

41,988 

.120 

Maryland  . 

. .  1,616,000 

4 

10 

14 

167,991 

348,384 

516,375 

.350 

.975 

1.325 

3 

403,055 

.910 

Massachusetts  . 

.  *4,364,972 

10 

.S4 

64 

949,812 

1,373,575 

2,323,387 

2.(X)0 

4.499 

6.499 

13 

1,640,990 

2.980 

Michigan  . 

.  *4,818,378 

6 

55 

61 

316,606 

1,267,298 

1,583,904 

.74.1 

3.587 

4.330 

12 

1,323,036 

2.263 

Minnesota  . . 

.  *2,558,265 

4 

27 

31 

187,201 

589,521 

776,722 

.420 

1.741 

2  161 

6 

580,406 

1.260 

Mississippi  . 

.  1,970,618 

3 

11 

14 

19,054 

65,070 

84,124 

.140 

.463 

.603 

6 

58,732 

.330 

Missouri  . 

.  3,523,000 

9 

49 

58 

627,850 

1,052,482 

1,680,332 

1.172 

2.678 

3.850 

12 

1,105,878 

2.170 

Montana  . 

548,889 

9 

8 

17 

65,516 

31,856 

97,372 

.330 

.248 

.578 

9 

85,420 

.470 

Nebraska  . 

.  *1,386,619 

6 

17 

23 

137,422 

2.36,404 

373,826 

.406 

.924 

1.330 

8 

306,287 

.846 

Nevada  . . 

*90,559 

1 

6 

7 

4,430 

15,913 

20,343 

.0.15 

.194 

.229 

1 

4,610 

.035 

.  *460,325 

1 

8 

9 

16.566 

46.032 

62,598 

802,523 

.060 

.274 

.334 

New  lersey . 

.  3,82i;000 

8 

32 

40 

155,956 

646,567 

.540 

2.(X)2 

2.542 

9 

231,303 

.856 

New  Mexico . 

*418,932 

2 

9 

11 

2,905 

26,711 

29,616 

.060 

.327 

.387 

2 

2,905 

.100 

New  York  . 

..  11,550,000 

30 

99 

129 

3,852,577 

3,885,021 

7,737,598 

7.4.15 

10.905 

18.340 

24 

5,680,378 

7.916 

North  Carolina  . 

.  2,938,000 

10 

25 

35 

193,739 

1.54,927 

348,666 

.650 

1.003 

1.653 

13 

230,030 

.950 

North  Dakota  . 

*681,273 

2 

8 

10 

27,688 

49,542 

77,230 

.090 

.310 

.400 

2 

37,516 

.180 

Ohio  . 

.  6,826,000 

12 

108 

120 

537,213 

2,105,894 

2,643,107 

1.270 

6.085 

7.355 

25 

1,337,963 

3,275 

Oklahoma  . 

.  2,426,000 

11 

48 

59 

130,241 

3.50,960 

481,201 

.681 

1.419 

2.100 

30 

378,623 

1.976 

Oregon  . 

902,000 

7 

20 

27 

142,227 

271,081 

413,308 

.485 

1.0.52 

1.537 

9 

337,715 

.730 

Pennsylvania  . 

.  9,854,000 

31 

121 

152 

1,107,345 

2,312,051 

3,419,396 

3.120 

7.343 

10.463 

17 

1,917,728 

5.470 

Rhode  Island  . 

*685,017 

2 

7 

9 

46,813 

147,432 

194,245 

.147 

..560 

.707 

3 

92,239 

..340 

South  Carolina  . 

.  1,864,000 

6 

9 

15 

91,756 

66,852 

158,608 

.305 

.356 

.661 

8 

120,919 

.495 

South  Dakota  . 

704,000 

2 

13 

15 

9,211 

87.791 

97,002 

.070 

..530 

.600 

3 

46,132 

.220 

Tennessee  . . 

, .  2,502,000 

5 

19 

24 

246,816 

.395,057 

641,873 

.467 

1.161 

1.628 

9 

417,7.58 

.975 

Texas  . . 

. .  5,487,000 

27 

90 

117 

455,002 

806,949 

1,261,951 

1.615 

3.623 

5.238 

56 

1,010,052 

3.630 

Utah  . 

*502,640 

1 

6 

7 

51,240 

81,057 

132,297 

.090 

.310 

.400 

5 

112,258 

.345 

.  *259,183 

2 

.  7 

9 

29,606 

174,355 

.30,875 

225,454 

60,481 

399,809 

.115 

.179 

.294 

Virginia  . 

.  2,575,000 

9 

20 

29 

.533 

.962 

1.495 

10 

210,470 

.735 

Washington  . 

.  *1,557,540 

10 

25 

35 

200,347 

460.785 

661,132 

.771 

1.5-53 

2.324 

11 

430,494 

1.151 

West  Virginia  . 

.  *1,729,287 

10 

21 

31 

118,130 

1.50,32.3 

268,453 

.492 

.794 

1.286 

9 

1.59,765 

.990 

Wisconsin  . 

..  *3,000,388 

3 

43 

46 

80,858 

690.568 

771,426 

.2.53 

2.473 

2.726 

7 

570,466 

1.045 

Wyoming  . 

247,000 

1 

5 

6 

2,720 

19,672 

22,392 

.030 

.191 

.221 

2 

11,544 

.110 

Total  of  U.  S.  English  Lan- 

guage  Daily  Newspapers.. 

.120,442,043 

382 

1,564 

1,946 

14,526,544 

2.5,552,.348 

40,078,892  $.17,700  $87,080 

$124,780 

520 

27,488,682 

$63,097 

Territory  of  Hawaii . 

300,000  1 

4 

5 

11,806 

52.750 

64,556  $  .080  $  .320  $  .400 

3 

30,902 

$  .220 

For  Comparative  Purposes 
Newspapers  as  of  Oct.  1,  1929.. 

.  381 

1,.563 

1,944 

14,448,878 

24,976,737 

39,425,615  $36,903  $86,407  $123,310 

528 

26,879,536 

$62,612 

Newspapers  as  of  Oct.  1,  1928.. 

.  397 

1,.542 

1,939 

13,995,104 

23,977,488 

37,972,488  $35,301  $81,257  $116,828 

522 

25,771,-588 

$59,338 

Newspapers  as  of  Oct.  1,  1927.. 

.  411 

1,538 

1,949 

14,145,833 

23,820,933 

37,966,656  $35,628  $78,581  $114,209 

526 

25,469,037 

$.58,468 

Newspapers  as  of  Oct.  1,  1926.. 

.  425 

1,576 

2,001 

13,335,796 

22,666.007 

36,001,803  $34,311  $75,940  $110,251 

545 

24,435,192 

$56,956 

Newspapers  as  of  Oct.  1,  1925.. 

.  427 

1,.581 

2,008 

12,440,387 

21,298,982 

33,739,369  $33,195  $72,373  $105,568 

548 

23,354,622 

$54,243 

READY  RECKONER  FOR  DAILY  NEWSPAPERS  OF  THE  DOMINION  OF  CANADA 


ESTIMATED 

POPULATION 


Total  Net  Paid 
Circulation 


Joint  Minimum  Advertiains 
Rates 


JOINT 


Province 

1921  Census 
Revised 

"^ORN. 

EVE. 

TOTAL 

MORNING 

EVENING 

TOTAL 

MORN. 

EVE. 

TOTAL 

NEWS¬ 

PAPERS 

SUNDAY 

CIRC. 

ADV. 

RATE. 

Alberta  . 

608,000 

1 

5 

6 

14,728 

88,478 

103,206  $ 

.070  $ 

.335 

$  .406 

British  Columbia . 

568,000 

4 

8 

12 

37,2.50 

164,443 

201,693 

.195 

.516 

.711 

3 

106,012 

.265 

Manitoba  . 

639,000 

1 

5 

6 

24,110 

113,934 

138,044 

.075 

.250 

.325 

New  Brunswick  . 

407,000 

2 

4 

6 

19;015 

20758 

39,773 

.080 

.154 

.234 

Nova  Scotia  . 

540,000 

3 

8 

11 

43,379 

-52,716 

96,095 

.150 

.371 

.521 

Ontario  . 

. . .  3,146,000 

6 

33 

39 

268,833 

638,840 

907,673 

.640 

1.712 

2.352 

1 

214,152 

.3i6 

Prince  Edward  Island . 

87,000 

1 

1 

2 

.5,917 

3,728 

9,645 

.030 

.020 

.050 

Quebec  . 

. . .  2,562,000 

3 

13 

19 

69,958 

444,221 

514,179 

.230 

1.130 

1  360 

Saskatchewan  . 

821,000 

3 

5 

8 

27,895 

57,989 

85;884 

.100 

.210 

.310 

Total  Canadian  Dailies... 

.  . .  9,378,000 

24 

82 

106 

511,085 

1,585.107 

2,096,192  $1 

.568  : 

$4,698 

$6,269 

4 

320,164 

$0,575 

Canadian  Dailies  as  of  Oct.  1,  1929 . 

24 

82 

106 

524,742 

1,658,201 

2,182,943 

$1,538 

$4,477 

$6,015 

4 

315,254 

$0,575 

Canadian  Dailies  as  of  Oct.  1,  1928 . 

24 

83 

107 

518,622 

1,487,794 

2,006,416 

$1,463 

$4,149 

$5,612 

4 

Canadian  Dailies  as  of  Oct.  1,  1927 . 

24 

81 

105 

497,350 

1,433,611 

1,930.961 

$1,422 

$3,906 

$5,328 

4 

Canadian  Dailies  as  of  Oct.  1,  1926 . 

24 

79 

103 

475,104 

1,369,219 

1,844,323 

$1,391 

$3,782 

$5,173 

Canadian  Dailies  as  of  Oct.  1,  1925 . 

24 

81 

105 

471,838 

1,325,478 

1,797,316 

$1,385 

$3,536 

$4,921 

mm 
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SMALL  TEN -YEAR  RISE  IN  BASIC  RATES 


Cost  of  Space  Has  Risen  Since  1921,  But  in  Direct  Ratio  to  Circulation — Linage  Has  Borne  Charges 
For  Higher  Wages  and  Tremendously  Increased  Editorial  Service 


Gains  in  circulation,  ranging  from 
one-half  of  one  per  cent  for  morn¬ 
ing  papers  to  2.3  per  cent  for  evening 
papers  and  2.2  for  Sunday  editions,  are 
shown  by  the  tabulation  of  English- 
language  daily  newspaper  circulations  and 
rates  for  the  six  months  period  ending 
March  31,  1930.  The  comparison  is  with 
the  six  months'  period  ending  Sept.  30, 
1929,  and  the  rate  of  gain  is  less  than 
the  average  for  the  past  ten  years. 

The  small  ratios  of  increase  add  con¬ 
firmatory  evidence  to  the  belief  that'  dur¬ 
ing  the  past  three  years  newspaper  circu¬ 
lations  have  approached  very  closely,  if 
they  have  not  reached,  the  saturation  point 
—distributing  all  the  papers  that  the 
reading  public  can  economically  absorb, 
under  available  communication  methods. 
Between  1920  and  1925,  circulations  in¬ 
creased  at  a  rate  of  more  than  4  per  cent 
annually,  but  since  1925  the  acceleration 
has  been  gradually  declining,  moving  in 
an  approximate  parallel  with  population. 
This  seems  likely  to  be  the  course  for  the 
immediate  future,  with  a  probable  further 
increase  coming  from  the  shift  from  for¬ 
eign  language  to  English-language  papers 
resulting  from  limited  immigration. 

Advertising  rates  have  also  taken  some¬ 
what  smaller  steps  ahead,  this  being  espe¬ 
cially  true  of  the  Sunday  papers,  and 
there  are  indications  here  also  that  a 
condition  of  stability  is  being  reached. 

Population,  as  has  been  anticipated,  will 
not  record  an  advance  in  1930  over  1920 
equal  in  proportion  to  that  of  immediately 
previous  decades.  For  25  states  1930 
census  figures  are  available  on  total  pop¬ 
ulation,  and  they  have  been  recorded  in 
the  second  column  of  the  summary  on 
page  12.  In  several  cases  they  are 
less  than  the  Census  Bureau’s  estimates 
for  1929.  No  1930  census  figures  are 
us^  for  the  populations  of  individual 
cities.  At  the  time  this  table  was  com¬ 
piled  the  census  enumerations  for  so 
many  cities  \.ere  under  revision  that'  it 
was  deemed  advisable  to  await  the  final 
statements  and  to  present  the  1930  figures 
in  the  next  tabulation,  scheduled  for 
January,  1931,  with  all  cities  on  a  com¬ 
parable  basis. 

With  new  population  totals  for  24 
states  and  the  District  of  Columbia,  and 
1929  estimates  for  the  other  24  states, 
the  ratio  of  circulation  to  population  has 
improved  slightly  over  last  year,  when 
one  daily  paper  was  in  circulation  for 
every  3.04  units  of  population,  and  one 
Sunday  paper  to  every  4.46  units.  The 
ratios  on  present  incomplete  population 
figures  are  one  daily  paper  to  every 
3.02  units  and  one  Sunday  paper  to 
every  4.38  units  of  population.  As  these 
population  figures  include  children  below 
school  age,  illiterates  and  aliens  unable  to 
read  English,  these  ratios  are  ample  evi¬ 
dence  that  there  are  few  fertile  spots  left 
for  cultivation  by  English-language 
dailies  of  general  circulation. 
.Consolidations  were  fewer  during  the 
Winter  months  than  in  any  recent  year,  but 
during  the  past  few  weeks  several  have 
been  reported.  The  relation  of  these 
two  currents  plus  the  normal  establishment 
of  new  dailies  results  in  a  net  gain  of  one 
morning  and  one  evening  paper  since  the 
last  compilation.  Compared  with  the  totals 
tor  a  year  ago,  the  number  of  morning 
papers  has  decreased  from  393  to  382, 
while  the  number  of  evening  papers  has 
increased  from  1543  to  1564.  The  total 
numf^r  of  dailies  is  ten  greater  than  it 
was  last  summer.  The  number  of  Sun¬ 
day  papers  continues  its  slow  decline, 
c  papers  having  dropped 

tneir  Sunday  editions  during  the  past  six 
months. 


I 

c 


..^f^Kress  for  the  past  ten  years  is  ii 
oicated  in  summary  form  in  the  bo 
printed  below. 

Morning  newspapers,  it  shows,  ha\ 
®®*^r^ased  in  number  since  1921  from 
1°  titles,  a  decrease  of  11.5  per  cen 
n  the  same  period  their  total  net  pai 
circulations  have  increased  from  9,894,6^ 


By  ARTHUR  ROBB 


copies  to  14,526,544  copies,  a  gain  of 

46.8  per  cent.  Morning  newspaper  adver¬ 
tising  rates  have  increased  in  total  from 
$26,178  per  agate  line  to  $37.70  per  agate 
line,  an  advance  of  43.6  per  cent.  The 
rate  per  line  per  million  circulation  has 
decreased  from  $2.64  to  $2.59,  a  drop  of 
5  cents,  or  1.89  per  cent. 

Evening  newspapers  have  decreased  in 
number  from  l,f)06  to  1,564  titles,  a  decline 
of  2.6  per  cent.  Their  circulations  have 
risen  from  18,238,389  copies  to  25,552,348 
copies  per  day,  a  gain  of  39.5  per  cent. 
Evening  paper  advertising  rates  have  in¬ 
creased  from  $59,995  to  ^7.08  per  agate 
line,  a  gain,  of  45.1  per  cent.  The  rate 
per  line  per  million  circulation  has  in¬ 
creased  from  $3.29  to  $3.40,  an  advance 
of  11  cents,  or  3.34  per  cent. 

Total  daily  numbers  have  decreased 
from  2,038  to  1,946,  a  drop  of  92,  or  4.5 
per  cent,  while  total  circulations  have  in¬ 
creased  from  28,133,082  copies  to  40,078,- 
892  copies  per  issue,  a  gain  of  42.4  per 
cent.  Total  advertising  rates  for  daily 
papers  have  increased  from  $86,173  to 
$124.78  per  agate  line,  an  advance  of 

44.8  per  cent.  The  total  daily  rate  per 
line  per  million  circulation  has  increased 
from  $3.06  to  $3.11,  an  increase  of  5 
cents  or  1.63  per  cent. 

Sunday  newspapers  have  declined  in 
number  from  536  to  520,  a  drop  of  2.9 
per  cent,  and  their  circulations  have  in¬ 
creased  from  18,948,178  copies  to  27,488,- 
682  copies  per  issue,  a  gain  of  45.7  per 
cent.  The  rate  per  agate  line  has  in¬ 
creased  from  $43,388  to  $63,097,  an  ad¬ 
vance  of  45.4  per  cent.  The  milline  rate 
is  $2.29  both  for  1921  and  1930  and  in 
the  intervening  decade  has  not  varied 
greatly  from  this  level. 

There’s  the  story.  Advertisers  de¬ 
manded  circulation  and  bought  circula¬ 


tion.  They  have  been  charged  for  the 
additional  circulation  almost  at  the  same 
scale  of  rates  that  prevailed  in  1921,  the 
daily  milline  rate  being  only  1.63  per  cent 
higher  than  that  of  ten  years  ago,  while 
the  Sunday  milline  rate  remains  un¬ 
changed.  The  basic  price  for  the  com¬ 
modity  and  service  of  newspaper  space 
has  not  been  advanced  to  cover  the  cost 
of  increased  wages,  increased  press-wire 
mileage,  news  and  picture  service  by  air¬ 
plane,  telephone  and  radio,  new  buildings 
and  the  most  modern  equipment  installed 
to  deliver  a  more  readable  and  better 
printed  product.  The  cost  of  these  im¬ 
provements,  which  have  been  made  with 
the  general  advertiser’s  interests  promi¬ 
nently  in  view,  have  been  absorbed  in  the 
increased  volume  of  newspaper  adver¬ 
tising.  The  basic  rate  for  use  of  circu¬ 
lation,  held  by  all  publishers  and  admitted 
by  most  advertisers  to  be  too  low  for  the 
best  interests  of  both  ten  years  ago,  re¬ 
mains  unchanged,  and  it  is  doubtful  in 
the  extreme  that  the  additions  to  the  total 
advertising  rate  have  paid  newspapers 
directly  for  the  cost  of  the  circulation 
they  have  added.  There  is  little  doubt, 
in  fact,  that  a  part  of  this  cost  has  also 
been  absorbed  by  the  revenue  from  the 
increased  volume  of  advertising.  This 
increase  is  estimated  from  available 
figures  at  21  per  cent  between  1921  and 
1929. 

The  other  side  of  the  picture  is  that 
advertisers,  or  many  of  them,  l)elieve 
they  cannot  profitably  use  all  the  circu¬ 
lation  that  the  newspapers  now  provide. 
The  complaining  buyers  of  newspaper 
space  brush  aside  statements  that  the 
basic  charge  for  newspaper  space  is  as 
low  as  it  was  in  1921,  when  all  agreed 
it  was  too  low,  and  points  to  the  line 
which  indicates  that  a  line  of  space  in 


all  the  evening  newspapers  of  the 
country  costs  him  more  today  than  a 
line  in  all  the  morning  and  all  the  evening 
papers  cost  in  1921.  He  dismisses^  the 
45.7  per  cent  increase  in  Sunday  circu¬ 
lation  and  points  wearily  at  the  45.4 
per  cent  increase  in  Sunday  advertising 
rates. 

The  complaints  take  no  account  of  the 
extraneous  expense  that  newspapers  un¬ 
dertake  to  make  advertising  profit  those 
who  use  their  columns.  Two  advertisers 
demanding  special  positions  on  certain 
pages  of  a  newspaper  by  enforcing  their 
demands  may  add  several  hundred,  or 
even  thousand  dollars  of  expense  to  the 
daily  production  cost  of  a  newspaper.  A 
merchandising  campaign  like  that  re¬ 
cently  demanded  by  the  Gillette  Safety 
Razor  Company  in  connection  with  its 
first  major  newspaper  campaign  cost 
many  of  the  papers  rendering  the  service 
most  if  not  all  of  the  profit  received 
from  the  sale  of  their  space.  The 
(Gillette  merchandising  demands  were  un¬ 
usually  inclusive,  but  many  other  ac¬ 
counts  demand  assistance  far  beyond  the 
normal  scope  of  newspaper  service.  The 
radio  and  automotive  advertisers,  among 
the  larger  users  of  space,  have  practi¬ 
cally  compelled  newspapers  to  give  spe¬ 
cial  editorial  attention  to  their  fields,  and 
in  most  cases  they  pay  no  more  for  the 
extra  service  than  does  the  important 
advertiser  of  cigarettes  and  tobacco,  who 
gets  no  special  editorial  aid. 

The  cost  of  these  special  services,  for 
go(xl  or  ill,  has  not  been  assessed  di¬ 
rectly  against  those  receiving  them,  but 
has  been  made  a  general  charge  against 
the  selling  cost  of  advertising  space.  The 
mass  circulation,  created  for  the  especial 
benefit  of  general  advertisers  with  many 
distribution  outlets,  has  likewise  had  its 
cost  distributed  not  s^ifically  against 
those  best  able  to  use  it,  but  against  all 
general  advertisers,  and  in  many  cases, 
against  retail  advertisers  as  well.  In  a 
sentence,  the  accompanying  statistics  and 
statements  of  fact  indicate  that  a  sizable 
proportion  of  the  large  advertiser’s  costs 
are  being  shared  by  the  publisher  and 
the  smaller  general  advertiser. 

It  is  not  a  situation  capable  of  (piick 
or  easy  adjustment.  The  volume  buyer 
usually  demands  and  gets  the  best  pos¬ 
sible  rate.  The  man  spending  $10,000 
for  space  in  one  newspaper  may  seem 
to  himself  to  be  highly  important  to 
the  publisher’s  welfare,  but  he  is  only 
one  of  several  hundred  accounts,  some 
spending  much  more,  some  much  less, 
and  the  newspaper  cannot  exempt  in¬ 
dividuals  from  rules  which  it  must  ap¬ 
ply  to  all.  It  is  possible  that  in  the  re¬ 
adjustment  of  rates  which  seems  cer¬ 
tain  to  come  during  the  next  ten  years, 
newspapers  may  find  a  method  of  charg¬ 
ing  for  special  services  and  for  all  or 
part  of  their  circulation,  fitting  the  serv¬ 
ice  rendered  to  the  needs  of  the  adver¬ 
tiser  and  making  certain  that  the  ad¬ 
vertiser  has  adequate  distribution  before 
his  money  is  invested. 

Certain  it  is,  the  newspaper  has  de¬ 
livered  the  goods  the  advertiser  de¬ 
manded — increased  circulation — and  at  a 
basic  rate  which  should  arouse  no  com¬ 
plaint.  Equally  certain  is  it  that  many 
adverti.sers  have  gone  into  newspaper 
space  ami  into  other  forms  of  advertis¬ 
ing  before  their  product  and  their  dis¬ 
tribution  facilities  were  equal  to  com¬ 
pleting  the  sales  that  the  newspaper  in¬ 
stituted.  They  expected  the  advertising 
to  compensate  for  fundamental  defects 
in  their  own  structure,  and  much  of  the 
complaint  that  advertising  has  lost  its 
power  of  stimulating  sales  can  without 
doubt  be  traced  to  this  gap  in  the  busi¬ 
ness  line.  It  is  not  denied  that  the 
newspaper  structure  needs  some  changes 
to  meet  new  marketing  conditions,  but  it 
is  also  not  deniable  that  the  l)est  adver¬ 
tising.  at  the  lowest  possible  rate,  can¬ 
not  win  success  for  a  product  that  the 
public  does  not  want  or  cannot  get  when, 
where  and  as  it  wants  it. 


BASIC  FACTS  FOR  THE  BUYERS  AND  SELLERS 
OF  NEWSPAPER  ADVERTISING  SPACE 


Period 

MORNING  PAPERS 

Total  Net  Total 

Number  Paid  Agate  Line  Milline 

of  Papers  Circulations  Rate  Rate 

Difference  in 

Rate  per  Line 
per  Million 
Circulation  as 
of  Tune  1.  1930 

3/31/30 

382 

14,526,544 

$37,700 

$2.59 

12/31/29 

381 

14,448,878 

36.903 

2.55 

Increase 

$0.04 

1.57% 

12/31/28 

397 

13,995,104 

35.301 

2.52 

Increase 

0.07 

2.77% 

12/31/27 

411 

14,145,823 

13,335,796 

35.628 

2.52 

Increase 

0.07 

2.77% 

12/31/26 

425 

34.311 

2.57 

Increase 

0.02 

0.77% 

12/31/25 

427 

12,440,387 

33.195 

2.66 

Decrease 

0.07 

2.63% 

12/31/24 

429 

12,365,215 

33.581 

2.71 

Decrease 

0.12 

4.42% 

12/31/23 

426 

11,475,071 

30.651 

2.70 

Decrease 

0.11 

4.07% 

12/31/22 

426 

10,809,619 

27.529 

2.52 

Increase 

0.07 

2.77% 

12/31/21 

427 

10,144,260 

29.952 

2.59 

3/31/21 

432 

9,894,693 

26.178 

2.64 

Decrease 

0.05 

1.89% 

3/31/30 

1,564 

EVENING  PAPERS 
25,552,348  $87,080  $3.40 

12/31/29 

1,563 

24,976,737 

86.407 

3.38 

Increase 

$0.02 

0.59% 

12/31/28 

1,542 

23,977,488 

81.527 

3.40 

12/31/27 

1,538 

1,576 

23,820,933 

78.581 

3.29 

Increase 

0.11 

3.34% 

12/31/26 

22,666,007 

75.940 

3.35 

Increase 

0.05 

1.49% 

12/31/25 

1,581 

21,298,982 

72.. 373 

3.39 

Increase 

0.01 

0.29% 

12/31/24 

1,585 

20,634,222 

19,978,632 

68.496 

3.32 

Increase 

0.08  • 

2.40% 

12/31/23 

1,610 

66.667 

3.32 

Increase 

0.08 

2.40% 

12/31/22 

1,607 

18,898,322 

63.116 

3.34 

Increase 

0.06 

1.79% 

12/31/21 

1,601 

18,279,480 

60.009 

3.29 

Increase 

0.11 

3.34% 

3/31/21 

1,606 

18,238,399 

59.995 

3.29 

Increase 

0.11 

3.34% 

3/31/30 

520 

SUNDAY  PAPERS 
27,488,652  $64,817  $2.29 

12/31/29 

528 

26,879,536 

62.612 

2.33 

Decrease 

$0.04 

1.71% 

12/31/28 

522 

25,771,383 

59.338 

2.30 

Decrease 

0.01 

0.43% 

12/31/27 

526 

25,469,037 

58.478 

2.29 

12/31/26 

545 

24,435,192 

56.965 

2.33 

Decrease 

0.04 

1.71% 

12/31/25 

548 

23,354,622 

54.243 

2.32 

Decrease 

0.03 

1.28% 

12/31/24 

539 

22,219,646 

51.098 

2.29 

12/31/23 

547 

21 ,463,289 

48.672 

2.27 

Increase 

0.02 

0.88% 

12/31/22 

546 

19,676,735 

45.829 

2.33 

Decrease 

0.04 

1.71% 

12/31/21 

3/31/21 

545 

19,041,413 

44.253 

2.32 

Decrease 

0.03 

1.28% 

536 

18,948,178 

43 . 388 

2.29 
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STANCO  TO  DROP  NEWSPAPERS  IN  FALL 
“NUJOL”  ANDJ^NHSTOL”  CAMPAIGNS 

Move  Adopted  as  Protest  Against  Local*National  Rate  Differ* 
ential,  E.  B.  Loveland,  Advertising  Manager,  Says — 
Other  Schedules  Not  Affected 


A  S  a  protest  against  differentials  be- 
tween  local  and  national  advertising 
rates,  Stanco,  Inc.,  has  cut  all  newspapers 
from  its  lists  in  making  up  schedules  for 
the  fall  campaigns  of  “Nujol”  and 
“Mistol.” 

This  was  announced  July  17  by  E.  B. 
Loveland,  advertising  manager  of  the 
company,  who  added  that  he  was  acting 
in  the  hope  of  bringing  about  a  reforma¬ 
tion  of  newspaper  rate  systems.  He  said 
he  recognized  the  advertising  value  of 
newspaper  space  and  was  not  moved  by 
hostility  to  newspapers,  but  thought  his 
action  might  result  in  a  benefit  to  the 
papers  as  well  as  to  advertisers. 

The  Stanco  move  is  an  outgrowth  of 
the  campaign  begun  last  winter  by  the 
Association  of  National  Advertisers 
against  what  was  considered  unfair  dis¬ 
crimination  in  newspaper  rates.  Publica¬ 
tion  of  an  A.  N.  A.  report  listing  the 
local  and  national  rates  of  most  of  the 
larger  newspapers  of  the  country  has  been 
followed  by  a  determined  effort  cm  the 
part  of  many  advertisers  to  get  the  local 
rate  for  their  copy. 

Mr.  Loveland  referred  to  the  A.  N._A. 
campaign  in  telling  of  the  Stanco  decision, 
although  he  said  that  his  company  is  act¬ 
ing  independently,  and  that  officials  of  the 
A.  N.  A.  knew  nothing  of  the  Stanco 
plan  until  it  had  been  made  public. 

He  admitted  that  his  company  was  not 
taking  a  great  chance.  The  change  af¬ 
fects  only  “Nujol”  and  “Mistol”  adver¬ 
tising.  The  summer  newspaper  cam¬ 
paign  for  “Flit”  will  continue  through 
September  as  originally  planned  and  ad¬ 
vertising  plans  for  the  Stanco  company’s 
toilet  preparations  sold  under  the  name 
of  Daggett  &  Ramsdell  will  be  unchanged. 

He  said  his  company  had  been  ad¬ 
vertising  Icmg  enough  and  hard  enough 
so  that  a  four-month  shift  in  policy 
would  not  make  or  break  it. 

This  fall  when  schedules  for  the  first 
half  of  1931  are  taken  up,  the  question 
will  be  studied  again.  He  said  he 
“hoped”  to  get  back  into  newspapers 
then. 

“We're  doing  this  to  clear  the  air," 
he  said.  “There  has  been  a  lot  of  talk 
on  both  sides,  but  apparently  we  have  to 
do  something  drastic  before  we  can  get 
any  action. 

“I  don’t  think  the  national  rate  should 
be  ju.st  the  same  as  the  local.  Some 
advertising  men  want  to  get  them  Imth 
equal  right  away,  but  I  don’t  see  how 
that  can  l)e  worked  out.  The  advertis¬ 
ing  agency  and  the  special  representa¬ 
tive  are  both  necessary,  and  their  com¬ 
missions  must  be  considered.  What  we 
do  want  is  a  definite  percentage  of 
variation  which  will  be  the  same  for  all 
newspapers. 

“I  am  not  trying  merely  to  get  local 
rates  for  our  own  advertising.  Some 
newspapers  have  offered,  through  their 
special  representatives,  to  give  us  the 
local  rate  if  w'e  would  keep  it  quiet. 
I  hate  to  give  business  on  a  secret  basis ; 
for  one  thing,  you  never  know'  but  what 
some  other  fellow  is  getting  a  still 
better  rate.” 

The  Stanco  advertising  manager  pro¬ 
fessed  no  fear  that  the  dropping  of  news¬ 
paper  advertising  would  result  in  busi¬ 
ness  losses.  He  cited  the  case  in 
Philadelphia,  where  no  newspaper  space 
has  beOT  used  this  summer,  and  said 
that  this  company  had  done  more  busi¬ 
ness  in  Philadelphia  than  ever  before. 
Car  cards  were  substituted  for  news¬ 
papers  in  Philadelphia.  However,  maga¬ 
zines,  rather  than  car  cards,  will  be 
used  in  the  national  switch  from  news¬ 
papers  this  fall. 

He  was  sorry,  he  said,  that  the  sw'eqp- 
ing  elimination  of  newspapers  would 
hurt  some  publications  with  little  or  no 
difference  between  their  local  and  na¬ 
tional  rates,  but  he  hoped  this  would  help 
get  united  action  by  publishers  in 
general.  Weekly  newspapers  are  also 
eliminated,  although  the  advertising  rate 


problem  is  much  less  acute  with  them. 

“You  can’t  say  you  are  staying  out 
of  newsi)apers  and  still  use  some  kinds 
of  newspaiiers,”  he  explained. 

The  company  has  used  several  hun¬ 
dred  dailies  and  as  many  as  3,000 
weeklies  in  the  past.  In  an  address  to 
the  Six  Point  League  last  March, 
Kenneth  Groesbeck,  of  the  H.  K.  Mc¬ 
Cann  Company,  the  Stanco  advertising 
agency,  gave  the  following  figures: 
Six  hundred  newspapers  were  being 
used  for  Flit,  340  for  Nujol,  and  146 
for  Mistol.  while  advertising  for  the 
company’s  Daggett  &  Ramsdell  toilet 
prc|>aratioiis  was  running  in  rotogravure 
sections  and  the  American  Weekly. 
He  said  .S4  per  cent  of  the  Flit  appropria¬ 
tion  was  spent  in  newspapers,  61  per 
cent  of  Mistol,  81  per  cent  of  Nujol, 
and  27  iter  cent  of  the  Daggett  & 
Ramsdell  preparations. 


HELD  BIRTHDAY  PARTY 

The  22nd  annual  birthday  party,  given 
by  Senator  Arthur  Capper,  publisher  of 
Topeka  (Kan.)  Daily  Capital,  Kansas 
City  Kansan  and  the  Capper  farm  jour¬ 
nals,  was  held  at  Garfield  Park,  Topeka, 
July  14.  Senator  Capper  was  unable  to 
attend  due  to  the  long  session  of  Con¬ 
gress.  Fifteen  thousand  children  ate  16,- 
000  cones  filled  with  400  gallons  of  ice 
cream,  and  between  cemes,  took  rides  on 
everything  in  the  park.  The  party  in¬ 
cluded  children  from  as  far  as  Pennsyl¬ 
vania  and  California.  Senator  Capper, 
who  has  no  children  of  his  own,  .started 
the  birthday  parties  as  a  treat  for  any 
kid  who  wanted  to  attend. 


NEW  BUFFALO  EXECUTIVES 

John  D.  Denison,  formerly  of  the  busi¬ 
ness  staff  of  the  Oklahoma  City  Mews 
has  joined  the  staff  of  the  Buffalo  Times, 
Scripps-Howard  daily,  as  national  adver¬ 
tising  manager.  Eber  H.  Johnson,  also 
of  the  News  staff,  has  joined  the  'Times 
as  classified  manager.  Their  appoint¬ 
ments  follow  the  recent  naming  of  John 
F.  Cole  of  the  Cleveland  Press  as  adver¬ 
tising  director  of  the  Times,  to  succeed 
A.  L.  Nash,  resigned. 

SIGNER  JOINS  HAZARD 

Marjorie  Signer,  who  for  .several  years 
has  conducted  her  own  advertising 
agency,  specializing  on  merchandise  ap¬ 
pealing  to  women,  has  joined  the  Hazard 
Advertising  Corporation  and  will  l>e  in 
charge  of  a  women’s  department. 


MOVIE  CALLED  FICTION 


“Ingagi”  License  Restored  When  Com¬ 
pany  Acknowledges  "Faking” 

Banned  in  the  state  of  Ohio  because 
it  was  not  an  “authentic,  incontestable 
celluloid  document”  of  gorillas,  w'ild 
women  and  “queer”  children  in  the 
jungles  of  Africa,  the  widely  discussed 
film  “Ingagi”  has  had  its  license  re¬ 
stored  in  that  state,  according  to  the 
National  Better  Business  Bureau,  upon 
the  agreement  of  the  owner  of  the  state’s 
rights  of  the  picture  in  Ohio  to  put  a 
foreword  in  the  film  and  in  all  adver¬ 
tising  acknowledging  that  the  film  is 
presented  as  fiction.  The  film  had  been 
the  cause  of  several  tilts  between  news¬ 
papers  and  theatres.  .A  theatre  in  Salt 
I^ake  City  recently  bought  space  in  the 
Salt  Lake  Telec/ram  to  deny  stories  that 
the  picture  was  “faked.” 

An  announcement  from  the  bureau 
states:  “Following  the  expose  of  the 
nature  faking  in  ‘Ingagi’  by  the  National 
Better  Business  Bureau,  ^he  affiliated 
bureau  in  Cleveland  filed  complaint  with 
the  Director  of  the  Department  of  Edu¬ 
cation  of  Ohio  who  promptly  revoked 
the  license  to  exhibit  ‘Ingagi’  in  Ohio. 
The  owner  of  the  state’s  rights  of  the 
picture  appealed  to  the  Cleveland  bureau 
and  agreed  to  include  the  following  para¬ 
graphs  in  all  advertising: 

“  ‘This  production,  partly  filmed  in 
native  wilds,  and  partly  produced  in  our 
studio  in  Hollywood,  purports  to  have 
no  scientific  value,  and  is  not  an  official 
record  of  any  expedition,  but  is  pre¬ 
sented  as  fiction  solely  for  your  enter¬ 
tainment. 

“  ‘The  explorers  shown  on  this  vision¬ 
ary  expedition  are  not  scientific  men, 
but  actors.  Other  actors  disguised  as 
gorillas  take  part  in  some  of  the  scenes. 

“  ‘A  number  of  the  animals  pictured 
are  not  filmed  in  their  natural  environ¬ 
ment.  The  pygmies  and  the  native 
women  in  the  gorilla  scenes  are  not 
.•\frican  natives.’” 


S.  C.  DAILY  SUSPENDS 

Announcement  was  made  July  17  of 
the  suspension  of  the  Rock  Hill  (S.C.) 
Daily  Record,  morning  paper  started 
May  4,  19,30.  The  daily  succeeded  the 
semi-weekly  Record  that  had  been  pub¬ 
lished  in  Rock  Hill  for  many  years. 
.Arrangements  have  been  made  by  tbe 
Record  Publishing  Company  to  have  un¬ 
expired  subscription  obligations  taken 
care  of  by  subscriptions  to  the  Ez'ening 
Herald,  afternoon  daily. 


CASEY  RETURNING 

Robert  J.  Casey  of  the  Chicago  Daily 
Mews,  writer,  explorer  and  photographer 
has  cabled  the  editorial  room  of  the 
News  that  he  is  homeward  bound  from 
Easter  Island,  in  the  Pacific. 


MORROW  GREETS  MEXICO  CITY  WRITERS 


Photograph  shows  Ambassador  Dwight  W.  Morrow  greeting  foreign  cor¬ 
respondents  at  the  Fourth  of  July  celebration  held  in  Mexico  City  by  the 
American  colony.  The  Ambassador  is  shaking  bands  with  Miss  Laura  Con¬ 
stantine,  daughter  of  Arthur  Constantine,  Mexico  City  correspondent  of  the 
New  York  World.  Mr.  Constantine,  hat  in  hand,  is  standing  to  the  left  of  his 
daughter.  Directly  behind  Miss  Constantine  and  Mr.  Morrow,  reading  left 
to  right,  are  George  Shreiner,  Universal  Service;  John  Lloyd,  Associated 
Press;  Stephen  Aguirre,  American  vice-consul;  Charles  P.  Nutter,  A.P. 


WASHINGTON  READER 
SURVEY  ISSUED 


A.A.A.A.  Report  Show*  Income 
Groups  Reached  and  Over¬ 
lapping  of  Circulation 
in  Capital 

A  survey  of  newspaper  readers  in 
Washington,  D.  C.,  third  of  a  series  of 
newspaper  studies  made  by  the  American 
Association  of  Advertising  Agencies,  has 
just  been  published. 

The  survey  was  made  by  the  Research 
Department  of  the  A.A.A.A.  under  di¬ 
rection  of  Dr.  Daniel  Starch,  and  financed 
jointly  by  the  Washington  Daily  Mews, 
Washington  Post  and  Washington  Even¬ 
ing  Star.  It  is  similar  to  the  Detroit 
newspaper  readers  survey  published  by 
the  A.A.A.A.  last  April. 

Two  main  results  are  presented — first, 
the  classification  of  readers  of  the  five 
Washington  newspapers  by  occupation 
and  family  income;  and  second,  the 
amount  of  overlapping  in  the  circulations. 
In  addition,  it  shows,  according  to  an¬ 
nouncement  by  the  A.A.A.A. : 

( 1 )  Amount  of  each  paper’s  circulation 
which  actually  reaches  the  home,  broken 
down  by  income  groups,  and  percentages 
of  total  homes  in  each  income  group 
reached  by  each  paper. 

(2)  Amount  of  unduplicated  circula¬ 
tion  for  each  paper  by  income  groups. 

(3)  Percentages  of  white  and  Negro 
readers  of  each  paper. 

The  report  is  based  on  5243  interviews, 
of  which  4224  were  in  the  urban  and  1019 
in  the  suburban  area,  as  these  areas  are 
defined  by  the  A.B.C. 


FASHION  CLINIC  JULY  21-24 


How  to  Advertise  Fall  Apparel  to  Be 
Amos  Parrish  Topic 

How  to  advertise  and  display  apparel 
and  accessory  fashions  for  fall  and 
winter  will  be  one  of  the  topics  at  the 
July  fashion  clinic  to  be  conducted  July 
21  to  July  24  by  Amos  Parrish  &  Co., 
fashion  and  merchandising  counselors. 
New  York. 

Fashion  trends  for  fall  and  winter, 
with  pre-views  of  fast-selling  fashions, 
will  be  the  theme  of  the  clinic. 

A  special  session  for  sales  and  adver¬ 
tising  managers  is  to  be  held  July  23. 
Stores  in  many  parts  of  the  country  have 
made  reservations. 

A  recent  statement  by  Amos^  Parrish, 
discussing  retail  advertising,  said: 

“If  you  analyze  those  who  continue  to 
say  that  advertising  is  losing  its  pulling 
power,  you’ll  find  that  the  store’s  sales 
promotional  skill  hasn’t  increased  with 
the  intensity  of  competition.  And  in  this, 
nine  times  out  of  ten,  you’ll  find  the 
reason  for  the  lessening  of  this  adver¬ 
tising’s  pulling  power. 

“We  question  very  much  whether  ad¬ 
vertising  pulls  any  less  than  it  used  to 
pull.  If  a  store  advertises — with  zip 
and  intensity — the  things  that  the  public 
has  proved  it  wants  to  buy  from  that 
particular  store  at  that  particular  time, 
that  store  will  get  results  from  its  ad¬ 
vertising  exactly  in  proportion  to  what 
it  deserves — as  it  always  has.” 


CANADA  HAS  PREFERENCE 


Her  Newsprint  Still  Enters  Australis 
at  Lower  Rate  Than  Competitors 


(.Special  to  Editor  &  Publisher) 
Moxtrkal.  July  14. — Canadian  news¬ 
print  will  still  have  a  preference  of  three 
pounds  sterling,  roughly  $15,  per  long 
ton  in  the  Australian  market  as  against 
countries  outside  the  British  Empire.  The 
budget  brought  down  in  Canberra,  Aus¬ 
tralia,  on  July  10,  is  explained  in  a  came 
received  by  the  Department  of  Trade 
and  Commerce  from  D.  H.  Ross,  Cana¬ 
dian  Trade  Commissioner  in  Melbourne- 
Under  the  new  tariff  which  became  effec¬ 
tive  today  the  rate  on  newsprint  under 
the  British  preference  will  be  one  pound 
sterling  per  ton  and  under  the  general 
tariff  tour  pounds.  Formerly  newspnnt 
was  free  under  the  British  preference 
and  three  pounds  per  ton  under  the  gen- 
ral  tariff. 
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THE  LOCAL  SOUCITOR’S  ROUND  TABLE 

Effect  of  Circulation-Action  Is  Clearly  Discernible  in  Retail  Price-Line  Building  When  Related 
Factors  Are  Carefully  Watched — Timely  Study  for  Local  Salesmen 


IF  the  normal  and  natural  evidences  of 
the  direct  selling-power  of  newspaper 
advertising  could  be  measured  by  a  uni¬ 
versal  standard  suitable  to  all  types  of 
users  of  space,  one  of  the  perennial 
themes  at  advertising  conventions  would 
lose  much  of  its  glamour.  And  almost 
instantly  one  of  the  most  costly  elements 
of  space  selling  would  disappear — the 
time-killing,  overhead-swelling  efforts  to 
convince  different  local  space  users  of 
the  actual  value  of  space. 

For  example,  six  of  the  natural  signs 
of  effectiveness  of  space  and  circulation 
are  (i)  when  a  definite  following  of 
customers  can  be  traced  to  use  of  space; 
(2)  when  good-will  or  prestige  can  be 
traced;  (3)  when  volume  increases  are 
apparent:  (4)  when  the  average  sale  on 
a  line,  a  department  or  the  whole  store 
has  been  increased;  (5)  when  a  definite 
class  of  trade  has  been  built  up;  and  (6) 
when  the  definite  growth  of  a  price  line 
can  be  seen. 

Different  stores  in  a  local  field  can 
and  do  see  these  signs  and  would  be 
satisfied  with  them,  if  cost  on  sales  did 
not  show  up  and  if  any  of  the  six  could 
be  formulated  into  a  system  or  method 
for  increasing  direct  results.  But  none 
of  the.se  six  natural  signs  has  any  gen¬ 
eral  value  because  of  the  differences  in 
size  and  character  of  the  local  stores. 
There  is  no  way  to  reduce  any  of  them 
to  a  common  denominator  so  that  a  small 
store  in  Dubuque,  la.,  can  adopt  the 
space  usage  method  of  the  biggest  store 
in  New  York  City. 

But  the  sixth-^ne-price  line  building 
—has  some  fascinating  possibilities  for 
the  individual  store  and  a  fruitful  field 
for  the  merchandising  and  research 
divisions  of  newspapers.  The  reasons 
are  (i)  price  is  the  one  really  definite 
factor  of  the  salability  of  goods ;  and 
(2)  the  effect  of  price  on  dollar  volume 
as  done  by  a  section  or  department  of 
one  store  or  six  stores  is  easily  checked : 
a  standard,  in  short,  free  of  the  artificial 
elements  sure  to  crop  up  in  trying  to 
gauge  intangible  things  such  as  numerical 
circulation,  reader  interest,  editorial  ap¬ 
peal  and  so  on. 

W  hen  a  store  carries  six  price  lines 
of  shoes  and  notices  month  in  and  month 
out  that  45%  of  departmental  volume 
comes  in  on  one  of  the  prices,  one  thing 
*1  •  The  shoe  is  a  good  value  at 

the  price  and  the  store  has  discovered 
what  its  clientele  likes  in  shoes. 

_  In  other  words,  its  price-line  evidence 
u'u*  ^  buying  and  a  selling  guide. 
\V  hat  the  store  may  overlook,  however, 
and  something  of  importance  to  individ- 
twl  newspapers  used  by  the  store,  is  that 
the  price-line  that  sells  best  is  the  one 
mat  draws  best  when  featured  in  space. 

some  prices  will  sell  well 
or  not,  but  invari- 
ab  .v  the  one  that  brings  in  the  bulk  of 
dollar  volume  will  get  the  best  response 
on  space. 

,  type  of  store  most  familiar  with 
this  principle  is  the  chain  store.  It 
uses  space  to  tell  people  “Here  is  what 
you  want;  come  and  get  it.”  It  uses 
little  or  mj  space  to  create  demand  for 
a  specific  line  of  merchandise.  Also  the 
chain,  due  to  the  uniformity  of  price 
values  in  a  given  line  in  scopes  of  stores 
ran  check  up  on  universal  principles, 
mose  effective^  in  the  same  degree  in  dif- 
terent  populations.  However,  unit  stores 
can  do  the  same  if  they  see  the  value 
ot  doing  It. 

Several  elements  enter  into  what  is 
•mown  as  the  intrinsic  salability  of  an 
Item.  Type  of  value,  class  of  value,  the  use 
or  application  of  the  item  as  to  final 
^.i'^y  ^ud  other  elements  each  one 
dimcult  to  sift  out  in  appraising  effect 
^  price  sifts  itself  out. 

It  IS  the  only  one  of  the  several  ele¬ 
ments  that  is  mathematical  in  nature, 
J  st  as  circulation  is  the  only  element 
01  newspaper  sales-action  that  is  mathe¬ 
matical.  A  paper  has  50,000  circulation ; 


By  GUY  HUBBART 


ARTICLE  XLV 

TO  ILLUSTRATE  space  allotment  in  relation  to  amount  of  total  business 
at  all  prices  and  the  price  line  at  which  bulk  of  volume  is  made,  assuming 
<the  leading  line  has  held  its  position  six  months  or  more. 


Column  1 

Goods  and  number  of 
price  lines 

'Shoes  (6  price  lines) _ 

Uorsets  (10  price  lines)., 
[presses  (5  price  lines) . . . 
[Hosiery  (4  price  lines).. 
Radio  (3  price  lines).... 
Cameras  (4  price  lines) . . 
Silk  underwear  (7  price 
lines) . 


Column  2 

Per  cent  of  volume  at 
one  price  line 
45%  at  one  price 
40%  at  one  price 
60%  at  one  price 
50%  at  one  price 
60%  at  one  price 
30%  at  one  price 


Column  3 

Space  usage  on  leading 
price  line 
50%  of  space 
20%  of  space 
60%  of  space 
80%  of  space 
40%  of  space 
30%  of  space 

20%  of  space 


30%  at  one  price 

Column  3  refers  to  schedule  of  insertions  as  well  as  amount  of  space  on 
annual  basis  or  a  definite  selling  period,  like  three  months,  or  a  specific 
season,  like  summer. 

Read  column  2  in  relation  to  total  number  of  price  lines  given  in  column  1 
for  each  line  of  goods  like  “6  price  lines  on  shoes,  45%  at  one  price,”  the 
leading  price  should  be  allotted  50%  of  shoe  advertising  space.  This  would 
be  off,  however,  if  there  were  only  two  price  lines. 


a  store  uses  40  inches  every  alternate 
day  to  feature  items  from  the  shoe  de¬ 
partment.  At  the  end  of  a  selling  period 
one  of  the  prices  accounts  for  43%  of 
the  shoe  dollar  volume.  Then  the  store 
sorts  out  the  space  given  the  price-line 
leader.  Maybe  in  six  months,  a  fourth 
of  shoe  space  has  been  allotted  to  the 
price-line  leader,  three-fourths  to  the 
other  five  price  lines.  What  a  chance, 
if  the  newspaper  knew  how,  to  point  out 
the  direct  sales  effect  of  space ! 

The  chart  with  this  article  shows  how 
to  allot  space  so  as  to  bring  about  the 
the  situation  above  before  it  happens ; 
that  is,  to  make  a  cause  out  of  an  effect. 
Seven  typical  lines  are  used.  Each  is 


given  an  arbitrary  number  of  price  lines 
to  bring  out  the  main  point ;  that  for 
gauging  purposes  the  leader  must  do  its 
percentage  against  a  sufficient  number 
of  other  price  lines  to  bring  out  the 
direct  effect  of  the  newspaper  usage.  In 
other  words,  if  there  are  only  two  price 
lines,  leadership  in  one  means  very  little 
unless  it  is  out  of  all  proiwrtion  but  if 
there  are  six  and  one  does  45%,  then  the 
paper’s  part  shows  up  clearly. 

Notice  the  differences  in  the  space 
usage  recommendations  (as  compared  to 
percentage  of  total  sales  at  one  price) 
for  the  various  items,  and  at  the  same 
time  notice  the  total  price  lines  for  each 
item.  Shoes  are  one  type  of  item — uni¬ 


S.  E.  THOMASON’S  DAUGHTER  WEDS 


Miss  Elizabeth  Thomason,  daughter  of  S.  E.  Thomason,  publisher  of  the 
Chicago  Daily  Illustrated  Times,  was  married  Wednesday  evening,  July  9, 
in  the  garden  of  her  father’s  home  to  James  Arthur  (Griffin,  Jr.,  son  of 
Mr.  and  Mrs.  Arthur  Griffin,  Jr.,  of  Tampa,  Fla.  Photo  shows  bride  being 
escorted  to  the  altar  by  her  father. 


versal  demand  necessities,  family  goods 
as  well  as  personal-use  items ;  corsets 
are  special-demand  goods,  and  range 
everywhere  from  plain  utility  items  to 
style  goods — and  corsets  are  not  family 
goods  but  personal-use  items.  These 
points  affect  consumer  demand  and  re¬ 
sponse  to  advertising.  The  same  with 
dresses  and  hosiery;  the  same  with  two 
general  demand  items,  radio  and  cam¬ 
eras;  one  is  a  family  item,  the  other  a 
personal-use  item. 

If  it  were  not  for  these  differences, 
the  relations  in  columns  1  and  2  would 
have  little  significance.  Some  stores 
overlook  these  points,  many  national 
advertisers  overlook  them  and  news¬ 
papers,  because  of  lack  of  facilities  to 
know  them,  have  to  proceed  as  if  there 
were  no  differences. 

The  object  here  is  to  outline  and  de¬ 
scribe  a  viewpoint  of  great  importance 
at  all  times,  and  of  vital  importance 
when  stores  have  difficulty  in  keeping 
volume  at  normal  pitch. 

The  idea  in  the  chart  can  be  explained 
by  taking  two  of  the  items.  If  a  store 
finds  a  price  line  leader  slowing  up.  like 
for  example,  hosiery,  recommend  the 
column  1  and  2  usage ;  devote  80%  of 
hosiery  space  to  the  price  line  leader. 
Thus  if  40  inches  a  day  go  to  the 
hosiery  department,  32  inches  should  go 
to  the  price-line  leader  day  in  and  day 
out.  This  would  be  high  but  for  the 
fact  that  hosiery  represents  universal 
demand  at  all  but  the  very  highest  price 
and  if  volume  sags  more  is  lost  than  if 
hosiery  were  a  special-demand  item. 

Radio  is  a  general-demand  item.  If 
three  price  lines  are  carried,  either  in 
on.e  make  or  three  makes,  and  60%  of 
volume  comes  in  at  one  price,  40%  of 
space  is  needed  to  keep  up  the  volume 
and  40%  will  keep  it  up,  provided  the 
space  total  for  radio  is  adequate.  If  the 
radio  price-line  leader  begins  to  sag  keep 
in  mind  radio  is  family  gocxls  and  there¬ 
fore  gets  more  reader  interest  per  copy 
of  circulation  than  a  personal-use  item 
at  the  same  price.  Also  whatever  space 
is  devoted  to  all  the  price-lines  draws 
customers  for  the  department  generally 
so  the  leader  does  not  need  too  great  a 
proportion.  W'hat  it  needs  is  consistent 
featuring. 

A  common  practice  with  many  stores 
is  to  give  a  price-line  leader  practically 
all  the  space  if  leadership  is  quite  pro¬ 
nounced.  This  is  not  practical,  however, 
for  the  average  store,  and  never  so 
unless  the  leader  can  draw  a  sufficiently 
large  percentage  of  the  profit  repre¬ 
sented  by  the  line  to  which  the  leader 
belongs. 

The  idea  on  the  chart  is  to  suggest 
sane  general  practice  and  the  best  rela¬ 
tion  of  number  of  prices  to  percentage 
of  single-line  leadership  so  far  as  regu¬ 
lar  space  usage  goes. 


BUCKEYE  PRESS  MEETS 


Ohio  Group  Visit*  Cleveland  and 
Take*  Boat  Trip  to  Ontario 

The  Buckeye  Press  Association  held 
its  annual  summer  outing  the  past  week¬ 
end  with  a  visit  to  Cleveland  and  a  boat 
trip  across  Lake  Erie  to  Fort  Stanley, 
Ontario.  About  100  members  and 
guests  participated. 

Paul  C.  Moore,  of  the  Berea  Nexus, 
is  president  and  C.  VV.  Kinney,  of  the 
Oberlin  Nexus-Tribune,  is  executive  sec¬ 
retary.  These  officers  and  George 
Frank,  of  the  Grafton  Citizen;  E.  L. 
Hennes,  of  the  Wellington  Enterprise, 
and  P.  W.  McLean,  of  the  Western 
Newspaper  Union,  Cleveland,  had 
charge  of  the  two-day  outing. 

The  editors,  wives  and  friends 
Friday  made  an  inspection  tour  of  sev¬ 
eral  Cleveland  institutions  and  public 
buildings  and  made  a  study  of  the  oper¬ 
ation  of  the  Federal  Reserve  Bank  of 
Cleveland. 


mces  of  American  Journalism 

Stories  of  Success  Won  by  Leaders  of  the  Press 


newspaper  of  backbone  and  courage  to 
match  his  own  j^rsonal  courage,  and  the 
World’s  possession  of  this  attribute  was 
demonstrated  by  its  clamor  for  war  when 
the  Wilson  administration  was  delaying 
America’s  entry  into  the  great  conflict, 
and  its  convictions  were  expressed  with 
as  much  candor  and  determination  when 
American  membership  in  the  League  of 
Nations  was  a  national  issue.  Again, 
the  World  was  one  of  the  first  news¬ 
papers  to  throw  down  the  gauntlet  to  the 
Ku  Klux  Klan  at  the  time  of  its  forma¬ 
tion,  and  yet  another  instance  has  been 
its  continued  war  on  Prohibition. 

The  brief  record  indicates  Mr.  Lor- 
ton’s  adherence  to  his  convictions  and  re¬ 
fusal  to  bid  merely  for  popularity,  which 
paradoxically  is  the  one  method  by  which 
a  newspaper  can  gain  and  hold  public  re¬ 
gard  and  confidence. 

Surveying  some  of  the  problems  which 
crowd  upon  a  newspaper  publisher,  Mr. 
Lorton  expressed  his  views  with  rapidity. 

“The  news  and  editorial  departments 
of  the  World  are  of  greatest  interest'  to 
me,”  he  said,  “but  I  perhaps  follow  busi¬ 
ness  affairs  more  closely  because  a  news¬ 
paper  must  be  a  financial  success  to  have 
any  weight  with  its  readers.  I  want  a 
courageous  newspaper  and  it  seems  to 
me  that  an  all-around  knowledge  of  and 
contact  with  politics  is  a  necessity  for 
the  publisher.  Just  remember  that  the 
building  of  a  town  and  state  depends  to 
a  great  extent  upon  political  govern¬ 
ment,  and  that'  fact  is  sufficient  warrant 
for  a  publisher’s  interest  in  politics. 

“Travel  is  my  chief  hobby  and  .several 
trips  around  the  world,  four  or  five  to 
Europe  and  a  South  American  voyage 
provided  the  observation  which  con¬ 
vinced  me  that  the  United  States  should 
not  enter  the  League  of  Nations,  .\long 
the  same  line  of  thought,  I  have  always 
been  an  ardent  admirer  of  Theodore 
Roosevelt  and  it  is  my  belief  that  had  he 
been  president  instead  of  Wilson,  our 
participation  in  the  World  War  and  per¬ 
haps  the  entire  conflict  would  have  been 
averted.  At  any  rate,  we  should  have 
been  in  the  war  two  years  earlier,  cer¬ 
tainly  after  the  Lusitania  was  sunk.” 

The  Tulsa  publisher  believes  that  his 
extensive  travels  have  made  him  appre¬ 
ciate  Oklahoma  more  thoroughly.  Along 
with  his  enthusiasm  for  Oklahoma,  he  is 
equally  laudatory  of  the  World  staff, 
particularly  of  F.  O.  Larson,  vice- 
president  and  ibusirtess  manager  since 
1915,  and  G.  Hanthorn,  executive  editor, 
who  joined  the  World  in  1912. 

“As  a  matter  of  fact,”  he  said,  “the 
World  gets  along  better  when  the  pub- 
It  has  exceptionally 


By  RAY  REID 


EUGENE  LORTON, 


A*'  'Ip  hsher  is  away. 

' '  Afe  'll'  capable  executives  and  there  is  never  a 

v\\  misfire  anywhere  in  the  organization." 

’  Finally,  Mr.  Lorton  is  a  newspaper 

Specially  drown  for  Editor  &  Pvin.iSHt.9.  by  Seymour  Marcus  publisher  and  nothing  else.  Despite  the 

attractions  of  other  fields  of  activity,  a 

who  in  1902  appointed  him  its  managing  grown  steadily  in  all  departments  since  condition  which  exists  in  Oklahoma  to  a 
editor.  that  time.”  marked  degree,  he  has  continued  his  con- 

The  game  of  prjitics,  which  has  always  The  World  then  occupied  a  plant  on  centration  on  the  World  and  its  publish- 

had  a  fascination  for  the  Tulsa  publisher.  Third  Street  near  the  old  Producers  ing  problems,  except  for  politics,  his  lite- 

caused  his  removal  from  the  Union  when  Rank  building.  The  new  owners  bought  long  hobby.  He  stepped  aside  ‘toni  the 
a  factional  fight  developed  two  and  one-  a  site  and  erected  a  five-story  building  beaten  path  six  years  ago  to  m  a 
half  years  after  he  took  the  helm.  Soon  at'  its  present  location  and  it  sufficed  un-  candidate  for  United  States  Senator  from 
after  this  incident,  he  founded  the  IValla  til  1927,  when  Mr.  Lorton  added  four  Oklahoma.  _  He  also  accepted  apjxiint- 
U'alla  Bulletin,  which  he  sold  in  1911  stories  in  order  to  have  ample  room  for  ment  as  chairman  of  the  Oklahoma  State 

to  accept  the  offer  of  George  Bayne,  all  departments.  Board  of  Control.  His  interest  m 

then  owner  of  the  Tulsa  World,  to  take  Probably  the  most  significant  event_  in  governmental  affairs  apparently  occupies 
charge  as  its  managing  editor.  the  Tulsa  publisher’s  life  was  his  decision  the  time  not  claimed  by  the  \V  orld  an 

Mr.  Bayne  had  interests  other  than  to  seek  his  fortune  in  Oklahoma,  a  step  his  peixhant  for  travel  and  leaves  n 
newspaper  publishing.  He  built  a  water  which  has  brought  a  plenitude  of  re-  opportunity  for  attendance  at  meeting 
system  in  Tulsa,  owned  and  managed  a  wards.  Second  in  importance  was  his  of  the  newspaper  fraternity,  duties  wnic 
real  estate  development  there  and  finally  action  in  1918  when  in  California  en  in  the  World  organization  are  assumeo 
embarked  in  a  coal  venture  at  Seattle,  route  to  Honolulu  he  received  a  buy  or  by  Mr.  Larson  and  Mr.  Hanthorn. 
Wash.,  the  outcome  of  which  so  drew  sell  proposal  from  Mr.  Dent.  He  The  World,  politics  and  travcl--the5e 
on  his  resources  that  he  sold  the  World  promptly  asked  the  partner  to  name  the  are  Mr.  Lorton’s  major  interests  and  they 
to  his  brother-in-law,  Charles  Dent,  and  price  and  as  promptly  paid  $75,000  to  be-  fill  the  calendar  so  completely  that  others 
Mr.  Lorton.  This  was  in  1913.  come  owner  of  a  newspaper  property  now  are  secondary.  While  in  travel,  he  does 

“The  World  had  for  many  years  been  valued  at  more  than  $2,000,000.  The  ac-  not  emulate  the  _  example  of  the  la  e 
a  good  newspaper  in  a  gcKxl  city.”  Mr.  quisition  gave  Mr.  Lorton  every  oppor-  Joseph  Pulitzer  in  having  detailed  re- 
Lorton  said,  “but  somehow  it  was  not  a  tunity  to  develop  the  World  and  with  ports  telegraphed  or  _cable<l  him,  u 
paying  proposition  for  the  owners  who  it  to  assist  in  bringing  forward  its  terri-  nevertheless  there  is  little  going  on  i 
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attacks  OmCIALS  ON 
EDITOR’S  ARREST 


FOUR-A  DIRECTORS  DISCUSS  DIFFERENTIAL 


PRESS  FREEDOM  LEADS 
GEORGIA  PROGRAM 


I  «  Prenta  of  Mexico  City  Condemns 
Official  Interference  in  Editorial 
Blaming  Jalapa  Mayor  for 
Jailing  of  Soto 


In  one  of  the  strongest  editorials  ever 
printed  in  Mexico  in  condemnation  of 
official  interference  with  the  press,  La 
Prensa  of  Mexico  City  in  a  recent  issue 
attacked  the  imprisonment  of  Alfonso 
Quiroz  Soto,  Jalapa  editor,  by  officials 
of  that  city.  The  editorial  also  provides 
further  details  regarding  the  arrest  of 
Quiroz  Soto  who,  according  to  the  latest 
information  received  in  Mexico  City,  is 
still  in  jail. 

The  Jalapa  newspaper,  El  Infornmdor, 
according  to  La  Prensa,  has  been  en¬ 
gaged  in  a  wage  dispute  with  its  em¬ 
ployes  which  caused  the  paper  to  be  sus¬ 
pended  almost  two  months  ago.  It  was 
expected  that  the  suspension  would  be 
for  but  a  brief  period,  until  the  case 
could  be  decided  by  the  local  Board  of 
Conciliation  and  Arbitration,  but  when 
the  decision  was  long  delayed,  arrange¬ 
ments  to  resume  publication  of  El  In- 
formador  under  different  management 
for  the  time  being  were  made.  As  result 
of  an  agreement  between  the  publishers 
of  the  paper,  Messrs.  Lunagomez,  and 
their  principal  creditor,  the  paper  ap¬ 
peared  July  2  under  the  editorship  of 
Quiroz  Soto.  The  following  evening,  a 
group  of  ruffians  assaulted  the  newsboys 
and  seized  all  the  copies  of  El  Informa- 
dor,  which  was  an  afternoon  paper. 

On  the  next  day,  July  4,  Quiroz  Soto 
was  arrested  on  orders  of  the  Mayor, 
Enrique  Cesar,  who  imposed  a  fine  of  300 
pesos  or  a  jail  sentence  of  15  days  for 
alleged  “violation  of  the  Labor  Law.” 
As  he  refused  to  pay  the  fine.  Ouiroz 
Soto  was  imprisoned  but  the  following 
day  received  an  injunction  which  gained 
him  his  freedom  for  a  short  time. 
Within  24  hours  he  was  arrested  again 
and  committed  once  more  to  prison  de¬ 
spite  the  injunction. 

With  ironic  reference  to  the  “political 
propaganda  and  official  discourses  in 
which  we  are  told  this  is  the  era  of  pub¬ 
lic  liberty,  national  reconstruction  and 
absolute  respect  for  law,”  La  Prensa  in 
its  editorial  declares  Jalapa  is  still  “under 
the  threat  of  the  X.45,  which  constitutes 
the  salvage  argument  of  the  Praetorians 
occupying  the  ‘democratic’  offices”  in  the 
Jalapa  government. 

_  “In  the  latest  burlesque  on  federal  jus¬ 
tice  in  Jalapa  the  principal  offenders,” 
says  La  Prensa,  “are  the  mayor,  Enrique 
Cesar,  Jr. ;  his  secretary,  Francisco  J. 
Azeoitia  and  the  police  inspector,  Rafael 
Lopez  Moreno.” 


VIRGINIA  PRESS  MEETS 


President  Reports  on  Circulation 
Audit  in  Opening  Session 

(By  telegraph  to  Editor  &  Publisher) 

Virginia  Beach,  Va.,  July  17— H.  B. 
Trundle,  business  manager  of  the  Dan- 
t^Ue  Register  and  Bee,  president  of  the 
V  irginia  Press  Association,  presided  over 
the  42nd  annual  meeting  which  opened 
for  a  two  days’  session  at  the  Cavalier 
hotel  here  this  morning.  Saturday  was 
to  be  spent  in  a  “Know  Virginia  Tour” 
of  the  Peninsula  section. 

In  his  annual  address,  read  on  the  first 
day,  Mr.  Trundle  reported  on  the  prog¬ 
ress  of  the  movement  to  establish  a  cir¬ 
culation  audit  bureau  for  the  association, 
and  reviewed  the  group’s  activities  since 
the  midwinter  meeting. 

James  I.atimcr,  secretary  of  the  as- 
^lation,  was  commended  by  President 
Crundle  for  his  work  during  the  past 
year. 


railroad  entertains  editors 

More  than  1.^0  Ohio  newspaper  men 
and  women  were  entertained  at  a  noon 
dinner  party  at  the  Dayton-Biltmore  ho¬ 
tel,  Dayton.  O.,  Tune  29,  by  the  Cin¬ 
cinnati  &  I^ke  Erie  railroad  and  the 
'-»eyer  company,  advertising  agency,  Day- 


Members  of  the  executive  board  of  the  American  Association  of  Advertising 
Agencies  and  their  hosts  were  photographed  aboard  the  yacht  of  C.  F.  Ket¬ 
tering,  president  of  the  General  Motors  Researeh  Corporation,  at  their 
recent  quarterly  meeting.  Left  to  right,  front  row:  Thomas  £.  Basham, 
Thomas  E.  Basham  Company,  Louisville,  Ky.;  M.  L.  Wilson,  The  Blaekman 
Company,  New  York;  W.  C.  D’Arcy,  D’Arcy  Advertising  Company,  St.  Louis, 
vice-president  of  the  A.A.A.A.;  C.  D,  Newell,  Newell-Emmett  Company,  Inc., 
New  York,  chairman  of  the  A.A.A.A.  board;  Mrs.  Lillian  W.  MacKenzie, 
director  of  service  for  the  A.A.AA.;  John  Benson,  president  of  the  A.A.A.A.; 
Mr.  Kettering;  F.  D.  Richards,  vice-president  of  the  Campbell-Ewald  Company, 
Detroit.  Back  row:  E.  U.  Mason,  The  Albert  Hill  Company,  Inc.,  Pittsburgh; 
Allen  Billingsley,  Fuller  &  Smith,  Cleveland,  chairman  of  the  A.A.A.A.  maga¬ 
zine  committee;  H.  K.  McCann,  The  H.  K.  McCann  Company,  New  York; 
Harold  Bugbee,  Walter  B.  Snow  &  Staff,  Boston;  A.  King  Aitkin,  The  Aitkin- 
Kynett  Company,  Philadelphia;  H.  T.  Ewald,  Campbell-Ewald  Company, 
Detroit.  Other  board  members  present  but  not  shown  in  the  photograph 
were:  E.  DeWitt  HilL  The  H.  K.  McCann  Company,  New  York,  treasurer  of 
the  A.A.A.A.;  and  George  F.  Gouge,  Batton,  Barton,  Durstine  &  Oshorn,  Inc., 

New  York, 


Radio  broadcast  advertising  and 
newspaper  rate  differentials  were 
two  of  the  principal  topics  of  discussion 
at  the  quarterly  meeting  of  the  executive 
board  of  the  American  Association  of 
Advertising  Agencies,  held  in  Detroit  on 
July  11. 

Members  of  the  board  were  enter¬ 
tained  on  the  private  yacht  of  C.  F.  Ket¬ 
tering,  president  of  the  (ieneraj  Motors 
Research  Corporation,  discussion  pro¬ 
ceeding  while  the  party  cruised.  _  In  the 
evening  they  were  guests  at  a  dinner  in 
the  Recess  Club,  Fisher  building,  as 
guests  of  H.  T.  Ewald,  president  of  the 
Campbell-Ewald  Company  and  a  mem¬ 
ber  of  the  board.  Golf  the  next  day  at 
Bloomfield  Hills  Country  Club  completed 
the  entertainment. 

The  discussion  of  broadcast  advertis¬ 
ing,  according  to  a  brief  statement  later 
by  President  John  Benson,  centered  on 
methods  of  checking  the  circulation  and 
coverage  obtained  in  putting  a  program 
on  the  air.  Instability  of  radio  “circula¬ 
tion,”  it  was  felt,  presented  a  real  prob¬ 
lem  to  the  advertiser,  since  even  a  com¬ 
prehensive  study  of  the  comparative 
value  of  different  stations  might  lose  its 
worth  in  a  few  months. 

The  association  has  a  radio  bureau 
which  gathers  information  for  the  mem¬ 
ber  agencies  on  broadcast  advertising.  It 
was  not  decided  whether  to  undertake 


any  field  work  to  amplify  the  material 
gathered  by  this  bureau. 

A  study  now  being  made  by  the  Asso¬ 
ciation  of  National  Advertisers  is  going 
extensively  into  a  personal  check  of 
radio  listeners  to  determine  their  prefer¬ 
ences  among  stations  and  their  listening 
habits.  The  agency  association,  however, 
is  not  duplicating  this  work. 

The  differentials  between  newspaper 
advertising  rates  for  local  and  national 
accounts  precipitated  much  discussion. 
The  board  indor.sed  the  sentiments  on 
this  point  expressed  by  President  Benson 
in  his  recent  address  to  the  Southern 
Newspaper  Publishers  Association,  in¬ 
cluding  his  proposal  that  an  informal 
group  of  leading  publishers  should  unite 
to  eliminate  points  of  difficulty  or  abuse 
in  newspaper  advertising.  Recently  re¬ 
newed  efforts  of  many  large  advertisers 
to  get  local  rates  for  their  national  ad¬ 
vertising  were  mentioned  as  being  a  fac¬ 
tor  that  caused  loss  and  difficulty  for 
agencies. 

Recent  action  of  publishers’  associa¬ 
tions  in  opposition  to  free  publicity  was 
another  topic.  The  board  agreed,  ac¬ 
cording  to  Mr.  Benson,  that  its  attitude 
had  already  been  expressed  in  the  4-A 
code  of  ethics,  which  condemns  undesir¬ 
able  publicitv  requiring  pressure  on  the 
newspaper  if  it  is  to  get  into  print.  No 
further  action  was  taken  by  the  board. 


State  Press  Association  to  Hear  Judge 
Jankins  Discuss  Free  Speech — Will 
Visit  Savannah  and  Tybee  Island 
After  Convention  at  Barnesville 


Judge  Frank  Jankins,  of  the  State 
Court  of  .Appeals  of  Georgia,  will  ad¬ 
dress  the  Georgia  Press  Association  on 
“Free  Speech  and  a  Free  Press,”  at  the 
annual  convention  of  that  group  in 
Barnesville,  July  21-23.  The  judge’s  dis¬ 
cussion  will  come  during  the  second  day 
of  the  elaborate  program. 

The  first  address  scheduled  is  on 
“Newspapers  and  Religion,”  by  Rev. 
\V.  H.  Faust,  pastor  of  the  (Jordon 
Street  Baptist  Church,  Atlanta.  This 
will  follow  the  invocation  and  the  re¬ 
sponse  to  the  welcome  of  Barnesville 
citizens  by  Jack  Williams,  Waycross 
Journal-Herald,  vice-president  of  the  as¬ 
sociation,  which  will  open  the  meeting  on 
Monday  night,  July  21.  Miss  Elizabeth 
Hardy  will  read  the  annual  poem  written 
by  Dan  G.  Bickers,  poet  laureate  of  the 
group. 

Committee  reports,  roll  call  and  ne¬ 
crology  will  occupy  the  opening  hour  of 
Tuesday’s  session  and  the  first  speech  will 
lie  given  by  C.  C.  Brantley,  editor  Val¬ 
dosta  Times.  His  subject  will  be, 
“Should  the  (Government  Use  News¬ 
paper  and  Magazine  Advertising  Col¬ 
umns?”  Miss  Emily  Woodward,  editor 
Vienna  News  and  N.E.A.  vice-president 
for  Georgia,  will  talk  on  the  National 
Editorial  Association.  Judge  Jankins’ 
discussion  of  press  freedom  will  open  the 
afternoon  session.  Cully  A.  Cobb,  editor. 
Southern  Ruralist,  will  speak  on  “The 
Basis  of  All  Prosperity,”  and  “Politics 
and  the  Country  Newspaper”  will  be 
taken  up  by  J.  J.  Thomasson,  editor  Car¬ 
rollton  Carroll  County  Times.  The  rest 
of  the  afternoon  will  be  given  over  to 
a  round  table  discussion  of  subscription 
contests,  local  and  foreign  advertising, 
field  agents  and  job  printing,  led  by  John 
E.  Drewry.  University  of  (Georgia  School 
of  lournalism. 

The  convention  will  continue  Wednes¬ 
day  morning  with  further  addresses,  of 
which  the  most  interesting  promises  to 
be  “Is  Newspaper  .Advertising  a  Menace 
to  Newspapers?”  by  J.  E.  Stoddard,  edi¬ 
tor  Washington  New's-Reporter. 

Another  round-table  discussion  will  oc¬ 
cupy  a  large  part  of  the  session,  atid  the 
convention  will  adjourn  after  election  of 
officers.  Ixiuis  L.  Morris,  Hartivell  Sun, 
is  the  present  president. 

The  convention  will  be  followed  by  a 
visit  to  Savannah  and  Tybee  Island, 
where  the  delegates  will  be  entertained 
with  shore  dinners.  Memorial  exercises 
will  be  held  for  James  Johnston,  editor 
Georgia’s  first  newspaper,  and  for  Hugh 
McCain,  author  of  the  first  history  of 
the  state.  After  leaving  Tvbee  Island 
the  group  will  go  to  Brunswick  and  Sea 
Isle  Beach. 

Z.  L.  POTTER  TO  MOHAWK  CO. 


WORLD  MEN  VACATIONING 

Thomas  Hanley,  assistant  city  editor 
of  the  New  York  World,  is  spending  a 
two  weeks’  vacation  at  Lake  Champlain, 
while  F.  J.  Lovering,  financial  reporter, 
is  taking  his  annual  leave  at  Nantucket. 
Other  W'orld  staff  members  on  vacation 
this  week  were  Alison  Smith,  dramatic 
editor;  Donald  Marshall,  assistant  night 
city  editor,  and  George  Gercke,  city  hall 
reporter.  Ralph  Frye  is  covering  the  city 
hall  beat  during  Gercke’s  absence.  J.  M. 
Rainey,  city  editor  of  the  Evening  World, 
is  also  on  vacation. 


MITCHELL  JOINS  REO 

Sam  C.  Mitchell,  until  recently  assistant 
sales  manager  of  the  Hudson  Alotor  Car 
Company,  has  been  appointed  manager 
of  distribution  for  the  Reo  Motor  Car 
Company,  with  direct  charge  of  all  mer¬ 
chandising  matters  as  well  as  distributors 
and  dealers  relations,  Elijah  G.  Poxson, 
general  sales  manager  of  Reo,  has  an¬ 
nounced. 


TO  PLACE  SILK  CAMPAIGN 

Kenyon  &  Eckhardt,  Inc.,  advertising 
agency,  247  Park  avenue,  has  been  ap¬ 
pointed  to  conduct  the  advertising  of  the 
Katterman  &  Mitchell  Company,  silk 
manufacturers,  of  Paterson,  N.  J. 


HEADS  FATHER’S  FIRM 

William  H.  Oscanyan,  son  of  Paul  C. 
Oscanyan.  late  president  of  the  Star  Ball 
Player  Company,  New  York,  has  suc¬ 
ceeded  his  father  as  president  of  the 
company. 


OPENS  LOUISVILLE  OFFICE 

Carroll  Dean  Murphy  Company,  3.5 
East  Wacker  Drive.  Chicago,  has  opened 
an  office  in  the  Meyburn  building,  Louis¬ 
ville,  Ky. 


JOINS  BADGER  &  BROWNING 

Thayer  L.  Bancroft,  formerly  with  the 
J.  Waiter  Thompson  Company.  Inc.,  has 
joined  the  copy  staff  of  Badger  & 
Browning,  Inc.,  Boston  agency. 


SyracuRe  Agency  Reorganized  After 
It*  President  Resigns 

Z.  L.  Potter,  president  of  the  Syracuse, 
N.  Y.,  advertising  agency  bearing  his 
name,  has  resigned  to  become  director 
of  distribution  for  the  Mohawk  Carpet 
Mills,  Amsterdam,  N.  Y.  The  agency 
has  been  in  charge  of  the  Mohawk  ac¬ 
count  for  more  than  five  years.  His  new 
position  is  one  created  for  the  occasion, 
and  he  docs  not  replace  anyone. 

Mr.  Potter’s  associates  in  the  agency 
have  taken  over  his  interest  in  it.  and 
have  reorganized  with  E.  S.  Barlow  as 
president.  A.  S.  Hardin,  manager  of 
the  New  York  City  office,  was  made 
secretary  of  the  company  and  will  con¬ 
tinue  in  charge  of  the  metropolitan 
branch.  Other  officers  are:  Vice-presi¬ 
dent  and  treasurer,  A.  J.  Schied :  vice- 
president  in  charge  of  art,  R.  S.  Feelev: 
vice-president  in  charge  of  copy,  Ralph 
Richmond.  The  agency  is  being  incor¬ 
porated,  and  for  the  present  time  will  re¬ 
tain  the  name  of  the  Z.  L.  Potter  Com¬ 
pany. 


Editor 
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“BI(XlItAPHY  ^CKET”  TAI^  $1,0W 

TOLL  A  YEAR,  BUREAU  WARNS  peared  in  the  press  alMut  some  prominent 

- - -  firm  or  executive  and  the  telephoning  to 

Firms  PosinR  as  Reputable  Newspaper  Organizations  Find  subject  of  the  write-up  to  check  on 
.  *  .  ^  iTi  •  t!  •  accuracy.  When  the  telephone  call 

Business  Executives  Gullible — Photos  and  Stones  is  made  the  subject  lielieves  he  is  dealing 

Sent  to  Dailies  for  a  Fee  ^  reputable  publication.  The  tele- 

phone  solicitor  then  urges  his  prospect  to 

'PHE  old  racket  of  charging  business  publish  uncomplimentary  biographies  if  ^hkh^lie^stor^v  wiiraDoea^r  for  filine^and 
1  men  and  public  officials  fees  of  $100  to  the  subject  refused  to  subscribe  for  a  VuSseT^^ffi^^ 

$1,000  each  on  the  pretext  of  getting  favorable  one.  A  prominent  governnwnt  ^  ^  ^  j  coroorations  have  been  vic- 

favorable  biographies  of  them  into  news-  official  now  representing  the  Unit^  k,,  a  , 


Cricn  un  UiC  picicjki  kcihhk  iavwiAuic  uuc.  ^  pi viiiiiioiv  /-ornnratmnc  ViavP  vir- 

favorable  biographies  of  them  into  news-  official  now  representing  the  United  timized  bv  these^fakers  A  vicious  fea- 
papers  is  being  worked  to  the  extent  States  abroad  has  written  to  the  Bureau  ,  mihlirstinnc  Ic  that 

of  more  than  I  million  dollars  a  year,  stating  that  several  years  ago,. follow-  IL  “nde^  ffie 

according  to  information  gathered  by  ing  the  occasion  of  his  wife’s  being  pre-  .  of  fake  stock  ^  Thus  a 

the  National  Better  Business  Bureau,  sented  at  the  Court  of  St.  James,  he  was  co/.,.,-:*  ir,  nta’a;n 


ine  isationai  oeucr  ^  fraudulent  security  house  is  able  to  obtain 

Inc.  In  some  instances,  the  process  is  deluged  with  offers  to  publish  his  photo-  miantitv  of  renrints  of  a  lanHa- 

reversed,  with  money  demanded  for  sup-  graph  and  biography,  all  of  which  he  de-  ^  but^lse  reoort  of  the  firm  and  its 
pression  of  items  about  the  subject.  dined.  W’hen  he  refused,  however,  cer-  S  il 


pression  of  items  about  the  subject.  luhcvi.  »v*icii  nc  icmscu,  nuwcvci,  i.ci-  Trom  what  antvarc  to  he  a 

To  a  newspaper  man  the  most  sur-  tain  of  the  solicitors  stated  that  they  ippititllfte  magazine  Actuallv  these  nub- 
prising  feature  of  the  whole  proceeding  would  go  ahead  with  the  biography  and  ijFatjons  ctandine’  whatever 

is  .he  readiness  of  so  „a„y  business  .ha,  i,  wonldn',  be  con,p.im.n.ary.  '^CSe  n«' 'even  for  sal  ".o 

executives  to  believe  that  reputable  news-  A  member  of  the  Better  Business  Bu-  ^ut  obtain  all  of  their  income  by  selling 
papers  and  press  associations  solicit  reau  of  New  York  recently  reported  the  quantities  of  their  irregularly  published 
money  from  the  ^ople  mention^  m  following  experience  to  that  organiza-  j^gues  to  those  who  are  praised  in  them, 
newfs  stories.  In  not  a  few  msta^es  the  tion  Following  the  press  announcement  the  person  solicited  for  a  biograph- 

business  men  concerned  have  been  led  of  his  engagement  he  was  waited  upon  j^ai  write-up  cannot  supply  a  photograph, 
to  Mieve  that  they  were  dealing  wnth  at  his  club  by  several  representatives  of  the  pseudo  associations  offer  to  have  one 
p  pseudo  press  associations  who  stated  they  taken  without  additional  cost.  Where- 

Ass^iat^  Press,  the  United  Press  the  had  a  story  about  his  divorce,  which  had  ^pon  a  photographer  appears,  takes  num- 
Central  Press,  or  the  Interna  lonal  News  occurred  some  few  years  ago.  If  was  „hotoirranhs  and  iVter  exerts  everv 


^eiuia.  irrcAA,  u.  luc  occurrm  some  lew  years  ago.  iv  was  erous  photographs  and  later  exerts  every 

Service.  As  a  matter  of  fact  the  a  lurid  story,  they  reported,  and  could  effort  to  have  the  subject  purchase  a 
write-ups  were  proposed  by  concerns  ^  silenced  for  several  hundred  dollars.  of  high-priced  photographs, 

calling  themselves  press  bureaus  or  The  member  paid  the  fee  asked  but  W  appears  to  be  an  amazing  willing- 
syndicates  or  press  ^sociations,  but  .un-  shortly  thereafter  he  was  waited  upon  by  ^ess  on  the  part  of  the  photographer  to 
related  to  the  outstanding  news  services,  representatives  of  another  so-called  press  cooperate,  is,  in  reality,  a  business  risk 
The  usual  offer  IS  to  send  a  favorable  association.  He  hen  reported  these  assumed  by  the  photographer  in  the  belief 
biography  and  photograph  of  the  subject  blackmailing  activities  to  the  Bureau.  that  he  will  make  a  profit  by  selling 


to  as  many  as  1,000  newspapers.  The 
solicitors  represent  that  the  newspapers 


“Another  form  of  the  ‘puff’  or  ‘glory’  photographs. 


solicitors  represent  inai  tne  newspaj^rs  sheet  scheme  is  the  publication  of  maga-  “Business  executives  who  are  solicited 
^’JL^ornewspatLrs  by  the  containing^mpjimentary  write-ups  to  pay  for  newspapej^pu^city  are  re- 

replies  that  in  the  majority  of  cases  this  NEWSPAPERS  EMPLOYED  MORE  PEOPLE 
majerial  was  dumped  iu.o  .he  waste-  JJJIS  JUNE  THAN  A  YEAR  AGO 

“One  veteran  newspaper  editor,’’  ac-  n  » •  >  ! 

cording  to  the  Bureau’s  statement,  “re-  Payrolls  Also  Up  Compared  With  June,  1929,  but  Both 

KfaphS'eome  ISo  u^spa^r'iS  Employment  .nd  Pay  Are  Slightly  Below  May  Level— 

for  30  years,  and  hadn’t  seen  one  used  Few  Other  Industries  Show  Gain 

yet.  Another  stated  that  such  material  ■ 

was  ‘utterly  worthless’  and  that  its  re-  By  GEORGE  H.  MANNING 

ceipt  ‘only  serves  to  clutter  up  our  mail  WuhingtoD  Correspondent,  Editor  A  Publisher 

and  add  to  an  already  overstuffed  waste-  isrr  »  r  t  ,-7  r\  ^  t 

basket’  ‘I  regard  the  idea  as  a  VU  ASHINGTON,  July  17. — Out  of  13  The  Department  of  Labor  figures  are 

‘racket,’  another  Editor  stated,  and  added  representative  groups  of  industri^^  based  on  reports  received  from  39,903 
‘It  is  one  of  the  easy  ways  of  making  reporting  to  the  Bureau  of  Labor  Statis-  ptablishments  throughout  the  country, 
a  living.  The  business  man  who  allows  {ics  of  the  United  States  Department  of  having  in  June  4,958,660  employes,  whose 
himself  to  be  mulcted  by  such  a  service  ^abor  for  the  month  of  June  only  three  earnings  in  one  week  were  $131,428,122. 

is  either  vain  or  gullible/  ”  — newspapers,  shipbuilding,  and  chewing  For  the  entire  group  a  decrease  in  em- 

The  Bureau  cites  the  following  in-  smoking  tobacco  and  snuff — reported  ployment  of  13.3  per  cent  is  shown  for 
stances  of  how  the  scheme  is  worked:  employment  over  June,  June.  1930,  under  June  of  last  year.  The 

»<A  — 1 _ _ -  _ i_  _ _  lysy.  decrease  in  emnlovment  in  Tune  of  this 


is  either  vain  or  gullible.’  ’’ 

The  Bureau  cites  the  following  in¬ 
stances  of  how  the  scheme  is  worked: 

“A  subscriber  to  a  pseudo  press  or¬ 
ganization  that  has  been  in  business  over 


“A  subscriber  to  a  pseudo  press  or-  t,/  •  .  ,  decrease  in  employment  in  June  of  this 

ganization  that  has  been  in  business  over  ^^he  increase  in  newspaper  employ-  year  under  May  of  this  year  is  1.8  per 
30  years  and  had  published  approximately  en,  using  the  monthly  average  of  1926  ce^. 

10,000  biographies,  reported  to  the  Na-  f  decrease  in  the  payroll  totals  of 

tional  Better  Business  Bureau  that  he  *^^9,  was  1077  and  that  for  the  entire  group  in  June  1930,  under 

•gave  them  $230  for  the  reason  that  I  J«ne,  this  year,  108.2.  The  increase  in  June,  1929,  amounted  to  18.7  per  cent  and 
thought  they  were  connected  with  the  the  chewing  and  smoking  t^^acco  and  the  decrease  from  May  to  June,  this 
Press  Association  of  New  York  City  s”“ff  Rtoup  amounted  to  0.8  per  cent,  year,  was  2.7  per  cent, 
and  in  view  of  my  public  position,  1  the  increase  in  the  shipbuilding  group  Twelve  of  the  54  separate  industries 

thought  it  desirable  to  be  friendly  with  ^  reporting  showed  increases  in  employ- 

the  press.  They  represented  that  they  -  Although  the  newspaper  employment  ment  in  June  over  May  and  18  showed 


“A  similar  misunderstanding  was  re-  ***’,'’  showed  an  increase  over  June, 


ported  by  a  prominent  public  utility  of- 


the  percentage  figures  being. 


minded  that  reputable  newspapers  and 
news-gathering  agencies  serving  the  press 
do  not  accept  fees  for  the  publication  of 
news  or  photographs  and  that  any  ma¬ 
terial  that  is  not  news  finds  its  way 
promptly  to  the  waste  basket.  If  an 
individual  is  prominent  enough  to  war¬ 
rant  a  newspaper  giving  his  biography  or 
photograph  space  in  their  files,  the 
chances  are  that  one  of  the  accredit^ 
press  agencies  will  have  supplied  the 
data,  as  a  regular  feature  of  its  service 
to  its  subscribers  and  without’  cost  to 
the  subject,  or  if  it  hasn’t,  can  flash  the 
necessary  data  over  the  wires  promptly 
whenever  there  is  any  occasion  for  using 
it.’’’ 

PAPER  OUTPUT  DROPS 
SLIGHTLY  IN  6  MONTHS 

Two  Per  Cent  Decrease  Reported  for 

Canadian  and  U.  S.  Mills — New¬ 
foundland  Production  14  Per 
Cent  Above  1929 

Newsprint  production  in  Canada  dur¬ 
ing  June  amounted  to  213,634  tons  and 
shipments  to  212,670  tons,  according  to 
figures  just  issued  by  the  News  Print 
Service  Bureau,  New  York.  Production 
in  the  United  States  was  108,398  tons 
and  shipments  106,883  tons,  making  a 
total  United  States  and  Canadian  news¬ 
print  prod'uction  of  322,032  tons  and 
shipments  of  319,553  tons.  During  June, 
23.891  tons  of  newsprint  were  made  in 
Newfoundland  and  ^3  tons  in  Mexico, 
so  that  the  total  North  American 
production  for  the  month  amounted  to 
346.606  tons. 

The  Canadian  mills  produced  27,400 
tons  less  in  the  first  six  months  of  1930 
than  in  the  first  six  months  of  1929, 
which  was  a  decrease  of  2  per  cent.  The 
United  States  output  was  11.471  tons  or 
2  per  cent  less  than  for  the  first  six 
months  of  1929.  Production  in  New¬ 
foundland  was  17,224  tons  or  14  per  cent 
more  in  the  first  six  months  of  l9.30  than 
in  1929  and  in  Mexico  1,265  tons  less, 
making  a  total  decrease  of  22,913  tons. 

During  June  the  Canadian  mills  oper¬ 
ated  at  73  per  cent  of  rated  capacity. 
United  States  mills  at  79.9  per  cent  and 
Newfoundland  mills  at  103.8  per  cent. 
Stock  of  newsprint  paper  at  Canadian 
mills  totaled  49,229  tons  at  the  end  of 
June  and  at  United  States  mills.  29,507 
tons,  making  a  combined  total  of  74,736 
tons  which  was  equivalent  to  4.4  days’ 
average  production. 

CANADIAN  MILLS 

PRODUCTION  SHIPMENTS 

Actual  Tons  Tons  Per  Mill 
Per  Month  Month  Stocks 
1930— June  .  213.634  212,670  45,229 


the  press.  They  represented  that  they  _  Although  the  newspaper  employment  ment  in  June  over  May  and  18  showed 
had  numerous  inquiries  from  papers  and  fiffufcs  show  an  increase  for  June  over  increased  payrolls.  The  greatest  in¬ 
periodicals  at  different  times  in  reference  June  of  tast  year,  they  show  a  decrease  creases  in  employment  were:  men’s  cloth- 
to  prominent  men,  and  by  referring  in-  -fune,  1930,  under  May,  1930,  of  0.9  ing,  3.9  per  cent ;  slaughtering,  2.9  per 

quiries  to  them  much  time  might  be  ‘^ent.  cent ;  woolen  and  worsted  goods,  2.3  per 

saved.’  newspaper  payroll  totals  for  June,  cent ;  and  cement.  2.4  per  cent. 


The  greatest  decreases  in  employment 
from  May  to  June  were  seasonal  ones 


tion  and  as  rather  a  hold-up  proposition.’  payroll  percentage  figure  for  May,  1930,  per  cent  and  decreased  payrolls  of  5.5 
“Another  concern,  which  has  been  in  114.3  and  for  June,  1930,  113.  ^  per  cent, 

business  for  40  years  and  claims  to  have  hook  and  job  printing  industry  The  bureau  now  receives  reports  from 

published  more  than  11,000  biographies,  suffered  a  decrease  in  both  employment  six  industries  which  it  has  not  yet  in- 

has  apparently  found  it  profitable  upon  and  payroll  totals,  not  only  from  June,  eluded  in  its  regular  index.  These  are 

occasion  to  publish  biographies  of  prom-  1929.  as  compared  with  June,  1930,  but  radio,  rayon,  aircraft,  jewelry,  paint,  and 
inent  men,  without  authority,  for  the  from  May  to  Tune.  1930.  The  per-  rubber  goods. 

ostensible  purpose  of  convincing  less  centages  of  employment  in  this  industry  Of  these  the  radio  industry  was  the 

prominent  executives  of  the  calibre  of  are  Tune.  1929,  lOO.O;  May,  19.30,  100.8;  only  one  reporting  any  increase  in  busi- 


its  clients.  Recently,  the  biography  of  a  fwne.  19,30,  90.2.  The  pavroll  nercentage  ness  in  June  over  Mav.  Employment  in 

man  high  in  public  office  of  the  federal  figures  are,  June.  1929,  104.8;  May,  1930,  the  radio  industry  gained  11.4  per  cent 

government  was  published  along  with  a  105.6;  June,  1930,  104.3.  and  the  payroll  total  increased  7.5  per 

batch  of  others  but  the  official  informed  The  paper  and  pulp  industry  also  lost  cent. 


Per  Month 

1930 — June  . 

213.634 

6 

months.  • 

1,283.922 

1929—6 

months. . 

1,311,322 

1928—6 

months. . 

1,158.723 

1927—6 

months. . 

997,669 

1926—6 

months. . 

89.3,753 

1925—6 

months. . 

747,537 

1924—6 

months.  • 

679,143 

1923—6 

months . . 

621.697 

UNITED 

STATED 

1930 — June  . 

108.398 

6 

months. . 

686,238 

1929—6 

months. . 

697.709 

1928—6 

months. . 

718,800 

1927—6 

months. . 

775.043 

1926—6 

months .  • 

844,017 

1925—6 

months. . 

762,953 

1924 — 6 

months. . 

758,92.3 

1923—6 

months. . 

761,339 

ficial  whom  we  asked  for  information  re-  respectively,  113  and  112.6.  As  in  of  26.1  and  14.5_  per  cent  in  fertilizers 
garding  his  dealings  w’ith  one  of  the  employment  figures,  the  newspaper  :>nd  agricultural  implements,  respectively, 

write-up  organizations.  He  stated:  ‘I  Payroll  figures  for  June,  1930,  drop  from  The  automobile  industry  decreased  6.8 
look  upon  this  association  purely  as  a  ^f^y.  19.30,  though  the  percentage  of  per  cent  in  employment  and  12.2  per  cent 
means  for  the  newspaper  men  interested  payroll  _  decrease  is  greater  than  the  de-  in  payrolls.  The  iron  and  steel  industry 
to  obtain  some  income  for  their  associa-  crease  in  the  number  of  employed.  The  reported  decreased  employment  of  3.3 
tion  and  as  rather  a  hold-up  proposition.’  payroll  percentage  figure  for  May,  1930,  per  cent  and  decreased  payrolls  of  5.5 


OS2.421  28,351 

892,2  7  3  11,795 

745,262  23,965 
677,910  15,272 
615,057  13,604 

MILLS 
106,883  29,507 
674,96  5  29,507 
709,031  24.602 

699,179  39,979 
7  5  9,4  7  5  26.546 
838.641  18.800 

752.545  31.809 
748.414  33.569 

758.489  19.875 


MILLS 

1930— .lune  .  322.03  2  319.553  74.736 

6  months..  1,970.160  1.937.8.59  74.736 
1929—6  months..  2,009,03  1  2,0  1  4.5  4  7  48,801 

1928—6  months..  1.877,523  1,847.777  87.916 

1927—6  months..  1.772.712  1.741,896  55.397 

1926—6  months..  1.737.770  1,7.30,914  .30,655 

1925—6  months..  1,5  1  0,490  1,49  7,80  7  55.774 

1924—6  months..  1,4.38.066  1,4  26,324  48.841 

192.3—6  months. .  1..383.036  1.37.3.546  3479 
NORTH  AMERICAN  PRODUCTION 
United  Nev- 
Canada  Stales  fonndittna 


rubber  goods. 

Of  these  the  radio  industry  was  the 
only  one  reporting  any  increase  in  busi- 


the  Bureau  that  such  publication  was  un-  ground,  the  employment  percentages  be-  In  Tune.  19.T0,  the  figures  show,  10.661 
authorized.  ing,  June.  1929,  9.'i.7:  Mav.  19.T0.  94.6;  manufacturing  establishments  reported 

“Instances  have  been  reported  to  the  Tune,  19.T0.  93.8.  The  pavroll  figures  are.  an  average  of  84  per  cent  of  a  full 

Bureau  indicating  that  some  of  the  so-  June.  1929,  97.7;  May,  1930,  96.1;  Tune,  normal  force,  and  an  average  of  93  per 

called  associations  have  threatened  to  19.30,  94.1.  cent  of  full  time  operation 


cent  of  full  time  operation. 


Canada  States  fonndhnd 
1930— June  ....  2  1  3.6  3  4  1  08.3  9  8  2.3.891 

6  months..  1,283,922  686.238  148,152 

1929—  6  months..  1,311.322  697.709  122,K« 

1928— 6  months..  1.158,723  718.800  lU.wS 

1927— 6  months..  99  7,66  9  7  7  5,04.3  98,675 

1926 —  6  months..  893.75.3  844.017  84.55 

1925—  6  months..  747,537  762.95.3  .34,4W 

1924—  6  months..  679,14.3  758,923  32.455 

1923— 6  months..  621,697  761.339  32^042 

Meneo  Tol<d 

1930- June •••••••••• 

1927— 6  months .  7,596  .878.9* 

1926— 6  months .  6,169  L828.4 

1925— 6  months .  fi.269  1.551.2 

,924-6  months .  .5.748  .476.2» 

1923—6  months .  6,000  1,421,07* 


/ 
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merchants  urged  to  oppose  sales 

TAX  BILLS  BY  STORE  ASSOCIATION 

Idea  Originally  Conceived  as  Weapon  Against  Chains  Has 
Danger  for  All  Store  Owners,  Bulletin  Declares — 
Might  Affect  Advertising 


PROBABILITY  that  a  sales  tax  will 
be  proposed  in  many  of  the  40  state 
legislatures  which  will  be  in  session  by 
next  January  is  causing  much  concern 
to  members  of  the  National  Retail  Dry 
Go^s  Association.  Originally  suggested 
as  a  weapon  against  chain  stores,  the 
sales  tax  has  been  broadened  until  it 
includes  all  kinds  of  business  concerns 
in  some  states. 

Members  of  the  association  are  espe¬ 
cially  concerned  in  view  of  the  rising 
tendency  of  store  expenses  and  the  de¬ 
cline  in  profits  shown  by  the  studies  of 
the  Harvard  Bureau  of  Business  Re¬ 
search,  and  other  organizations.  They 
point  out  that  the  sales  tax  will  be  passed 
on  to  the  consumer  as  much  as  possible, 
but  that  on  low-priced  items  it  will  be 
impossible  to  collect  a  fraction  of  a 
cent,  and  that  the  merchant  himself  will 
have  to  stand  the  loss.  The  result  would 
be  disturbing  to  retail  business  in  gen¬ 
eral,  and  the  disturbance,  they  say,  might 
be  reflected  in  the  use  of  newspaper  ad¬ 
vertising  and  other  sales  promotion 
media. 

A  statement  by  Channing  E.  Sweitzer, 
managing  director  of  the  National  Retail 
Dry  Goods  Association,  distributed  to 
members  through  the  association’s  bulle¬ 
tin,  says: 

“Now  is  the  time  for  forward-looking 
merchants  to  devote  some  thought  to 
this  new  taxation  menace,  which  is  grow¬ 
ing  by  leaps  and  bounds.  .  .  .  Your  state 
may  be  the  next  to  seek  such  legislation. 
...  Do  not  be  misled  by  the  argument 
that  sales  tax  legislation  is  aimed  at  chain 
store  organizations.  A  tax  on  chain 
stores  alone  would  be  unconstitutional. 
Kentucky  learned  that.  If  you  favor  a 
sales  tax  measure  in  the  hope  that  it 
will  penalize  chaini  stores,  you  are  only 
hastening  the  day  when  a  general  sales 
tax  will  be  enacted  in  your  state,  affect¬ 
ing  you  and  every  other  retailer  who  is 
engaged  in  the  distribution  of  commodi¬ 
ties  to  the  American  public.” 

Mr.  Sweitzer^  recites  the  history  of  the 
Mies  tax,  telling  of  Kentucky’s  exper¬ 
ience  thus: 

“At  the  outset  Kentucky  attempted  to 
enact  a_  sales  tax  bill  aimed  directly  at 
the  chain  store  units  doing  business  with¬ 
in'  the  limits  of  that  state.  After  due  dis¬ 
cussion  and  deliberation,  the  Kentucky 
legislators  came  to  the  conclusion  that 
any  measure  of  this  kind  which  embraced 
only  chain  store  operators  would  be  un¬ 
constitutional.  They  then  proceeded  to 
enact  some  form  of  sales  measufe,  with 
the  result  that  the  bill,  which  has  been 
signerl  by  the  governor,  affects  every 
form  of  retail  distribution  doing  business 
in  Kentucky. 

“The  Kentucky  bill  as  finally  enacted 
requires  that  every  retail  merchant  shall 
pay  an  annual  license  tax  based  on  the 
amount  of  gross  sales  as  follows: 

“Gross  sales  of  $400,000  or  less,  1/20 
of  1%. 

“Between  $400,000  and  $500,000,  1/10 

of  1%. 

“Between  $.500,000  and  $600,000,  1/4 
of  1%. 

“Between  $600,000  and  $700,000,  2/5 

of  1%. 

“Between  $700,000  and  $800,000,  11/20 
of  1%. 

“Between  $800,000  and  $900,000,  7/10 

of  1%. 

“Between  $900,000  and  $1,000,000, 
17/20  of  1%. 

“Over  $1,000,000,  1%. 

Sensing  the  obnoxious  effects  of 
sales  tax  legislation,  merchants  in  many 
quarters  of  the  country  are  now  be- 
comiiig  active  in  preparing  themselves  to 
combat  such  measures.  Among  those 
who^  have  already  acted  or  voiced  their 
oposition  are:  Atlanta  Retail  Merchants 
Association ;  Merchants’  .Association  of 
City:  North  Carolina  Mer¬ 
chants  Association;  Ohio  Retail  Dry 
'-'Wds  Association ;  Ohio  Council  of  Re¬ 


tail  Merchants;  Retail  Merchants  Asso¬ 
ciation  of  South  Dakota ;  Texas  Retail 
Dry  Goods  .Association.” 

Mr.  Sweitzer  lists  the  following  ob¬ 
jections  ; 

“1.  A  sales  tax  is  a  very  troublesome 
and  expensive  tax  to  administer. 

"2.  A  general  sales  tax  is  objection¬ 
able  because  it  is  regressive  in  effect, 
and  will  bear  more  heavily  on  that  class 
of  citizen  who  can  least  afford  to  pay 
higher  taxes.  There  would  soon  develop, 
after  its  enactment,  the  popular  feeling 
which  would  demand  another  tax  to  over¬ 
come  the  regressivity  of  the  general  sales 
tax. 

“3.  It  will  increase  the  cost  of  living 
to  the  consumer. 

“4.  It  puts  the  retailer  to  the  incon- 
enience  and  annoyance  of  becoming  a  tax 
collector  for  the  state. 

“5.  It  encourages  the  consumer  to  pur¬ 
chase  from  mail-order  houses  located 
outside  of  the  state,  the  sales  of  which 
are  not  subject  to  the  tax. 

“6.  In  states  where  manufacturers’ 
sales  are  taxed,  it  places  home  monufac- 
turers  at  an  unfair  disadvantage  with 
manufacturers  in  other  states. 

"7.  It  serves  as  a  deterrent  factor  in 
keeping  industries  out  of  a  state,  and 
hence  will  result  unfavorably  upon  the 
growth  and  development  of  a  state’s  in¬ 
dustries. 

“8.  It  is  a  tax  on  consumption,  levied 
on  every  purchase,  whether  it  represents 
a  necessity  or  a  luxury  of  life.  It  is  a 
greater  hardship  on  those  of  limited  in¬ 
come,  because  a  larger  percentage  of  such 
incomes  must  necessarily  be  expended  in 
rtail  channels  than  is  spent  by  those  in 
the  larger  income  classes. 

“9.  These  proposed  measures  place  a 
tax  on  the  sales  of  commodities  but 
exempt  income  received  from  services. 
Is  there  any  reason  why  the  man  who  is 
trying  to  make  a  living  out  of  a  retail 
store,  should  he  taxed  on  the  service 
which  he  renders,  Irecause  that  service 
takes  the  form  of  commodities  delivered, 
while  the  lawyer,  the  doctor,  the  public 
accountant  and  the  architect  go  untaxed? 

‘-‘10.  It  is  not  a  tax  based  upon  ability 
to  pay.  It  is  effective  in  times  of  de¬ 
pression  as  well  as  in  periods  of  pros¬ 
perity.  It  is  based  on  sales  regardless  of 
profit  or  loss. 

“11.  It  will  promote  extravagance  on 
the  part  of  states.  Once  a  sales  tax  is 
enacted,  there  is  nothing  to  prevent  suc¬ 
ceeding  state  legislatures  from  increasing 


the  rate  of  taxation  when  they  are  con¬ 
fronted  with  the  problem  of  raising  addi¬ 
tional  state  funds. 

“12.  It  taxes  luxuries  on  the  same  basis 
as  necessities,  placing  upon  tne  latter 
commodities  an  unfair  proportion  of  the 
burden. 

“13.  In  thousands  of  instances  it  will 
be  impractical  to  pass  the  tax  on  to  the 
consumer,  making  it  necessary  for  the 
retailer  to  pay  the  tax  out  of  his  own 
pocket.  Since  the  tax  is  based  on  volume 
and  not  profit,  a  merchant  whose  business 
is  operated  at  a  loss  is  taxed  to  the  same 
extent  as  one  operating  at  a  profit  and 
able  to  pay. 

“14.  It  IS  distinctly  class  legislation.” 


ORGANIZING  ROTO  GROUP 


Leland  Wooter*  of  De*  Moine*  Dailies 
Chairman  of  Committee 

The  “Organization  Committee”  ap¬ 
pointed  at  the  Rotogravure  Advertising 
meeting  in  Chicago  last  April,  held  a  two- 
day  meeting  in  Detroit,  Mich.,  recently 
to  complete  plans  for  organization  of 
this  division  of  newspaper  advertising. 

Ralph  Lews,  of  the  Cleveland  Flain 
Dealer,  was  made  a  member  of  the  com¬ 
mittee  and  the  following  apjiointments 
w'ere  announced :  Chairman,  Leland 
Wooters,  Des  Moines  (la.)  Register  and 
Tribune;  executive  secretary-treasurer, 
J.  T.  Griscom,  Nashville  Tennessean;  ad¬ 
visory  counsel,  W.  S.  Reynolds,  Detroit 
News. 

Only  two  negative  replies  to  the  com¬ 
mittee’s  invitation  for  newspapers  to  ex¬ 
press  their  ideas  on  the  subject  of  or- 
ganinzing  the  rotogravure  advertising 
men,  have  been  received,  it  was  reported. 
Since  last  .April  the  committee  has  been 
gathering  this  data  to  determine  the  ad¬ 
visability  of  continuing.  Members  have 
been  elated  at  the  results.  The  scope  of 
the  proposed  organization  will  be  broad¬ 
ened  to  include  both  local  and  national 
advertising.  It  was  decided  that  a  meet¬ 
ing  will  be  held  in  St.  Louis,  Mo.,  Jan. 
12  and  13,  1931,  to  discuss  ways  and 
means  of  selling  more  rotogravure  ad¬ 
vertising  and  kindred  subjects.  Complete 
plans  for  the  proposed  organization  will 
be  submitted  to  all  interested  newspapers 
by  Mr.  Griscom. 

In  addition  to  the  members  already 
named,  K.  G.  Drayton  of  the  Fort  IVayne 
(Ind.)  N e^vs-Sentinel  is  on  the  committee. 


REPORTER  HONORED 

Arthur  Caylor,  San  Francisco  Neivs 
reporter,  who  has  just  completed  a  plane 
tour  of  South  American  countries,  was 
congratulated  in  Washington  this  week 
by  President  Hoover.  The  reporter 
reached  New  York  from  South  America 
this  week  at  the  end  of  his  7,0(X)  mile 
flight,  which  was  .sponsored  by  the  News 
and  the  Pan-American  Trade  Conference. 


CHICAGO  NEWS’  GIANT 
PLANE  IS  DEUVERED 


The  “Blue  Streak”  Represents  Radical 
Departures  from  Ordinary  Plane 
Construction  —  Has  Wing 
Spread  of  83  Feet 


The  Chicago  Daily  News  giant  sesqui- 
plane  “Blue  Streak”  has  arrived  in 
Chicago  and  speculation  as  to  what  use 
its  owners  will  put  the  plane,  which  is 
a  radical  departure  from  all  regular 
airplane  design,  has  been  increased  by 
the  announcement  of  the  ship’s  specifi¬ 
cations. 

The  giant  Bellanca  flew  to  Chicago 
last  week  from  Wilmington,  Del.,  ap¬ 
proximately  800  miles  in  six  hours  with 
Shirley  J.  Short,  Harmon  trophy  win¬ 
ner  and  Daily  News  pilot,  at  the  con¬ 
trols. 

It  is  expected  that  a  long  distance 
flight  will  soon  be  announced  by  the 
Daily  News.  The  plane,  which  is  the 
result  of  three  years  of  labor  at  the 
Bellanca  plant,  has  already  proved  it¬ 
self  worthy  of  an  attempt  that  embraces 
coverage  up  to  5,0(X)  miles,  without  re¬ 
fueling,  its  owners  say. 

A  summary  of  the  plane’s  features 
follows:  Wing  spread  83  feet;  len^h 
47  feet,  height  13  feet ;  top  speed,  both 
engines,  160  miles  an  hour ;  cruising 
speed,  two-third  throttle,  132.5  miles  an 
hour;  top  speed,  front  engine,  116 
miles  an  hour ;  top  speed,  rear  engine, 
114  miles  an  hour;  can  sustain  7,500 
pounds  useful  load,  climbs  1,500  feet  a 
minute ;  total  fuel  load,  2,200  gallons 
of  gasoline ;  powered  by  two  Curtiss 
Conqueror  watercooled  engines;  engines 
mounted  tandem,  with  tractor  and 
pusher  type  propellers. 

The  plane  was  built  as  a  result  of  con¬ 
ferences  between  Walter  A.  Strong,  pub¬ 
lisher  of  the  Daily  News,  and  Shirley 
Short  three  years  ago.  The  ship  has 
been  built  and  rebuilt  three  times,  until 
Short  was  at  last  satisfied  with  the  per¬ 
formance. 

The  cabin  structure  and  method  of 
attaching  the  tail  .surfaces  of  the  plane 
are  among  the  most  radical  departures 
from  ordinary  plane  design.  Instead  of 
continuing  the  fuselage  back  for  rud¬ 
der,  stabilizer  and  tail  and  fin,  those  tail 
surfaces  are  attached  by  means  of  two 
outriggers  running  from  the  top  wing 
and  the  undercarriage  to  converge  to 
two  tail  skids.  Upon  this  tail  structure 
are  mounted  two  fixed  fins  instead  of 
one,  with  the  rudder  in  the  center,  the 
tail  operating  from  the  stabilizer.  Aile¬ 
rons  are  attached  in  the  usual  manner  to 
the  main  wings.  Because  of  this  con¬ 
struction  the  Blue  Streak  makes  a  “four- 
point”  landing,  instead  of  the  usual 
“three-point.” 

The  purpose  of  the  design  is  to  pro¬ 
vide  a  multi-motored  airplane,  retaining 
the  efficiency  and  maneuverability  of  a 
single-engined  craft,  at  the  same  time 
providing  through  its  huge  gasoline 
storage  and  its  mammoth  power  plant, 
a  wide  theoretical  cruising  range  with¬ 
out  landing,  or  refueling  in  the  air. 

The  Daily  News  is  acquainting  its 
readers  as  well  as  readers  of  papers  in 
other  cities  with  developments  of  the 
plane  in  a  series  of  articles  by  David  A. 
Rotroff,  aviation  editor.  Paul  R. 
Leach,  speaking  over  radio  station 
WMAQ,  has  told  thousands  of  listeners 
of  the  potentialities  of  the  plane  and 
has  intimated  that  the  ship  will  soon  un¬ 
dertake  some  momentous  flight.  Law¬ 
rence  K.  Blair  of  the  editorial  depart¬ 
ment  is  assisting  in  preparation  of  mat¬ 
ter  being  sent  out  descriptive  of  the 
plane,  which  will  go  to  newspapers  and 
magazines  all  over  the  country.  Articles 
on  the  ship  will  be  given  circulation  by 
the  North  American  Newspaper  Alliance, 
of  which  the  Daily  News  is  a  member. 

Curtiss  field,  where  the  plane  is  being 
stored,  has  been  especially  prepared  to 
permit  the  huge  plane’s  take-off  with  full 
load  and  work  on  the.  installation  of 
radio  is  going  forward  at’  top  speed. 

The  crew  of  the  plane  includes : 
Shirley  J.  Short,  pilot,  Richard  K.  Peck, 
co-pilot  and  photographer ;  Lewis  S. 
Rice,  radio  operator  _and  assistant  navi¬ 
gator,  and  Robert  J.  Gormley,  mechanic. 


NEW  CHICAGO  DAILY  NEWS  PLANE 


The  Chicago  Daily  News  tandem  engined  Bellanca  airplane,  the  “Blue  Streak.” 
The  crew  (left  to  right)  are:  Lewis  S.  Rice,  radio  operator  and  assistant  navi¬ 
gator;  Robert  J.  Gormley,  mechanic;  Shirley  J.  Short,  pilot;  Richard  K.  Peck, 
co-pilot  and  photographer. 
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Editor 


JAMES  LYNCH,  FORMER 
I.  T.  U.  CHIEF,  DIES 

Led  Printer*’  48-Hour  Week  Fight 

And  Served  A*  N.  Y.  Labor 
Commissioner — Began  On 

Syracuse  Herald 

James  M.  Lynch,  for  many  terms 
president  of  the  International  Typo¬ 
graphical  Union  and  leader  of  that  or¬ 
ganization’s  nation-wide  battle  for  the 
forty-eight-hour  working  week,  died  in 
St.  Joseph’s  Hospital  Syracuse,  July  16, 
of  blood  infections.  He  was  State  Com¬ 
missioner  of  Labor  under  Governor 
Martin  Glynn  and  subsequently  one  of 
four  industrial  commissioners. 

Mr.  Lynch’s  most  recent  public  activity 
was  his  work  as  a  member  of  Governor 
Roosevelt’s  commission  to  investigate  the 
subject  of  old  age  security  against  want. 
This  commission’s  work  resulted  in  the 
passage  by  the  legislature  of  1929  of  the 
old  age  security  law. 

Born  January  11,  1867,  at  Manlius, 
N.  Y.,  near  Syracuse,  the  son  of  James 
and  Sarah  Caulfield  Lynch,  Mr.  Lynch 
was  educated  there.  In  1881  he  went  to 
Syracuse  as  a  “printer’s  devil’’  on  the 
Syracuse  Herald,  at  the  time  when  Ed¬ 
ward  H.  O’Hara,  the  present  publisher, 
was  one  of  the  three  reporters. 

He  remained  with  the  newspaper  until 
1898,  when  he  was  elected  first  vice-presi¬ 
dent  of  the  1.  T.  U.  after  holding  the 
presidency  of  the  local  union  for  seven 
terms. 

He  took  the  office  the  next  year.  In 
1901  he  was  elevated  to  the  1.  T.  U.  presi¬ 
dency,  continuing  to  hold  that  office  until 
1914,  when  he  resigned  to  become  Com¬ 
missioner  of  Labor  for  New  York. 

Wlicn  the  New  York  State  I^bor  De¬ 
partment  was  reorganized  a  few  years 
later,  Mr.  Lynch  became  one  of  four 
industrial  commissioners,  leaving  State 
office  in  1921. 

Mr.  Lynch  then  was  named  president 
of  the  American  Insurance  Company  and 
for  four  years  devoted  his  time  to  private 
business  affairs.  In  1925  he  again  turned 
his  attention  to  1.  T.  U.  affairs  to  oppose 
Charles  P.  Howard,  Progressive  leader, 
and  defeated  him  in  1926,  but  in  1928 
Howard  turned  the  tables. 

Mr.  Lynch  was  president  of  the  Lynch- 
Calkins  publicity  firm  of  Indianapolis, 
Ind.,  and  an  advertising  executive  of  the 
Axton-Fischer  Tobacco  Company  of 
Louisville,  Ky. 

He  was  a  member  of  a  number  of  or¬ 
ganizations,  including  the  National  Civic 
Federation  and  the  Elks,  Foresters, 
Knights  of  Columbus  and  Eagles. 

Mr.  Lynch  married  Letitia  C.  MeVey 
of  Syracuse  on  June  28,  1899.  They 
were  the  parents  of  ten  children. 

MICHAEL  C.  GARBER 

Veteran  Editor  of  Madison  (Ind.) 

Courier  Dies  at  Eighty 

(By  telegraph  to  Editoe  &  Publishf.b) 

Madison,  Ind..  July  14. — Michael  C. 
Garber,  80.  editor  of  the  Madison 
Courier  for  more  than  40  years,  died 
today  at  the  home  of  his  son,  Michael 
E.  Garber,  present  editor  of  the  Courier. 
Garber  became  editor  in  1881  after  hav¬ 
ing  been  employed  in  various  office  jobs 
on  the  newspaper.  He  retired  in  1922 
because  of  illness. 

Garber  was  born  in  Madison,  attended 
Madison  schools  and  Hanover  College. 
He  served  as  Madison  postmaster  in 
the  Harrison,  McKinley  and  Roosevelt 
administrations.  He  was  widely  known 
for  activities  in  furthering  the  interests 
of  Ohio  River  facilities  and  was  for 
more  than  40  years  vice-president  of 
the  Ohio  Valley  Improvement  Associa¬ 
tion.  - — — 

ALEX  J.  JOHNSON 

.\lex  J.  Johnson,  publisher  and  editor 
of  the  Svenska  Kuriren,  Swedish  weekly 
newspaper,  died  Saturdav,  July  12  at  his 
home,  2856  Logan  boulevard,  Chicago. 
Mr.  Johnson  was  a  member  of  the  Illi¬ 
nois  Commerce  Commission  from  1923  to 
1929,  when  he  resigned.  He  was  city 
civil  service  commissioner  from  1917  to 
1921.  King  Gustave  of  Sweden  dec¬ 
orated  him  as  a  knight  of  the  Order  of 
the  Polar  Star  in  1918. 


&  Publisher  The  F  o  u 

JOHN  T.  GINOCCHIO 

Veteran  Little  Rock  Correspondent 
Dies  of  Heart  Attack 

John  T.  Ginocchio,  69,  veteran  Ar¬ 
kansas  newspaper  man  and  for  41  years 
correspondent  and  manager  of  the  Ar¬ 
kansas  bureau  of  the  Memphis  Com¬ 
mercial  Appeal,  died  suddenly  July  12 
at  his  home,  1423  Center  street.  Little 
Rock.  Mr.  Ginocchio  was  ill  only  a 
short  time  after  reaching  his  home  from 
his  office  in  the  Hotel  Marion,  where  he 
spent  the  day  at  his  regular  newspaper 
duties.  Death  was  attributed  to  heart 
attack. 

Mr.  Ginocchio  enjoyed  a  wide  ac¬ 
quaintance  in  Arkansas  and  was  active 
in  the  state’s  political  life.  He  was 
secretary  to  Colonel  Berry  during  his 
term  as  governor  and  at  various  times 
was  clerk  of  important  committees  in 
the  Arkansas  Legislature. 

Born  November  20,  1861,  at  Peters¬ 
burg,  Va.,  Mr.  Ginocchio  removed  to 
Little  Rock  in  1872.  He  later  went  to 
P'ort  Smith,  Ark.,  and  edited  a  news¬ 
paper  there.  He  returned  to  Little  Rock 
in  1880  and  in  1889  became  Arkansas 
correspondent  of  the  Commercial  Ap¬ 
peal.  At  various  times,  he  represented 
the  New  York  IVorld,  Chicago  Tribune 
and  the  St.  Louis  Globe-Democrat. 

Among  the  many  friendships  formed 
during  his  long  career,  Mr.  Ginocchio 
valued  none  more  highly  than  that  of 
the  late  C.  P.  J.  Mooney,  managing 
editor  of  the  Commercial  Appeal,  his 
close  friend  and  confidant  in  all  mat¬ 
ters. 

Mr.  Ginocchio  was  married  Sept.  23, 
1890,  to  Miss  Lydia  Stout,  who  sur¬ 
vives  him.  He  is  also  survived  by  two 
daughters.  Misses  Dolores  and  Marie; 
two  sons,  Gordon,  Dallas,  Tex.,  and  J. 
T.  Ginocchio,  Jr.,  Little  Rock;  a 
brother,  Frank  Ginocchio,  and  a  sister. 
Miss  Anne  Ginocchio,  both  of  Little 
Rock. 

The  funeral  was  held  July  15,  at  St. 
Andrews  Cathedral,  Little  Rock.  Inter¬ 
ment  was  in  Calvary  Cemetery.  Pall¬ 
bearers  included  Capt.  Thomas  Fauntle- 
roy,  managing  editor  of  the  Commercial 
Appeal;  K.  A.  Engel,  publisher,  and 
W.  T.  Sitlington,  managing  editor,  Ar¬ 
kansas  Democrat;  J.  N.  Heiskill,  editor- 
in-chief,  and  Dickinson  Brugman,  of  the 
editorial  staff,  Arkansas  Gazette:  Horace 
G.  Mitchell,  president  of  Democrat 
Printing  and  Lithographing  Company. 

CHARLES  J.  RIEKER 

News  Director  of  Columbus  (O.)  Dis¬ 
patch  Dies  After  Week’s  Illness 

Newspaperdom  lost  one  of  its  staunch¬ 
est  supporters  wdth  the  death  of 
Charles  J.  Rieker,  news  director  of  the 
Columbus  (O.)  Dispatch,  which  occurred 
July  14,  after  a  week’s  illness  of  appen¬ 
dicitis.  For  26  of  his  30  years  in  the 
field  he  served  as  a  Dispatch  editor,  first 
as  assistant  city  editor,  then  city  editor 
and  then  managing  editor,  becoming  news 
director  within  the  last  year. 

His  career  began  on  the  Cincinnati 
Times-Star  in  his  home  city,  where  he 
was  educated.  Mr.  Rieker  had  a  number 
of  hobbies,  among  them  lieing  radio, 
fly  fishing  and  cultivation  of  rare  plants. 
He  was  a  Mason,  an  active  member  of 
the  Presbyterian  Church  and  one  of  the 
founders  of  the  Dispatch  Country  Club. 

ROBERT  G.  PENNINGER 

Pioneer  German  Publisher  of  Texas 
Dies  of  Heart  Attack 

(By  telegraph  to  Editoe  &  Publishee) 

San  Antonio,  July  16. — Funeral  serv¬ 
ices  were  held  here  today  for  Robert  G. 
Penninger,  pioneer  German  newspaper 
publisher  of  Texas,  who  died  suddenly 
at  his  home  here  Monday.  Mr.  Pen¬ 
ninger,  who  succumbed  to  a  heart  at¬ 
tack,  was  editor  and  president  of  the 
Te.ras  Free  Press,  semi-weekly. 

Prior  to  coming  to  San  Antonio  eight 
years  ago,  he  for  many  years  published  a 
(ierman  paper  at  Fredericksburg.  Tex. 
He  was  65  years  old  and  a  native  of 
Germany. 


rth  Estate  for  July  1 

RICHARD  S.  HOWLAND 
DIES ,  IN  GEORGIA 

Was  Former  Treasurer,  General  Man¬ 
ager  and  Editor  of  Providence 
Journal  and  Bulletin — Left 
Providence  in  1905 


Richard  Smith  Howland,  treasurer, 
general  manager  and  editor,  successively, 
of  the  Providence  (R.I.)  Journal  and 
livening  Bulletin  from  1885  to  1905, 
died  July  10  at  Milledgeville,  Ga.  He 
would  have  been  83  years  old  July  12. 

Mr.  Howland  was  director  of  the 
destinies  of  the  twin  Rhode  Island  papers, 
when,  in  the  late  eighties,  they  incurred 
the  wrath  of  the  state’s  Republican  "Old 
Guard’’  by  breaking  away  from  their 
former  allegiance  to  the  party  and  be¬ 
coming  independent.  Mr.  Howland  later 
gained  national  fame  when,  as  editor- 
in-chief,  he  left  the  office  for  the  field 
to  write  first-hand  articles  on  conditions 
in  Venezuela,  in  Mexico,  in  Cuba  and 
in  Algiers,  when  conditions  in  those 
countries  w'ere  attracting  world  attention. 

When  the  present  Providence  Journal 
Company  was  organized  in  1885,  Mr. 
Howland  was  named  treasurer.  On 
May  12,  1886,  he  was  elected  general 
manager  as  well,  and  later  be  became 
editor  of  the  papers,  serving  in  that 
position  until  1905,  when  he  was  elected 
a  vice-president  of  the  company,  but 
ended  active  editorial  connection.  He 
left  Providence  in  1905  and  took  up  a 
residence  in  Asheville,  N.  C.,  where  for 
a  time  he  published  the  Asheville  Citizen. 

After  his  return  from  Cuba,  where  he 
was  during  the  Spanish  American  War, 
Mr.  Howland  was  called  to  Washington 
by  President  McKinley  in  a  conference, 
on  the  means  of  alleviating  suffering 
in  that  country.  The  editor  later  was 
a  leader  in  finaixnng  expeditions  for 
bringing  fever-stricken  and  ill  Rhode 
Islard  troops  to  their  homes  from  Mon- 
tauk  Point. 

Subsequently  he  spent  several  months 
in  Mexico  City  and  wrote  a  widely 
quoted  series  of  articles  on  conditions 
in  that  country. 

Born  in  New  Bedford,  Mass.,  Mr. 
Howland  was  graduated  from  Brown 
University  in  1868.  He  received  a 
master’s  degree  from  the  college  in  1871 
and  studied  for  a  year  at  the  University 
of  Berlin.  On  Dec.  23,  1869,  he 
married  Mary  Hoppin,  niece  of  Senator 
.\nthony,  an  earlier  editor  of  the  Journal. 
The  couple  had  six  children,  one  of 
whom,  Frederick  Hoppin  Howland,  was 
VV^ashington  correspondent  of  the  Journal, 
correspondent  in  the  Boer  War  for  a 
number  of  newspapers,  and  later  the 
editor  of  the  Providence  Tribune. 

Funeral  services  and  burial  were  held 
at  Jacksonville,  Fla.,  where  ithe  late 
editor’s  brother  is  interred,  on  Sunday. 

FRED  J.  ROBINSON 


Chilton  Class  Journal  Executive 
Killed  in  Automobile  Accident 

Fred  J.  Robinson,  Western  manager  of 
the  Chilton  Class  Journal  Company  of 
Philadelphia,  and  formerly  of  the  Chi¬ 
cago  Tribune  advertising  department  was 
killed  Wednesday  morning  when  his  auto¬ 
mobile  struck  a  safety  island  in  the  outer 
drive  at  51st  street,  Chicago.  Robinson 
was  hurled  from  his  machine  by  the  im¬ 
pact  and  landed  on  his  head  on  the  pave¬ 
ment,  dying  in  the  Chicago  Memorial 
Hospital  a  few’  minutes  after  a  passing 
motorist  had  taken  him  there. 

An  airplane  took  off  Wednesday  after¬ 
noon  from  Sky  Harbor  Airport  to  bring 
Mrs.  Kathleen  Robinson,  his  wife  and 
her  ten-year-old  daughter  to  Chicago 
from  their  cottage  near  Little  Current, 
Ontario,  where  they  have  been  vacation¬ 
ing. 

BASS  ESTATE  $1,639,850 

The  inventory  of  the  estate  of  the  late 
Albert  E.  Bass,  at  one  time  publisher  of 
the  Bangor  (Me.)  Commercial,  totalled 
51,639,850,  according  to  announcement  by 
the  Register  of  Probate  for  Penobscot 
County. 
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pORTER  ARTHUR  EMMONS,  75, 

formerly  on  the  staff  of  the  St.  Louis 
Globe-Democrat  and  the  old  Kansas  City 
Mail  and  Express,  died  July  8  at  Excel¬ 
sior  Springs,  Mo.  The  funeral  was  held 
July  10. 

W.  Charles  Manson,  for  27  years  a 
compositor  on  the  Boston  Globe,  died  at 
the  St.  Mary’s  Hospital,  Manchester, 
N.  H.,  recently. 

Henry  Sumner  Barnes,  police  and 
court  reporter  for  many  years  for  the 
Salem  (Mass.)  Evening  News,  died  July 
10  at  his  home  in  Salem. 

William  David  Shaw,  for  20  years 
head  of  the  proof  desk  on  the  Charlotte 
(N.C.)  Observer,  died  July  10  after  two 
years  of  illness,  much  of  which  time  was 
spent  in  the  government  hospital  at 
Hampton  Roads,  Va.  Mr.  Shaw  was  a 
veteran  of  the  Spanish  American  war. 

Leo  P.  Cummings,  vice-president  and 
director  of  the  Union  Bank,  Chicago, 
and  a  director  of  Williams  and  Cunnyng- 
ham  Advertising  agency,  died  Wednes¬ 
day,  July  9. 

Otho  H.  Barnes,  former  editor  of 
the  Buckhannon  (W.Va.)  Delta,  died 
suddenly  of  a  heart  attack  July  9,  aged 
51  years. 

Harold  M.  George,  58,  foreman  in  the 
advertising  alley  of  the  Sioux  City  (la.) 
Journal  the  past  seven  years,  died  re¬ 
cently  in  his  home  of  a  heart  attack. 

C.  Kennard  Wilson,  17,  linotype 
operator  for  the  Sioux  City  (la.)  Jour¬ 
nal,  was  instantly  killed  when  an  air¬ 
plane  in  which  he  was  riding  crashed 
at  Ruthven,  Iowa,  the  afternoon  of  July 
6. 

Joseph  E.  Thompson,  former  pub¬ 
lisher  of  the  Wilmington  (N.C.)  Morn¬ 
ing  Star  and  the  Wilmington  News,  and 
formerly  commissioner  of  finance  of  the 
city  of  Wilmington,  died  at  his  home  in 
that  city  July  6. 

Ali:jcis  T.  Wilstrup,  a  clerk  in  the 
circulation  department  of  the  New  York 
Times  for  the  last  twenty-three  years, 
died  Monday  evening,  July  14  in  the 
Dover  General  Hospital,  Dover,  N.  J. 
He  was  64  years  old. 

William  H.  Barry,  veteran  Pacific 
Coast  printer,  died  in  Los  Angeles  last 
week.  He  was  stricken  with  apoplexy 
and  never  regained  consciousness.  He 
had  held  executive  positions  on  the  Port¬ 
land  Telegram  and  Portland  Oregonian. 

TO  PROMOTE  CHICAGO 

New  Trade  Publication  to  Be  Launched 
in  September 

The  ,  Chicago  Association  of  Com¬ 
merce  will  publish,  beginning  Sept.  1,  a 
new  monthly  trade  publication  designed 
especially  to  “sell’’  Chicago  and  the 
Chicago  market  to  merchants  and  buyers 
throughout  the  L^nited  States  and  Canada. 
It  will  be  known  as  tbe  “National  Market 
Edition”  of  Chicago  Commerce,  the 
present  weekly  publication  of  the  trade 
K^oup. 

Paul  W.  Running,  who  will  direct  the 
editorial  policy  of  the  new  paper,  recently 
joined  the  staff  of  the  Association  ol 
Commerce  with  the  title  of  trade  promo¬ 
tion  editor.  Mr.  Running  has  in  recent 
years  been  a  member  of  the  executive 
staff  of  the  wholesale  department  of  Gar- 
son  Pirie  Scott  &  Co. 

DAILY  HOST  TO  PUBLIC 

H.  H.  Taylor,  publisher,  and  the  staff 
of  the  Fayettei’ille  (Ark.)  Daily 
were  hosts  at  an  “open  house”  the 
evening  of  July  12  while  the  Sunday 
edition  was  lieing  prepared.  Several 
thousand  visitors  were  shown  the 
paper  organization  at  work,  were  served 
refreshments  and  entertained  by  a  band 
concert. 

CITY  ACCEPTS  PARK 

The  municipal  authorities  of  Bangot, 
Me.,  have  voted  to  accept  the  deed  to 
Bass  Park  which  was  willed  to  the  city 
by  the  late  J.  P.  Bass,  former  publisher 
of  the  Bangor  Commercial. 
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LORIDA  S  sunshine  is  the  smile  of  eco- 
m  nomic  seeurity  in  Jacksonville;  building 
proceeding  rapidly  through  require- 
m  ments  of  church,  school,  business  and 
A  M  industry;  with  unemployment  less  than 

3  per  cent,  department  stores  and  shops 
busy,  check  transactions  unabated  in  the  banks. 


In  the  infancy  of  The  Florida  Times- 
Union,  65  years  ago,  Jacksonville  was  a 
village  of  2,118.  Today  135,336.  What 
changes!  Yet  in  1865  the  sparsely 
settled  Florida  was  as  eager  for  its 
morning  paper  as  in  1930.  As  new 
population  has  arrived,  as  industry  has 
located  and  expanded,  we  have  inter¬ 
preted  our  responsibility  as  that  of 


keeping  pace  —  making  The  Florida 
Times-Union  the  7-day-a-week  morn¬ 
ing  essential.  Thus  advertisers  profit 
from  an  unremitting  65  years  of  friend¬ 
winning  for  “Florida’s  Foremost  News¬ 
paper,”  every  day  carrying  the  news 
widely  throughout  Florida  and  South 
Georgia;  indeed,  the  key  newspaper  of 
the  far  southeast. 


SthcMortda  Stmcs-lEnioti 


JACKSONVILLE 

FLORIDA 
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REAL  ‘LEG  WORK’  DONE  BY  WRITERS  WHO 
COVERED  BRITISH  GOLF  MATCHES 

Reporters  Forced  to  Fight  Crowds  in  Rushes  from  Green  to 
Green — Poor  Press  Facilities  Provided  by  Clubs — 

Hotel  Accommodations  Were  Hard  to  Obtain 

By  HAL  LEYSHON 

New*  Editor,  Miami  (Fla.)  Daily  News 


A  MERIQAN  chroniclers  of  interna- 
tional  golf  events  in  Great  Britain 
this  spring  found  themselves  hard 
pressed  to  balance  a  lack  of  facilities 
with  the  glamour  of  a  foreign  assign¬ 
ment  and  the  compensating  benefits  of  a 
change  of  scenery,  beverage  and  environ¬ 
ment.  British  methods  of  sports  cover¬ 
age  offered  many  hardships  and  ob¬ 
stacles  to  the  Americans  accustomed  to 
almost  letter  perfect  arrangements  for 
transmitting  their  news  from  the  field 
into  print. 

As  everyone  expected,  the  United 
States  invasion,  from  its  beginning  in 
the  Walker  Cup  matches  early  in  May, 
became  “another  Jones  story.”  As 
Bobby  continued  his  successes,  the  story 
increased  in  news  interest  at  home  and 
abroad  to  such  a  degree  that  his  every 
stroke  became  a  potential  news  story. 
But  there  were  other  top-flight  Ameri¬ 
can  amateurs  and  professionals  to  watch, 
as  well  as  keep  an  alert  eye  on  major 
British  counter  attacks. 

Aside  from  the  total  absence  of  field 
telephones,  adequate  press  scoreboards 
and  any  semblance  of  organization  among 
oversea  golf  writers  themselves  for  ef¬ 
ficient  handling  of  the  task  in  hand,  the 
problem  of  biding  down  for  the  night 
after  a  day  of  marathoning  behind  the 
shotmakers  was  a  problem  of  no  small 
proportions. 

For  the  most  part,  the  recognized  test 
courses  in  England  and  Scotland  are  in 
or  near  communities  that  boast  few,  if 
any,  hotel  accommodations.  At  Sand¬ 
wich,  England,  where  the  Royal  St. 
George’s  course  was  host  to  the  Walk¬ 
er  Cuppers,  hotels  to  care  for  players, 
writers  and  camp  followers  for  even  a 
restricted  field  such  as  the  Cup  matches, 
simply  did  not  exist.  Some  of  the  30- 
odd  British  and  American  writers  as¬ 
signed  to  the  Walker  Cup  story  were 
forced  to  scout  for  “digs”  in  pri¬ 
vate  homes  at  Sandwich,  some  four  or 
five  miles  from  the  course.  Others 
scattered  widely  in  the  resort  hotels  of 
small  towns  that  dot  the  channel  coast. 
The  latter  depended  upon  the  ofttimes  un¬ 
certain  and  always  expensive  itinerant 
rural  taxi  to  get  them  to  and  from  their 
work.  Fortunately,  the  Walker  Cup  play 
lasted  but  two  days,  giving  most  of  the 
writers  but  three  days,  at  most,  at  Sand¬ 
wich.  And  the  whirlwind  successes  of 
the  American  team  nrovided  cable  copy 
that  helped  atone  for  other  deficiencies. 

From  the  channel  coast,  the  golfing 
contingent  moved  into  Scotland.  There, 
in  the  ancient  seat  of  golf  learning  at 
St  Andrews,  Bobby  Jones  was  destined 
to  win  his  first  British  amateur  title  and 
furnish  another  large  budget  for  the 
cables.  Three  hundred  players  were  en¬ 
tered  and  the  picturesque  old  town  of 
St.  Andrews  bulged  with  its  new  found 
population.  Those  who  had  not  booked 
their  hotel  accommodations  months  in  ad¬ 
vance  were  badly  out  of  luck.  Contigu¬ 
ous  towns  again  absorbed  the  overflow 
and  many  writers  again  found  themselves 
living  miles  away  from  the  scene  of  their 
labors. 

Bound  round  by  tradition  and  appar¬ 
ently  caring  only  to  conduct  the  tourna¬ 
ment  along  lines  laid  down  hundreds  of 
years  before  newspaper  readers  clamored 
for  columns  of  news  on  their  links  favor¬ 
ites,  the  “Royal  and  Ancients”  of  St. 
Andrews  did  little,  if  anything,  to  aid 
the  army  of  semi-official  toumamenteers 
represented  by  the  corps  of  nearly  100 
men  present  to  report  the  match. 

The  erection  of  an  unlighted  and  evilly 
ventilated  press  tent  was  the  only  recog¬ 
nition  by  the  Royal  and  Ancient  that 
newspaper  men  in  large  numbers  had  in¬ 
vaded  the  sacred  precincts  of  St.  An¬ 
drews.  Alongside  the  press  tent  was  a 
canopy  occupi^  by  scoring  officials.  An 
American  press  association  representa¬ 
tive  who  dared  part  its  portals  and  make 


polite  inquiry  as  to  the  reported  with¬ 
drawal  of  an  entry  was  told  he  could 
“jolly  well  go  to  the  press  tent”  for  the 
information  as  that  was  where  he  “be¬ 
longed.”  Two  royal  and  ancients  were 
all  but  startled  out  of  their  traditional 
aplomb  by  the  press  man’s  pointed  reply. 

In  Scotland,  newspaper  men  found  the 
galleries  many  times  multiplied  over  those 
in  England.  Everyone,  of  course,  fol¬ 
lowed  Jones.  These  galleries  proved  a 
a  decided  impediment  to  good  reporting. 
Unlike  at  all  major  tournaments  in  the 
United  States,  there  is  no  such  thing  as 
a  flag  carrier  for  the  press  abroad.  A 
press  badge  is  merely  an  encumbrance. 
Those  entrusted  with  the  duty  of  report¬ 
ing  accurately  almost  every  stroke  of 
the  history-making  Jones  found  it  neces¬ 
sary  to  race  from  green  to  green  to  gain 
vantage  points  from  which  the  play 
might  be  observed. 

Especially  at  St.  Andrews,  where  ad¬ 
mission  cannot  be  charged  because  the 
Old  Course  is  traversed  by  a  public  road 
and  because  the  ancient  grant'  designated 
it  as  a  “free”  links,  the  galleries  are  al¬ 
ways  overlarge.  At  the  recent  British 
amateur  they  were  tremendous,  stam¬ 
peding  juggernauts  that  charged  from 
green  to  green.  It  was  no  unusual  sight 
to  see  10,000  spectators  packed  in  a  tight 
circle  around  a  single  green  upon  which 
Jones  was  putting.  Consequently,  writ¬ 
ers  whose  fleetness  of  foot  and  wind  were 
under  crowd  par  simply  didn’t  see  the 
play  on  the  greens. 

One  American  writer  who,  by  a  very 
splendid  sprint,  won  a  place  on  the  inner 
circle  of  the  green,  knelt  to  make  some 
notes.  He  had  not  finished  his  scribb¬ 
ling  when  the  hole  was  ended  and,  as  the 
gallery  surged  forward  on  the  run,  the 
scribe  was  toppled  over  and  trampled 
by  half  a  dozen  hero-worshipping  Scots 
before  rescuing  hands  pulled  him  up¬ 
right  to  be  swept  along,  bewildered  and 
protesting,  by  the  human  avalanche. 

Most  comforting  of  all  to  the  American 
golf  writer  abroad  is  the  efficienev  of 
the  American  cable  companies.  They 
employed  high  class  personnel  on  the 
golf  events,  some  of  those  manning  the 
cables  being  capable  of  “golf  expecting” 
in  their  own  right.  Not  only  did  the 
cable  companies  vie  in  speed  of  handling 
their  press  budgets,  but  also  in  making 
their  offices  clearing  houses  of  accurate 
information  of  value  to  the  men  who  were 
filing  with  them.  Thus,  the  cable  men 
went  a  long  way  toward  compensating 
for  deficiencies  in  official  information. 

Although  usually  forced  to  set  up  their 
field  offices  in  cramped  and  primitive 
quarters,  the  cable  companies  handled 
increasingly  large  budgets  of  press 
throughout  the  golf  campaign  without 


First  in  the  Morning  Field 
Throughout  the  World 

HE  NEW  YORK  TIMES  in 
six  months  this  year  published 
13,893,506  agate  lines  of  adver¬ 
tising — more  than  any  other  morn¬ 
ing  newspaper  in  the  world  and 
an  excess  of  4,592.247  lines  over 
any  other  New  York  newspaper 
(morning  or  evening).  For  many 
years  The  New  York  Times  has 
maintained  leadership  among  all 
New  York  newspapers. 

In  June  also  The  Times  was 
world  leader  in  the  morning  field, 
publishing  2,167,885  agate  lines, 
and  exceeding  any  other  New  York 
newspaper  by  749,799  lines. 

The  high  ^ality  of  the  adverdaing 
published  in  The  New  York  Time*  is 
more  significant  than  it*  volume.  Tens 
of  thousands  of  Unes  of  announcements 
are  excluded  monthly  because  they  do 
not  meet  The  Times  standards  of  accept¬ 
ance. 


cause  for  criticism  on  tardiness  or  inac¬ 
curacies  from  any  of  the  writers.  VV’est- 
ern  Union  moved  thousands  of  words 
daily  over  its  Atlantic  cable  from  Sand¬ 
wich,  without  relay  at  London,  from  a 
dingy  little  6  by  4  foot  shack  that  had 
been  emptied  of  the  greenkeeper’s  wheel¬ 
barrow  and  grass  massaging  implements. 
A  still  larger  volume  was  dispatched 
from  a  small  shed  adjoining  one  of  the 
hotels  bordering  the  18th  hole  at  St. 
Andrews.  It  was  not  even  wired  for 
lighting. 

One  of  the  press  associations  occupied 
the  rear  of  this  shed  and  with  the  light 
outside  bright  enough  to  permit  reading 
a  newspaper  until  10  p.  m.,  the  copy 
producers  inside  labored  in  the  faint  glow 
of  a  bull’s  eye  lantern  of  the  type  en¬ 
dorsed  by  the  old  school  of  safe  blowers. 

From  St.  Andrews,  the  pack  moved  to 
Hoylake  in  southwest  England.  Here 
the  galleries  were  smaller  and  once  the 
qualifying  round — played  on  two  sepa¬ 
rated  courses — was  over,  the  task  be¬ 
came  largely  a  matter  of  following  Jones. 

British  golf  writers  apparently  have 
given  little  thought  to  organizing  for 
the  more  efficient  handling  of  their  big 
tournaments.  The  fact  that  few 
courtesies  are  extended  to  the  press  by 
host  clubs  abroad  is  doubtless  because 
they  have  gone  unasked.  The  British 
writers  do  their  job  conscientiously  and 
well.  Mostly,  they  are  men  of  long 
tournament  experience,  possessed  of  rich 
funds  of  golfing  lore. 

One  tip,  at  least,  is  eminently  worth 
while  for  American  newspaper  men  ex¬ 
pecting  to  cover  British  golf  events: 

Book  your  hotel  reservations  as  many 
months  in  advance  as  the  choice  of  tourn¬ 
ament  grounds  permits  and — 

Build  up  your  endurance  and  speed  with 
plenty  of  road  work. 


JOINS  NEW  YORK  WORLD 

John  Hannum  has  resigned  from  the 
copy  desk  of  the  Philadelphia  Evening 
Ledger  to  join  the  New  York  World 
staff. 


1930 


WEST  TEXAS  GROUP  ELECTS 


Cooper  Named  President  at  Abilene _ 

Free  Publicity  Condemned 

The  West  Texas  Press  Association 
concluded  its  annual  meeting  at  Abilene 
July  12  with  selection  of  Lubbock  for 
next  year’s  meeting  place  and  election  of 
W.  S.  Cooper,  editor  of  the  Colorado 
Rdcord,  to  succeed  Ed  Warren  as  presi¬ 
dent.  Charles  Guy  of  the  Lubbock 
Ai’alanche- Journal,  was  named  vice-pres¬ 
ident  and  George  F.  Smith,  of  the  Sny¬ 
der  Scurry  County-Times,  was  re¬ 
elected  secretary-treasurer. 

The  Association  condemned  the  prac¬ 
tice  of  advertising  agencies  sending  and 
expecting  publication  of  free  puWicity 
in  consideration  of  space  contracts. 


TO  MERGE  RADIO  JOURNALS 

Radio  Digest  of  Chicago,  Radio  Broad¬ 
cast,  formerly  published  by  Doubleday, 
Doran  &  Co.,  and  Radio  Review  will  be 
merged,  effective  with  the  September, 
19^  issue,  under  the  name.  Radio  Digest, 
which  will  be  edited  as  a  national  maga¬ 
zine,  Edward  Lyman  Bill,  Inc.,  of  New 
York  city  has  announced.  The  magazines 
will  be  united  as  a  result  of  the  forma¬ 
tion  of  the  Radio  Digest  Publishing  cor¬ 
poration  which  purchased  them.  Edward 
Lyman  Bill,  Inc.,  through  a  subsidiary 
now  publishes  Talking  Machine  World 
and  Radio  Music  Merchant. 


BENN  RE-APPOINTED 
James  T.  Benn,  formerly  city  editor 
of  the  Philadelphia  North  Americanl  last 
week  was  re-appwinted  State  Public 
Service  Commissioner  by  Governor 
Fisher  of  Pennsylvania. 


SOCIETY  REPORTER  WEDS 

Miss  Melanie  Jean  Lachlan,  Brooklyn 
society  reporter  for  the  New  York 
Tinus,  was  married  recently  to  John 
Hoins,  feature  writer  for  the  New  York 
Daily  News. 


First  in  Circulation 
in  Terre  Haute 

43.000 

Is  the  Terre  Haute  Star-Post’s  Daily 
Circulation, 

18,000  More 

Than  the  Other  Terre  Haute 
Paper. 

Advertisers  in  The  Star-Post  Get  COMPLETE 
COVERAGE  of  the  Terre  Haute  Market. 

National  Representatives: 

KELLY-SMITH  COMPANY 
New  York  —  Chicago  —  Philadelphia 
Boston  —  Detroit  —  Atlanta 


GERMANTOWN 


W.  PHILADELPHIA 


CENTRAL 


NORTHEAST 


N.  CENTRAL 


MANAYUNK 


Morning  *  Evening  ■  Sunday 
Cyrus  H.  K.  Curds,  Prtsident 
Independence  Square,  Philadelphia 
Three  Great  Newspapers  in  the 
ThirJ  Largest  City 


H 

S.  PHILA. 


PUBLIC 


LEDGER 


The  white  panels  on  the  itray  tablet,  left,  show  the  proportion  of  Philadelphia’s 
income  in  each  of  the  eight  major  buying  areas  of  the  city.  The  table  above 
shows  how  radio  sales  adjust  themselves  to  the  average  income  of  the  heads 
of  families  in  each  area.  The  percentage  figures  are  established  by  a  65  per 
cent  survey  of  seven  areas.  Area  G  being  omitted  because  it  is  the  business 
district  and  a  transient  source  of  supply.  The  sales  picture  is  that  of  1929. 


Note  in  the  table  that  Area  A  contains  a  population  only  two*thirds  as  great 
as  Area  B.  And  note,  too,  that  Area  A  took  22.45  per  cent  of  all  sets  bought, 
while  Area  E  took  only  6.09  per  cent.  Considering  population,  we  find,  further, 
that  for  one  set  bought  for  cash  in  Area  E,  diere  were  eight  sets  bought  for 
cash  in  Area  A.  The  conclusion  must  be  diat  with  radios,  as  well  as  all  other 
merchandise,  buying  follows  income,  not  population. 


What  do  you  make  or  sell?  In  the  Cawl  Survey  are  advertising  and  selling 
facts  of  vital  value  for  you  if  you  have  distribution  in  Philadelphia — or  want 
to  get  it  in  the  quickest,  surest,  most  economical  way.  They  are  facts  that 
cannot  be  bought,  facts  that  cannot  be  furnished  save  by  our  Merchandising 
and  Research  Department.  The  Cawl  Survey  is  down  to  the  minute  in  Phila* 
delphia  market  data  and  so  maintained — practical,  accurate,  reliable. 


Write  for  further  information  about  this  great  library  of  economic  facts.  Find 
out  how  great  a  help  it  can  be  to  your  sales  operations  in  this  market,  what  it 
will  save  you  in  time,  work  and  distribution  costs.  There  is  nothing  like  it. 
The  Cawl  Survey  is  the  possession  of  the  Public  Ledger — with  a  regular,  all* 
paid  circulation  of  824,183  copies.  Morning,  Evening,  Sunday.  That  circulation 
bulks  greatest  in  Philadelphia  where  incomes  are  greatest,  where  buying  is 
strongest  and  steadiest. 


Area 

Per  cent  of  total 
city  population 

Per  cent  of  total 
volume  purchased 

Per  cent  of  sets  sold 
by  each  area  for  cash 

A 

9.4% 

22.45% 

28.60% 

B 

8.2% 

8.54% 

22.34% 

C 

2.1% 

4.63% 

26.02% 

D 

23.0% 

17.74% 

•  21.50% 

E 

13.3% 

6.09% 

17.85% 

F 

20.4% 

26.29% 

21.67% 

G 

7.4% 

— 

— 

H 

16.2% 

14.26% 

18.00% 

Radios  Sell  This  Way 
in  Philadelphia 
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Members  of  Wisrotrsin  Daily  League  at  Markton  meeting  last  week.  Top  row- 
deft  to  right):  Burt  Williams,  Madison,  Wis,,  director,  George  H.  Mead 
Paper  Institute;  Otto  L.  Bruns,  Chicago;  Stanton  W.  Mead,  production  man¬ 
ager,  Consolidated  Water  Power  &  Paper  Company;  Harry  Hyatt,  Superior 
Telegram;  M.  C.  Page,  Barahoo  Republic;  H.  C.  Hansen,  Marinette  Eagle 
Star;  W.  C.  Jansen,  Ironwood  (Mich.)  Globe;  Rod  A.  Parter,  Portage  Reg¬ 
ister.  Second  row:  A.  J.  Peters,  Kenosha  News;  EL  J.  Usher  and  I.  U.  Sears, 
Madison  Journal;  Henry  Fey,  Wisconsin  Rapids  Tribune;  John  Carroll  and 
Arthur  Bostwick,  Berlin  Journal;  Mark  Byers,  Two  Rivers  Reporter;  A.  M. 
Brayton,  Madison  Journal;  S.  Mayer,  Marshfield  News.  Third  row:  John  L. 
Meyer,  Madison,  field  director,  George  H.  Mead  Paper  Institute;  Fred  L, 
Berner,  Amigo  Journal;  H.  L.  Davie,  Appleton  Post-Crescent;  George  H.  Mead, 
president.  Consolidated  Water  Power  &  Paper  Company;  R.  F.  Kingsley, 
Kenosha  News;  Frank  Burgess,  LaCrosse  Tribune;  Frank  Noyes,  Marinette 
Eagle  Star;  Charles  E.  Broughton,  Sheboygan  Press;  Max  Klessig,  Antigo 
Journal.  Bottom  row:  R.  D.  Sanche,  Wausau  Record-Herald;  W.  R.  Jaeger, 
Waukesha  Freeman;  John  C.  Sturtevant,  Wausau  Record-Herald;  Walter 
Lahey,  Two  Rivers  Reporter;  Joseph  C.  Logan,  Manitowoc  Herald-News; 

H.  K.  Page,  Baraboo  Republic. 


WISCONSIN  DAILIES  HOLD  MEETING 


{Special  to  EiiToa  &  Pcbushe*) 

Markton,  Wis.,  July  15. — The  larg¬ 
est  meeting  in  the  history  of  the  Wis¬ 
consin  Daily  Newspaper  League,  its  mid¬ 
summer  session  for  1930.  held  at  the 
George  H.  Mead  Fishing  Camp,  July  12- 
15,  devoted  itself  to  local  and  national 
advertising  service.  Reports  showed 
Wisconsin  dailies  to  be  prospering.  A 
number  of  committees  were  appointed  to 
carry  forward  projects  to  increase  the 
efficiency  of  the  coverage  of  Wisconsin 
by  the  league  members  representing 
every  non-metropolitan  section  of  the 
state. 

League  members  were  guests  of  Cieorge 
H.  Mead,  president  of  the  Consolidated 
newsprint  mills  of  Wisconsin,  for_  whom 
Burt  Williams  of  the  company  during  the 
past  few  weeks  transformed  a  recently 
abandoned  lumber  camp  into  a  summer 
haven  for  newspaper  men  of  the  state. 

The  features  of  the  lumber  camp  have 
been  preserved.  Gilbert  Williams  has 
been  appointed  chief  clerk  of  the  camp 
for  the  season.  Mr.  Mead  in  welcom¬ 
ing  the  league  publishers,  extended  an 
invitation  to  them  to  make  the  camp  a 
rendezvous.  Many  reservations  for  week¬ 
end  sojourns  were  made. 

Discussing  local  advertising,  John  L. 
Meyer  of  Madison,  former  editor  of 
National  Print  er-Joumalist,  and  now- 
field  director  of  the  George  H.  Mead 
Paper  Institute,  urged  the  publishers  to 
look  ahead  to  the  forthcoming  revival  of 
retail  business  throughout  the  country,  as 
well  as  the  increasing  activities  of  na¬ 
tional  advertisers. 

“Altogether  too  much  of  the  work 
being  done  for  local  advertisers  by  their 
newspapers  is  being  lost  and  nullified 
after  the  newspaper  has  done  its  part  of 
the  job,  and  brought  the  consumers  into 
the  stores,”  he  said.  “This  is  due  to 
failure  properly  to  tie  up  the  newspaper 
copy  inside  of  the  store,  in  displays, 
among  the  clerks,  and  in  other  respects. 
This  brings  up  the  question  of  how  much 
merchandising  assistance  and  counsel  the 
newspaper  should  give  to  the  local  mer¬ 
chant,  and  the  newspaper  man  may  as 
well  make  up  his  mind  now  as  later  to 
take  more  concrete  and  specific  interest 
in  these  matters.” 

Burt  Williams  discussed  the  possibili¬ 
ties  for  better  promotion  by  and  for  the 
newspapers  in  their  own  columns.  An 
elaborate  exhibit  of  Wisconsin  newspaper 
promotional  copy  was  shown,  and  steps 
taken  to  co-ordinate  this  type  of  promo¬ 
tion  among  them. 


Motion  pictures,  fishing,  golfing  and 
other  entertainment  were  among  the 
recreational  features  of  the  convention. 


MOVING  BUSINESS  OFFICES 

Advertising  and  circulation  departments 
of  the  Utica  (N.Y.)  Observer-Dispatch, 
will  move  Monday,  July  21,  into  the 
new  addition  to  the  Observer-Dispatch 
Building.  The  contractor  then  will  begin 
work  on  remodeling  the  vacated  portion 
on  the  first  floor  of  the  old  structure  for 
use  as  a  mailing  room. 


USING  “TABLOID”  PROMOTION 

The  Chicago  'Tribune  is  advertising  its 
classified  columns  in  promotion  copy- 
made  up  as  “The  Want  Ad  Tribune.” 
It  appears  as  a  regular  advertisement 
and  really  consists  of  a  five  column 
tabloid,  occupying  two  thirds  of  a  news 
page. 

TRAVELER  MEDAL  PRESENTED 

The  Boston  Traveler’s  Medal  of  Honor 
was  awarded  to  Officer  William  R.  Cam¬ 
bell  of  the  Beverly,  Mass.,  police  depart¬ 
ment  last  w^k  for  his  bravery  in  saving 
two  boys  from  being  run  down  by  an  air¬ 
plane  at  the  opening  of  the  Beverly  air¬ 
port,  May  30.  The  presentation  was  made 
by  Harold  F.  Wheeler,  managing  editor 
of  the  Traveler. 


IN  EGYPT 


Use 

THE 

DAILY  AMERICAN 
West  Frankfort,  HI. 

— Metropolis  of  Egypt 
— ^Third  Largest  Gty  in 
Southern  Illinois 
— Home  <rf  the  World’s 
Largest  Coal  Mine 
— Millions  in  payrolls 


EGYPT'S  ASSDCIAfED  DAILIES 

SLCflETARY-  MARION, ILLINOIS 


POLICE  CHIEF  ATTACKS 
FLORIDA  EDITOR 


Herbert  M.  Davidson  Parries  Blow 
Aimed  by  Ormond  Police  Chief  and 
Receives  Summons  for  Speeding 
— Asks  Official’s  Recall 


Herbert  M.  Davidson,  editor  of  the 
Daytona  Beach  (Fla.)  News- Journal, 
w-as  recently  attacked  by  Daniel  W. 
Whitehurst,  chief  of  police  of  Ormond, 
Fla.,  for  an  unexplained  reason  after 
leaving  a  political  meeting.  After  the 
attack,  Davidson  drove  to  Holly  Hill 
where  he  was  followed  by  Whitehurst 
and  given  a  summons  for  speeding.  The 
following  day,  when  the  editor  appeared 
in  court  to  answer  the  charge,  he  found 
an  additional  charge  of  reckless  driving 
entered  against  him. 

Mayor  Isaac  H.  Sawyer,  of  Ormond, 
heard  the  reckless  driving  charge  and 
dismissed  it,  and  the  speeding  summons 
was  nolle  prossed. 

Davidson  and  his  father,  Julius  David¬ 
son,  president  of  the  News-Journal  Cor¬ 
poration,  had  attended  a  political  meeting 
in  Ormond,  which  the  editor  was  cover¬ 
ing  for  his  paper.  Upon  entering  their 
car  after  the  meeting.  Whitehurst  ap¬ 
proached  them  and  asked  if  either  one 
was  the  man  who  had  spoken  to  Mrs. 
Robert  E.  Hubert,  Ormond  correspond¬ 
ent  of  the  News-Journal,  just  before  the 
election. 

Herbert  Davidson  admitted  he  was  the 
man,  whereupon  the  police  chief  de¬ 
manded  angrily: 

“Did  you  tell  her  you  wo'uldn’t  use 
anything  I  said  in  your  paper?” 


Davidson  said  he  did  not. 

The  chief  followed  his  question  with 
an  oath  and,  reaching  into  the  car,  past 
the  elder  Davidson,  aimed  a  blow  at  the 
editor.  Young  Davidson  parried  and 
immediately  started  to  back  his  car  into 
the  street,  hitting  a  telephone  pole  in  the 
attempt.  He  drove  to  Holly  Hill,  where 
the  chief  again  appeared,  accompanied 
by  Ernest  M.  Malphurs,  said  to  be  a 
former  police  chief  of  West  Palm  Beach. 
The  Ormond  chief  started  an  altercation 
about  his  cap  w-hich  had  fallen  to  the 
bottom  of  the  car,  and  ended  by  giving 
Davidson  a  summons  for  speeding  and 
accepting  a  $10  bond,  after  others  who 
had  been  at  the  meeting  appeared  on  the 
scene. 

The  News-Journal  follow-ed  the  inci¬ 
dent  with  an  editorial  calling  for  the 
removal  of  the  police  chief  from  office, 
either  by  the  town  of  Ormond  or  by 
higher  authority. 


BLOOR  SCHLEPPEY  MARRIES 

Bloor  Schleppey,  former  secretary  of 
the  Chicago  local  of  the  American 
Newspaper  Publishers’  Association,  w-as 
secretly  married  recently  to  Mrs.  Susan 
Palmer,  owner  of  the  Polly  tearooms  in 
Chicago.  Mr.  Schleppey,  after  receiving 
a  degree  at  Indiana  University  in  1912, 
entered  the  legal  profession,  but  alan- 
doned  it  for  newspaper  work.  While 
managing  editor  of  the  Milwaukee 
News  he  enlisted  in  the  Marine  Corps 
during  the  world  war  and  served  for  18 
months.  On  being  mustered  out  he 
worked  for  the  International  News  Serv¬ 
ice,  the  Indianapolis  News  and  Indian¬ 
apolis  Star.  Mr.  Schleppey’s  first  wife, 
Constance  Inman,  is  known  under  her 
pen  name,  Grace  Joy. 


% 


etail  store  Adver¬ 
tising  in  Des  Moines 
newspaf^ers  last  month 
increased  15%  over 
June,  1929, 

A  good  indication  that 
business  is  0.  K.  in 
Iowa. 


Des  Moines 
Register  and  Tribune 

Daily  Circulation  exceeds  240,000. 
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Buffalo 


IS  easy  /o  sell 


Buffalo — the  City  of  Homes  and  Home  Owners — 
today  demands  an  important  place  in  any  manu* 
facturer^s  sales  plan. 

Buffalo  is  the  focal  point  of  the  Niagara  Fron¬ 
tier — where  one  newspaper  is  read  in  more  than 
9  out  of  10  homes.  The  Buffalo  Evening  News, 
for  fifty  years,  has  kept  pace  with  the  growth  of 
this  great  district — reporting  news  completely 
and  accurately;  gaining  the  confidence  of  busi¬ 
ness  ...  of  the  Home. 

The  News — establishing  a  record  for  natural, 
solid  growth — achieves  a  coverage  in  this  great 
market  that  presents  an  unparalleled  advertising 
opportunity. 


CIRCULATION  TREND  AMONG 
BUFFALO  NEWSPAPERS 


MAR. 

180,000 

170,000  _ 

160,000  _ 

150,000  Ji 
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IN  ^ 
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■^iSHUes 


WESTERN  NEW  YORK 

i.  THE  j 

I  BUFFALO  i 

i  market i 


A.  B.  C.  reports  clearly  indicate  that  the  Buffalo 
Evening  News  has  experienced  a  steady,  constant 
growth. 

However,  no  set  of  figures  ever  compiled  can  prove 
tlie  chcwacter  of  a  newspaper  .  .  .  the  responsiveness 
of  its  readers. 

The  Buffalo  Evening  News  offers  advertisers  not 
only  a  newspaper  of  character  and  a  responsive  reader 
clientele,  but  a  newspaper  with  immense  circulation 
as  well. 

Home  circulation!  284,075  homes  in  the  eight 
counties  of  Western  New  York!  175,188  of  these 
homes — over  60%,  read  the  News  every  day! 

121,548  circulation  daily  to  the  130,000  homes  in 
Buffalo!  More  than  9  out  of  10  homes  in  this  great 
city  are  News  homes. 

At  one  advertising  cost  this  rich  market  can  be  thor¬ 
oughly  covered  with  one  newspaper — the  Buffalo 
Evening  News. 


Buffalo  Evening  News 


EDWARD  H.  BUTLER,  Editor  and  Publisher 
Western  New  York's  Greatest  Newspaper 


KELLY-SMITH  COMPANY,  National  Representatives 


NEW  YORK 


PHILADELPHIA 
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Circulation 

CARRIERS'  OUTING  HELD 


Hartford  Courant  Bojs  Take  Part  in 
Athletic  Contest* 

Races  and  sightseeing  marked  the  an¬ 
nual  carrier  boys’  outing  of  the  Hart¬ 
ford  (Conn.)  CouratU  at  Mountain  Park, 
Holyoke,  Mass.,  July  10.  Six  hundred 
boys  were  transported  to  the  park  by 
busses  with  police  escort.  Before  board¬ 
ing  the  busses  the  boys  paraded  through 
the  streets  of  Hartford. 

In  the  athletic  contests  at  the  park, 
the  city  carriers  vanquished  those  from 
the  branch  offices  by  a  score  of  38  to  21. 
The  branch  office  preliminaries  were  won 
by  the  boys  from  New  Britain,  under 
branch  manager  Edward  J.  Daley,  and 
the  South  Ejid  team,  under  supervisor 
Morris  VV.  Hart,  won  city  preliminaries. 
Albert  W.  Keane,  sports  editor  of  the 
Courant  vas  official  starter,  and  three 
Y.M.C.A.  men  were  judges.  P.  F.  Viets 
is  circulation  manager  of  the  Courant. 


Carrier  Win*  Gold  Medal 

Loretz  Ramseur,  the  Charlotte  (N.  C.) 
Observer's  oldest  carrier  boy  in  point  of 
service,  is  rounding  out  his  last  year  as 
a  newsboy  in  preparation  for  entering 
college  in  the  fall.  He  expects  to  pay  his 
college  expenses  with  money  he  earned 
on  his  route,  which  he  has  been  saving 
regularly  for  several  years.  He  was 
graduated  at  Central  High  school  this 
year.  Loretz  was  awarded  the  Observer’s 
much  coveted  gold  medal  “Merit  Award’’ 
for  the  month  of  June,  for  “loyal,  con¬ 
sistent  and  successful  endeavor.’’ 


Would  Silence  New*ie* 

Except  on  occasions  when  extras  are 
offered,  the  strident  cries  of  newsboys 
on  the  streets  of  Omaha,  Neb.,  will  be 
stilled  if  the  city  council  enacts  an  anti¬ 
noise  ordinance  presented  by  Mayor  Met¬ 
calf.  In  presenting  the  bill,  Mayor  Met¬ 
calf  said  that  newspapers  are  no  longer 
sold  by  “leather  lunged  whoops,”  and 
that  the  newsies  would  make  just  as 
many  sales  if  they  merely  displayed  their 
papers. 


Sponsoring  Boat  Race* 

The  Syracuse  J ournal-Amcrtcan  for  the 
past  five  weeks  has  been  promoting  out¬ 
board  motor  races  on  the  various  lakes 
in  and  about  Syracuse.  The  attendance 
has  ranged  from  5,000  to  12,000.  In  addi¬ 
tion  to  the  good-will  created  in  sponsor¬ 
ing  these  races,  the  paper  has  derived 
considerable  advertising  from  the  motor 
boat  agencies  and  the  concessionaires  at 
these  various  watering  places,  Louis 
Trupin,  promotion  manager,  stated. 


Holding  Swimming  Competition 

The  Grand  Rapids  (Mich.)  Press  is 
sponsoring  a  city-wide  swimming  and 
diving  tournament  which  got  underway 
July  9  and  is  scheduled  to  end  Aug. 
Three  divisions,  grouped  in  age  classifi¬ 
cations,  are  competing. 


THERE  ARE 

64,000 

English-Reading 
Families  in  St.  Paul 

Q  1  Qf^  of  them 
9  I  /O  take  the 

St.  Paul  Dispatch 
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BEAT  FLOOD  WITH  PLANE 


Ogden  Standard-Examiner  Flie*  Copie* 
Over  Inundated  Area 

When  floods  and  a  landslide  blocked 
the  transcontinental  railroad  right  of  way 
and  made  automobile  roads  impassable 
last  week,  the  Ogden  (Utah)  Standard- 
Examiner  met  the  emergency  with  air¬ 
plane  delivery  to  the  flooded  area  and 
the  territory  beyond.  The  plane, 
“Pegasus,”  was  chartered  to  carry  the 
papers  with  Dean  Brimhall  as  pilot. 

The  plane  flew  over  the  flooded 
Weber  (Tanyon  district  to  Morgan,  Utah, 
and  subscribers  received  their  papers 
even  earlier  than  usual.  Ray  Wilson, 
circulation  manager  of  the  Standard- 
Examiner,  accompanied  the  papers  on 
the  flight.  The  Sunday  edition  was 
flown  to  Evanston,  Wyo. 


McCormick  Visit*  Canoeist* 

Col.  R.  R.  McCormick,  publisher  of  the 
Chicago  Tribune  dropped  out  of  the  sky 
recently  to  pay  the  party  of  boy  canoe¬ 
ists  on  the  Tribune  river  trip  a  visit. 
Col.  McCormick,  flying  in  the  Tribune 
Sikorsky  plane,  ’Arf  Pint,  zoomed  down 
on  Lake  Freeman,  in  the  Tippecanoe  river 
region  and  chatted  with  the  youngsters, 
who  are  being  conducted  on  their  voyage 
by  Bob  Becker  of  the  Tribune  staff. 


Hold*  Annual  Ice  Cream  Party 


UNIFORMS  FOR  NEWSBOYS 


Quincy,  Mas*.,  Distributor  Believe* 
New  Garb  Aid*  Efficiency 

Louis  Nannis,  Quincy,  Mass.,  distribu¬ 
tor  of  Boston  and  local  newspapers,  has 
dressed  his  newsboys  in  natty  new  blue 
uniforms  that  are  attracting  attention. 
Nannis  got  the  idea  from  seeing  the  tel¬ 
egraph  delivery  boys  in  their  neat  outfits. 

He  says :  “It’s  just  as  essential  for 
newsboys  to  be  neatly  attired  as  it  is  for 
the  messenger  boys.  Incidentally  it  helps 
customers  recognize  them,  helping  to  keep 
them  always  on  their  toes.” 


Promoting  Golf  Conte*! 

The  Chicago  Tribune’s  annual  public 
links  golf  tournament  is  under  way  on 
nearly  all  the  park  and  daily  free  courses 
of  the  Chicago  district.  Dub  and  expert 
are  paired  according  to  equal  ability. 
Some  players  will  never  see  their  part¬ 
ners.  The  play  is  match  and  each  player 
does  eighteen  holes,  then  mails  in  his 
card. 


ISSUED  COLOR  SECTIONS 

The  Springfield  (O.)  Daily  Nncs  and 
Morning  Sun  each  issued  a  special  four 
page  color  section,  July  1,  featuring  the 
11th  annual  Sane  Fourth  celebration. 
Both  papers  also  issued  eight  page  special 
sections,  July  7,  on  the  l4th  anniver.sary 
of  the  Myers  Daily  Market. 
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SCHMID  ON  NEW  YORK  TIMES 


Circulation  Expert  Doing  Special  Work 
— Brother  George  on  St.  Loui*  Tim^ 


Through  a  confusion  of  names  it  was 
erroneously  stated  in  Editor  &  Puj. 
USHER  (July  12,  page  61)  that  John 
M.  Schmid,  the  well-known  circulation 
expert,  had  become  circulation  manager  t 
of  St.  Louis  Times.  Mr.  Schmid  has  f 
for  some  months  been  on  the  staff  of  ^ 
New  York  Times,  occupied  with  special 
work  in  the  circulation  department,  and 
the  reference  should  have  lieen  to  his 
brother,  George  Schmid.  The  latter 
became  circulation  manager  of  the  St. 
Louis  Times  on  Monday  of  this  week. 

John  M.  Schmid  came  to  New  York 
and  joined  New  York  Times  staff  after 
serving  as  circulation  manager  of 
Hearst  Newspapers  for  three  years. 
Previously,  for  many  years,  he  was  cir¬ 
culation  manager,  latterly  business 
manager,  of  Indianapolis  (Ind.)  News. 
His  brother  George  Schmid  was  city 
circulation  manager  of  the  News  at 
that  time,  and  later  joined  the  staff  of 
Baltimore  News.  His  last  previous 
connection  was  with  Pictorial  Review. 


La  Pren*a  Being  Audited 

.\n  audit  of  the  circulation  of  La 
Prensa,  morning  paper  of  Mexico  City, 
is  being  made  by  the  American  firm  of 
Price,  Waterhouse  Co.,  New  York. 


Ten  thousand  ice  cream  cones  were 
handed  out  to  sweet-toothed  children  one 
day  last  week  in  the  Denver  Post’s  an-| 
nual  ice  cream  and  cake  party.  The  party^ 
began  at  9  A.  M.  and  lasted  until  noon. 
The  sweets  were  supplied  by  the  O.  P.^ 
Raur  Confectionery  Company,  and  each 
child  was  given  as  much  ice  cream  and 
cake  as  he  could  eat. 


Hoover  On  Vacation 

Norman  R.  Hoover,  circulation  man¬ 
ager  of  the  New  York  IV orld,  left  this 
week  on  his  annual  vacation.  He  will 
return  to  his  desk  July  28. 


To  ^lewspaper 
Publishers: - 


A  vast  amount  of  newspaper  pub¬ 
licity  passes  through  the  hands  of  Agency  Ex¬ 
ecutives  every  working  day. 


150,000 

LINE  GAIN 

(First  6  mos  1930) 

ON  TOP 

of  a  GAIN  of  over 

1,0  0  0,0  0  0 

Lines  in  1929 

• 

a  substantial  recognition 
of  the  amazing  pulling  power 
of  advertising  space  in  The 

Schenectady 

UNION-STAR 

. .  the  fast  growing  EVENING 
newspaper  in  a  city  of  95,652 
people  and  a  county  of  124,980 

CHAS.  H.  EDDY  CO.,  NAT.  ADV.  REP. 


Host  of  it  cannot  be  filed  for 
reference,  much  of  it  is  clever,  a  deal  of  it 
is  convincing. 

But  does  it  register?  Is  it 
read?  Does  it  arrive  at  a  moment  of  leisure? 

Is  it  as  welcome  as  if  it  were  published  in 

\ 

trade  publications  like  -  for  instance  -  The 
Editor  &  PublisherV 

Experience  has  proven  to  me  that 
no  advertising  of  a  neivspaper  is  so  valuable 
as  that  which  cones  to  an  Agency  man  when  he 
is  relaxed,  when  he  is  receptive,  when  he 
takes  up  his  trade  paper  to  read  the  news 
about  Advertising. 

This  Agency  writes  advertising 
for  the  newspaper  which  it  represents. 


THE  LARGEST  ADVERTISING 
GAIN  OF  ANY  NEWSPAPER 
IN  THE  COUNTRY 

(Six-Day  Class  —  Seven-Day  Papers  Not  Included) 


Nearly  Double  the  Gain  of  Any  Other  (6  day 
class)  Newspaper  for  the  First  Six  Months  of 

1930 


1930 

1929 

Gain 

Loss 

Percent 

NEWS 

4,761,258 

3,735,115 

1,026,143 

27.47 

GAIN 

Call- Bulletin 

5,168,457 

4,780,058 

388,399 

8.12 

Gain 

Examiner 

8,361,431 

9,323,772 

962,341 

10.32 

Loss 

Chronicle 

6,219,490 

6,464,098 

244,608 

3.78 

Loss 

(Media  Records,  Inc.) 


The  Newspaper  Situation  Has  Greatly 
Changed  in  San  Francisco 

The  San  Francisco  News 


A  Scripps  •  Howard  Newspaper 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS.  HOWARD 
NEWSPAPERS 
230  PARK  AVENUE,  N.  Y.  C 


MEMBER  OF  THE  UNITED 
PRESS*--OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 
and  of 

MEDIA  RECORDS.  INC. 


C  H  1  r  «  <; 


rR4Nf:iH 


Ofl  4NGRLKII 


DALLAS 


DETROIT 


PHILADKLPHI 


H  u  r  r  A  I.  n 


T  L  A  T  A 
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DOUBLE  CABLE  SYSTEM  PROTECTS 
DAILIES  FROM  WIRE  ACCIDENTS 

Baltimore  Sunpapers  Now  Fully  Insured  Against  Shut-OfF 
of  Communications  Facilities — New  Method  of 
Melting  Waste  Slugs  Adopted 


By  HARRY  S. 

T^WO  devices  of  the  Baltimore  Sun 
and  Evening  Sun  for  increasing  plant 
efficiency  are  believed  to  be  unusual  in 
newspaper  operating. 

The  first  is  a  double  set  of  telephone 
and  telegraph  cables  entering  the  build¬ 
ing  so  arranged  that  if  one  cable  gets 
out  of  order  the  other  can  at  once  take 
over  the  complete  communications  busi¬ 
ness  of  the  paper. 

The  second  is  a  greatly  improved 
method  of  melting  down  the  metal  lines 
of  type  from  the  forms  after  the  matrix 
has  bwn  made  for  the  stereotyping  room. 

Until  some  time  ago  the  Baltimore  Sun 
papers  had  one  telephone  cable  leading 
into  the  building.  Then  one  day  a  fire 
occurred.  It  was  an  insignificant  fire  so 
far  as  the  building  was  concerned,  but 
its  location  and  the  sudden  dumping  of 
water  on  the  cables  put  the  whole  com¬ 
munications  system  of  the  paper  out  of 
commission. 

There  is  probably  no  enterprise  which 
is  put  out  of  commission  more  completely 
than  a  metropolitan  newspaper  whose 
system  for  communicating  with  the  out¬ 
side  world  is  snatched  from  it  in  the 
middle  of  the  day’s  work.  The  news- 


In  Mid -Pacific 


Here’s  Fort  and  King 
Streets,  Honolulu. 

Banks  and  stores,  autos  and 
street-cars,  hotels  and  offices — 
and  prosperous  people  —  busy 
center  of  a  busy  American  ter¬ 
ritory. 

138,000  people  here,  369,000 
in  “the  islands,”  imported  and 
used  $92,414,934  worth  of 
goods  in  the  last  fiscal  year — 
a  new  record  by  $4,000,000. 

Your  best,  quickest,  most  eco¬ 
nomical  advertising  coverage  of 
this  market  is  through  The  Star- 
Bulletin. 

This  year  293  national  adver¬ 
tisers  are  using  The  Star-Bulletin 
— leader  for  many  years  in  circu¬ 
lation  (see  .\.B.C.  figures) ;  leader 
in  national  advertising,  local  adver¬ 
tising,  total  advertising. 

For  many  a  national  advertiser. 
The  Star-Bulletin  has  successfully 
done  the  whole  newspaper  job  of 
introducing  the  product  to  Hawaii’s 


i^onolulu  ^tar-HuUrttn 

East  and  Middle  West — 
Franklin  P.  Alcorn  Co.,  Inc. 

Pacific  Coast,  Rocky  Mts. — 

R.  J.  Bidwell  Co. 


SHERWOOD 

paper’s  business  is  the  distribution  of 
information  hour  by  hour. 

This  fire  occurred  at  almost  the  worst 
I>ossible  time  of  the  day — in  the  after¬ 
noon  when  the  Evening  Sun  prints  an 
edition  almost  every  hour,  and  with  the 
financial  and  sports  editions  just  coming 
on. 

When  every  rewrite  man  trying  to 
take  a  story  from  a  police  district  man 
suddenly  found  that  his  telephone  had 
gone  dead,  when  the  city  editor  suddenly 
found  that  he  could  not  communicate 
with  his  news  gathering  organization 
scattered  throughout  the  city  there  was 
some  hurried  investigation. 

It  was  found  that  everything  was  out — 
the  press  associations  could  not  function 
because  their  rabies  were  involved.  The 
printing  machines  were  out  of  business 
for  the  same  reason.  The  office  was 
dead. 

Instantaneous  meeting  of  the  emer¬ 
gency  was  required.  It  was  the  work 


of  E.  A.  Fitzpatrick,  promotion  manager 
of  the  A.  S.  Abell  Company.  Editorial 
rooms  forces  were  organized  at  once  ^d  ' 
sent  to  the  telephone  company  building, 
a  square  from  the  Sun  building.  A  busi¬ 
ness  office  group  was  organized.  In¬ 
coming  calls  were  diverted  to  these 
separate  headquarters  and  foot  messen¬ 
gers  ran  from  the  telephone  company 
building  to  the  Sun  building. 

The  paper  functioned  in  this  manner 
for  an  hour  or  two  while  the  damage 
was  repaired. 

But  it  was  at  once  decided  that  some¬ 
thing  should  be  done  to  make  such  an 
occurrence  impossible  in  the  future. 

The  device  of  two  separate  cable  sys¬ 
tems  entering  the  building  at  separate 
points  and  contained  in  separate  shafts 
was  designed.  E^ch  is  capable  of  carry¬ 
ing  100  per  cent  of  the  communications 
business  of  the  paper. 

The  two  are  now  used  simultaneously, 
each  carrying  fifty  per  cent  of  the  busi¬ 
ness.  If  an  accident  happens  in  the 
future  it  is  impossible  for  more  than  50 
per  cent  of  the  lines  to  be  out  of  business 
for  even  the  briefest  space  of  time.  If 
one  goes  out  that  interferes  with  only 
fifty  per  cent  of  the  communications. 
The  whole  of  the  burden  is  thrown  over 
on  the  complete  extra  set  and  the  paper 
goes  on  with  1(X)  per  cent  of  its  work 
while  the  damaged  line  is  repaired. 
The  Chesapeake  &  Potomac  Telephone 


Company  of  Baltimore  gave  the  A.  S. 
Abell  Company  effective  co-operation  in 
bringing  this  situation  about. 

That  disposes  of  the  telephone  lines. 

The  new  device  for  melting  up  the  re¬ 
jected  metal  from  the  composing  room 
when  the  forms  have  come  back  from 
the  steam  table  is  simplicity  itself,  gives 
much  space  which  was  formerly  useless 
to  the  composing  room  and  makes  the 
work  more  efficient. 

Formerly  it  was  the  practice  in  this 
composing  room,  as  it  is  in  most  com¬ 
posing  rooms,  to  wheel  the  rejected  lines 
of  type  to  a  corner  of  the  room  on  small 
trucks,  to  dump  it  there  and  to  have 
several  men  shoveling  it  into  a  melting 
pot  with  a  gas  flame  burning  under  it 
Then,  under  the  old  system,  two  men 
ladled  the  molten  lead  into  forms. 

'What  had  been  an  air  shaft  was  utilized 
for  the  new  device.  An  opening  was 
made  in  a  flooring  here.  The  rejected 
slugs  of  type  are  dumped  into  a 
hole  in  the  flooring,  where  they  flow  by 
gravity  to  the  melting  pot,  under  an 
automatic  control  on  a  lower  floor. 

The  molten  metal  flows  from  the  pot 
through  pipes,  kept  at  the  proper  heat, 
to  a  machine  on  another  lower  floor. 

There  a  man  stands  before  a  set  of 
water-cooled  molds.  A  spout  into  which 
the  molten  metal  runs  from  the  pipe  is 
moved  to  right  and  left  by  this  man, 
directing  the  metal  into  the  molds. 


Since 

1920 


the  population  of 
Marion  County  (Ind¬ 
ianapolis)  has  increased 
20.7% 


the  circulation  of 
The  News  in  Marron 
County  has  increased 
33.3% 


Now  86  out  of  every  100 
Marion  County  fauiiiies 
read 


liti»i4N4POiis  News 

huttanapatis  Hadios 

Member  of  the  100,000  group  of  American  cities 


D.vn  a.  Carroll 
110  East  42Dd  St. 


Don  Bridge 
Advertising  Director 


J.  E.  Lutz 

Lake  Michigan  Bldg. 
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CENSUnEYEALS  FEW  UNEMPLOYED 


Many  lowans  to  Visit  Europe  This  Summer 


CARROLL — W.  1.  Saul,  president  of  the  Saul 
Aircraft  corporation  here,  following  a  series  of 
government  test  flights  successfully  completed  by 
the  Triad,  a  tri-motored  four-passenger  cabin 
monoplane  manufactured  by  the  Saul  Aircraft  cor¬ 
poration,  announced  recently  that  the  corporation 
will  immediately  start  on  an  expansion  program. 
Active  work  on  five  new  planes  will  be  under  way 


within  a  few  days  and  the  present  force  of  em* 
ployes  at  the  temporary  factory,  one  mile  south¬ 
west  of  CarrolL  will  be  enlarged. 

Government  Inspector  George  Gay  stated  that 
the  plane  stood  up  under  the  most  severe  tests 
and  the  ship  was  given  the  full  approval  of  the 
United  States  Department  of  Commerce.  The  com¬ 
pany  plans  to  erect  a  permanent  factory  soon. 


WEALTH  OF  STATE 
SHOWS  BY  GAIH  IH 
FOREIGN  BOOKINGS 


Number  of  European  Travelers 
from  Iowa  In  1930  Up  36% 
Over  Last  Year 


European  travel  has  long 
been  regarded  as  a  positive  In¬ 
dication  of  spending  power; 
and  certain  proof  of  the  spend¬ 
ing  power  of  lowans  is  the 
fact  that  this  year  Iowa  will 
lead  all  other  states  in  the 
increased  number  of  its  in¬ 
habitants  who  will  go  abroad. 

Market  Crash  Unfelt 

The  stock  market  crash  and 
the  months  of  depression, 
elsewhere,  that  followed  are 
not  going  to  keep  lowans  from 
enjoying  the  boulevards  of 
Paris,  the  Riviera,  the  canals 
of  Venice,  the  Mediterranean 
and  other  European  attrac¬ 
tions,  according  to  a  survey 
just  made  public  by  the  North¬ 
west  Bancorporatlon. 

Gain  Is  25  Per  Cent 

This  survey  reveals  that 
Iowa  bookings  for  European 
travel  are  greater  than  ever 
before.  The  increase  in  Iowa 
leads  all  other  states  and  is 
25  per  cent.  Practically  all 
the  increase  represents  first 
class  travel  and  trips  of  three 
months’  duration.  There  was 
a  decrease  in  bookings  from 
eastern,  southern  and  western 
states,  but  the  mid-west  as  a 
whole,  lead  by  Iowa’s  big  gain, 
holds  Its  own. 

In  this  respect,  Iowa  is  far 
In  the  lead,  not  only  regionally 
but  nationally,  and  manufac¬ 
turers  of  travel  necessities  will 
find  Iowa  a  good  market  for 
their  products. 


IOWA  GASOLINE 
PURCHASES  SET 

NEW  HIGH  MARK 

Iowa  tax  collections  for 
the  fiscal  year  ending  June 
30,  1930  show  that  lowans 
used  367,504,000  gallons  of 
gasoline  during  the  past  12 
months,  or  60,009,676  gal¬ 
lons  more  than  they  did  in 
the  previous  fiscal  year. 

During  the  past  twelve 
months,  gasoline  users  paid 
the  state  $11,025,118.72, 
State  Treasurer  Johnson 
said,  compared  to  $9,224,- 
829.'76  during  the  fiscal  year 
ended  June  30,  1929.  For 
the  first  six  months  of  1930, 
the  collections  were  $5,140,- 
926.51,  compared  with 
$4,102,993.85  for  the  first  six 
months  of  1929. 


GIGANTIC  BUILDING 
PROGRAM  INCLUDES 
$2,000,000  HOTEL 

New  Structures  to  Change  Dav¬ 
enport's  Sky-Line  During 
Next  12  Months 


DAVENPORT  —  Construc¬ 
tion  projects  which  have  been 
outlined  lor  Davenport  for  the 
next  year  or  eighteen  months 
extend  a  promise  of  an  activ¬ 
ity  which  must  be  a  genuine 
contribution  .to  the  prosperity 
of  the  community  and  the  en¬ 
hancement  of  employment  op- 
•portunitles  for  those  engaged 
in  the  building  trades. 

$2,000,000  for  Hotel 
Announcement  was  recently 
made  of  the  -plans  to  build  a 
$2,000,000  hotel  here  for  the 
Blackhawk  Hotels  corporation. 
This  building  will  include  a 
theater.  The  Union  Daven¬ 
port  bank  is  to  spend  close  to 
$1,000,000  reconstructing  the 
Scott  County  Savings  Bank 
which  it  absorbed.  The  home 
which  the  Royal  Neighbors 
will  erect  for  the  aged  will 
cost  another  half  million. 

Other  Projects  Assured 
Authorizations  of  a  postof- 
flce  addition  here  and  inclu¬ 
sion  of  the  sum  of  $645,000  in 
the  current  appropriation  bill 
conveys  every  assurance  that 
this  Improvement  will  be  made 
next  year.  Other  construction 
which  is  under  consideration, 
other  than  residential  prop¬ 
erty,  may  mean  another  $750,- 
000  for  labors  and  materials. 
With  an  average  of  from  300 
to  400  homes  being  erected  in 
the  city  annually,  another 
I  $2,000,000  is  added  to  the 
I  building  prospects  for  1931. 


Farm  Prosperity  Is 
Revealed  by  Report 
of  Implement  Firm 

WATERLOO  —  The  Litch¬ 
field  Manufacturing  company 
here,  makers  of  a  line  of  farm 
implements  recently  gave  an 
optimistic  report  of  their  farm 
trade  in  a  statement  issued  by 
J.  E.  Johnson,  general  man¬ 
ager. 

“We  have  had  quite  a  satis¬ 
factory  business  for  the  first 
half  of  1930,’’  he  said.  “Up 
until  the  first  of  June  our  pro¬ 
duction  was  behind  our  orders 
on  an  average  of  100  machines 
during  the  spring  spreader 
months.  We  now  have  enough 
orders  to  keep  us  busy  to  the 
middle  of  July. 

“Our  plant  has  been  running 
six  days  a  week,  nine  hours  a 
day  steadily,  the  whole  first 
half  of  the  year  without  a 
single  shut  down.  Our  foun¬ 
dry  is  melting  15  tons  of  iron 
a  day.  The  outlook  for  our 
jobbing  foundry  business  Is  so 
good  that  we  find  it  necessary 
to  make  quite  a  number  of 
changes  in  the  foundry  to  take 
care  of  this  Increasing  busi¬ 
ness. 

“The  outlook  for  fall  busi¬ 
ness,  in  the  face  of  the  present 
business  situation,  is  encour¬ 
aging.  If  we  have  good  crops 
throughout  the  com  belt  this 
season  we  should  have  a  good 
business  the  last  half  of  the 
year,”  said  Mr.  Johnson,  in 
closing. 


Further  Indication  of  the 
fact  that  Iowa  represents  an 
excellent  market  for  tobacco 
manufacturers  is  revealed  by  a 
study  of  cigarette  tax  collec¬ 
tion  figures  for  June,  released 
recently  by  State  Treasurer 


IOWA’S  AVERAGE 
LESS  THAN  HALF 
THAT  OF  NATION 


Checkers  Find  Only  Nine-tenths 
of  1  Per  Cent  Out-of- 
Work  in  State 


The  1930  census  reveals  one 
outstanding  reason  why  Iowa 
Is  today  regarded  as  the  “gar¬ 
den  spoit”  of  the  nation.  It 
definitely  proves  that  Iowa  Is 
prosperous  because  a  high  per¬ 
centage  of  lowans  are  gain¬ 
fully  employed. 

Less  Than  .009  Idle 

With  only  3  rural  counties 
and  89  out  of  229  census  dis¬ 
tricts  In  another  rureil  por¬ 
tion  of  the  state  missing,  un¬ 
employment  figures  for  Iowa, 
at  the  time  the  census  was 
compiled,  showed  that  less 
than  .009  of  the  total  popula¬ 
tion  were  out  of  work.  In  the 
districts  reporting,  there  were 
21,792  persons  unemployed. 
On  this  basis,  it  is  probable 
that  the  total  will  run  less 
than  22,000  or  .009  of  the  total 
population. 

National  Average  Is  2% 

Reports  from  about  one- 
fourth  of  the  nation,  an¬ 
nounced  from  Washington, 
showed  that  574,647  persons 
were  out  of  work  among  29,- 
264,480  living  in  the  states  in¬ 
volved.  These  first  returns. 
Secretary  Lamont  pointed  out, 
constituted  a  fair  sample  of 
the  country,  since  they  gave 
the  count  from  756  counties 
and  75  cities  scattered  well 
over  the  continent,  and  indi¬ 
cate  that  the  total  number 
able  to  work  but  unable  to  find 
Jobs  would  be  close  to  2,500,000 
or  2  per  cent  of  the  nation’s 
total  population. 

Among  the  larger  industrial 
states,  Pennsylvania  was 
listed  as  indicating  2  per  cent 
unemployed.  New  York  1.9  per 
cent,  Massachusetts  3  per  cent, 
Michigan  2.7  per  cent  and 
Illinois  1.6  per  cent.  Ohio  had 
3.3  per  cent  unemployed. 

Unemployment  Reduced 

In  face  of  these  figures, 
Iowa’s  reported  unemployment 
of  less  than  nine-tenths  of  1 
per  cent  Is  most  assuring. 
Furthermore,  Iowa’s  unem¬ 
ployment  has  undoubtedly 
been  further  reduced  by  the 
gigantic  1930  road  building  pro¬ 
gram  that  did  not  get  under 
way  until  after  the  census  and 
gave  employment  to  hundreds 
who  reported  themselves  look¬ 
ing  for  work  at  the  time  of 
the  census. 


Ray  E.  Johnson. 

The  June  total  was  $123,- 
764.69,  more  than  $1,000  more 
than  the  figures  for  May,  and 
more  than  $5,000  in  excess  of 
the  tax  collections  for  June  oi 
last  year. 


/\DVERTISERS  who  understand  the  state 
realize  that  Iowa  is  not  one  market  but  a  group 
of  markets,  each  served  by  its  own  local  daily 
newspapers.  Consequently,  to  get  your  full  share 
of  Iowa  business,  newspapers  in  each  of  its 
twenty-seven  commercial  centers  are  necessary. 

IOWA  DAILY  PRESS  ASSOCIATION 


COUNCIL  BLUFFS,  IOWA 

. Tribuna 

. Nawa-Rapublican 

Burliiifton  . Gaxatta 

Burlintton  . Hawk-Eya 

. Dally  Herald 

Cedar  Rapida  . Gaxatta 

A  Republican 

Cantcrvilla.loweflan  A  Cltixen 

Council  Bluffa  . Nonpareil 

Creaton  . Newa-AdvertUer 

Davenport  . Democrat 

A  Leader 

Davenport  . TImea 

Dubuque  .  .  .Teleeraph-Herald 
and  TImea-Joumal 

fort  Dodre  . Metaenger 

A  Chronlcla 


Fort  Madlaon  . Damocrat 

Iowa  City . Preaa  Cltixen 

Keokuk  . Gate  City 

Marahalltown  . Timaa- 

RepubUcan 

Maaon  City . Globe-Gaxatta 

Muacatina  . Journal  A 

Nawa-Tribuna 

Newton  . Newa 

Oelwein  . Daily  Rerial®r 

Oakalooaa  . Harald 

Ottumwa  . Courier 

Perry  . Chief 

Sioux  City  . Journal 

Sioux  City  . Tribune 

Waabington  . Journal 

Waterloo . Daily  Courier 

Waterloo  . Tribuna 


Cigarette  Scdes  in  Iowa  Continue  to  Gain 
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PRESS  GETS  LECTURE  ON 
FREE  PUBLICITY 


Scripps-Canfield  Bulletin  Chide*  News¬ 
papers  for  Succumbing  to  Wiles  of 
Free-Space  Seekers  While  Maga¬ 
zines  and  Radio  Get  Paid  Copy 


Newspapers  that  hand  out  space  like 
Christmas  gifts  to  radio,  baseball  and  all 
manner  of  national  advertisers  received 
a  kindly  but  impressive  lecture  in  a  re¬ 
cent  issue  of  the  Scripps-Can field  Bulle¬ 
tin.  The  editorial,  titled  “Hello  Sucker,’’ 
read  in  part  as  follows: 

“Welcome  to  our  little  club!  See  the 
Sirens!  They’ll  ^take  your  money,  use 
your  brains  and  gWe  you  a  laugh  in  pay¬ 
ment.  Come  right  in  Sucker !  You  give 
away  millions  of  dollars’  worth  of  space 
every  year  to  the  radio — and  when  you 
ask  radio  for  a  couple  of  minutes  of 
time — well,  it’s  a  great  joke!  Try  and 
get  it,  try  and  get  it.  But  you  keep  on 
boosting  radio. 

“You  Hand  out  acres  of  paper  covered 
with  blurbs  for  professional  wrestlers, 
ham  l)oxers,  maybe-champions,  fixed 
horse  races,  and  the  promoters,  plaster 
the  billboards  with  advertising — and  grin. 
You  give  baseball  publicity  by  the  bale, 
and  baseljall  gets  generous — sometimes — 
and  hands  you  a  one-inch  ad.  But  you 
keep  on  boosting  professional  sport. 

“You  back  radio  stations  and  then  al¬ 
low  people  to  use  them  to  tell  ‘the  great 
radio  audience’  to  look  in  the  opposition 
paper  for  their  big  double-truck  adver¬ 
tisement  that  you  didn’t  get  because  the 
advertiser  shot  his  money  out  into  the 
air. 

“You  print  publicity  about  salted  pea¬ 
nuts.  mattresses,  Irish  linens,  raisins, 
Paris  fashions  and  Florida’s  climate,  and 
if  you  think  you’ll  get  some  advertising 
— look  for  it  in  the  magazines. 

“When  the  wire  carries  free  advertis¬ 
ing  about  ‘the  brilliant  California  sun¬ 
shine.’  you  print  it  everywhere  else.  The 
magazines  get  the  California  advertising; 
California  gets  the  tourists — and  you  get 
a  laugh.’’ 


TALXED  FROM  PLANE 

Capt.  I^wis  Yancey  and  Zeh  Bouck. 
his  wireless  operator  talked  to  the  A'ert' 
York  Times  radio  station  and  other 
points  in  North  America  this  week  from 
a  plane  4,500  feet  above  Buenos  Aires. 
Fred  EL  Meinholtz,  manager  of  the 
Times  station  spoke  to  both  aviators. 
Five  minutes  after  the  regular  telephone 
operator  in  New  York  notified  Mr.  Mein¬ 
holtz  the  call  was  coming  through  from 
Buenos  Airas.  the  radio  connection  was 
made. 


CARTOONIST  WEDS 

Ernie  Bushmiller,  member  of  the 
comic  art  staff  of  the  New  York  Even- 
ning  World,  and  Miss  Abby  Bohnet,  of 
the  Metropolitan  Life  Insurance  Com¬ 
pany  were  married  last  week.  The 
couple  are  spending  their  honeymoon  at 
Narragansett  Pier.  Bushmiller  is  the 
creator  of  the  “Fritz  Ritz’’  strip. 

Malone  Evening 
Telegram 

Malone,  N.  Y. 


I!  Oldest  Daily  in  Franklin 

County. 

A.B.C.  Applicant 

The  preferred  medium  for  local 

iand  national  advertising  for  a 
rich  agricultural  section  of 
Northern  New  York. 

A  GANNETT  NEWSPAPER 


BULLARD  HONORED 

F.  Lauriston  Bullard,  chief  editorial 
writer  of  the  Boston  Herald,  recently  re¬ 
ceived  from  the  College  of  Wooster, 
Wooster,  O.,  the  degree  of  Doctor  of 
Letters. 


CAHAN  IS  HONORED  ON 
HIS  70TH  BIRTHDAY 


Veteran  Editor  of  New  York  Jewish 
Daily  Forward  Receives  Con¬ 
gratulations  from  All  Parts 
of  the  World 


Satisfied  with  the  fact  that  the  Jewish 
Daily  Forward  of  New  York  has  done 
much  to  improve  the  conditions  of  the 
Jewish  masses  in  the  city,  Abraham 
Cahan,  editor  of  that  paper  for  more 
than  a  generation,  celebrated  his  70th 
birthday,  July  13.  Congratulations 
jKiured  in  to  him  from  prominent  per¬ 
sons  of  this  and  other  countries. 

Among  those  sending  greetings  to  the 
veteran  editor  were  H.  L.  Mencken, 
editor  the  American  Mercury,  Oswald 
Garrison  Villard,  editor  The  Nation ; 
.\dolph  S.  Ochs,  publisher.  New  York 
Times;  John  Macy,  literary  critic;  Sher¬ 
wood  Anderson;  and  William  Green, 
president  of  the  American  Federation  of 
Labor. 

Mr.  Cahan  came  to  this  country  from 
Russia  in  July.  1882,  a  fugitive  from  the 
persecutions  of  the  Pogrom.  Within  a 
short  time  he  was  teaching  English  to 
adult  foreigners  in  evening  schools. 
When  the  first  Yiddish  Socialist  weekly. 
Die  Arbeiter  Zeitung,  was  established  he 
))ecame  its  editor.  After  a  split  in  the 
.Socialist  movement  he  helped  found  the 
Jewish  Daily  Forward.  Except  for  an 
interval  of  four  years,  during  which  he 
worked  on  the  New  York  Sun.  under 
Dana,  and  on  the  Commercial  .Advertiser, 
Mr.  Cahan  has  been  identified  with  the 
Forward  since  that  time. 

"My  greatest  satisfaction,”  he  said  on 
his  birthday,  “I  find  in  the  fact  that  we, 
through  the  Forward  and  the  labor  or¬ 
ganizations  it  helped  to  build,  have  con¬ 
tributed  materially  to  raising  the  stan¬ 
dards  of  life  of  the  Jewish  masses.  It 
is  also  a  source  of  much  gratification  to 
know  that  we  have  done  much  toward 
their  .Americanization.” 


GOVERNOR  NAMES  CRONISE 

Ralph  R.  Cronise,  president  of  the 
Oregon  Editorial  Association  and  pub¬ 
lisher  of  the  Albany  Democrat,  has  been 
named  by  Governor  Norblad  as  a  mem¬ 
ber  of  the  Oregon  committee  on  the  cel¬ 
ebration  for  the  200th  anniversary  of 
George  Washington’s  birth.  He  suc¬ 
ceeds  Mrs.  W.  D.  .Aye,  a  memlier  of  the 
committee  who  died  recently. 


St.  Lawrence  County 

in 

New  York  State 

is  as  large  as 

Rhode  Island  and  Delaware 
Combined 


It  Is 

The  Second  Richest  Dairy 
County  in  the  United  States 

Its  Industries  are  operating 
Full  Time 


This  County  Has  But 
One  Daily  Neivspaper 

The  Ogdensburg 

Republican -Journal 

an  evening  newepaper  with  the 
largeet  circulation  in  ite  hietory 

A  GANNETT  NEWSPAPER 


REVENUE  OmCE  SETS 
DEPRECIATION  RATE 


Baltimore  Branch  Presents  Typothetae 
With  Table  of  Percentages  for 
Charging  Off  Income  Tax  on 
Printing  Plant  Equipment 


A  definite  ruling  on  the  rate  of  de¬ 
preciation  to  be  charged  on  printing 
plant  equipment  for  the  purposes  of  filing 
an  income  tax  was  given  in  a  letter  re¬ 
cently  sent  by  the  Internal  Revenue 
Office  at  Baltimore  to  a  member  of  the 
Baltimore  Typothetae.  The  Bulletin  of 
the  Baltimore  Typothetae  made  public 
the  percentages  as  follows: 

Machinery  and  equipment _  10  p.  c. 

Standing  matter  and  type  metal  10  p.  c. 

Foundary  type .  25  p.  c. 

Furniture  and  fixtures .  10  p.  c. 

Auto  truck .  25  p.  c. 

Commenting  on  the  problem  of  figuring 
depreciation  for  income  tax  purposes,  the 
Typothetae  Bulletin  said: 

“Years  ago  the  United  Typothetae  of 
America  fixed  a  rate  of  depreciation  for 
cost-finding  purposes,  but  on  more  than 
one  occasion  this  rate  has  not  been  al¬ 
lowed  by  the  government,  although  our 
conclusions  were  based  on  actual  ex¬ 
periences.” 

The  Internal  Revenue  Office  ruling  has 
the  weight  of  authority,  the  Bulletin 
stated,  and  members  will  be  safe  in  fol¬ 
lowing  the  table  when  computing  income 
taxes. 


MORROW  HONORED 


MOORE  WINS  GOLF  MATCH 


Takes  First  Prize  in  New  York  Pro¬ 
motion  Managers’  Tournament 

Louis  Moore,  promotion  manager  of 
the  New  York  American,  won  first  prize 
in  the  annual  golf  tournament  of  the 
Promotion  and  Research  Managers’ 
Group  of  New  York  held  July  9  at  Ged- 
ney  Farms  Country  Qub.  Noel  Dunbar, 
Evening  Graphic,  was  runner  up. 

The  tournament  was  followed  by  a 
steak  dinner  in  the  club  dining  room. 
Plans  are  being  formed  for  another  con¬ 
test  later  this  year. 

Those  attending  the  outing,  in  addition 
to  the  winner  and  the  runner-up,  were: 
George  F.  Benneyan,  Sun,  chairman  of 
the  group ;  John  Force,  Evening  Journal; 
Edwin  McLaughlin,  Evening  Graphic; 
Charles  Schoen,  Brooklyn  Daily  Eagle; 
Howard  Finnell,  Westchester  News¬ 
papers.  Inc.;  and  Thomas  Sinnol',  Herald 
T  rihune. 

Mr  Dunbar  was  chairman  of  the 
tournament  committee. 


EXHIBITS  PIONEER  NEWSPAPERS 

A  display  of  pioneer  newspapers  of 
Jackson  County,  Ore.,  was  recently  op¬ 
ened  in  the  window  of  the  Ashland  Dally 
Tidings.  The  first  edition  of  the  Daily 
Tidings,  published  June  17,  1876,  to¬ 
gether  with  other  early  editions  and 
copies  of  some  of  the  first  newspapers  of 
the  district  are  on  view.  They  were 
obtained  from  C.  C.  Walker,  of  Ash¬ 
land,  whose  father  had  saved  them  from 
the  pioneer  days. 


Walter  Morrow,  who  has  resigned  as 
news  editor  of  the  Buffalo  Times,  to 
join  the  general  editorial  staff  of  the 
Scripps-Howard  Newspapers,  was  given 
a  farewell  dinner  by  members  of  the 
Times  staff  July  12.  receiving  several 
gifts  and  having  a  “special  edition” 
printed  in  his  honor. 


HOLDING  ART  EXHIBIT 

The  27th  Art  Exhibit  of  the  Mil- 
trnukee  Journal  Gallery  of  Wisconsin 
Art  opened  to  the  public  July  1.  The 
exhibition  is  spread  over  two  galleries 
on  the  second  floor  of  the  Journal  build¬ 
ing. 


Rooted  in  the  Soil 

You  know  that  substantial  com¬ 
munities  are  built  by  permanent 
citizens.  35  per  cent  of  Utica  resi¬ 
dents  own  their  homes  and  21  per 
cent  own  automobiles.  A  100,000 
city. 

Member  100,000  Group  of  American  Cities 

Itira  ©bapriiFr-itHtiatrlj 

UTICA,  N.  Y. 

**The  Heart  of  the  Empire  State** 


THE  GANNETT  NEWSPAPERS: 

Albany  Evening  News,  Albany  Knickerbocker  Press,  Brooklyn 
Daily  Eagle,  Elmira  Star-Gazette- Advertiser,  Elmira  Telegram, 
Hartford  (Conn.)  Times,  Ithaca  Journal-News,  Majone 
Telegram,  Newburgb-Beacon  News,  Ogdensburg  Repub¬ 
lican  Journal,  Olean  Herald,  Plainfield  (N.  J.)  Courier- 
News,  Rochester  Democrat  &  Chronicle,  Rochester 
Times-Union,  Utica  Observer-Dispatch. 

Represented  by  J.  P.  McKinney  <i  Son 
New  York — Chleaso— San  Francltco 
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Be  fair  to  Chicago 
—and  to  yourself 

If  you  are  attempting  to  advertise  to  Chicagoans 
witliout  using  the  Chicago  Evening  American,  you 
are  not  being  fair  either  to  Chicago  or  yourself. 

In  the  first  six  months  of  1930  the  Chicago  Evening 
American’s  circulation  averaged  562,631  copies 
daily — 116,530  greater  than  the  average  of  the 
second  Chicago  evening  paper.  And  the  Chicago 
Evening  American  has  led  its  field  too  long  (it  is  in 
its  tenth  year  of  leadership)  for  this  great  difference 
to  be  attributed  to  anything  other  than  a  persistent 
preference  on  Chicago’s  part. 

If  your  product  or  your  service  is  one  that  Chicago 
should  know  about,  is  it  fair  that  over  100,000  Chica¬ 
goans  should  be  left  uninformed?  And  are  you  fair 
to  yourself  when  you  neglect  so  great  a  market  as  the 
Chicago  Evening  American’s,  with  its  thousands 
unreached  by  any  other  evening  paper? 

Chicago  Evening 

AMERICAN 

a  good  newspaper  now  in  its  TENTH  YEAR  of  cir¬ 
culation  leadership  in  Chicago’s  evening  field 


National  Representatives:  RODNEY  E.  BOONE 'ORGANIZATION 
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NEW  GREBE  RADIO  CAMPAIGN  TO  GO 
PRINCIPALLY  TO  NEWSPAPERS 

Plan  Adopted  on  Advice  of  Dealers  Who  Said  Dailies  Were 
Their  ''Natural  Ally  in  Selling” — Moderate  Sized 
Copy  to  Be  Used 


'THE  new  advertising  campaim  of  A. 

H.  Grebe  &  Co.,  radio  manufacturers, 
for  the  1930-31  season,  will  be  concen¬ 
trated  wholly  in  newspapers,  according 
to  Eric  H.  Palmer  of  the  Grebe  Com¬ 
pany,  except  for  the  customary  advertis¬ 
ing  in  radio  trade  magazines.  This  is 
in  accordance  with  the  wishes  of  dealers 
as  Mr.  Palmer  learned  them  on  recent 
visits  to  a  number  of  sales  ccxivenlions. 
The  retailers,  he  found,  consider  the 
newspaper  their  natural  ally  in  selling 
partly  because  radio  pages  have  taught 
the  public  to  turn  to  the  daily  paper  when 
interested  in  radio. 

One  additional  reason  for  extending  the 
use  of  newspapers,  he  indicated,  lay  in 
the  merchandising  co-operation  obtain¬ 
able  from  newspapers.  The  Grebe  com¬ 
pany  has  recently  been  in  contact  with 
a  number  of  newspapers  throughout  the 
Gentry,  and  reports  valuable  assistance 
given  in  obtaining  new  dealers. 

The  fall  campaign  will  begin  early  in 
^ptember,  and  will  be  carried  on  con¬ 
sistently,  with  moderate  space  units  be¬ 
ing  us^,  Mr.  Palmer  said.  The  nature 
of  the  copy  is  not  to  be  disclosed  until 
close  to  the  time  for  it  to  appear,  but 
the  advertisements  will  make  provision 
for  the  use  of  local  dealers’  names  in 
accordance  with  previous  practice.  The 
company  arranges  with  its  dealers  for 
co-operation  in  paying  for  the  advertise¬ 
ments,  and  also  supplies  its  dealers  with 
copy  for  their  own  use.  This  separate 
dealer  advertising,  Mr.  Palmer  said,  is 
expected  to  be  considerably  larger  this 
year  than  last,  and  to  come  near  the 
total  of  the  company’s  own  campaign. 

No  figures  are  available  on  the  adver¬ 
tising  appropriation,  but  it  is  understood 
that  last  year’s  sum  was  about  $300,000. 

The  Grebe  company  this  year  will  in¬ 


troduce  a  new  model  radio,  known  as 
the  AHl,  which  will  sell  about  $100 
cheaper  than  the  Grebe  SK4.  The  latter 
model  will  be  continued  in  improved  form 
selling  at  $265  to  $325,  while  the  AHl 
will  sell  at  $160  to  $225.  The  company 
boasts  that  its  dealers  have  never  re¬ 
sorted  to  cut  prices,  even  during  the  diffi¬ 
cult  period  through  which  the  radio  in¬ 
dustry  went  last  winter. 

Both  models  will  be  equipped  with  the 
Grebe  Colortone,  permitting  the  listener 
to  control  the  tcxie  by  emphasizing  the 
high  or  the  low  frequencies. 

Copy  for  the  campaign  is  being  pre¬ 
pared  by  the  H.  K.  McKann  Company, 
New  York  advertising  agency. 

Mr.  Palmer  predicted  that  the  radio 
industry  would  find  conditions  much  im¬ 
proved  this  year  as  compared  with  the 
1929-30  seascm.  The  excess  of  instru¬ 
ments  produced  a  year  ago  has  been 
cleared  away,  and  manufacturers  now, 
he  said,  are  jimiting  their  output,  so  as 
to  avoid  creating  a  similar  situation  again. 

“Nothing  savoring  of  entertainment 
should  suffer  any  re^  hurt  at  a  time  like 
this,’’  he  said.  “Furthermore,  people  of 
real  brains  and  energy  will  seize  the  op¬ 
portunity  to  build  up  their  business  by 
increasing  their  sales  effort. 

“We  believe  in  consistent  advertising, 
not  necessarily  in  large  space,  but  in 
copy  of  a  distinctive  character.  We 
consider  the  newspaper  our  most  effective 
advertising  instrument.  Our  advertising 
is  fact  advertising.  Instead  of  making 
sweeping  claims,  we  prefer  to  give  the 
details  upon  which  the  public  may  form 
its  own  judgment.’’ 

In  support  of  this  he  showed  copy 
from  last  year’s  campaign  in  which  tech¬ 
nical  details  were  explained  carefully. 

The  company  formerly  divided  its  ad¬ 


vertising  between  newspapers  and  maga¬ 
zines,  but  in  recent  years  has  reduced  the 
amount  placed  in  magazines.  No  maga¬ 
zine  space  is  provided  for  in  the  forth¬ 
coming  campaign. 


TO  HOLD  SPELUNG  BEE 


Weekly  end  Daily  Editor*  to  Compete 
at  New  York  Meeting 

A  contest  to  find  out  if  the  weekly 
editor  is  a  better  speller  than  the  small 
daily  editor  will  be  one  of  the  features 
of  the  program  of  the  summer  meeting 
and  outing  of  the  New  York  Press  Asso¬ 
ciation  and  the  New  York  Associated 
Dailies  at  Sagamore  Hotel,  Bolton  Land¬ 
ing,  Lake  George,  N.  Y.,  July  17-19. 

Frank  E.  Gannett,  head  of  the  Gannett 
Newspapers  was  to  be  in  charge  of  the 
spelling  match,  which  was  schooled  for 
Friday  afternoon  at  4  o’clock.  The  pro¬ 
gram  started  Thursday  evening  with  a 
round  table  conference.  Friday  at  9:30 
there  was  to  be  a  business  session  and  a 
new  constitution  and  by-laws  adopted. 
Following  luncheon  Friday  noon  mem¬ 
bers  were  to  take  a  three  hour  sail  on 
Lake  George. 


ISSUES  CLASSIFIED  BOOKLET 

The  Des  Moines  (la.)  Register  and 
Tribune  has  issued  a  booklet,  “How  to 
Sell  Your  Store,”  which  is  distributed 
to  those  requesting  it  after  answering  a 
display  advertisement  on  the  classified 
pages.  After  assuring  the  reader  that 
there  are  plenty  of  buyers  in  the  market 
and  that  two  prospects  are  better  than 
one,  the  booklet  tells  the  merchant  just 
how  to  write  an  advertisement  that  will 
pull. 


TOURING  EUROPE  BY  AIR 

J.  W.  Sanger,  president  of  S.  S.  Koppe 
&  Co.,  New  York,  representatives  of  for¬ 
eign  publications,  now  in  Europe  on  busi¬ 
ness,  recently  flew  from  London  to  the 
Russian  border  in  one  day.  Mr.  Sanger 
had  breakfast  in  London,  lunch  in  Hol¬ 
land,  afternoon  coffee  in  Germany  and 
dinner  in  Denmark. 


ROBBER  ASKED  WRITER 
TO  ATTEND  HANGING 


Colorado  Bandit  Wanted  Columnist 
to  Witness  His  Execution  “To 
See  That  I  Do  Not 
Flinch” 


One  of  the  last  requests  made  by 
Ralph  Fleagle,  bank  robber,  before  he  was 
hanged  in  the  Colorado  state  penitentiary 
July  11  was  that  Lee  Taylor  Casey, 
columnist  of  the  Denver  Rocky  Mountain 
News,  Scripps-Howard  paper,  be  allowed 
to  witness  the  execution  as  his  spiritual 
adviser. 

“I  would  like  Casey  to  be  present  at 
the  hanging  so  he  can  bear  witness  that 
I  do  not  flinch  or  collapse,”  Fleagle 
told  Warden  Crawford.  “I  want  him  to 
look  me  in  the  eye  before  the  black  cap 
is  adjusted  so  he  will  know  I  was  not 
afraid  of  death.” 

The  warden  denied  the  request.  He 
explained  that,  although  the  law  did  not 
specifically  slate  that  newspaper  men  were 
barred  from  executions,  it  had  not  been 
the  custom  to  admit  them. 

Casey  and  the  outlaw  never  had  met 
until  three  days  before  the  hanging  when 
the  writer  went  to  Canon  City  on  his 
vacation.  Fleagle,  it  developed,  had  been 
a  constant  reader  of  Casey’s  column  in 
the  News  and  he  sent  for  the  columnist 
twice.  Casey  was  permitted  to  visit  the 
bandit  leader  on  both  occasions,  and  the 
interviews  were  published  in  the  News. 

Fleagle  left  two  letters  to  be  made 
public  after  his  death,  both  addressed  to 
Casey.  They  were  published  the  morning 
after  the  execution. 


EAR  OF  CORN  FEATURED 

The  Des  Moines  (la.I  Tribune  ran  an 
eight-column  cut  of  an  ear  of  corn  across 
the  top  of  page  on  July  9.  Lettered  in 
red  on  the  ear  were  the  words,  “Heat 
record  smashed.”  Use  of  the  cut  em¬ 
phasized  the  Iowa  saying,  “This  hot 
weather  is  ideal  for  corn.” 


Adv^timing  agenciet  arc  smeking  mar¬ 
ket  facte  and  data'  not  rival  claime  and 
hoaete  of  newepapere/^^F rom  a  Trade 
Paper. 

Here* 8  Market  Data  Without  ** Rival  Claims,**  Mr.  Space  Buyer: 

TheyVe  Selling  Goods  in  Albany 

— and  Here  Are  10  Good  Reasons  Why 

1930  federal  census  soon  to  be  announced  will  show 
tremendous  growth  of  Albany  and  trading  area 

Albany  has  highest  per  capita  savings  bank  deposits 

in  U.  S.— $1,414. 

Industries  are  diversified,  with  no  one  overshadowing 
plant  to  affect  employment  situation 

Albany  is  the  logical  wholesale  distribution  point  for 
a  rich  trading  area  of  a  million  persons 

Advertisers  have  found  Albany  an  ideal  tryout  ter¬ 
ritory 

This  message,  intended  to  give  agencies  information  they  will  value  relative  to  the  Albany 
market,  contains  no  “rival  claim*  or  boasts.” 

The  leadership  of  our  newspapers,  evening  and  Sunday  (and  alone  in  the  morning  field) 
is  a  matter  or  record  with  Uie  A.B.C.  and  Media  Records,  and  is  well  known  to  agencies. 

The  names  of  The  Knickerbocker  Pres*  and  the  Albany  Evening  News,  Gannett  news¬ 
papers,  appear  here  only  to  sponsor  the  accuracy  of  the  above  statement*. 

THE  GANNETT  NEWSPAPERS 

Albany  Evening  News  ::  Albany  Knickerbocker  Press  ::  Brooklyn  Daily  Eagle  Clean  Herald  Elmira  Star-Gazette-Advertiser 
Elmira  Sunday  Telegram  ::  Newburgh  Beacon-News  ::  Ithaca  Journal-News  ::  Malone  Telegram  ::  Ogdensburg 
Republican- journal  ::  Rochester  Democrat  &  Chronicle  ::  Plainfield,  N.  j.,  Courier-News  ::  Rochester 
Times-Union  :  Utica  Observer-Dispatch  ::  Hartford,  Conn.,  Times 

Repremented  by  J.  P.  McKINNEY  dc  SON  —  New  York  —  Chicago  —  San  Francisco 


1.  4,000  state  employes  have  suffered  no  cuts  in  pay  or 
emplo}mnent;  and  they’re  well-paid,  discriminating 
buyers 

2.  Port  of  Albany,  on  deepened  Hudson  channel,  has 
meemt  expenditure  of  nearly  $100,000,000  on  work 
now  going  full  speed 

3.  Port  of  Albany  has  created  jobs  for  more  than  5,000 
men 

4.  Port  of  Albany  has  drawn  more  than  300  firms  to 
Albany 

5.  Albany  building  continues  at  fitst  pace 


6. 

7. 

8. 
9. 

10. 
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The  Detroit  News 


NEW  YORK  OFFICE 
I.  A.  KLEIN,  550  E.  42nd  St. 


THE  HOME  NEWSPAPER 


CHICAGO  OFFICE 

J.  E.  LUTZ,  160  No.  Michigan  Ave. 


Use  The  Detroit  News  Weekdays  and  Sundays 
and  Reach  4  Out  of  5  Homes 


These  repeated  achievements  will  be  found  on  analysis  to  indicate  the  remark¬ 
able  effectiveness  of  Detroit  News  advertising  columns  for  influencing  the  sale  of  any 
type  product.  Not  only  has  The  Detroit  News  the  largest  circulation  in  Detroit 
and  Michigan  with  74,000  more  weekdays  than  any  other  paper  in  the  local  trading 
territory,  alone,  but  it  has  a  reader  interest  in  the  stable  home-dwelling  element  of 
Detroit’s  population  unequalled  by  any  other  newspaper.  For  57  years  The  De¬ 
troit  News  has  been  the  home  newspaper  of  the  community  —  85  per  cent  of  its 
city  circulation  is  home  delivered.  Practically  all  of  its  circulation  is  concentrated 
in  the  homes  of  those  financially  able  to  buy.  No  other  Detroit  newspaper  possesses 
the  thorough  coverage  of  The  News  and  few  newspapers  elsewhere  surpass  The 
News  in  this  respect.  Many  advertisers  have  found  use  of  The  News,  alone,  the 
key  to  effective  sales  strategy  in  the  Detroit  market,  for  thus  they  are  able  to 
reach  the  most  fertile  portion  with  dominating  and  attention-compelling  space. 


IT  is  highly  significant  that  The  Detroit  News, 
in  America’s  fourth  city,  should  lead  the  news¬ 
papers  of  New  York,  Chicago  and  Philadelphia 
in  advertising.  Such  leadership  indicates  a  basic 
condition  in  the  Detroit  market  which  advertisers 
will  find  it  profitable  to  analyze,  for  the  standing 
of  The  Detroit  News  in  1930  is  no  accident.  In 
1929  The  Detroit  News  also  led  the  world,  as  it 
has  in  six  other  years  as  well.  Moreover,  during 
the  past  16  years  The  News  has  been  either  first, 
second  or  third  in  advertising. 


Again  The  Detroit  News 


The  Detroit  News 


yMTHEU 


Leads  World 

In  Advertising 

J^inage  for  6  ^Monthsj  1930 

DETROIT  NEWS  14,066,444 
New  York  Times.  13,960,543 
Chicago  Tribune . ,  13,810,938 


nJMltmimnMk 
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\|^MC  they  had  no  opportunity  under  the  pre- 
vailing  monoiwlistic  conditions  for 
UlvJ  musical  expression  on  the  radio.  Farm 
interests  in  western  New  York,  business 
men’s  organizations  and  similar  groups, 
in  affidavits  presented  to  the  Commission, 
represented  that  the  public  interest  re¬ 
quired  modification  of  the  conditiwi  ex¬ 
isting  in  Buffalo  under  which  one  com¬ 
pany  controlled  four  stations. 


World’s  Fair),  Rear  Admiral  Walter  S. 
Crosley,  commandant  of  the  Great  Lakes 
Naval  Training  station,  and  Maj.  Reed 
Landis  of  the  national  air  races  com¬ 
mittee. 

In  a  press  interview  Admiral  Byrd 
disclosed  that  he  is  planning  another 
expedition,  but  where  and  when,  he 
would  not  say. 

Admiral  Byrd  and  his  party  left  Chi¬ 
cago  Saturday  morning,  flying  to  St 
Louis  where  a  welcome  awaited  them. 

A  feature  of  Chicago’s  reception  to 
the  airmen  was  the  double  page  adver¬ 
tisement  which  appeared  in  the  Chicago 
Evening  Post.  “Chicago  Salutes  In¬ 
trepid  Explorer  of  the  South  Polar  Ice 
Barrier,  Rear  Admiral  Richard  E. 
Byrd.’’  The  advertisement  bore  the 
names  of  prominent  Chicagoans  in 
business,  politics  and  other  professions. 

PUBLISHING  PANCOAST  NOVEL 

A  new  historical  novel  by  Chalmers 
Lowell  Pancoast,  formerly  of  the  Charles 
C.  Green  advertising  agency  and  at  one 
time  advertising  representative  of  the 
Chicago  Tribune,  is  being  published  in 
serial  form  by  his  home-town  newspaper, 
and  his  the  Nczvark  (O.)  Advocate.  The  title 
am  Ran-  of  the  story  is  “Death  Trails  of  New 
iation  of  Mexico.’’  It  deals  w'ith  the  religious 
president  rites  and  superstitions  of  the  Indians. 


News  Erecting  Own  Station  After 
Rad  io  Commission  Decided  a 
Monopoly  Existed  in 
That  Area 


Tender  Luncheon  to  Explorer  and  His 
Aids  at  Press  Club— ^Double-Page 
Copy  Carries  Greetings  of 
Business  Men 


July  14.— The  U.P.  MEN  SHIFTED 

has  won  its  fight  G.  E.  Helmer,  of  the  Salt  Lake  City 
lopoly  in  Buffalo,  bureau  of  United  Press,  was  transferred 
and  now  is  mak-  this  week  to  the  Seattle  office  to  replace 
ing  preparations  Stanley  Bailey  resigned.  Tom  Malarkey, 
to  go  on  the  air  of  the  Butte  office,  succeeded  Helmer, 
over  its  own  and  W.  E.  Gammon  was  sent  to  Butte 
station  about  from  the  Los  Angeles  bureau.  Another 
Sept.  1.  shift  in  the  U.P.  line-up  this  week  was 

This  will  be  the  addition  of  F.  O.  Bailey,  of  the 
known  as  W’BE-  Memphis  office,  to  the  St.  Louis  staff.  M. 
N.  The  trans-  E.  Compton  was  transferred  from  Kansas 
mitter  will  be  lo-  City  to  succeed  Bailey  at  Memphis. 

cated  at  Martins-  - 

ville,  a  short  dis-  MISSISSIPPI  MERGER 

Effective  with  the  July  11  issue,  the 
studios’  control  Pontotoc  (Miss.)  Sentinel,  published  by 
crJn-  R-  R-  Dcane,  was  merged  with  the  Pon- 
eral  Wires  will  Progress  and  the  consolidated  pub- 

floor  of  the  Hotel  I'cat'on  will  be  continued  with  Grady 
ill  broLLt  over  ^ook  and  Ned  Lee  as. its  publishers  and 
foil  tiroA  o-itii  editors. 


IOWA 


1920  mm 
TO  1950  ^ 

HuildLYKjl 

5113,455,279 

Vopulation 

152,645 


Butinett  conditions 
as  of  June  1 


T  U  U ^  9  ^  lJ  ^ o  0 

At  NEW  BUILDING/y-om  1910^1930 


“Conditions"  in  Oklahoma  City  are  not  only  good  — they're  great! 
Ten  years  of  vigorous  building — an  unprecedented  climb  in  popuU' 
tion  (now  182,845) — June  building  jaermits  of  $2,000,000  for  an 
unbroken  record  of  thirty'five  consecutive  million-dollar  months— 
building  permits  in  1929  ($24,418,295)  accounting  for  24%  of  all 
permits  issued  in  the  Tenth  Federal  Reserve  District  and  the  highest 
per  capita  construction  program  in  America,  with  the  exception  of 
Little  Old  New  York — completed,  constructing  and  proposed  build' 
ing  this  year  already  totaling  $35,000,000,  and  still  six  months  to 
go  —  May  retail  sales  up  7.8%,  surpassing  all  cities  in  the  Tenth 
District — millions  in  new  wealth  from  the  great  Oklahoma  City_oil 
field — and  no  let-up  in  sight. 

^  The  Oklahoma  City  Market  is  one  of  the  richest  areas  in  America 
in  response  to  advertising;  one  of  the  most  satisfying  in  maximum 
returns  at  minimum  cost,  and  one  of  the  easiest  to  travel  and  to 
ship  to. 

The  Oklahoman  and  Times  ALONE  are  big  enough  to  do  a 
thorough  selling  job  in  this  area  at  ONE  low  advertising  cost. 


MR.  PUBLISHER: 

Let  us  make  up  that 
lineage  shortage  for  you 
this  year  —  have  a  real 
worth  -  while  Industrial 
or  Historical  Edition,  ex¬ 
ploiting  your  lines  of  in¬ 
dustry  in  an  impartial 
manner  —  or  a  Series 
of  Weekly  Sections  or 
Pages. 

I..et  us  tell  you  what 
we  are  doing  for  other 
papers. 

John  B.  Gallagher  Co., 

45  West  45th  Street 
New  York  City 


1910  to  1920  \ 

'Btiildinq  ( 

^29,1 75,430  f 

'Vopuiaiion  j 

91,295^  i 


1 900  to  1910 

"Buildin/f 

>14,666,000 

Thpulaiitm 

64,205 


THE  DAILY  aKLAHOMAN 
OKLAHOMA  CITY  TIMES 

THE  OKLAHOMA  PUBLISHING  COMPANY 

..THE  OKLAHOMA  FARMER-STOCKMAN.. 
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f|  OF  1930  IS  GOME  I 

I  T»  ANDTHEBESTvy  I 
I  T  ISYBTTOCWtEy  | 

or  the  first  halt  ot  1930 

THE  APPEAL  PAPERS— MEMPHIS 

Gained  an  Average  in  Circulation  of  9,803 

Over  Same  Period  1929 


The  first  six  months  of 
1930,  marked  with  ultra  con¬ 
servatism — pessimism  in  some 
quarters,  have  passed  into  the 
land  of  by-gones.  But  we  be¬ 
lieve  the  circulation  record  of 
The  Appeal  Papers  for  the 
first  half  of  1930 

Truly  Reflects  the  Spirit  of  the  Mid-South 

The  Appeal  Papers  are  part  and  parcel  of  the  great  territory 
they  serve.  The  Commercial  Appeal  is  old,  as  the  Mid-South  is 
old.  The  years  of  real  development  of  both  have  run  along  to¬ 
gether.  The  Evening  Appeal,  a  lusty  progressive  child  of  the 
Mid-South  is  a  true  exponent  of  this  section. 

We  believe,  therefore,  that  the  consistent  circulation  gain  of 
The  Appeal  Papers  truly  reflects  a  business  soundness  in  Memphis 
•nd  the  Mid-South  territory  that  does  not  exist  in  many  other  sec¬ 
tions  of  the  country. 


Circulation,  a  True 
Measure  of  a 
Newspaper's  Service 

The  personality  of  a  great  ue\vsi)a- 
per  is  developed  by  the  service  it 
renders  to  its  readers — its  news  con¬ 
tent — its  constructive  policy  makes  it 
acceptable  or  unacceptable.  The  ever 
increasing  circulation  of  The  Appeal 
Papers  proves  conclusively  the  acceptability  of  the  service  they 
render. 

The  Best  Yet  to  Come 

Regardless  of  our  gain  in  the  past  six  months  the  usual 
“American”  commercial  courage  has  not  been  manifest  in  all  (juar- 
ters.  But  we  believe  the  last  six  months  hold  promise  for  every 
business  that  is  alert  and  progressive. 

Let’s  all  remember  that  the  consumer’s  state  of  mind  is  the 
key  to  the  situation.  The  consumer  is  always  at  the  other  end 
of  an  advertisement. 


The  Average  Net  Paid  Circulation  of  the  Appeal  Papers  for  the  Six  Months  Ending  June  20, 1930 


The  Commercial  Appeal . 115,488 

The  Commercial  Appeal  (Sunday) . 143,032 

Memphis  Evening  Appeal .  86,930 


THE  APPEAL  PAPERS 

THE  COMMERCIAL  APPEAL  fRwnpIlisieumnft .Appeal 

The  South’s  Largest  Newspaper  The  South’s  Fastest  Growing  Newspaper 

Memphis,  Tennessee 


/ 


amon^  ALL. 


N.  C.  MEETING  NEXT  WEEK 


INVENTORS  TACKLE  PRESS 
ROOM  PROBLEMS 


Annual  Pre»«  ConTention  to  Be  Held 
nt  Blowinf  Rock  July  23—25 

The  North  Carolina  Press  Associa¬ 
tion  will  hold  its  annual  convention  this 
year  at  Blowing  Rock,  July  23-25,  with 
headquarters  at  the  Green  Park  Hotel. 
The  meeting  is  scheduled  to  open  Wed¬ 
nesday  evening,  July  23,  and  adjourn¬ 
ment  will  probably  come  at  noon  Friday. 

The  program  is  now  practically  com¬ 
plete,  according  to  Miss  Beatrice  Cobb, 
secretary  of  the  Morgantown  News- 
Herald.  One  of  the  entertainment  fea¬ 
tures  will  be  a  trip  over  the  famous  Yoh- 
nalossee  road  to  Linville,  Banner  Elk, 
Valle  Crucis  and  Boone,  the  route  of 
the  65  mile  itinerary  skirting  Grand¬ 
father  Mountain. 

At  Boone  the  party  will  he  entertained 
with  a  chicken  dinner.  The  trip  and 
dinner  are  scheduled  for  Thursday,  the 
dinner  at  Boone  being  set  for  6  o’clock 
in  order  to  allow  time  for  the  return  to 
Blowing  Rock  for  the  address  of  Josiah 
William  Bailey,  democratic  candidate 
for  the  United  States  Senate. 

W.  C.  Dowd,  Jr.,  publisher  of  the 
Charlotte  News,  is  president  of  the) 
group. 


(Continued  from  page  9) 


freight  charges  and  long  delays  caused 
by  waiting  for  rollers  to  come  back  from 
the  factory  after  regrinding.  The  cores 
can  be  used  for  composition  rollers  at 
any  time,  the  inventor  declared. 

Other  devices  submitted  under  the 
pressroom  category  included  an  auto¬ 
matic  surface  adjusting  roller  for  the 
blanket  cylinder  by  T.  J.  Busbey,  press¬ 
room  foreman,  Knoxville  (Tenn.l 
News-Sevttinel;  a  plate  rack  to  elimi¬ 
nate  floor  storage  of  plates  and  speed 
plating  of  presses,  by  William  F. 
Hughes,  pressroom  superintendent  Spo¬ 
kane  Spokesman-Review ;  a  pair  of 
helical  nipper  rollers  to  replace  the 
nipper  collars  on  the  back  end  of  the 
nipping  rollers  on  a  web  press,  by 
Thomas  S.  Hannaford,  chief  machinist 
Boston  Post;  and  an  automatic  tension 
control  system  by  William  F.  Green, 
pressman,  Boston  Globe. 

Mr.  Hughes  of  the  Spokesman-Review 
also  submitted  as  a  second  entry  a  trans¬ 
posing  indicator  system.  This  consists 
of  a  signal  system  designed  to  signal  to 
different  locations  at  will  and  is  capable 
of  being  changed  to  correspond  with  dif¬ 
ferent  “set-ups”  of  press  units  on  various 
days.  The  system,  located  on  the  fold¬ 
er,  Mr.  Hughes  claims,  will  show  the 
pressman  at  a  glance  where  the  sheets 
are  coming  from  and  enable  him  to  sig¬ 
nal  speedily  to  the  proper  reel  unit  for 
tension  or  margin  as  desired. 

NEW  METAL  JOURNAL 

A  new  publication  dedicated  to  metal 
industries  will  appear  in  September  with 
the  first  issue  of  Metal  Progress,  to  be 
Frank  A.  Barber,  of  the  Inland  Press,  published  monthly  thereafter  by  the 
Asheville,  was  elected  president  of  the  American  Society  for  Steel  Treating, 
North  Carolina  Typothetae  at  the  recent  which  has  headquarters  in  Cleveland  at 
fourth  annual  convention  of  the  body  7016  Euclid  Avenue.  Ernest  E.  Thun, 
at  Lake  Lure  Inn.  Fred  Little,  of  Wil-  for  the  past  three  years  associate  editor 
mington,  was  named  vice-president,  and  of  Iron  Age,  has  resigned  to  assume  edi- 
Banks  Gites,  of  Charlotte,  treasurer.  torial  direction  of  the  new  magazine. 


VOLUME  of  Circulation  alone  is  no 
pledge  of  a  medium's  Pulling  Power 
— the  Returns  for  which  an  advertiser 
invests  in  advertising  space.  Rather, 
he  should  ask,  “Where  does  that  cir¬ 
culation  go?” 


ADDS  TO  PLANT  SITE 

The  St.  Louis  Star  has  purchased  an 
additional  20  feet  with  a  depth  of  168 
feet  for  its  new  building.  The  extra 
parcel  bought  is  along  Twelfth  Boule¬ 
vard  and  High  street.  The  lot  is  now 
120  by  168  feet.  The  new  building  will 
be  92  by  168  feet  and  there  will  be  a 
space  for  a  roadway  with  a  width  of  30 
feet. 


MORLEY 

MATS 


Pulling  Power  is  best  attested  by  the 
volume  of  Advertising  accorded  a 
medium,  year  after  year,  by  local  and 
National  Advertisers  and  Advertising 
Agencies,  who  have  learned  to 
KNOW,  at  first  hand,  where  their  ap¬ 
propriations  can  best  be  invested. 


Morley  Mats  have  a  special  sur¬ 
facing  not  obtainable  on  any  other 
mat.  Under  the  heat  of  scorching, 
the  surface  of  a  Morley  Mat  as¬ 
sumes  the  characteristics  of  a  hard 
material,  yet  retains  ample  tough¬ 
ness  and  pliability.  This  is  one 
reason  why  Morley  Mats  are  es¬ 
pecially  well  adapted  to  the  severe 
service  of  rapid  machine  casting. 
Try  them! 


DISTRIBUTED  BY 

Wood  Newspaper  Machinery  Corporation 
501  Fifth  Avenue,  New  York 
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New  Records 

GAIN  IN  PORTLAND 
POPULATION  IN  10  YEARS 

INCREASE  IN  JOURNAL 
READERS  SINCE  1910 

SIX  MONTHS  OF  1930 
THE  OREGOxN  JOURNAL  GAINS 

15.4%  in  local  advertising 
1 6.5%  in  national  advertising 
20.1%  in  financial  advertising 


16.6 

60.5 

AND,  IN  THE  FIRST 


The  JOURNAL 
[Now  Leads 
all  Portland 
Newspapers 
i  n 

Total 
Di  sp  I  ay 
Linage 


Records  that  show  both  reader  and  advertiser  interest  in  the 
Journal.  A  growth  occasioned  by  the  satisfying  results  of 

Journal  advertising . by  the  interest  of  thousands  of 

readers  who  prefer  to  read  TODAY’S  NEWS  TODAY 
in  the  Oregon  Journal.  The  Journal  has  been  editorially 

alert  to  Oregon’s  interests . fearless  in  campaigning 

for  what  Portland  needs . by  this  leadership  the 

Journal  has  become  the  largest  afternoon  newspaper  in 

the  Pacific  Northwest . the  dominant  advertising 

medium  in  Portland. 


AFTERNOON 


loURNAL 

J  PORTLAND,  OREGON 


Special  Representatives,  Reynolds  &  Fitzgerald  Company 

New  York — 2  West  45th  St.  San  pRANasco — 58  Sutter  St. 

Chicago— 203  North  Wabash  Ave.  Los  Angeles— 117  West  Ninth  St. 

Philadelphia — 1524  Chestnut  St. 


Seattle — H.  R.  Ferriss,  3322  White  Bldg. 


0 
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CEDAR  CHEST  CAMPAIGN 

Cbicafo  Agency  to  Promote  “Moth 

Ineumnce"  Feature  for  Lane  Co. 

Henri,  Hurst  &  McDonald,  58  East 
Washington  street,  Chicago,  is  directing 
the  advertising  campaign  of  Lane  Com¬ 
pany,  manufacturers  of  cedar  chests  at 
Altavista,  Va.,  which  includes  a  “moth 
insurance’’  feature  as  a  means  of  in¬ 
creasing  sales  of  cedar  chests. 

The  plan  to  advertise  such  insurance 
was  announced  at  a  recent  gathering  of 
furniture  men  in  Chicago.  It  is  said  to 
be  the  “brain  child”  of  E.  H.  Lane,  pres¬ 
ident  of  the  company. 

Each  Lane  cedar  chest  is  to  carry  a 
five-year  insurance  policy  guaranteeing 
the  owner  a^inst  moth  damage  to  gar¬ 
ments  kept  in  the  chest,  Mr.  Lane  ex¬ 
plained.  Policies  will  be  written  in  sums 
of  $250,  $500  and  $1,000  depending  upon 
the  cost  of  the  chest.  The  policy  is  to 
be  sent  the  buyer  of  the  chest  when  he 
returns  a  postcard  tacked  inside. 

Furniture  Firms  To  Advertise 

Officials  of  the  three  Grand  Rapids, 
Mich.,  indu.<tries,  the  Mueller  and  Im¬ 
perial  Furniture  Companies  and  the 
Grand  Rapids  Chair  Company,  have  an¬ 
nounced  their  intention  of  launching  a 
national  ad\'ertising  campaign.  The 
firms,  styling  themselves  ‘The  Inde¬ 
pendence  Group,”  have  attempted  to 
satisfy  the  demand  of  consumers  who 
wish  to  purchase  authentically  styled  fur¬ 
niture  of  real  American  historical  value, 
by  setting  their  designing  staffs  to  the 
task  of  covering  museums,  private  col¬ 
lections,  and  all  available  books  as  a 
to  tills  end. 

No  Change  In  Vick  Account 

Advertising  of  tlie  Vick  Chemical 
Company  will  continue  to  be  handled  by 
its  own  advertising  department,  despite 
reports  that  the  company  had  placed  its 
account  with  a  Cincinnati  advertising 
agency.  A  letter  from  L.  Richardson, 
president  of  the  company,  says  that  no 
changes  are  contemplated.  When  the 
company  merged  with  Drug,  Inc.,  it  was 
announced  that  Vick  would  maintain  in- 
pendcnce  as  to  manufacturing  and  dis¬ 
tributing  policies. 

Chrysler  Transfers  Walker 

Robert  J.  Walker,  of  Detroit,  former 
assistant  advertising  manager  of  the 
Plymouth  Motor  Car  Company,  has  been 
transferred  to  the  central  advertising  de¬ 
partment  of  the  Chrysler  Corporation. 
He  has  been  succeeded  by  W.  W.  Ro- 
maine,  former  advertising  manager  for 
the  Fargo  truck  division  of  the  Chrysler 
Corporation. 

New  Friedman  Accounts 

The  I.eon  A.  Friedman  Agency,  New 
York,  has  taken  over  the  advertising 
account  for  the  Hotel  Gramatan  of 
Bronxville,  N.  V.  Newspapers  and  class 
magazines  will  be  used.  It  has  also  taken 
over  the  advertising  of  the  Leonardo 
Company,  manufacturers  of  fine  furni¬ 
ture  and  the  Liv-Dine  table.  The  mag¬ 
azines  and  newspapers  will  be  used. 


Caldwell-Bakar  Movos 

The  Caldwell-Baker  Company,  adver¬ 
tising  and  merchandising  agency,  of  In¬ 
dianapolis,  has  moved  to  larger  offices 
on  the  twelfth  floor  of  the  Merchants 
Bank  Building. 

AGENCY  EXPANDS 

Lord  St  Thomas  and  Logan  Rents 

Additional  Floor  in  New  York 

Lord  &  Thomas  and  Logan,  Inc.,  ad¬ 
vertising  agency,  has  signed  a  ten-year 
lease  on  the  thirteenth  and  fourteenth 
floors  of  the  Park-Lexington  Building, 
247  Park  Avenue,  New  York  City,  con¬ 
tracting  to  pay  a  total  rental  of  $894,921 
for  the  decade,  according  to  announce¬ 
ment  by  the  Park-Lexington  Corpora¬ 
tion. 

This  doubles  the  space  occupied  by  the 
agency,  which  heretofore  has  had  only 
the  fourteenth  floor.  Hall  space  on  the 
thirtenth  floor  is  being  fitted  up  as  a 
reception  room,  the  cost  of  this  being  put 
at  about  $75,000.  E.  P.  Dalmasse,  vice- 
president  of  the  Park-Lexington  Cor- 
jKtration,  negotiated  the  lease. 

The  rental  averages  about  $3.50  a 
square  foot  a  year. 

Read  Account  Executive 

Leslie  O.  Read,  son  of  Opie  Read, 
author  and  lecturer,  is  now  associated 
with  Vanderhoof  &  Co.,  Chicago,  as 
writer  and  account  executive.  He  was 
formerly  with  Matteson,  Fogerty  and 
Jordan  and  recently  with  Bellamy-Neff 
-Advertising  Agency. 

Gamelin  With  Bullard  Company 

Henry  A.  Gamelin,  formerly  advertis¬ 
ing  manager  of  the  Automatic  Machine 
Company  of  Bridgeport,  Conn.,  has  been 
appointed  advertising  manager  of  the 
Bullard  Company  of  that  city.  He  for¬ 
merly  conducted  his  own  advertising 
business  at  Springfield,  Mass. 

Fastener  AccountTo  Dorrance  &  Sullivan 

The  Hookless  Fastener  Company  of 
Meadville.  Pa.,  has  placed  its  advertising 
account  for  “Talon”  Slide  Fasteners 
with  Dorrance,  Sullivan  &  Co.,  Newr 
York.  The  continued  use  of  magazines, 
newspapers  and  trade  papers  is  indicated. 

Has  Transitone  Account 

Advertisers  Incorporated,  Detroit,  has 
Ijeen  retained  by  Automobile  Radio  Cor¬ 
poration,  New’  York,  Detroit  and  Cleve¬ 
land  manufacturers  of  Transitone,  pio¬ 
neer  automobile  radio,  as  advertising 
counsel. 

Caron  Joins  Detroit  Agency 

John  Caron,  former  assistant  advertis¬ 
ing  manager  of  the  Chrysler  Sales  Cor¬ 
poration  has  joined  the  staff  of  Brooke, 
Smith  and  French  Company,  Detroit,  as 
an  account  executive. 

Federal  Electric  Appoints 

The  Federal  Electric  Company  of 
Chicago  has  appointed  Henri,  Hurst  _& 
McDonald,  Inc.,  to  handle  the  advertis¬ 
ing  of  the  Sign  Division. 


SEEKING  CONNECTION 

After  years  of  successful  work  as  Reporter,  Classified  Salesmaii,^  Classified 
Manager,  Display  Salesman.  Local  Advertising  Manager,  Advertising  Direc-  | 
tor.  Business  Manager,  Publisher  in  cities  of  from  100,000  to  500,000 
and  <an  papers  with  from  11,000  to  136,000  circulation,  desire  to  become 
associated  with  an  owner  who  needs  capable  assistant. 

Am  38  years  old.  Married.  Two  children.  During  past  1  7_  years  have 
worked  for  three  employers — Two  large  organizations  and  individual  paper. 

Each  year  has  been  one  of  accomplishment.  Recotds  of  successes  in  getting 
circulation  and  advertising  at  minimum  cost  available.  Have  hearty  endorse¬ 
ment  of  previous  employers. 

More  interested  in  making  congenial  connection  for  future — which  should 
enable  me  to  buy  some  stock  now  and  more  later — than  in  getting  salary 
paid  on  last  position. 

All  correspondence  will  be  respected  as  confidential. 

Address  replies  to  E*991 

Editor  &  Publisher 


John  Loo  Mahin  Moves 

Jdm  Lee  Mahin,  Inc.,  advertising 
agency,  has  moved  to  new  and  larger 
offices  at  551  Fifth  Avenue,  New  York 
City.  The  agency  has  obtained  the  ac¬ 
count  of  the  A.  B.  Piper  Company,  Inc., 
New  York,  makers  of  Cragleigh  coats 
for  women. 

Bellamy  Joins  Vanderhoof 

Rex  Bellamy,  writer  and  account  ex¬ 
ecutive,  has  joined  the  staff  of  Vander¬ 
hoof  &  Co.,  as  a  vice-president.  Mr. 
Bellamy  was  one  of  the  founders  of  the 
Bellamy-Neff  Company. 

Opening  Downtown  Office 

The  J.  Walter  Thompson  Company 
on  August  1  will  open  a  dowjn- 
town  office  at  150  Broadway  to  service 
the  accounts  of  its  Wall  Street  clients. 


AD  TIPS 


Thomas  E.  Basham  Company,  400  We«t  Madi¬ 
son  street.  Chieafto.  Is  ukIhk  a  limited  num¬ 
ber  of  Wisconsin  towns  for  the  advertlslnit 
of  Restoria  Laboratories,  Miiwankee,  Wis¬ 
consin. 

Diener  St  Dorskind,  •'iO!i  West  4ihid  street. 
New  York.  Wili  make  up  lists  during  August 
and  8epteml>er  for  the  Imprint  Pencil  t'om- 
pany,  Inc.,  New  York,  manufacturers  of  indi¬ 
vidual  name  pencils  and  pencil  sets. 

Doremui  St  Co.,  208  South  Tst  Sulle  street, 
Chicago.  Will  make  up  lists  during  the  month 
of  August  for  Allen  li.  Wrisley  Company, 
Chicago,  manufacturers  of  Oliv-llo  Toilet  Soap 
aud  White  Linen  Soap  P'lakes. 

Eldridge -Northrop,  Inc.,  21!)  East  Hanover 
street,  Trenton,  N.  J.  Will  make  up  lists 
during  the  month  of  August  for  Jos.  Stokes 
Uubl>er  Compauy,  Trenton,  N.  J. 


Lavin  t  Co.,  918  Statler  Bnllding,  Boston. 
Will  make  up  lists  during  the  month  of 
August  for  the  Flash  Chemical  Company, 
Cambridge,  Massachusetts,  manufacturers  of 
Flash  Cleaner  and  Flash  De  Luxe. 

Lord  ft  Thomas  and  Logan,  Ino.,  228  Bosh 
street,  San  Francisco.  Will  make  up  lists 
during  the  month  of  August  for  the  H.  J,  B. 
Company,  San  Francisco,  makers  of  Tree  Tea, 
M.  J.  B.  Coffee,  and  M.  J.  B.  Rico. 

Ruthrauff  ft  Byan,  360  North  Michigan  ave¬ 
nue,  Chicago.  Is  making  a  test  campaign  in 
several  towns  for  Boncilla  Laboratories,  Indian¬ 
apolis,  Indiana. 

Williams  and  Cunnyngham,  6  North  Michi¬ 
gan  avenue,  Chicago.  Is  using  a  few  metro¬ 
politan  newspaper  roto  sections  on  Buena  Skin 
'Tonic,  a  product  of  Uene  Wallace  Butler  Labora¬ 
tories,  Chicago. 


Alot  everyone 

seeks  amusement  in 
the  daily  newspaper. 
Your  thinking  sub^riber 
wants  knowledge — espe¬ 
cially  if  it  is  served  in 
a  fashion  that  can  be 
gleaned  easily  and  en- 
joyably. 

Give  News  in  Science 

to  your  readers — via  our 
Daily  Science  News 
Bulletin, 

Written  by  experts. 

May  we  quote  you? 

SCIENCE  SERVICE 

Washington,  D.  C. 


T  you  think  your  show  is  good 
J  try  Newburgh . !** 

This  was  the  acid  test  recommended  "troopers” 
How  aptly  this  can  be  paraphrased  to  fit  today. 

Advertisers  who  want 
to  know  how  Wll  go — 

To-. ..NEWBURGH 

An  Ideal  Market  For  a  Test  Campaign 

Find  your  answer  readily,  effectively  and 
inexpensively  through 

THE 


N^WMRGHW^EON 

/I  //'  Ff  A^++4  I  III  PrHM  MUD»0*  1/J 

c\Ty  CITY  OF 

NEWBURGH  jT  . 


CITY  OF 

BEACON. 


One  Newspaper — Circulated  in  two  cities 

— with  complete 

coverage  In  a  territory  that  gives  just  the  right  cross-section 
of  the  average  American  market,  most  essential  for  such  a 
fact-finding  test.  Located  60  miles  from  New  York  city — 
on  the  Hudson  River — just  outside  the  Metropolitan  trading 
zone — yet  near  enough  to  be  easily  accessible  for  promotion 
and  distribution  purposes.  Surely  here  is  the  quick  and 
competent  opportunity  for  advertisers  to  find  out  "how  it’ll 
go”  both  so  far  as  their  product  and  their  copy  are  concerned 

THE  GANNETT  NEWSPAPERS 


Albany  Evening  News  Albany  Knickerbocker  Press  ::  Brooklyn  Dally  Eagl# 

Olean  Herald  ::  Elmira  Sunday  Telegram  ::  Newburgh-Beacon  News 

Ithaca  Journal-News  ::  Malone  Telegram  Ogdensburg  Republican-Journal 
Rochester  Democrat  ft  Chronicle  Plainffeld,  N.  J.,  Courler-Newa 

Rochester  Tlmes-Unlon  ::  Utica  Obeerver- Dispatch 

Hartford,  Conn.,  Times 
Represented  by 

J.  P.  HcKINNET  ft  Son  —  New  York  —  CUcago  —  San  Francisco 


Editor  &  Publisher  The  Fourth  Estate  for  July  19t  1930 


39 


Price  Brothers 
Sales  Corporation 

New  York  Address 

420  Lexington  Avenue 


It  takes  a  lot  of  wood  to  make  newsprint — 
one  and  one  half  cords  of  wood  to  every 
ton  of  paper.  To  supply  your  presses,  there 
must  first  be  millions  of  growing  trees. 

Here  are  a  few  of  them  as  they  stand  on 
Price  Brothers  timber  limits  in  Quebec. 
They  are  growing  there  faster  than  they  are 
being  cut 

Furthermore,  Price  Brothers  &  Com¬ 
pany,  Limited,  conserves  the  supply  by  the 
most  modern  methods.^  Price  limits  are 
systematically  patrolled — safeguarded  at 
great  expense  against  fire — surveyed  and 
inventoried.  Cutting  is  systematic,  by 
schedule,  to  supply  production  needs. 

In  choosing  a  dependable  and  stable 
source  of  supply  for  newsprint,  remember, 
too,  that  Price  Brothers  have  operated  in 
the  Quebec  north  woods  for  more  than  one 
hundred  years  under  a  continuous  family 
management  of  business  men  and  manu¬ 
facturers. 

Price  Brothers  &  Company,  Limited, 
Price  House,  Quebec,  P.  Q.,  Canada. 
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POWER  OF  THE  PRESS 

HE  great  state  of  California  for  years  has  ap¬ 
peared  utterly  powerless  to  locate  a  missing  wit¬ 
ness,  an  ignoble,  obscure,  ignorant  pot -washer 
named  MacDonald.  On  his  testimony  two  labor 
leaders  have  been  in  state’s  prison  for  14  years. 
People  with  keen  sensibilities,  all  over  the  country, 
have  believed  for  a  long  time  that  those  labor  leaders 
were  behind  bars,  not  for  the  crime  of  which  they 
were  convicted,  but  through  an  unspeakably  brutal 
conspiracy  among  public  officials  and  industrial 
powers.  This  suspicion  has  hung  like  a  cloud  over 
that  most  beautiful  state.  Maybe  it  w'asn’t  tfue. 
Maybe  it  was!  California,  despite  its  immense  re¬ 
sources  and  justifiable  pride,  did  nothing  to  clear 
away  the  ghastly  doubt.  Newspaper  men,  however, 
have  incessantly  worked  for  a  solution  of  the  problem 
with  its  many  disgraceful  imputations. 

Behold,  there  is  a  result!  What  the  state  could 
not  do,  or  at  least  did  not  succeed  in  doing,  news¬ 
papers  have  done.  They  have  located  the  missing 
witness,  the  only  man  besides  the  admitted  perjurer, 
Oxman,  whose  testimony  actually  connected  Mooney 
and  Billings  with  the  Preparedness  Day  crime.  Be¬ 
fore  he  disappeared  MacDonald  admitted  that  he,  too, 
had  perjured  himself  but  his  confession  was  not  be¬ 
lieved.  Gov.  Young’s  excuse  for  failing  to  grant 
pardons  to  Mooney  and  Billings  was  that  he  did  not 
believe  MacDonald’s  disavowal.  This  also  was  the 
ground  on  which  the  Supreme  Court  of  the  State 
and  the  Board  of  Pardons  had  stood.  However,  if 
MacDonald  could  be  found,  it  was  stated,  he  might 
give  the  governor,  the  court  and  the  Board  of  Par¬ 
dons  information  which  would  satisfy  them.  But 
nothing  was  done  by  the  state  to  find  him.  In  truth, 
MacDonald  was  Ijelieved  to  be  dead. 

Newspaper  men,  conscious  of  the  public  importance 
of  finding  the  missing  witness,  have  of  late  been 
printing  MacDonald’s  picture  and  telling  readers 
about  the  case.  San  Francisco  News,  one  of  the 
Scripps-Howard  newspapers,  offered  a  $500  reward 
for  information  w'hich  would  reveal  the  man’s  where¬ 
abouts.  One  day  last  week  a  citizen  of  Baltimore 
recognized  MacDonald’s  features  in  a  half-tone  cut 
in  Balftmorc  Post.  In  a  few  hours  MacDonald  was 
telling  the  police  that  he  had  lied  on  the  witness 
stand  in  San  Francisco,  coached  by  a  police  official. 
Now  Governor  Young,  the  Supreme  Court,  the  Board 
of  Pardons  may  satisfy  themselves  as  to  MacDon¬ 
ald’s  recantation,  thanks  to  newspaper  men. 

How  this  will  affect  the  Mooney-Billings  case  is  in 
doubt  and  is  not  of  our  interest.  We  are,  however, 
sure  of  the  result  as  it  affects  journalism.  The  inci¬ 
dent  will  refresh  the  faith  of  millions  in  the  power 
and  honor  of  the  American  press. 

It’s  a  comment  on  our  age  that  a  reporter 
went  to  prison  for  a  year  this  week  for  at¬ 
tempted  extortion. 

GOOD  EXPOSE 

E  are  delighted  to  note  that  the  ancient  and 
impudent  “biography  racket”  is  now  being  ex¬ 
posed  by  the  National  Better  Business  Bureau. 
Every  honest  newspaper  man  will  be  grateful.  The 
game  has  been  worked  to  our  knowledge  for  more 
than  30  years  and  we  are  not  s'urprised  that  it  has 
taken  a  million  dollars  annually  from  gullible  persons, 
notably  business  executives  and  women  wishing  to 
shine  in  society. 

The  write-ups  are  usually  printed  and  proofs  scat¬ 
tered  among  the  newspapers,  and  in  that  sense  the 
business  has  been  legitimate,  but  those  who  have  sold 
the  “service”  have  failed  to  inform  victims  that  very 
few  newspapers  trust  such  material.  Most  editors 
are  in  the  habit  of  throwing  such  proofs  into  waste- 
paper  Ijaskets  as  fast  as  the  postman  drags  them  in. 

The  worst  part  of  the  game  has  been  that  many 
business  men,  in  their  innocence,  have  believed  that 
the  service  was  operated  by  legitimate  or  recognized 
press  associations  or  agencies. 

The  “puff”  or  “glory”  sheet,  operated  by  racketeers 
who  sell  write-ups  in  little  magazines  which  have  no 
circulation  other  than  the  copies  sold  to  victims,  is 
also  exposed  by  the  bureau.  These  pests  also  trade 
on  the  good  name  of  journalism,  often  infamously. 

There  is  a  simple  rule  which  business  men  can 
follow  to  prevent  being  victimized  by  write-up  ras¬ 
cals.  No  reputable  newspaper  or  magazine  offers  its 
editorial  ser\-ice  at  a  price. 


MORE  THAN  A  SALES  JOB 

Looming  above  all  minor  vexations  of  news- 
.  paper  owners  is  the  question  of  who  will  man¬ 
age  our  daily  newspapers  in  1940. 

Thirty  years  ago  the  dominant  newspaper  mind 
was  editorial,  often  complicated  with  local  and  na¬ 
tional  political  twists.  Frequently  it  was  that  of  the 
publisher  who  had  come  through  the  ranks  from  the 
street  or  the  pressroom.  In  either  case,  these  men, 
reared  in  the  comparative  poverty  and  controversy 
that  marked  journalism  of  the  century’s  early  years, 
kept  first  in  mind  the  editorial,  public  service,  func¬ 
tion  of  their  craft.  Their  journalism  was  often  sen¬ 
sational,  their  advertising  columns  peopled  with  names 
and  trade-marks  that  would  be  refused  admission  to¬ 
day,  their  circulation  statements  occasionally  over- 
enthusiastic,  but  as  a  whole,  the  job  they  did  made 
an  excellent  base  for  today’s  prosperous  craft. 

The  years  since  1920  have  seen  the  gradual  passing 
of  this  executive  type.  On  relatively  few  papers  is 
the  editor  the  dominant  figure.  On  a  larger,  but  not 
increasing  number,  the  publisher  has  come  from  bot¬ 
tom  to  top  through  one  or  more  departments,  steeped 
in  the  inky  tradition.  On  an  ever-growing  number  of 
newspapers  the  man  at  the  top  today  is  the  salesman, 
with  a  record  of  valuable  contacts,  a  driving  person¬ 
ality,  and  an  eye  to  volume,  first  and  always,  in  cir¬ 
culation  and  advertising. 

Acceding  to  no  one  a  higher  appreciation  of  the 
successful  salesman  or  of  his  importance  in  modern 
newspaper  making,  w'e  also  believe  that  most  of  the 
current  criticisms  of  journalism  and  newspaper  pub¬ 
lication  are  traceable  to  the  things  left  undone  by  the 
sales  exec'utive  type  of  mind  in  newspaper  command 
in  the  eternal  chase  for  volume  business.  True,  it 
has  brought  to  newspaper  publication  an  affluence 
never  before  tasted,  but  whether  it  can  continue  to 
do  so  without  serious  harm  to  the  entire  structure  is 
a  question  for  serious  thought.  The  newspaper  can¬ 
not  be  a  mere  purveyor  of  copies  and  space,  w’ithout 
grave  danger  of  coming  under  public  service  regula¬ 
tion  as  a  common  commercial  carrier  and  without 
danger  of  forfeiting  its  constitutional  privileges. 
The  ethics  of  the  profession,  erected  upon  the  con¬ 
stitutional  privilege  foundation,  may  be  lightly 
brushed  aside  by  salesmen  intent  upon  volume  only — 
and  sometimes  they  have  been. 

The  coming  years  may  provide  a  more  difficult 
test  for  the  commanding  salesmen.  There  is  little 
possibility  that  business  will  double  between  1930  and 
1940,  as  it  has  done  in  the  past  ten  years,  and  there 
is  the  certainty  that  profits  will  come  not  so  much 
from  increased  volume  as  from  careful  management. 
There  is  also  the  likelihood  that  newspapers  intent 
upon  volume  alone  may  find  serious  competition  for 
their  circulation  from  newspapers  with  the  main  eye 
on  printing  news  that  is  not  on  the  surface  and  not 
laid  down  by  press  wires.  None  of  these  contingen¬ 
cies  indicate  a  salesman  as  the  best  possible  pub¬ 
lisher,  without  great  modification  of  his  habits  of 
thought  and  action.  The  solution  probably  lies  else¬ 
where.  preserving  the  salesman’s  priceless  gifts,  but 
restraining  them  for  the  good  of  the  organization. 

There  may  be  in  this  a  new  field  of  newspaper 
education.  It  may  be  that  publishers  can  develop 
their  successors  under  their  own  hands,  working  them 
patiently  for  years  through  many  departments.  It 
will  be  difficult  and  expensive,  but  cheaper  in  the 
long  run  than  contracting  for  the  services  of  men 
who  know  nothing  of  newspapers  from  the  inside  and 
are  recommended  only  by  a  sales  performance  record 
in  other  fields. 

Newspaper  errors,  no  matter  how  innocently 
made,  are  usually  regarded  by  the  persons  con¬ 
cerned  as  sinister. 


NEWSPAPER  BOY 

HE  ragged  gamin  of  the  Alger  books,  living  on 
the  streets  from  dawn  to  midnight  and  sleeping 
under  a  packing-box  in  a  back  alley  is  no  more 
real  today  than  is  the  New  York  in  which  he  lived, 
sold  newspapers,  pitched  pennies,  and  stole  rolls  and 
milk  for  his  breakfast.  Both  disappeared  early  in 
this  century,  but  the  picture  conjured  by  the  word 
“newsboy”  in  the  mind  of  the  public  has  a  marked 
likeness  to  the  Alger  stereotype.  When  the  Inter¬ 
national  Circulation  Managers  Association  in  its 
recent  convention  voted  to  say  and  write  newspaper 
boy  it  took  an  excellent  first  step  to  lay  an  old 
ghost. 

Boys  sell  newspapers  today  under  conditions  that 
bear  no  comparison  with  those  of  40  years  ago.  In 
New  York,  especially,  transit  and  traffic  conditions 
have  brought  about  distribution  systems  which  have 
no  place  for  the  little  individual  merchant.  The 
same  is  true  to  lesser  extent  of  other  large  cities,  and 
in  the  smaller  cities  the  carriers  work  under  close 
office  supervision  and  live  at  home — often  in  homes 
of  comfort  and  even  luxury.  The  newspaper  em¬ 
ploying  them  in  many  places  manifests  a  genuine 
interest  not  only  in  their  sales  performances,  but  in 
the  home  and  school  life  that  lie  behind  the  making 
of  a  successful  salesman. 

This  is  necessary  and  will  become  more  and  more 
vital.  The  age  of  the  racket  has  its  contacts  in  news¬ 
paper  offices  and  the  petty  gambling  of  boys  leads 
easily  to  the  crooked  manipulations  of  the  lottery, 
fixed  horse  races  and  baseball  pools.  Beyond  them 
the  jungle  of  politics  and  crime  lies  wide  open.  The 
circulation  manager  bears  a  heavy  responsibility  to 
boys,  parents  and  the  community.  The  good  citizen¬ 
ship  that  should  inhere  in  every  newspaper  is 
betrayed  if  the  little  fellows  are  taken  at  the  edge  of 
their  manhood  and  permitted  to  believe  that  the  way 
to  success  is  not  by  serving  society  but  by  preying 
upon  their  neighbors.  To  make  the  newspaper  car¬ 
rier’s  job  attractive  to  boys  of  good  culture  and  home 
surroundings  and  to  avoid  legislative  regulation  that 
may  not  help  the  boys  but  hurt  the  newspaper,  the 
circulation  chief  and  his  superiors  have  several  posi¬ 
tive  duties  to  perform.  They  cannot  hold  out  finan¬ 
cial  inducements.  As  Mr.  Brandon  of  the  Charlotte 
(N.C.)  Observer  recently  pointed  out  in  these 
columns,  the  income  of  boys  from  the  sale  of  papers 
has  not  increased  parallel  with  other  incomes  in  the 
past  decade,  and  as  it  cannot  increase  under  present 
economics  of  newspaper  production,  the  need  of  com¬ 
pensating  advantages  is  of  increasing  necessity. 

Supervision  of  staffs  to  keep  out  the  boy  of  bad 
character,  elimination  or  improvement  of  the  dull  boy, 
clean  and  wholesome  conditions  in  the  lx)ys’  quarters 
in  the  shop,  regulation  of  working  hours  to  comply 
with  the  law  and  with  the  boy’s  health  requirements, 
and  finally,  a  sufficient  pay  to  attract  boys  ambitious 
to  do  something  for  themselves — these  are  cardinal 
and  essential,  if  the  spectre  of  Alger’s  gamin  is  to 
remain  banished. 

The  wonderful  story  of  increased  circulatwn 
of  newspapers  and  their  power  to  promote  busi¬ 
ness  on  economieal  terms  is  told  in  figures  m 
other  columns  of  this  issue  of  Editor  & 
PUBLISHI-R. 

TAXING  BILLBOARDS 

R.A.NCE  has  discovered  a  method  by  which  to 
discourage  the  objectionable  billboard.  The  gov¬ 
ernment  now  taxes  the  advertiser  per  square  foot 
of  paper  pasted  on  a  signboard.  It  is  a  stiff  tax, 
about  $24  per  39  inches  square  for  signs  under  7 
feet  square,  $48  for  those  under  12  feet  square  and 
$116  for  those  over  24  feet  square.  The  tax  is  pay¬ 
able  at  these  rates  on  each  sign.  Plainly  the  object 
is  to  prohibit  advertising  on  large  signs  tl-at  obstruct 
the  view. 

The  French  people  have  long  controlled  such 
matters.  Building  regulations  in  Paris  are  severe.  H 
an  art  commission  rules  against  an  architectural 
design  of  a  proposed  building,  because  it  would  not 
harmonize  with  other  structures  in  the  neighborhood 
or  would  restrict  a  pleasant  vista,  love  or  money 
could  not  override  the  objection.  Americans  are  en¬ 
tirely  reckless  in  such  matters,  our  profit  motive  often 
encouraging  ugliness  in  the  face  of  natural  beauty. 
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PURELY  PERSONAL 


Carlton  k.  matson,  editor  of 

the  Buffalo  Times,  si»ke  before  the 
Greater  Buffalo  Advertising  Club  at  a 
recent  meeting  on  the  subject,  “When  an 
Editor  Goes  to  Jail.”  He  told  of  his  ex¬ 
periences  with  Louis  B.  Seltzer,  editor  of 
the  Cleveland  Press,  when  both  were 
cited  for  contempt  of  Frederick  Walther, 
Cleveland  judge. 

James  E.  Stiles,  publisher  of  the  Nas¬ 
sau  Daily  Rcvinv  of  Rockville  Centre, 
N.  Y.,  and  Mrs.  Stiles  are  parents  of  a 
son,  James  E.  Stiles,  Jr.,  bom  July  11. 
The  boy,  who  is  the  first  son  of  the  Long 
Island  publisher,  weighed  8  pounds  and 
3  ounces  at  birth.  Mr.  and  Mrs.  Stiles 
have  a  daughter,  Virginia,  who  is  11 
years  old. 

Lotus  H.  Loudon,  publisher  of  the 
AMheim  (Cal.)  Bt/Z/c/iw,  has  been  elected 
president  of  the  Anaheim  Chamber  of 
Commerce. 

A.  L.  Brainard,  editor  of  the  Kenmore 
(N.Y.)  Record,  has  been  elected  vice- 
president  of  the  Kenmore  Rotary  Club. 

Winthrop  S.  Tuttle,  publisher  of  the 
Oneida  (N.Y.)  Dispatch,  has  returned 
from  a  two  weeks’  vacation  in  Massa¬ 
chusetts  and  Long  Island. 

C.  W.  Caughlin,  editor  of  the  Pitts¬ 
field  (Ill.)  Pike  County  Times,  celebrated 
his  70th  birthday  anniversary  recently  at 
a  family  party  in  his  home. 

IN  THE  BUSINESS  OFFICE 

JUSTIN  CASEY  joined  the  Waterbury 
(Conn.)  Republican  and  American  last 
week  and  is  with  the  classified  depart¬ 
ment. 

W.  B.  Smith,  business  manager  of  the 
Kenmore  (N.Y.)  Record,  is  attending 
the  Lions  clubs  convention  in  Denver, 
this  week  as  delegate  of  the  Kenmore 
club 

Joseph  A.  Clifford,  employe  in  the  cir¬ 
culation  department  of  the  Denver  Post, 
was  recently  given  a  twenty-week  con¬ 
tract  to  sing  on  the  Fanchon  &  Marco 
vaudeville  circuit.  Qifford,  a  tenor,  won 
third  place  in  the  Atwater  Kent  radio 
auditions  conducted  by  the  Post. 

Edmund  R.  Esenwein,  head  of  the 
Grand  Rapids  (Mich.)  Herald  classified 
advertising  department,  is  on  his  annual 
vacation. 

S.  J.  Duval,  display  advertising  man¬ 
ager  for  the  Bridgeport  (Conn)  Post- 
Telegram,  has  returned  from  his  vacation 
spent  at  his  former  home  in  Schenectady, 
N.  Y. 

William  Haines,  display  solicitor  on  the 
Bridgeport  (Conn.)  Post-Telegram,  has 
been  spending  his  vacation  at  Kingston, 
N.  Y. 

B.  R.  Johnson,  business  manager  of 
the  Searcy  (Ark.)  Daily  Citizen,  left 
July  8  for  a  visit  of  two  weeks  in  Pasa¬ 
dena,  Cal. 


Stanley  Joseloff,  formerly  of  the 
South  Norwalk  (Conn.)  Evening  Senti¬ 
nel,  has  joined  the  staff  of  the  Bridgeport 
(Conn.)  Sunday  Herald. 

John  L.  Hampton,  former  city  editor 
of  the  Borger  (Tex.)  Daily  Herald,  but 
more  recently  managing  of  the  Clovis 
(N.M.)  Evening  Journal,  has  returned  to 
the  city  desk  of  the  Herald.  Charlie  A. 
Grimes,  who  served  for  a  time  as  city 
editor  of  the  Herald,  has  been  trans¬ 
ferred  to  the  adv'ertising  department. 

Willis  Wilbur,  rewrite  man  for  the 
Buffalo  Times,  has  resigned. 

Oliver  Campbell,  formerly  night  police 
reporter  with  the  Regina  (Sask.)  Leader- 
Post,  is  now  associated  with  Churchill 
Minerals,  Limited,  a  company  operating 
in  the  new  mining  field  of  northern  Sas¬ 
katchewan. 

LeRoy  Fess  of  the  Buffalo  Evening 
News  is  spending  six  weeks  in  England, 
France  and  Italy.  In  France  he  will 
cover  the  activities  of  Western  New 
York  Gold  Star  mothers  who  are  visit¬ 
ing  their  sons’  graves. 

Luther  Harrison,  chief  editorial  writer 
of  the  Oklahoma  City  Daily  Oklahoman, 
has  accepted  an  invitation  to  speak  at 
the  annual  Confederate  reunion  in  Aug¬ 
ust  at  Russellville,  Ark. 

M.  L.  Sharpley,  for  eight  months  pub¬ 
lisher  of  the  Oakland  Alotor  Car  Com¬ 
pany  house  organ,  has  rejoined  the  copy 
desk  of  the  Detroit  Times. 

Fred  Knight,  Golf  writer  of  the  Prov¬ 
idence  Evening  Bulletin,  covered  the  na¬ 
tional  open  at  Interlachen  Country  Club, 
Minneapolis,  last  week. 

Mrs.  Vaughan  W.  Root,  society  and 
club  editor  of  the  Little  Rock  Arkansas 
Democrat,  has  returned  from  attending 
the  meeting  of  the  International  Council 
of  Women,  May  26  to  June  7,  at  Vienna, 
Austria,  as  official  representative  of  the 
women’s  organizations  of  Arkansas  and 
other  civic  groups. 

August  Zellner  and  William  Argue, 
Sunday  editors  of  the  Tulsa  (Okla.) 
Tribune,  are  spending  their  vacation  in 
the  Ozarks  of  Arkansas  and  Missouri. 

Mary  M.  Boyd,  society  editor  of  the 
Ogden  Standard-Examiner,  is  in  San 
Francisco  on  her  vacation. 

Maurice  Howe,  roving  reporter  of  the 
Ogden  (Utah)  Standard-Exatniner,  is 
back  with  the  paper  following  a  trip 
around  the  world  and  a  later  visit  to 
California.  He  is  doing  police,  succeed¬ 
ing  Robert  Wilkinson,  who  has  gone  to 
New  York. 

Coyel  Lucas,  aviation  editor  of  the 
Pontiac  (Mich.)  Daily  Press  and  Law¬ 
rence  McCracken,  Pontiac  bureau  man¬ 
ager  of  the  Detroit  Free  Press,  flew  in 
the  second  Michigan  air  tour  that  left 
Pontiac  July  9  for  a  nine  day  good-will 
tour  of  Michigan. 

Arthur  Ruddock,  photographer  and 
dark  room  man  on  the  Bridgeport 
(Conn.)  Post-Telegram,  has  resigned  to 


FOLKS  WORTH  KNOWING 


William  E.  Easton 


SIXTY  years  of  service  as  the  editor 
of  one  newspaper  is  the  record  of 
William  E.  Easton  of  Stillwater,  Minn. 

On  Aug.  6,  1930, 
the  Stillwater 
Gaeztte  will  have 
been  published 
60  years  and 
“Billy,”  as  he  is 
known  to  the 
newspaper  fra¬ 
ternity  of  Min¬ 
nesota,  has  been 
in  service  of  the 
paper  since  it 
was  established 
by  his  father,  the 
late  A.  B.  Eas¬ 
ton. 

Mr.  Easton 
will  be  80  years  old  next  December.  He 
is  in  excellent  health  and  is  doing  his 
daily  duties  at  his  desk,  not  only  writing 
editorials  but  also  handling  general  news. 
His  record  is  believed  unparalleled  in 
Minnesota  and  has  been  surpassed  by 
few  in  the  United  States.  The  Still¬ 
water  Gazette  publishes  daily  and  weekly. 

join  the  staff  of  Underwood  &  Under¬ 
wood,  New  York  city. 

Alfred  L.  Faust,  reporter  on  the 
Bridgeport  (Conn.)  Times-Star,  is 
spending  the  summer  on  a  tour  of  Euro¬ 
pean  countries. 

F.  B.  Owen,  formerly  of  the  New 
York  Titnes  news  bureau  and  more  re¬ 
cently  night  editor  of  the  Regina  (Sask.) 
Leader-Post,  left  recently  for  Seattle 
where  he  is  taking  part  in  the  search  for 
A.  L.  Geddes,  K.C.,  former  deputy  at¬ 
torney  general  of  Saskatchewan.  Mr. 
Geddes  disappeared  from  the  liner  A.  F. 
-Xlexander  after  the  ship  had  left  Seattle, 
bound  for  San  Francisco. 

Dan  W.  Gallagher  recently  joined  the 
editorial  staff  of  the  Grand  Rapids 
(Mich.)  Chronicle,  published  by  City 
Manager  George  W.  Welsh.  Gallagher 
was  for  10  years  on  the  Cleveland  News. 

E.  C.  Hayhow,  city  editor  of  the  Pon¬ 
tiac  (Mich.)  Daily  Press  is  spending  a 
vacation  at  Pittsburgh,  Kan.  Hayhow 
made  part  of  the  trip  by  plane. 

Dale  Stafford,  sports  editor  of  the 
Pontiac  (Mich.)  Daily  Press  has  re¬ 
turned  from  a  two  weeks’  vacation  at 
Cedar  Rapids,  la. 

Stephen  Cain,  political  editor  of  the 
Buffalo  Times,  is  at  Letchworth  Park, 
N.  Y.,  for  his  vacation. 

John  K.  Minnoch,  state  editor  of  the 
Utica  (N.Y.)  Daily  Press,  is  on  his 
vacation. 

Sybil  Reppert,  former  Cleveland  news¬ 
paper  woman,  has  joined  the  editorial 
staff  of  the  Buffalo  Times. 

Paul  W.  Meredith  of  the  courthouse 
(Continued  on  next  page) 


IN  THE  EDITORIAL  ROOMS 

^  R.  CORBIN,  managing  editor  of 
the  Toledo  Blade,  has  returned 
from  a  vacation. 

James  Largay  has  been  named  manag¬ 
ing  editor  of  the  Utica  (N.Y.)  Weekly 
Times  as  successor  to  the  late  C.  Edward 
Snell.  Miss  Marian  E.  Owens  has  been 
named  manager  of  the  business  office 

George  M.  Runkle,  editor  of  the  Port 
Royal  (Pa.)  News  has  returned  home 
from  a  visit  with  relatives  in  Iowa. 

Roy  L.  Seright,  managing  editor  of 
the  Harriffjurg  (Ill.)  Daily  Register,  re¬ 
cently  arrived  in  Los  Angeles  from  Chi¬ 
cago  by  plane.  He  will  spend  the  sum¬ 
mer  in  southern  California. 

Harold  Nims,  managing  editor  of  the 
Oneida  (N.Y.)  Daily  Dispatch,  is  on 
vacation.  Laverne  Allen,  reporter,  is 
nlhng  in. 

F*  J.  Francoeur,  assistant  managing 
Mitor  of  the  Chicago  Daily  Illustrated 
Umes.  has  resigned  because  of  ill  health. 
He  will  live  in  France. 

Robert  Brown,  managing  editor  of  the 
News-Bee,  is  on  a  vacation  in 
ffic  Canadian  woods.  Elmer  Williams, 
News-Bee  feature  writer,  is  spending  his 
vacation  in  northern  Michigan. 


All  Days  Are  Dog  Days 

But  for  summer  reading  you  can’t  beat 

Tales  of  Real  Dogs 
by 

Albert  Payson  Terhune 

Once  a  week — with  two-column  art. 

Notes  for  busy  editors;  Representative  I.  C.  Brenner 
sells  World  and  All,  Charles  B.  Driscoll’s  snappy  daily 
column,  to  eight  newspapers  in  the  Middle  Northwest  in  ten  days.  .  .  . 
Strange  hut  True,  a  photographic  daily  wonder  show,  is  going  strong. 

.  .  .  Doctor  Rockwell  runs  a  summer  hostelry  in  Boothbay  Harbor,  Maine. 

The  McNaught  Syndicate,  Inc. 

V.V.  McNitt  times  building  CaAiLBs  V.  McAbam 

President  NEW  YORK,  N,  Y.  General  Manager 


Terhnne 


Yon  Win— 


Ralph  benjamin  speaking. 

Benjamin  is  Editor  of  The 
Portland  Oregon  News.  He  writes: 

“You  win.  Tarzan  is  good.  We  are 
continuing  the  second  episode  of  the 
Tarzan  story,  and  wish  to  keep  on 
indefinitely.  Please  bill  us  as  per 
our  contract  and  BY  ALL  MEANS 
KEEP  THE  TARZAN  STUFF 
COMING.” 

Benjamin  had  taken  us  up  on  our 
sporting  proposition — “We  offer  the 
strip  of  thrills  ‘Tarzan  of  the  Apes’ 
for  ten  weeks  only;  at  the  end  of 
the  first  strip  serial  of  ten  weeks, 
the  paper  is  free  to  quit  cold  or  to 
go  on  and  use  the  other  Tarzan  strip 
serials;  our  bet  is  that  you’ll  go  right 
on.” — Well,  that  is  another  bet  we 
win. 

For  eradicating  that  summer  circula¬ 
tion  slump,  take  Tarzan  six  times 
weekly.  It  works  wonders - — 


WE  can  boast  another  successful 
adventure  strip,  the  fast  grow¬ 
ing  “Young  Buffalo  Bill.”  The 
Toronto  Star  is  one  of  the  new 
papers  to  start  this  strip  of  clean 
wild  west  adventure  this  week. 
Harry  O’Neill,  the  creator  of  the 
strip,  came  back  from  a  personal 
trip  to  the  middle  west  with  reports 
of  the  fine  receptions  he  had  had 
from  editors  familiar  with  his  whole¬ 
some,  hard  riding,  straight  shooting 
character.  There  is  room  for  a  lot 
of  pioneering  editors  on  the  list  for 
“Young  Buffalo  Bill” - 


WE  are  losing  one  of  our  pet 
peeves.  We  have  always  felt 

baffled  when  we  tried  to  explain 
fashion  features  to  editors,  but  we 
must  admit  they  are  becoming  fash¬ 
ion  minded.  We  cannot  account  in 

any  other  way  for  the  great  upswing 
of  client  papers  ordering  the  Eleanor 
Gunn  Fashion  Service.  Why,  some 
of  our  friends  have  suggested  a  sup¬ 
plementary  service  on  “What  The 

Well  Dressed  Home  Is  Wearing,” 
and  we  have  just  gotten  proofs  of  it 
and  it  looks  fine  to  us.  If  it  pleases 
the  friends  who  inspired  it,  we  will 
let  you  all  see  it.  Unless,  of  course, 
you  happen  to  want  a  preview, 

too,  and  will  write  for  advance 
proofs - — 


United  Feature  Syndicate 

Metropolitan  Newspaper  Service 

Monte  Bourjaily  Maximilian  Elser,  Jr. 

General  Manager  Vice-PreeidenS 

63  Park  Row,  New  York,  N.  Y. 
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staff,  Providence  Journal  and  Evening 
Bulletin,  is  spending  his  vacation  at 
Bristol  Narrows,  R.  I. 

Ralph  Thorn,  former  news  editor  of 
the  Buffalo  Evening  News,  has  been  a^ 
pointed  managing  editor  of  the  Erie 
County  Republican,  official  organ  of 
the  Republican  party  in  Western  New 
York,  with  offices  at  Buffalo.  He  suc¬ 
ceeds  Harry  Gusack,  who  has  resigned 
to  do  editorial  work  in  Washington. 

William  Driscoll,  of  the  Waterbury 
(Conn.)  Democrat  is  spending  part  of 
his  vacation  at  Cape  Cod,  Mass. 

(jeorge  W.  Foster,  real  estate  editor  of 
the  Buffalo  Courier-Express,  was  elected 
a  director  of  the  National  Association 
of  Real  Estate  Editors  at  the  organiza¬ 
tion’s  annual  convention  in  Toronto  last 
week. 

Arthur  Frederick,  city  editor,  of  the 
Northampton  (Mass.)  Daily  Hampshire 
Gazette,  left  July  12,  for  Pasadena,  (3al., 
where  he  will  visit  his  mother.  He  plans 
to  be  gone  two  months.  During  his 
absence,  Robert  W.  Hankins,  student 
at  Harvard  Law  School,  will  be  on  the 
Gazette’s  city  staff. 

Miss  Patricia  McNealy,  aviation  editor 
of  the  Houston  (Tex.)  Post-Dispatch, 
is  now  handling  the  fine  arts  section  of 
the  paper  in  the  absence  of  Mrs.  Mildred 
Nelson,  in  New  York  on  vacation. 

Walter  J.  Locke,  chief  editorial  writer 
for  the  Springfield  (O.)  Daily  News, 
sailed,  July  1,  for  Europe.  While  abroad, 
he  will  write  travel  articles  for  the 
News. 

John  Dandrige  Stanard,  former  liter¬ 
ary  editor  of  the  Chattanooga  Times, 
and  previously  with  the  Birmingham 
News  and  New  Orleans  Item-Tribune, 
has  been  made  assistant  advertising 
manager  of  E.  P.  Dutton  &  (x>.,  Inc., 
New  York  publishers. 

Raymond  Glynn,  photographer,  IVater- 
bury  (Conn.)  Republican  and  American, 
spent  the  past  week  in  Canada  and  will 
leave  shortly  to  spend  the  remainder  of 
his  vacation  in  the  South. 

Mr.  and  Mrs.  John  R.  Aborn  of  Prov¬ 
idence,  announce  the  birth  of  a  son  on 
July  11.  Mr.  Aborn  is  on  the  sports 
staff  of  the  Providence  Journal. 

C.  A.  Qiff,  formerly  of  the  IVichita 
(Kan.)  Beacon,  is  now  swing  man  on 
the  copy  desk  of  the  Chicago  Daily  Illus¬ 
trated  Times. 

Robert  B.  Beith,  book  reviewer  for  the 
Portland  (Me.)  Evening  Express  and 
Sunday  Telegram,  is  recovering  in  a 
local  hospital  from  an  appendicitis  opera¬ 
tion. 

George  Dillon,  school  reporter,  IVater- 
bury  (Conn.)  Democrat,  will  spend  his 
vacation  at  Lake  Quassapaug. 

Philander  Jdinson,  critic,  poet  and 
paragrapher  of  the  Washington  Star, 
sailed  July  17  on  the  Schenectady,  for 
Baltic  ports  from  Copenhagen  to  Lenin¬ 
grad.  He  will  be  accompanied  by  Mrs. 
Johnson. 

J.  Loy  Maloney,  assistant  city  editor 
of  the  Chicago  Tribune,  is  on  his  vacation. 

Howard  Waldron,  reporter  on  the 
Utica  (N.Y.)  Daily  Press,  is  on  vaca¬ 
tion. 

G.  H.  Craik,  city  editor  of  the  Regina 
(Sask.)  Leader-Post,  is  also  acting  as 
night  editor.  B.  T.  Richardson,  who  re¬ 
cently  reurned  from  Syracuse  University, 
is  assisting  on  the  desk. 

Tom  Killian  has  returned  to  the  re¬ 
write  desk  of  the  Chicago  Daily  Illus¬ 
trated  Times  after  recovering  from  an 
illness. 

Robert  M.  Howard,  tennis  and  college 
football  writer  of  the  Prozidenc^  Jour¬ 
nal,  has  joined  the  city  staff  of  the  Troy 
(N.Y.)  Record. 

Mrs.  Edna  Coe,  city  editor  of  the 
Utica  (N.Y.)  Daily  Press,  is  visiting 
at  her  home  in  Oneida,  N.  Y. 

DeLeon  G.  Spencer,  head  of  the  copy 
desk  of  the  Charlotte  (N.(i;.)  Observer, 
has  returned  from  his  vacation,  a  part  of 


which  was  spent  at  his  old  home  at 
Spartanburg,  S.  C 

Francis  Coughlin^  formerly  on  the  staff 
of  the  Chicagoan,  is  now  conducting  the 
“Ahead  Of  The  Times”  column  in  the 
Chicago  Daily  Illustrated  Times.  He 
success  Arthur  G.  Sheekman,  who  has 
gone  to  New  York  to  write  “talkie” 
copy  for  Metro  (joldwyn. 

Door  Smith,  reporter  for  the  Bing¬ 
hamton  (N.Y.)  Sun  is  spending  his  va¬ 
cation  in  Cleveland. 

Harold  Essex  and  Eric  Rodgers,  for¬ 
merly  of  the  Greensboro  (N.C.)  Record, 
recently  sold  by  the  Bryan-Thomason 
interests,  are  now  with  the  Chicago  Daily 
Illustrated  Times.  Rodgers  is  an  editorial 
writer  and  Essex  is  on  the  copy  desk. 

Lorania  King  Francis,  formerly  of  the 
city  staff.  Providence  Journal  and  Eve¬ 
ning  Bulletin,  who  is  now  doing  free 
lance  work  in  Washington,  spent  a  brief 
vacation  at  her  parents’  home  in  Provi¬ 
dence,  R.  I.,  last  week.  Her  husband, 
Warren  B.  Francis,  a  former  Journal 
man,  now  is  aviation  editor  of  the  United 
States  Daily. 

Helen  Durno,  who  subs  for  Gail  Bor¬ 
den,  drama  critic,  and  for  Doris  Arden, 
movie  reviewer,  of  the  Chicago  Daily 
Illustrated  Times,  is  on  her  vacation. 

Jesse  Laventhal,  assistant  city  editor 
of  the  Philadelphia  Record,  has  just  re¬ 
turned  from  a  vacation  tour  through 
New  England. 

Arthur  B.  Waters,  dramatic  editor  of 
the  Philadelphia  Public  Ledger,  and 
Mrs.  Waters,  have  returned  from  several 
months  in  Europe.  Harry  T.  Murdock, 
dramatic  editor  of  the  Evening  Ledger, 
who  “doubled”  for  Waters,  is  leaving  for 
a  trip  to  Hollywood  to  be  gone  several 
weeks. 

Elmer  E.  Shover,  reporter  on  the 
Harrisburg  (Pa.)  Telegraph,  and  Mrs. 
Shover  are  parents  of  a  son,  Richard 
Lee  Shover,  born  July  10. 

Garfield  McEdward,  reporter  for  26 
years  for  the  Chicago  Trtbutw,  has  left 
on  his  vacation.  He  will  visit  scenes  of 
his  boyhood  in  Ontario,  Canada. 

John  Rodman  (3ase,  city  hall  reporter 
on  the  Hartford  ((Tonn.)  Times,  re¬ 
turned  this  week  from  California,  where 
he  spent  a  vacation  of  three  weeks.  Dur¬ 
ing  his  absence  John  Wightman,  of  the 
Times  city  staff,  covered  city  hall. 

James  H.  Williams,  at  one  time  con¬ 
nected  with  the  Brooklyn  Eagle,  and 
Wesley  S.  Griswold  have  joined  the 
editorial  staff  of  the  Hartford  (Conn.) 
Courant. 

Arthur  Hull,  of  the  Hartford  (<3onn.) 
Courant  copy  desk,  is  spending  his  an¬ 
nual  vacation  with  Mrs.  Hull  at  Glens 
Falls,  N.  Y. 

John  R.  Reitemeyer,  city  editor  of  the 
Hartford  (Conn.)  Courant,  is  super¬ 
vising  the  work  of  the  Sunday  depart¬ 
ment  temporarily,  following  the  resigna¬ 
tion  on  July  1  of  Jacob  Deschin,  who 
with  Mrs.  Deschin  will  spend  the  next 
two  years  in  touring  the  world  by  bi¬ 
cycle.  Gordon  Gammock  has  joined  the 
Sunday  department  of  the  Courant. 

Jack  Maltby  has  resigned  as  city  editor 
of  the  Marion  (Ind.) Leader-Tribune  fol¬ 
lowing  consolidation  of  the  Leader- 
Tribune  and  the  Marion  Chronicle. 

Milton  Schlutter  has  returned  to  the 
copy  desk  of  the  Baltimore  Sun  follow¬ 
ing  a  short  stay  in  a  Baltimore  hospital 
where  he  underwent  treatment  for  nasal 
trouble. 

W.  Asa  Biggs  is  back  on  the  copy  desk 
of  the  Baltimore  Sun  following  a  recent 
illness. 

Philip  Jackson,  recent  graduate  of  the 
University  of  North  Carolina  where  he 
was  an  outstanding  athlete,  has  joined 
the  staff  of  the  Gastonia  (N.C.)  Daily 
Gazette. 


WEDDING  BELLS 

Holly  young,  editor  and  pub¬ 
lisher  of  the  Grand  Falls  (N.B.) 
Gazette  and  Andoz’er  Victoria  County 
News,  both  with  headquarters  at  An¬ 
dover,  to  Miss  Fern  Crandlemire,  of 
Aroostook,  N.  B.,  recently. 

Dwight  Mallory  Ludington,  Jr.,  classi¬ 
fied  advertising  manager  of  the  Harris¬ 


burg  (Pa.)  Patriot  and  Evening  News, 
to  Miss  Muriel  Sanders  Gannett,  July  12.’ 

Miss  Esther  Ford,  daughter  of  Fred¬ 
erick  Ford,  telegraph  editor  of  the  Bos¬ 
ton  Transcript,  to  Girard  Jones  of  Lex¬ 
ington  recently  at  Tufts  College  Chapel 
Medford,  Mass.  ’ 

Harold  S.  Dockham,  radio  editor  of 
the  Augusta  (Me.)  Kennebec  Journal, 
to  Mrs.  Bertha  E.  Brann  of  West  Gar¬ 
diner,  Me.,  July  3. 

Orville  Bernard  Weis,  of  the  editorial 
staff,  Sioux  City  (la.)  Journal,  to  Miss 
Eileen  Cecila  VVard,  Sioux  City,  July  9 
in  Leeds,  Iowa.  ’ 


ON  THE  MECHANICAL  SIDE 

US  HYER,  composing  room  fore¬ 
man  of  the  Waterbury,  (Conn.) 
Democrat,  has  returned  after  spending 
his  vacation  in  Canada. 

John  M.  Tillinghast,  proofreader  for 
the  Utica  (N.Y.)  Observer-Dispatch, 
has  just  completed  25  years  of  service 
with  his  paper. 

Paul  C.  Bronaugh,  son  of  C.  H.  Bro- 
naugh,  one  of  the  publishers  of  the 
Moorpark  (Cal.)  Enterprise,  has  bwn 
appointed  foreman  of  the  composing 
room  of  the  newspaper. 

Frank  S.  Barr,  for  22  years  in  charge 
of  the  pressroom  of  the  Rockford  (Ill.) 
Morning  Star,  has  become  foreman  of  the 
pressroom  of  the  Cedar  Rapids  (la.) 
Gazette. 

Daniel  Kelley,  assistant  foreman  of 
the  Grand  Rapids  (Mich.)  Herald  com¬ 
posing  room  and  president  of  the  Grand 
Rapids  Typographical  Union,  is  recover¬ 
ing  at  his  home  from  a  severe  illness. 


CHANGES  OF  OWNERSHIP 

URANK  PIERCE  has  purchased  the 
Herrick  (Ill.)  Reporter  from  Mrs. 
G.  R.  Barnes,  widow  of  the  pioneer  pub¬ 
lisher  and  owner  of  that  paper. 

Bert  Dodson  has  leased  the  Ola  (Ark.) 
Yell  County  Journal  and  the  first  issue 
under  his  management  appeared  July  18. 
W.  S.  Davis,  owner  and  editor  of  the 
Journal,  died  July  6,  and  the  lease  was 
made  by  Mrs.  Davis. 

John  T.  and  Mahlon  Hoblitt  have  re¬ 
purchased  the  Silverton  (Ore.)  Appeal. 
The  Hoblitts  sold  the  Appeal  last  De¬ 
cember  to  H.  T.  Allen  of  Deer  Lodge, 
Mont. 

Jerome  Gross  of  Celina,  O.,  has  pur¬ 
chased  the  Fort  Recovery  (O.)  Journal 
from  Mrs.  Helen  Ireland,  whose  husband 
owned  the  paper  for  many  years.  As¬ 
sociated  with  Gross  will  be  M.  Bremer, 
formerly  of  the  Toledo  News-Bee,  and 
Benjamin  Gast,  of  Kankekee,  Ill.,  who 
will  be  advertising  manager. 


SPECIAL  EDITIONS 

PORTLAND  (Me.)  Sunday  Telegram 
annual  Yachting  edition,  July  13,  16 
pages. 

Hermosa  Beach  Kiwanis  Club  issued  a 
12-page  edition  of  the  Hermosa  Daily 
Breeze,  July  2,  carrying  1,100  inches  of 
advertising.  Members  of  the  Club  took 
the  places  of  the  regular  editorial  and 
advertising  staff  for  that  issue. 

Bridgeport  (Conn.)  Sunday  Herald, 
40th  anniversary  edition,  ^  pages, 
July  13. 

Titusville  (Fla.)  Star-Advocate,  50th 
anniversary  edition,  July  1.  The  paper 
was  started  in  1880  as  the  Florida  Star. 

Poteau  (Okla.)  Le Flore  County  Sun, 
24-page  prosperity  edition,  July  11. 


FLASHES 


Few  newspaper  men  aspire  to  be  pres¬ 
ident.  Several  presidents  have  aspired  to 
be  newspaper  men.  There  is  a  fascin¬ 
ation  in  printer’s  ink  that  levels  all  diS" 
tinctions. — Washington  Star. 


Women  never  criticize  the  grammar 
of  men  who  pay  them  compliments.— 
Chicago  Daily  News. 

The  world  needs  more  back  seat 
drivers  willing  to  change  tires. — Atchison 
Globe. 
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...(e) 

2,490 

.014 

23,384 

1827 

Sunday  edition . 

...(s) 

61098 

.04* 

8,018 

1907 

...(e) 

045* 

Sunday  edition . 

...(a) 

4;671 

.07* 

6,920 

1892 

. . .  (e) 

.018* 

26,031 

1832 

. . .  (e) 

5,720 

.04* 

Sunday  edition . 

...(a) 

5,720 

.04* 

ARKANSAS 

5,000 

1921 

...(e) 

.025* 

6,500 

80,000 

Bateevifie . 

...(e) 

.021* 

12,500 

100,000 

1903 

Blythe ville. . . . 

...(e) 

4,295 

.04* 

9,000 

50,000 

1920 

Camden . 

.  New, . 

...(e) 

3,012 

.03* 

Sunday  edition . 

...(a) 

3,012 

.03* 

7,758 

50,000 

1920 

Conway . 

...(e) 

1,.503 

.025 

30,200 

110,000 

1921 

El  Dorado . 

..(■0 

7,616 

1928 

Times . 

...w 

1,937 

Combined  daily . 

.(*e) 

8,947 

,07* 

1921 

Sunday  edition . 

...(•) 

7,994 

.07* 

3,430 

1881 

810 

025* 

10,000 

50,000 

1894 

Fayetteville.... 

2,200 

.025* 

1929 

Leader . 

...(e) 

1,426 

.025 

Sundav  edition . 

1,426 

.025 

38,000 

150,000 

1907 

I3,980x 

1882 

Times  Record . 

...(e) 

9;7eix 

Combined  daily . 

.(me) 

23,681x 

.10* 

1882 

Sunday  edition _ 

...(e) 

24,639i 

.10* 

5,000 

1876 

Harrison . 

...(e) 

1,036 

.02* 

10,800 

85,000 

1871 

Helena . 

. . .  (e) 

2,886 

.025* 

Sunday  edition . 

...to 

2,886 

.025* 

8,000 

65,000 

1899 

Hope . 

...(e) 

2,556 

.03 

23,000 

1880 

.  NswEra . 

4,382 

i8n 

Sentinel-Record . 

..(m) 

4  390 

Combined  daily . 

.(me) 

8,772 

.06* 

Sunday  edition . 

....(a) 

4,390 

.06* 

17,428 

1903 

. . .  (e) 

4,522 

.03* 

1906 

Trdiuoe. . . . . 

...(e) 

5,638 

.03* 

Sunday  edition . 

...(a) 

5,638 

.08* 

110,000 

540,000 

1871 

Little  Rock.... 

...(e) 

36,152 

.10* 

1921 

Sunday  edition . 

...(a) 

39,187 

.10* 

Satarday  editira. . . . 

...(e) 

26,679 

.10* 

1819 

Arkansas  Uaxette . 

..(m) 

41,955 

.12* 

Sunday  edition . 

...(a) 

48,166 

.14* 

5,000 

1916 

...(e) 

750 

05 

4,500 

25,000 

1898 

Mena . 

. Star . 

...(e) 

672 

.014* 

4,500 

30,000 

1901 

Newport . 

. . . (e) 

700 

.02 

8,500 

1895 

Paragould . 

...(e) 

1,235 

.025* 

85,000 

188,957 

1868 

Pine  Bluff . 

7,184 

.045* 

1886 

Graphic . 

..(m) 

4,366 

.04* 

Sunday  edition . 

...(a) 

5,295 

.(H* 

2,691 

1906 

Prescott . 

.  New, . 

. . .  (e) 

.014* 

5,100 

30,000 

1910 

Rogers . 

.  New, . 

. . .  (e) 

2,587 

.03* 

6,500 

30,000 

1924 

Ruaaelville . 

915 

.02* 

4,254 

1890 

750 

.011* 

4,500 

1910 

1.200 

02* 

6,200 

20,000 

1920 

Stuttgart . 

...(e) 

946 

.018* 

1929 

ARIZONA 

22,826 

60,000 

1914 

Bisbee . 

. . .  (e) 

1,766 

.03* 

1898 

Review . 

.  .(m) 

4,007 

.04 

Sunday  edition . 

...(e) 

4,007 

.04 

15,000 

20,000 

1901 

Douglas . 

.  .(m) 

3,136 

.036* 

Sunday  edition . 

...  (8) 

3,136 

.036* 

10,000 

1913 

2.375 

036* 

Sundav  edition . 

...>) 

2;  375 

.036* 

6,688 

1878 

...ft) 

3,965 

.036* 

1920 

BtriUlin  . 

...(e) 

3;965 

.036* 

8,000 

100,000 

1914 

N'ogales . 

.  Herald . 

...ft) 

2,870 

.036* 

67,600 

225,000 

1880 

Phoenix . 

.  GasaHc  . 

...(e) 

15,241 

.06* 

1890 

.4riaoiui  Republican . . . . 

...(m) 

34,268 

11* 

Sunday  edition . 

. . . (b) 

37,595 

.12* 

8,500 

45,000 

1881 

Prescott . 

...(e) 

.  3,698 

.«G* 

1864 

Journal-Miner . 

...(m) 

3,520 

.025* 

Sundav  edition . 

...(a) 

3,520 

.025* 

30,000 

50,900 

1877 

Tucson . 

...(m) 

8,412 

.045* 

.''unduv  edition . 

...(e) 

8,486 

.045* 

1870 

Arbena  Citisea . 

. . . (e) 

8,185 

.045* 

Sunday  edition . 

...(e) 

8,635 

.045* 

6,500 

1926 

W  ioftlow . 

.  Mail  . 

...(e) 

2  7"7 

032* 

8,50b 

20,000 

1926 

\uma . 

...(e) 

2,113 

.03* 

Sunday  edition . 

...  (8) 

2,113 

.03* 

1906 

Sun . 

. . .  (m) 

2,188 

.035* 

Sunday  edition . 

...(e) 

2,188 

.035* 

CALIFORNIA 

42,840 

1909 

....(e) 

5.268 

03 

24,000 

37,000 

1924 

Alhambra. . . . 

. ...  ft) 

7;  766 

.05* 

12,500 

35,000 

19-23 

Anaheim . 

....(e) 

3,586 

.04* 

23,000 

30,000 

1866 

Bakersfield . . . 

....(e) 

12,134 

.055 

90,000 

1877 

Berkeley . 

....(e) 

7,446i 

.05* 

9,190 

15,000 

1903 

Brawley . 

.  New  . 

....(e) 

2,208 

.03* 

Homing  newspapers — name  in  liglit-fuce:  evening  papers — niiiiie  lu  Imlil-face:  Government  state¬ 
ment  April  1  figures,  light-face;  A.  B.  C.  Publisher's  statements,  buhl-face,  followed  by  an  "x" 
mean  average  for  3  moiitbn;  flat  rate  indlcatetl  by  an  aHterisk. 


ENGUSH  LANGUAGE  DAILIES  OF  U.  S.— CIRCULATIONS  AND  RATES 


CALIFORNIA— Continued 


Fepulatieo 

Not  Paid 

S,M8. 

Trade 

Data 

Name  ef 

Cky 

Area  Ertah. 

City 

Payer 

laaued 

Circulatien 

Adv.  Kilo 

25,000 

30,000 

1908 

Burbank . 

....(e) 

3,395 

.085* 

17,412 

35,000 

1906 

Burlingame . 

....ft) 

2,652 

.08 

7,000 

23,000 

1903 

Calexioo . 

....(e) 

1,267 

.OU* 

10,000 

17,000 

1869 

Chico . 

....(e) 

2.746 

.08* 

1872 

Record . . 

...(m) 

2,815 

.08* 

1898 

Sunday  edition . 

....(a) 

2,826 

.03 

4,500 

1916 

Coalinga . 

....(e) 

1,162 

.028* 

8,700 

15,000 

1877 

Colton . 

....to 

1,423 

.025 

2,605 

1929 

CollMS . 

. Herald . 

....(e) 

1,375 

870 

.025* 

.021* 

1863 

Sua . 

....(6) 

2,900 

6,000 

1882 

Coming . 

....(e) 

765 

.021* 

7,500 

10,000 

1906 

Corona . 

....(e) 

833 

.021* 

15,000 

25,000 

1923 

Culver  City . 

....(e) 

3,148 

.04* 

4,625 

20,000 

1909 

Dinuba . 

....ft) 

1,921 

.025* 

11,000 

25,000 

1901 

El  Centro . 

....to 

2,973 

.035* 

4,000 

14,000 

1912 

Eeeondido . 

....ft) 

860 

.014* 

20,500 

40,000 

1872 

Eureka . 

....ft) 

6,033 

.05* 

1852 

Humboldt  Times . 

...(m) 

6,591 

.05* 

Sunday  edition . 

....(a) 

7,290 

.05* 

82,000 

125,000 

1922 

Fresno . 

....(e) 

30,166 

.10* 

Sunday  edition . 

....(a) 

...(m) 

29,546 

.10* 

1876 

Republican . 

27,437 

.10* 

Sunday  edition . 

....(a) 

27,563 

.10* 

13,000 

35,000 

1889 

Fullerton . 

....(e) 

4,202 

.04* 

50,000 

85,000 

1913 

Glendale . 

....(e) 

14,456 

.075* 

5,500 

15,000 

1863 

Grass  Valley . 

. Union . 

.  ...(m) 

1,565 

.025* 

Sunday  edition . 

....(a) 

1,502 

.025* 

2,500 

8,200 

1906 

.  Globa  . 

341 

.011* 

.025* 

.025* 

1891 

1,597 

1,597 

Sunday  edition . 

- b) 

1886 

Sentinel . 

...•to 

1.575 

.025* 

6,500 

20,000 

1925 

Hayward . 

....to 

.03* 

3,500 

10,000 

1919 

He^dsburg . 

. Tribune . 

. . . .  (e) 

1,142 

.025* 

4,728 

12,000 

1873 

Hollister . 

....fe) 

1,437 

.025* 

100,000 

1905 

19,252 

.09* 

1921 

News . 

....to 

20,897 

.08* 

38,000 

1904 

Huntington  Park . . 

....  e) 

5,145 

.045* 

30,000 

60,000 

1927 

Inglewood . . 

....(e) 

.04* 

1904 

News . 

....(e) 

3,287 

.035* 

140,000 

250,000 

1888 

Long  Beach . 

. . . . le) 

49,282 

.14* 

Sunday  ^ition . 

....(a) 

47,838 

.14* 

1923 

Sun . 

. . .  (m) 

27,887 

.08* 

Sunday  edition . 

....(a) 

27,712 

.08* 

1,000,000  1 

,350,000 

1915 

Los  Angeles . 

. . . .  (m) 

5,601 

Sunday  edition . 

....  (a) 

6,443 

1903 

Examiner . 

. . .  (m) 

265,818 

.44 

Sunday  edition . 

. (a) 

457,317 

.77 

1871 

Expreaa . 

....(e) 

137,437 

.30* 

1911 

Herald . 

...to 

232,052 

.48 

1923 

Illustrated  News . . 

. . .  (m) 

99,984 

.22 

1888 

Journal . . 

...(m) 

.06 

1925 

Journal  of  Commerce. . 

. . .  (m) 

2,897 

.071 

1926 

La  Opinion . 

. . .  (m) 

14,337 

.055 

Sunday  edition . 

....(a) 

16,087 

.065 

1895 

Record . 

.  .  0  .  ft) 

60,027 

.12* 

1881 

Times . 

. . .  (m) 

171,066 

.32 

Sunday  edition . 

....(a) 

262,904 

.U 

5,500 

14,500 

1903 

Madera . 

....  (e) 

1,256 

.025* 

8,000 

15,000 

1900 

Martines . 

....(e) 

1,927 

.03* 

1911 

Standard . 

—  (e) 

1,752 

.03* 

10,000 

30,000 

1859 

Marysville . 

- le) 

5,468 

.03 

8,500 

35,000 

1884 

Merced . . 

....(e) 

3,996 

.04* 

(.Continued  on  page  48) 


SHOULD  PRICE  RULE? 

The  enjoyment  of  quality  lingers  long  after 
price  is  forgotten. 

That's  just  as  true  of  dry  mats  as  it  is  of 
things  we  buy  for  business  or  personal  use. 
When  price  governs,  quality  must  suffer. 

Certified  quality  is  governed  solely  and 
alone  by  the  purpose  every  Certified  Dry 
Mat  is  intended  to  perform.  That  is  why 
so  many  publishers  who  depend  upon 
Certifieds  for  the  production  of  well  print' 
ed  papers  day  in  and  day  out  have  found 
them  the  most  economical  for  their  stereO' 
type  departments. 

A  case  of  500  Certifieds  will  give  you  a 
good  idea  of  what  "satisfied  with  Certi' 
neds"  means. 

Forget  price !  T ry  quality !  It  pays. 

CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  New  York,  N.Y. 

For  dependable  sfereofypinq  use  Certified  Dry  Mats 

MADE  IN  THE  U.b'..\. 
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ODAY  IS  YESTERDAY’S  future 


and  tomorrow’s  past;  heir  to  accumulated  achievement  and 
starting  point  for  the  greater  accomplishments  to  come.  The 
Linotype  of  1930  shows  a  versatility,  an  ease  of  operation  and 
productive  capacity  that  was  undreamed  of  in  the  year  1886; 
that  far  surpasses  anything  known  even  in  1921 . 

But  it  would  be  absurd  to  say  that 
even  this  machine  represents  the  last  word  in  composing-room 
efficiency.  For  the  needs  of  the  printing  world  will  progress 
from  now  on  as  they  have  in  the  years  that  have  gone  by;  the 
Linotype  will  develop  to  meet  and  anticipate  those  growing 
needs  precisely  as  it  has  throughout  its  history. 

In  the  Linotype  factory  are  staffs  of 
research  men  steadily  engaged  in  studying  the  requirements  of 
the  printing  and  publishing  industries;  searching  for  new  and 
better  ways  of  meeting  those  needs,  mechanical  and  typo¬ 
graphic;  trying  out  suggestions  constantly  being  submitted 
from  all  parts  of  the  world.  Through  nearly  half  a  century  the 
Linotype  has  been  prepared  to  meet  every  demand  as  it  arose, 
and  it  firmly  intends  to  continue  this  policy  in  the  future. 


LINOTYPE  METROLITE  AMD  METROTHIN 


MERCENTHALER  LINOTYPE  COMPANY 


Brooklyn,  N.  Y.,  San  Francisco,  Chicago,  New  Orleans.  Canadian  Linotype 
Limited,  Toronto.  Representatives  in  the  Principal  Cities  of  the  World 


DtfinnnnmniiminimiiiinmiiinnntinnmtiiiinminmiinintttiitmMiNitinflitmniii 


E-kT) 


-  y 
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ENGUSH  LANGUAGE  DAIUES  OF  U.  S.^IRCULATIONS  AND  RATES 


CALIFORNIA — Continued 


Papelatiea 

Trade 

Dale 

Name  si 

City 

Atm 

Eilah. 

Gt, 

Paper 

laswad 

1«.500 

45,000 

1884 

Modeatu . 

. e.e  News^Herald . 

- (m) 

Newt-HereM . 

Combined  daily. . . . 

....(IM) 

Sunday  edition . 

. (•) 

isisoo 

25,000 

1876 

Monterey . 

. ...  Penininls  Htrild . 

. W 

8,000 

1889 

Jmirnal . 

....(■) 

Sunday  edition . 

. (•) 

501,182 

648,623 

1922 

Oakland . 

....  Past^Enjuirar . 

. (e) 

1874 

Tribwna . 

11  000 

Sunday  edition . 

. 5) 

w  a  1  aRy 

15,500 

20,000 

1910 

Ontario . 

. ...  Ra^art . 

9,590 

15,000 

1908 

Orange . 

. ...  Nawt . 

6,000 

18,000 

1927 

Oroville . 

....  MarcarjwRagistar . . . . 

. (•) 

7,500 

15,000 

1898 

Oxnard . 

. . . .  Cawriar . 

. W 

12,500 

40,000 

1892 

Palo  Alto . 

. . . .  Timas . 

85,265 

1919 

Paaadena . 

_ Past . 

. w 

1886 

Ster-Nsws . 

8,250 

18,000 

1894 

Petaluma . 

_ Argus-Couner . 

- (me) 

14,000 

22,000 

1917 

Pittaburg . 

....  Dit^lch . 

2,860 

1872 

Plaoenriue . 

....  Rapiddicsn . 

. (e) 

21,000 

35,000 

1885 

Pomona . 

....  Prafrass>BuUatia . . . . 

. w 

7,000 

1906 

Porterville . 

....  Racardar . 

. (•) 

5,100 

15,000 

1885 

Red  Bluff . 

....  Naws . 

. (e) 

1927 

Timea-Sentinel . 

. (*0 

Sundav  edition.... 

. (• 

6,333 

13,000 

1895 

Redding . 

. (•) 

1896 

Searchlight . 

. (■) 

16,500 

20,670 

1890 

Redlands . 

_ Facts . 

9,500 

15,000 

1922 

Redondo  Beach . 

....  Braau . 

. («) 

11,500 

25,000 

1923 

Redwood  City . 

. ...  Tritttoa . 

. (•) 

31,179 

35,000 

1910 

Richmond . 

. ■,(•) 

1900 

Record-Herald . 

. (m) 

Sunday  edition.... 

. (•) 

27,000 

40,000 

1885 

Riverside . 

. (■) 

Sunday  edition _ 

. Oi) 

1885 

Press . . 

. («) 

100,000 

175,000 

1857 

Sacramento . 

.... .  Bee . . 

1851 

Union . 

Sunday  edition.... 

. (s) 

8,500 

20,000 

1872 

Salinas . . 

42,500 

105,500 

1894 

San  Bernardino . . 

. w 

Talagrsm . 

Comlfined  daily. . . 

....(me) 

Sunday  edition.... 

. (•) 

141,898 

180,000 

1881 

San  Diego . 

1868 

Union . 

1895 

Tribima . 

. («) 

Combined  daily. . . 

....(■m) 

1868 

Sunday  edition. . . 

. (b) 

708,391 

1,500,000 

1855 

San  Francisco . 

. CaH-Bullelia . 

. .  («) 

1865 

Chronicle . 

. (m) 

Sunday  edition. . . . 

. (s) 

1880 

Examiner . 

. (m) 

Sunday  edition . . . . 

. W 

1903 

News . 

. -(ej 

1929 

Wall  St.  Journal _ 

. W 

65,000 

130,000 

1851 

San  Joee . . 

. Ifi 

Sunday  edition.... 

. W 

1883 

News . 

. •(•) 

11,000 

1888 

San  Luia  Obiapo . 

. (■) 

Talafriin . 

......(•) 

Combined  daily .. . 

Sunday  edition.... 

. (■) 

17,109 

40,000 

1926 

San  Mateo . 

40,000 

60.000 

1903 

San  Pedro . . 

. (•) 

9,000 

30,000 

1886 

San  Rafael . . 

. (•) 

35,000 

61,375 

1905 

Santa  Ana . 

Sunday  edition . . . . 

. (•) 

. « 

1928 

rioMs . 

. (^ 

39,000 

45,000 

1863 

Santa  Barbara . 

. (ifi 

Sunday  edition..,. 

. W 

1880 

News . 

16,000 

19,000 

1907 

Sants  Crtu . 

. (e) 

1855 

Sentinel . 

. (■) 

Sunday  edition.... 

. {•) 

7,097 

12,000 

1918 

Santa  Maria . 

. (e) 

45,000 

60,000 

1877 

Santa  Monica . 

.  OntlMk . 

. (•) 

1925 

Sunday  edition . , . 

. W 

6,000 

15,000 

1889 

Santa  Paula . 

. .  (•) 

1889 

Review . 

. (m) 

Sunday  edition.... 

. (s) 

16,000 

75,000 

1857 

Santa  Roea . 

. (m) 

1865 

Rapoblkaa . 

. (•) 

Combined  daily... 

. . . .  .(bb) 

Sunday  edition _ 

. (•) 

58,000 

100,000 

1856 

Stockton . 

Sunday  edition.... 

. (•) 

1895 

Racard . 

. (e) 

13,000 

15,000 

1912 

Taft . 

. (e) 

6,000 

13,500 

1884 

Tulare . 

. .(e) 

1929 

Times . . 

Sunday  edition... 

. {•) 

6,000 

15,000 

1904 

Turlock . 

. (•) 

27,000 

1867 

Chramcla . 

. (e) 

Combined  daily . . 

Sunday  edition . . . . 

. (t) 

1897 

Naws . 

. (0) 

18,000 

24,000 

1883 

Ventura . 

. (e) 

t  (Note:  Rate  effective  after  SepL  1, 1930. ) 

1902 

Fraa  Prass . 

. (e) 

8,500 

25,000 

1859 

Visalia . 

. (e) 

8,000 

16,000 

1868 

Watsonville . 

. (e) 

1876 

Renter . 

Sunday  edition. .. 

. (•) 

16,500 

25,000 

1905 

IVhittier . 

.  N.WS . 

. (e) 

4,900 

13,000 

1877 

Willows . 

. W 

14,000 

25,000 

1923 

Wilmington . 

. (e) 

1929 

Press . 

. U) 

6,000 

14,000 

1877 

Woodland . 

. (e) 

1868 

MaU . 

Sunday  edition... 

. (•) 

3,380 

21,500 

1928 

Yreka . 

COLORADO 

it.onn 

1928 

. (e) 

14)666 

1889 

. (e) 

1906 

Naws-Harald . 

. . M 

9,000 

12,000 

1925 

Canon  City . 

. (e) 

1906 

Racard . 

. (e) 

42,920 

57,893 

1872 

Colorada  Springs . 

. Gasette . 

Takgrapli . 

. (e) 

Combined  daily. . 

. (me) 

Sunday  edition... 

. (s) 

2,325 

1803 

Sunday  edition. .. 

. (s) 

2,500 

13,000 

1929 

DdU . 

. (e) 

{Continued  on  page  50) 


Nat  Paid 

SptM- 

Uaa 

Ciredatiaa 

Adv.  Rata 

3.319 

8,443 

16,763 

.06 

3,354 

.06 

3,376 

.035* 

3,4(M 

.035* 

2,754 

.025* 

.025* 

.025* 

57,873 

.18* 

86,676 

.21* 

81,633 

.21* 

1,404 

.025* 

3,624 

.035* 

3,097 

.03* 

3,158 

.03 

1,591 

.025 

4,251 

.045* 

13,686 

.06* 

36,688 

.09* 

3,875 

.04* 

1,851 

.025* 

914 

.025* 

7,183 

.045* 

2,217 

.025* 

1,610 

.025» 

1,524 

.021 

1,524 

.021 

1,641 

.025* 

1,914 

.025* 

3,156 

.035* 

3,338 

.03* 

2,508 

.04* 

4,204 

.035* 

3,316 

.03* 

3,316 

.03* 

4,497 

.035* 

4,497 

.035* 

7,333 

.04» 

56,166 

.14* 

15,382 

.06* 

16,163 

.07* 

3,760 

.035* 

11,690 

4,004 

15,664 

.07* 

11,631 

.07* 

36,766 

.07* 

36,236 

38,137 

58,367 

.14* 

46,625 

.14* 

124,338 

.28 

98,538 

.26 

162,422 

.31 

187,631 

.42 

387,634 

.72 

63,567 

.22* 

2,513 

.28 

21,335 

.075* 

21,668 

.075* 

12,156 

.05* 

574 

4,174 

4,748 

.045* 

574 

.045* 

4,479 

.04* 

6.465 

.06* 

3,631 

.03* 

12,886 

.06* 

12,665 

.06* 

4,483 

.04* 

7,366 

.045 

8,683 

.045 

7,165 

.045* 

2,766 

.03* 

2,N3 

.03* 

2,668 

.03* 

1.820 

.025* 

8,646 

.06* 

16,317 

.075* 

2,033 

.025* 

1,620 

.025* 

1,620 

.025’ 

9,273 

3,209 

12,482 

.07* 

9,273 

.07* 

8,013 

.045* 

8,013 

.045* 

16,781 

.08* 

3,140 

.03* 

2,148 

.03* 

1,618 

.025* 

1,618 

.025* 

3,300 

.035’ 

3,368 

1,384 

4,783 

.055* 

3,418 

.055* 

1,298 

.018* 

5,044 

t.045* 

4,781 

.045* 

2,883 

.035* 

2,429 

.03* 

2,166 

.03 

2,125 

.03 

3,683 

.04* 

1,476 

.025* 

3,320 

.035* 

2,992 

.03* 

2,416 

.036 

1,175 

.036* 

1,171 

.036* 

906 

940 

.025* 

2,400 

.021* 

2,490 

.021* 

1,350 

.02* 

2,135 

.025 

5.162 

7,366 

12,462 

.08* 

11,826 

.08* 

750 

.018* 

750 

.018’ 

956 

.026* 

FIRST 

LAST 

And 

All  the  Time— 

In  the  Oakland  Market  it  is  the  Tribune 
that  predominates  in  circulation,  advertis¬ 
ing  and  prestige.  Figure  as  you  will,  the 
Tribune  is  the  dominating  newspaper  in  this 
field  and  is  the  only  publication  with  full 
seven-day  coverage. 

During  the  first  six  months  of  this  year  the 
Tribune  carried  more  news  and  more  paid 
advertising  than  any  daily  newspaper  pub¬ 
lished  in  all  of  Northern  California. 

The  average  net  paid  circulation  of  the 
Tribune  for  the  six  months’  period  ending 
June  30,  was: 

Daily .  82,941 

Sunday  ....  84,079 

Member  Audit  Bureau  of  Circulations 
Member  One  Hundred  Thousand  Group 


©aklanli^crnbum 


OAKLAND,  CAUFORMA 


National  Representatives 

WILLIAMS,  LAWRENCE  &  CRESMER  COMPANY 

New  York  Chicago  San  Francisco  Los  Angeles 
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nomine  newiimpen — name  in  light-face;  evening  peperi — name  In  bold-face;  Oovenunent  atate- 
ment  April  1  flgurea,  light-face;  A.  B.  C.  Fubliaher'a  atatemente,  bold-face,  followed  by  an  "a" 
mean  average  for  3  montha;  flat  rate  Indicated  by  an  axteriak. 
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Cooper  Hewitt 

best  light  we  ever 

says  STEVE  JAMES  ot 
the  Boston  American  and  Sunday 
Advertiser 


BETTER  THAN  DAYLIGHT 


In  no  part  of  a  newspaper  plant  is  there  greater  need  for 
good  seeing  conditions  than  in  the  composing  room. 
Type  setting  and  type  reading,  as  everybody  knows,  can 
easily  strain  eyes  and  nerves,  and  many  mistakes  can 
occur  unless  the  light  is  just  exactly  right. 

In  type  setting,  the  letter  and  background  are  the  same 
color  and  the  letter  is  distinguished  largely  by  the  shadow 
cast  by  the  raised  portions.  To  see  quickly  and  easily, 
therefore,  it  is  important  that  no  glint  or  glare  be  re¬ 
flected  from  the  raised  letter  and  that  the  shadows  have 
an  even  grayish  tone — not  a  sharp  contrasting  black. 

Cooper  Hewitt  light  is  the  one  ideal  light  for  the 
newspaper  composing  room  because  it  eliminates  glare 
and  dark  shadows.  Made  up  almost  wholly  of  the  mid- 
spectrum  yellow-green  wave-lengths  of  light.  Cooper 
Hewitt  mercury  light  gives  to  human  eyes  precisely 
those  rays  by  which,  science  has  found,  they  see  best. 
It  is  light,  too,  that  is  almost  perfectly  diffused.  The 
long  (50-inch)  tube  of  radiant  mercury-vapor,  backed  by 
a  modern  type  reflector,  spreads  its  soft,  cool  rays  in 
and  around  and  under  linotype  machines  and  compos¬ 
ing  tables. 

These  are  some  of  the  reasons  why  Steve  James, 
Superintendent  of  the  Boston  American  and  Sunday 
Advertiser  composing  room,  like  the  men  in  every  other 
plant  where  Cooper  Hewitt  lamps  are  installed,  praises 
Cooper  Hewitt  light  as  “the  best  light  we  ever  had.” 


COOreR  IIEWTTT 
LIGHT 
it  Better  tfutn 
DAYUGHT 


It  will  interest  you  to  read  the  booklet,  **  Why  Cooper  Hewitt  Li^ht  is  Better  than  Daylight** 
•—a  scientihe  explanation  in  non-technical  terms.  No  obligation.  Address:  General  Electric 
Vapor  Lamp  Co.,  863  Adams  Street,  Hoboken,  N.  J. 


Join  us  in  the  General  Electric  Hour,  broadcast  every  Saturday  evening, 
on  a  nation-wide  N.  B.  C.  network 


{Formerly  Cooper HewiU  Elecliic  Company) 
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ENGUSH  LANGUAGE  DAILY  NEWSPAPERS  OF  UNTTED  STATES  WITH  CIRCULATIONS  AND  RATES 


FLORIDA — Continusd 

Trtd*  Data  Nam*  a( 

□17  Araa  Ealab.  Cilj  Partr  luMd 

18,500  30,000  1888  St.  Aupatiae .  Itacwd . (e) 

Sundav  edition . (a) 

50,000  80,000  1907  St.  Peteraburi .  iBdeeeadMrt . (e) 

1884  Times . (m) 

Sunday  edition . (a) 

(Note;  St.  Petenburt  Timea  4t  Independent  sold  as  oombination; 
daily  rate  .065  per  line.) 

14,900  15,000  1908  Sanford .  Herald . (e) 

9,000  15,600  1925  SarasoU .  Herald . (e) 

Sunday  edition . (a) 

6.500  30,000  1930  Sebring .  Amaricaa . (e) 

4.500  12,000  1925  Stuart .  News . (e) 

15,000  22,000  1914  Tallahaasee .  Demecral . (e) 

Sunday  edition . (a) 

1927  Flerida  Slats  News . (e) 

Sunday  edition . (a) 

124,116  335,000  1891  Tampa .  Tinaa . (e) 

1892  Tribune . (m) 

Sunday  edition . (a) 

30,000  50,000  1908  West  Palm  Beach . Poet . (m) 

Sunday  edition . (a) 

1922  Timea . (e) 

7,138  25,000  1924  Winter  Haven . Chici . (e) 


Pepwlatien  COLORADO — Continued  S,6M- 

Trads  Date  Name  s(  Nel  Paid  line 

jtf  Area  Eatab.  Cky  Paper  Iianed  Cwcalalien  Adv.  Rale 

275,000  350,000  1892  Denver . Peal . (e)  166,243  .80* 

Sunday  edition . (a)  288,646  .50* 

1839  Rocky  Mt  News . (m)  46,265  .16 

Sunday  edition . (a)  54,362  .20 

Morning  and  Sunday... (ms)  .  .30 

6.500  .  1892  Durango .  Harald-Deniecrat . (e)  3,392  .03* 

3.500  8,000  1899  Florence .  Ckiaeo . (e)  1,350  .025* 

13,000  30,000  1873  Fort  CoUina .  Eapreaa-Cewrier . (e)  4,356  .  04* 

Sunday  edition . (a)  4,415  .04* 

5,300  20,000  1903  Fort  Morgan .  Timea . (e)  2,045  .  03* 

11,500  30,000  1893  Grand  Junction . Sentinel . (e)  5,385  .035* 

Sunday  edition . (a)  5,476  .035* 

15,000  60,000  1916  Greeley .  Tribune-Republican . (m)  2,464  . 

1903  Trltane-Re^lkan . (e)  3,342  . 

t'omliin  eddaUy . (me)  5,746  .  04* 

9,000  .  1897  La  Junta .  Demecral . (e)  1,275  .021* 

5.500  .  1907  Lamar .  Newa . te)  2,007t  .03* 

t  (Audit  by  Colo.  Press  Aaa'n.  Circulation  Audit  Bureau.) 

6.500  .  1880  Leadville .  Herald-Democrat . (e)  3,124  .025 

8.500  .  1898  Longmont .  CaU . (e)  1,640  .021* 

1892  Timea . (e)  1,745  .  021* 

7,000  .  1923  Loveland .  Reperter-Herald . (e)  1,964  .025 

4,100  .  1908  Montrose .  Preaa . (e)  3,046  .  03* 

45,000  97,600  1871  Pueblo .  Chieftain . (m)  11,458  .  05* 

Sunday  edition . (a)  12,967  .05* 

1901  SlarJetwaal . (e)  11,925  .05* 

Sunday  e^tion . (a)  12,565  .05* 

9.500  50,000  1910  Sterling .  Advecats . (e)  4,822  .04* 

16,000  30,000  1876  Trinidad .  Chrenicle  Newi . (e)  4,365  .  04* 

Sunday  edition . (^  4,365  .  04* 

CONNECTICUT 

50,579  .  1884  .Ansonia .  Sentinel . (e)  7,653  .05* 

175,000  236,975  1890  Bridgeport . Herald . (a)  65.626a  .15 

1883  Peal . (e)  15,413a  . 

1891  Telegram . (m)  32,244a  . 

Combined  daily . (me)  47,657a  .15 

1911  Sunday  edition . (a)  25,128a  .10 

1790  Timea-Slar . (e)  21,94la  .07* 

30.930  .  1916  Bristol .  Preaa . (e)  5,485  .03 

22.000  46,777  1883  Danbuiy .  Newa . (e)  7,611  .03* 

1927  Timea . (e)  7.021  .025* 

175,336  375,000  1764  Hartford .  Courant .  . (m)  41,139  .10* 

Sunday  edition . (a)  63.923  .15* 

1841  rimea  . (•)  62.385  .15* 

22,000  35,000  1914  Manchater .  Herald  . (e)  5,626a  .035 

38,907  75,000  1886  Meriden .  Jearnal . (e)  8,347  .035 

1860  Record . (a)  9,262  .  035 

25.000  50,000  1884  Middletown . Preaa . (a)  8,756  .  04 

18,061  .  1885  Naugatuck .  Newa . M  5,102  .035 

75.000  109,074  1876  New  Britian .  Herald . (•)  15,656  .075 

1855  Rscerd . (•)  13,705  .  05 

218,000  296,000  1766  New  Haven . Journal-Courier . (m)  19,852  .10 

1812  Reeialer . (e)  57,106  .155 

Sundav  edition . W  57,108  .155 

1892  Timea . M  16,117  .07* 

32,000  70,000  1881  New  London .  Day . (•)  14,M2  .05 

1890  Gieba . (•)  .  .023 

30,150  34,000  1871  Norwalk .  Heur . (•)  7,694  .045* 

Seuth  Nerwalk  SentineL . . . (e)  5,887  .04 

35,893  75.000  1790  Norwich .  Bulletin . (a)  14,082  . 

1888  Record  . (e)  3,645  . 

Combing  (Uly . (an)  17,727  .07 

45,000  80,000  1892  Stamford .  Adrecaie . (e)  12,686  .06 

27,497  .  1874  Torrington . Regialer . (e)  6,051  .035 

116,366  160,000  1881  Wat^ury .  Demecral . (e)  11,193  .05 

1881  Repuldioan . (a)  12,634  . 

1884  American . (a)  14,553  . 

Combined  daily . (as)  27,167  .09 

Sunday  edition . (a)  19,652  .09 

(Sunday  edition  sold  only  in  combination  with  daily.) 

14,796  18,000  1887  WiUimantio .  Chreaiele . (e)  3,250  .03 

10.000  .  1888  Winatod .  Ciliaen . (e)  2,246  .02 

DELAWARE 

122,049  255,000  1866  Wilmington .  Every  Evening . (e)  18,218a  .07 

1888  Jeanal . (e)  27,627s  .06 

1880  Morning  News . (m)  16,741i  .05* 

Combi^  daily . (me)  37,768i  .10* 

1881  Sunday  Star . (a)  I3,718i  .06* 

DISTRICT  OF  COLUMBIA 

552,000  1  812,946  1906  Wahington .  Herald . (m)  62,647  .15* 

Sundiv  edition . (a)  132,225  .28* 

1921  Newa . (e)  57,711  .20* 

1852  Star . (a)  169,567  .25* 

Sunday  edition . (a)  114,667  .25* 

1877  Poet . (m)  73,935  .22 

1878  Sunday  edition . (a)  83,449  .23 

1894  Timea . (e)  1H,365  .  22* 

19M  United  States  Duly . (m)  36,316  .35 

FLORIDA 

7.500  .  1925  Bartow .  Pefc  CeaWy  Record . M  1,276  .  029* 

15,000  .  1922  Bradenton .  Herald . (a)  8,536  .04* 

Sunday  edition . W  3,536  .04* 

30,000  .  1914  Clearwater . Sun . (a)  3,057  .  035* 

Sunday  edition . u)  8,057  .035* 

22.000  36,000  1904  Daytona  Beach . Newa-Jwnal . (a)  5,189  .055 

Sunday  edition . M  6,626  .055 

Son  News . (aj  4,194  .04* 

Newa . (e)  8,432  .04* 

Press . (a)  2,421  .03 

Tropical  News . (m)  2.592  .04* 

Sunday  edition . (a)  2,654  .04* 

5.500  .  Fort  Pierce .  News-Tribune . W)  1,422  .  035* 

13,600  31,000  1925  Gainesville . News . (a)  2,382  .025* 

1881  Sun . (m)  3,100  .03 

Sunday  edition . (a)  3,100  .  035 

125,000  300,000  1887  Jacksonville . Jenrnel . (d  33,123  .10* 

1866  Fla.  Times-Union . (m)  51,468  .13* 

Sun^  edition . (a)  61,792  .16* 

17.500  .  1879  Key  West..  '  .  — 

34,735  67,000  1934  Lakeland... 

10.500  .  1925  Lake  Worth 

156,700  195.000  1910  Miami . 


GEORGIA 

18,000  260,000  1892  Albany .  Herald . (e)  5,821s 

9.700  150,000  1878  Americus .  Times  Recerder . (e)  3,887 

Sunday  edition . (a)  3,887 

20,000  250,000  1832  Athens .  Banner-Herald . (e)  3,4H 

Sunday  edition . (a)  3,555 

340,000  1,215,736  1868  Atlanta .  Cimatitution . (m)  97,848 

Sunday  edition . (a)  131,263 

1906  Georgian . (e)  69,593 

1913  Sunday  American . (a)  157,166 

1883  Jownal . (e)  84,931 

1902  Sunday  edition . (a)  137,185 

60,000  350,000  1785  AugusU .  Chronicle . (m)  16.132s 

Sunday  edition . (a)  16,837  s 

1892  Herald . (e)  15.885s 

Sunday  edition . (a)  16,296s 

23,061  65,000  1901  Brunswick .  Newa . (0)  . 

Sunday  edition . (a)  . 

55,000  200,000  1828  Columbus .  Enquirer-Sun . (m)  7,674 

1886  LsAar . (e)  13,334 

Combined  edition . (me)  26,468 

SuiK^y  edition . (a)  . 

(Sunday  circulation  prior  to  merger  Enquirer-Sun  A.B.C.  7,104; 

Ledger  A.B.C.  13,629.) 

8,000  .  1908  Cordele .  Dispatch . (e)  1,825 

Sunday  edition . (a)  1 , 825 

9,650  .  1884  Dublin .  Ceurier-Herald . (e)  3,650 

Sunday  edition . (a)  3,650 

14,968  165,000  1871  Griffin .  Newa . (e)  3,403 

25,400  75,000  1842  LaGrange .  Newa . (e)  7,565 

Sunday  edition . (a)  7,565 

65,000  500,000  1826  Macon .  Telegraph . (m)  28,536s 

1884  Newa . (e)  14.677s 

Combined  daily . (me)  43,213s 

Sunday  edition . (a)  . 

(Sunday  circulation  prior  to  merger.  News  A.fi.C.  14,466x;  Telegraph 
A.B.C.  29,081x.) 

9,300  .  1905  Moultrie .  Obaervar . (e)  2,325 

15,000  40,000  1843  Rome .  Newa-Tritnne . (e)  5,765 

Sunday  edition . (a)  5,822 

100,000  371,576  1850  Savannah .  News . (m)  23,2S4x 

Sunday  edition . (a)  22,434s 

1891  Preaa . (e)  19.369s 

12,250  .  1855  Thomasville . Timea-Eiilerpriae . (e)  2,000 

3.700  .  1914  Tifton .  Gaxeiu . (e)  1,147 

17,000  .  1867  VaMoeU .  Times . (e)  8.271 

24,000  95,000  1883  Waycroas .  Jeumal-Herald . (e)  3.525 

Sunday  edition . (a)  3,525 

(Continmed  on  page  52) 


FIRST 


Connecticut 


20.000  1914  DeLand . 

45.000  1910  Fort  Uudetdale. 

15,000  1911  Fort  Myers . 

1922 


No  Fear  —  No  Favor — The  People* s  Paper 


Sunday  Star . 

Ledger  Ji  Slar-Telegram . 

Sunday  edition . 

Leader . , 

Herald . 

Sunday  edition . 

Newa . 

Sunday  edition . 

Newa . 

Banner . 

Star . 

Reperler-Slar . 

Sunday  edition . 

Sentinel . 

Sunday  edition . 

News . 

News . 

Sunday  edition . . 

Journal . 

News . 

Combined  daily . 

Sunday  edition . 


March  31,  1930 
ABC  Statement 

.  65,626 

.  25,128 

.  63,923 

.  19,052 

.  57,000^* 


Bridgeport  Herald  (Sundays) . 

Bridgeport  Sunday  Post . 

Hartford  Courant  (Sundays) . 

Waterbury  Republican  (Sundays)  . 
New  Haven  Register  (Sundays)  .  .  . 

* ’Government  Report 


14,500  1925  New  Smyrna. 

40,000  1930  Ocala . 

1894 

60,000  1876  Orlando . 


14,000  17,500  1900  Palatka.... 

7,000  20.000  1894  Palm  Beach 

40,000  75,000  1898  Peniaeola.. 

1885 


Morning  newapapera — name  in  light-face;  evening  pepera — name  in  tmld-faee;  Government  elate- 
meat  April  1  Agurea,  light-face;  A.  B.  C.  Fubliaher'a  atatementa,  bold  face,  followed  by  an  “x" 
mean  average  for  3  montba;  flat  rate  indicated  by  an  aaterlak. 


Talking  About 


Altitude  and  Endurance  Records 


■The  Star  holds  them  both  unchsdlenged, 


The  newspaper  situation  in  the  Washington,  (1).  C.),  Market  remains  unchanged  year  in  and  year  out 
so  far  as  leadership  is  concerned. 

The  Star’s  circulation,  Evening  and  Sunday,  keeps  pace  with  the  growth  of  population,  insuring  always 
complete  coverage  of  the  nearly  three-quarters  of  a  million  people — going  into  the  homes,  where  the  serious 
reading  of  advertising  is  done. 

The  Star’s  advertising  lineage,  because  of  the  surpassing  volume  and  substantial  character  of  its  circula¬ 
tion,  exceeds  by  many  thousand  lines  that  of  all  four  of  the  other  papers  combined,  practically  every  day  in 
the  year.  • 

Throughout  the  Washington  Market  it’s  The  Star;  and  to  reach  this  populous  and  prosperous  people  com¬ 
pletely  and  influentially  you  need  ONLY  The  Star. 


Before  entering  this  market  every  advertiser  should  first  study  the  Washington  Newspaper 
Reader  Survey  just  completed  by  the  American  Association  of  Advertising  Agencies. 


V  irm  nnsAT  Mouno  nmoi 

WASHINGTON,  D.  C 

Member 

The  100,000  Group 
of  American  Cities 


New  York  Office: 

Dan  A.  Carroll 
1 10  E.  42nd  Street 


Chicago  Office: 

J.  E.  Lutz 

Lake  Michigan  Bldg, 
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IDAHO 


Trtds 

Dal* 

Gly 

Area  Estidi. 

Gly 

5,340 

1917 

Blaekfoot . 

1927 

25,000 

120,000 

1901 

Boise . 

1864 

11,000 

15,000 

1906 

Coeur  d'Alene . 

11,500 

60,000 

1905 

Idaho  Falls . 

1880 

4,224 

6,500 

1924 

Kellogg . 

10,800 

1892 

Lewiston . 

5,250 

1911 

Moscow . 

12,000 

1919 

20,000 

50,000 

1924 

Pocatello . 

1902 

1924 

3,800 

15,000 

1928 

Sandpoint . 

10,821 

75,000 

1922 

Twin  Falls . 

1918 

3,500 

15,000 

1910 

WJlm* . 

ILUNI 

31,000 

50,000 

1836 

Alton . 

40,000 

83,000 

1846 

Aurora . 

7,111 

1890 

28,000 

50,000 

1839 

BeUeville . 

1855 

8.810 

15,000 

1892 

Belvidere . 

10,650 

20,000 

1922 

Benton . 

35,000 

170,000 

1846 

Bloomington . 

17,000 

116,783 

1899 

Cairo . 

12,000 

50,009 

1912 

Canton . 

8,000 

1903 

Csrbondale . 

6,500 

Carlinville . 

17,200 

67,000 

Centralis . 

37,093 

89,189 

1852 

Champaign . 

9,001 

1840 

1892 

3,224,000 

3,835,000 

1900 

Chicago . 

NclPtid 
Usuad  Cnalitiaa 

BuUalin . (e)  1,215 

News . (e)(Free  cireuUtion.) 


Name  ei 
Paper 


Ade. 


a^al  Newa . (e) 

Sunday  edition . (a) 

Idaho  Statesman . (m) 

Sunday  edition . (a) 

Press . (e) 

Peat . (e) 

Sunday  edition . (a) 

Times-Register . (e) 

l^ws . (e) 

Tribune . (m) 

Sunday  edition . (a) 

Star-Mirrer . (e) 

Free  Press . (e) 

Idaho  State  Journal . (m) 

Trftwne . (e) 

Sunday  edition . (a) 

BwHelio . (e) 


U,837 
15,4»I 
IS, *77 
17,21* 
2,571 

6.3gl 

6,381 

5,250 


Sunday  edition. 
Times . 


5,310 

5,310 

1,650 

'i'.m 

4,734 

5,214 

1,911 

5,285 

5,355 

3,464 

1,750 


1920 

1876 

1890 

1929 

1847 


Pest . (e) 

Timas . (a) 

Tribune . (m) 


52.938 

142,625 

845,8*5 


Sunday  edition . 

....(s) 

1,184,261 

7,300 

20,500 

1908 

Chnton . 

. . .  (m) 

2,000 

Sunday  edition . 

2,003 

35,000 

132,168 

1866 

Danville . 

....(e) 

29,62* 

Saturday  evening . . . 

..(sat) 

2*, S3* 

1927 

Sunday  edition . 

. . . . (s) 

2*, 35* 

57,100 

180,000 

1880 

Decatur . 

...(m) 

24,378 

1926 

Herald . 

. . . . (e) 

3,*S$ 

Combined  daily _ 

. .  (me) 

28,333 

1880 

Sunday  edition . 

....(B) 

28,089 

1878 

Reriew . 

....(e) 

27,098 

Sunday  edition . 

....(s) 

26,034 

9,830 

32,000 

1890 

DeKalb . 

....(e) 

4,409 

1914 

Independent . 

....(e) 

13,000 

27,250 

1851 

Dixon . 

....(e) 

S,26*i 

9,000 

1895 

Duquoin . 

.  Call . 

....(e) 

75,000 

175,000 

1889 

Kast  St.  Louis . 

.  JeurnsI . 

....(e) 

10,822 

Sunday  edition. . . . 

11,358 

9,058 

50,000 

1862 

hxlwardsviUe . 

5,802 

4,024 

75,000 

1898 

Kffinicham . 

....(e) 

6,510 

10,000 

1921 

Eldorado . 

....(e) 

1,620 

35,000 

75,000 

1871 

Klgin . 

....(e) 

17,146 

63,000 

90,000 

1872 

Evanston . 

....(e) 

7,980 

4,500 

1930 

Flora . 

....(e) 

22.668 

100,000 

1848 

Freeport . 

....(e) 

10,542 

5,540 

1834 

Galena . 

....(e) 

1,100 

28,207 

100,000 

1873 

Galesburg . 

....(e) 

20,089 

12,711 

1908 

Harrisburg . 

....(e) 

4,922 

14,100 

40,000 

19*23 

Herrin . 

....(e) 

2,795 

6,100 

1872 

Ho(^>eston . 

....fe) 

2,573 

Rata 

.021* 

.025* 

.05 

.05 

.06* 

.06* 

.025* 

.04* 

.04* 

.03* 

.029* 

.04* 

.04* 

.021* 

.03* 

.04* 

.05* 

.05* 

.025 

.04* 

.04* 

.03’ 

.03* 


Tskpash . 

...w 

13,139 

.06* 

Beacea-News . 

...U 

2*,M1 

.06 

Sunday  edition . 

...(S) 

20,913 

.08 

IlliMian-Slar . 

...M 

2,531 

.03* 

Advacal* . 

...w 

7,154 

.035* 

Nswt-Dsmscral . 

...(e) 

10,997 

.025* 

Republican . 

...(e) 

3,587 

.025* 

News . 

...(e) 

4,150 

.03’ 

Pantagraph . 

...(») 

2S,I33s 

.10* 

Saturday  mominif . . . 

..(sat) 

24,S*6i 

.10* 

Sunday  edition . 

...k) 

17,61*1 

.10* 

CitiMa . 

...M 

5,3*2 

.045 

Lsdfer  A  Register _ 

...W 

5,77*1 

.04* 

Free  Press . 

...M 

1,925 

.02 

Enquimr . 

...(e) 

657 

.017 

Scoliiiel . 

...(•) 

6,S*7i 

.04* 

Ncws-Gsietle . 

...(e) 

15,138 

.06* 

Sunday  edition . 

...(a) 

15,119 

.06* 

Cnurinr . 

...(e) 

2,907 

.029 

News . 

..(m) 

.025* 

Amnricaa . 

...(e) 

569,167 

.75 

Abnadpnst . 

...w 

46,739 

.18 

Sonntagpost . 

Herald  A  Examiner. . 

...(«) 

..(m) 

38,1*4 

4*6,484 

.18 

.65* 

Sunday  edition . 

...(s) 

1,1*3,K2 

1.25* 

Jewish  Forward . 

...(b) 

38,8*8 

.16* 

Saturday  edition .... 

..(set) 

39,525 

.16* 

Sunday  edition . 

...(s) 

41,063 

.16* 

Journal  of  Commerce . . 

..(b) 

24,118 

.28 

News . 

...(e) 

458,223 

.70* 

.18 

.28 

1.20 

1.50 

.032* 

.032* 

.085 

085 

085 


.07* 

.07* 

.07* 

.07* 

03* 

.014* 

.04* 

.02* 

.06 

.06 

.035 

.036 

.02* 

.07 

.03* 

.05* 

.018’ 

.06’ 

035 

.025* 

.025* 


iC(mtiHued  oh  page  54) 


Mominc  newspapers — name  in  liKlit-face:  evening  papers — name  in  liold-face;  Government  state¬ 
ment  April  1  Rgurea,  liglit-fare;  A-  B.  C.  Publisher's  statements,  bold-fare,  followed  by  an  "x" 
mean  areraKO  for  3  iiiontha;  flat  rate  indirated  by  an  aatertak. 


>W.feiKS; 

_ n>alnlscl9Al 


^  r^'Tlhe  Cnmoan  V  We  Keep^ — 

Another  Real  Publisher. . . . 

—from  R.  L.  McKENNEY 
Macon  (Ga.)  News: 

-Referring  to  our  ha." bee*n  em"- 

my  awociation  with  your  •P,  ,,^_f_:,nce  1  have  never  yet 

nenUy  wti.facto^.  obtain  the  greatest  re.ult.. 

seen  men  so  willing  and  tjenien  a.  being  worthy  of 

I  unhesitatingly  recommend  these  g 
handling  a  circulation  campaign  on  any  pap 
satisfaction  of  the  publisher. 


(the  (HharlesISartloiDE  (Hompanii 

Member,  Better  Business  Bureau  ^ 


Tis't  OwCi(*«nt*l  Bysldin^ 


2,000 

.MORE 

FAMILIES 

Now  read  The  Pantagraph 
than  formerly  read  BOTH 
papers  before  the  consoli¬ 
dation  in  1927. 

Central  Illinois  Has  Registered 
Its  Approval  of  a  BETTER 
Pantagraph . 

MoreNews  —  More  Features — 
Improved  Service  and  Unselfish 
Leadership  in  Community  Enterprise 


This  substantial  gain  in  an  already  highly  devel¬ 
oped  field  was  made  on  MERIT  alone,  Panta¬ 
graph  policy  being  strictly  against  bargain  offers 
or  premiums. 


One- Paper  Coverage  and 
Added  Circulation  Has 
Reduced  Advertising  Rates 
25%  Since  1927, 


Ollie  iatlg 

BLOOMINGTON,  HJL. 

Representatives:  CHAS.  H.  EDDY  CO.,  New  York,  Boston,  Chicago 
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AT  61  HE  KICKS 

OFF  HIS  GLASSES 

Editor  The  Star :  The  paper’s  new  type  dress  is  just 
fine.  Like  all  other  features  of  The  Star,  it  is  up  to 
date.  For  clearness  and  legibility  it  is  second  to 
none.  At  61 1  can  kick  the  old  glasses  into  the  street 
and  read  as  I  run. 

GEORGE  G.  CRES3Y 

Burlington 


....Local  Readers  and  Opticians 
Invariably  Approve  the  Change 
to  Intertype  IDEAL  News  Face 


OPTICIANS  APPROVE 

Experts  on  Vision  •Declare  Starts  iVeu?  Type 
Dress  Easier  for  Your  Eyes. 


•  •  When  THE  SEATTLE  STAR  changed  to  IDEAL 
News  Face  its  editors  received  many  laudatory  let¬ 
ters.  One  of  these  letters  is  reproduced  at  the  top 
of  this  page. 


Seattle  opticians  Thursday  praised  the  new  body  type, 
adopted  by  The  Seattle  Star,  which  makes  it  the  easiest- 
reading  newspaper  in  the  northwest. 

This  type,  the  Intertype  Ideal  News  Series,  is  noted  for 
its  legibility  and  clearness.  It  was  adopted  by  The  Star 
after  extensive  research. 


Here’s  what  a  few  of  Seattle 
opticians  think  of  The  Star’s 
new  dress: 

Dr.  J.  R.  Binyon,  Binyon  Op¬ 
tical  Co. — You  have  made  a 
forward  step.  The  Ideal  News 
series  type  is  easy  on  the  eyes. 
One  has  but  to  compare  it  with 
the  old  type  to  be  convinced. 

Dr.  J.  A.  Fratts,  L.  Butt  Op¬ 
tical  Co. — Aside  from  its  greater 
legibility  the  change  has  added 
materially  to  the  appearance  of 
The  Star. 

George  Grant  Sr.,  1321  Third 
avenue — The  new  body  type 
makes  The  Star  at  least  50  per 
cent  easier  to  read.  The  letters 
are  far  more  legible  than  or¬ 
dinary  type  and  it  requires  less 
light. 

Walter  Robson,  Joshua  Green 
building  —  I  noticed  the  new 
type  immediately,  and  upon 
comparing  it  with  the  old,  was 
agreeably  surprised  at  the  im¬ 


provement.  As  this  type  is  sharp 
and  clean,  I  find  the  paper  much 
easier  to  read. 

Dr.  C.  Ingwersen,  Huteson 
Optical  Co.:  I  find  that  the  new 
type  relieves  eye  strain  to  a 
considerable  extent.  I  believe  it 
is  a  very  good  idea. 

Dr.  M.  L.  Jones,  Marcum  Op¬ 
tical  Co. :  The  Star,  always  easy 
to  read,  has  been  helped  mate¬ 
rially  by  the  change.  The  new 
types  are  soothing  to  the  eye, 
and  one  can  read  much  more 
readily. 

Robert  M.  Stewart,  Oph.  D., 
Second  and  University  streets: 
You  have  the  right  idea.  Read¬ 
ing  by  blurred  type  and  in  poor 
light  is  a  frequent  cause  of  eye 
strain.  This  type,  by  being  much 
larger,  clearer  cut  and  darker, 
should  help  the  eyes.  This  relief 
is  evident  whether  people  are 
conscious  of  it  or  not. 


•  •  Among  the  readers  who  wrote  letters  to  The 
Star  were  many  Seattle  opticians.  At  the  left  are 
reproduced  seven  letters  from  Seattle  opticians  in 
reference  to  The  Star’s  change  to  IDEAL  News 
Face — as  printed  on  the  front  page  of  The  Star. 

•  •  Even  the  most  progressive  publishers  are  usu¬ 
ally  amazed  at  the  amount  of  extra  reader  interest 
aroused  by  the  change  to  the  IDEAL  News  Face — 
particularly  since  local  opticians  participate  in  the 
applause. 

•  •  Hundreds  of  progressive  newspapers  have 
found  that  it  is  profitable  to  change  to  the  read¬ 
able  IDEAL  News  Face.  Write  to  the  nearest  Inter¬ 
type  office  for  full  details. 


^ Standa  rdixed* 


'INTERTYPE 


INTERTYPE  CORPORATION,  360  Furman  St.,  Brooklyn 
Chicago  130  North  Franklin  St.;  New  Orleans  816  Howard  Ave.; 
San  Francisco  152  Fremont  St.;  Los  Angeles  1220  South  Maple 
Ave.;  Boston  80  Federal  St.;  London;  Berlin. 
Distributors  throughout  the  world. 


•*«nted  In  U.  S.  A. 


Set  In  Ideal  News  and  Bodoni  Family.  Lante  lines  hand  set. 


r 


Editor 


Publither  The  Fourth  Estate  for  July  19^  1930 


ENGUSH  LANGUAGE  DAILIES  OF  U.  S.— CIRCULATIONS  AND  RATES 


(ILLINOIS — Continue<l) 

1  pMUtka 

5,960- 

Trade 

Data 

Name  ei 

NeiPtid 

Lina 

Cky 

Area  1 

Estab. 

City 

Paper 

Issued 

Ckculatiao 

Adv.  Rate 

15,713 

40,000 

1876 

. (e) 

2,564 

1866 

Journal . 

4;636 

Combined  daily.. 

6,614 

.045* 

Sunday  edition... 

. (8) 

4,093 

.045* 

4,250 

1898 

JeraeyvUle . 

..  Daniacrat . 

. (e) 

500 

.08 

55,000 

100,000 

1904 

Joliet . 

..  Herald-Newa . 

. (e) 

21,853 

.08 

Sunday  edition..., 

. (t) 

21,618 

.08 

19,000 

85,000 

1852 

Kankakee . 

..  Nawt . 

. (e) 

S,939 

.03 

1884 

RapwUicaa . 

. (e) 

9,196 

.04 

22,000 

90,000 

1893 

Kewanee . 

..  SUr*Co«iriar . 

. (e) 

9,24Zx 

.05 

24,625 

56,000 

1852 

U  Salle . 

..  pMt’TribiiiM . 

. (e) 

8,403 

.045 

7,629 

30,009 

1922 

Lawtenoeville . 

..  Roeord . 

. (e) 

2,600 

.03 

2,622 

1896 

1,100 

.018* 

uisoo 

30,000 

1856 

Lincoln . 

..  Couriar . 

. (e) 

4,564x 

.035* 

7,538 

40,000 

1906 

Litcbbeld . 

..  Nawt-Harald . 

. (e) 

2,958 

.03* 

9,600 

40,000 

1894 

Macomb . 

..  Jenrnal . 

. (e) 

6,607 

.032* 

12,000 

1902 

. (e) 

2,780 

.025* 

1908 

RepeUican . 

. (e) 

3;  010 

.025* 

5,000 

1921 

Marseilles . 

..  Press . 

. (e) 

980 

.018* 

15,000 

25,000 

1857 

Mattoon . . 

. .  Janroal-GaMtta  A 

Canmarcial-Star . . .  (e) 

5,996x 

.04 

46,000 

125,000 

1876 

Moline . . 

. ..  DUpatch . 

. (e) 

14,680 

.065 

9,547 

30,000 

1846 

Monmouth . . 

, . .  Raviaw  Atlaa . 

. (e) 

5,241 

.035 

6,000 

18,000 

1878 

Morris . . 

...  Herald . 

. (e) 

3,675 

.025* 

8,100 

16,000 

1839 

Mt  Carmd . . 

. . .  RepublkaD-RagUtar . 

. . (e) 

3,770 

.025* 

2,060 

1890 

. (e) 

.021* 

13,300 

00,000 

1872 

Mt.  Vernon . . 

. ..  RagUlar  Naws . 

. (e) 

7,271x 

.04* 

12,580 

37,091 

1873 

Murphysboro . 

. . .  liMcpacidaat . 

. (e) 

3,S32x 

.03* 

7,000 

28,000 

1898 

Olney . 

..  Mail . 

. (e) 

2,540 

.02* 

14,421 

48,000 

1844 

Ottawa . 

...  RapablkuHUnias... 

. (e) 

7,623x 

.045* 

8,300 

15,000 

1869 

Pans . 

. ..  Palladaim . 

. (e) 

1,300 

.021 

10,016 

1848 

Paris . 

. (e) 

5,809 

.04* 

3,601 

1898 

. (e) 

940 

.014* 

Sunday  edition... 

. (i) 

940 

.014* 

17,900 

1853 

4,469 

.035* 

93,492 

161,757 

1871 

36'S23 

1855 

Transcript . 

. (m) 

I0;78S 

Combined  daily. . . 

- (me) 

41,308 

.10 

Sunday  edition. .. 

. (8) 

34,701 

.10 

1897 

Star . 

. (e) 

32,929 

.07 

Sunday  edition.... 

. (s) 

33,327 

.07 

10,500 

1887 

Peru . 

..  Newt-Herald . 

. (e) 

2,311 

.025 

7,400 

18,000 

1895 

Pontiac . 

. .  Laader . 

. (e) 

3,810 

.022* 

39,131 

325,685 

1926 

Quincy . 

•  •  Harald-Whig . . 

. (e) 

29,491 

.11* 

Saturday  edition. . 

- (sat) 

16,295 

.11* 

Sunday  edition _ 

. (s) 

29,774 

.12 

6,000 

10,000 

1919 

Robinson . 

..  News . 

. (e) 

2,665 

.03* 

102,000 

225,000 

1896 

Rockford . 

..  Republic . 

. (e) 

22,007 

.07 

t  Sunday  edition... 

. (a) 

.07 

t(Note:  Sunday  edition  started  June  1.  1930) 

1888 

Star . 

19,824 

1840 

Ragutar*Gtaalta . . . . . 

. (e) 

19,319 

('ombioed  daily.. . 

....(me) 

39,143 

.12 

Sunday  edition.... 

. (s) 

22,686 

.12 

Evening  &  Sunday 

.12 

43,550 

150,000 

18.51 

Rock  Island . 

..  Argus . . 

. (e) 

13,757 

.065 

6,000 

1917 

. . ^e) 

2,135 

0175* 

4,100 

1883 

Shelbyville . 

..  Uaiaa . 

. (e) 

i;254 

.018 

71,835 

350,000 

1831 

SpringOcld . 

..  Ill  state  Journal _ 

. (m) 

36,462 

.08* 

Sunday  editiem. . . . 

. (a) 

32,430 

.08* 

1836 

III.  Stata  Register.... 

. (e) 

34,515 

.08* 

Sunday  eoition.... 

. (8) 

31,809 

.08* 

12,300 

45,000 

1854 

sterling . 

. «  Gaaetta . 

. (e) 

7,10Ii 

.045* 

15,000 

44,316 

1873 

Streator . 

. .  Tiroas-Prass . 

. (e) 

7,478 

.045 

8,000 

38,000 

1893 

Taylorville . 

. .  Breeze . 

2,506 

.029* 

1887 

Caurier . 

. (e) 

2,564 

.02 

14,751 

1878 

Urbana . 

..  Caurier . 

. (e) 

3,120 

.03* 

31,000 

60,000 

1897 

Waukegan . 

..  N.ws-Sua . 

. (e) 

.065 

(Note:  April  1,  1930,  Waukof^  News  A  Suo  consolidated  Suo  ceased  publication.  Circulations  prior  consoli-  1 

datioD 

:  News,  A.  B.  C.  3-31-30,  6,188:  Sun,  A.  B.  C.,  3-31-30,  not  availaUe.) 

19.50 

Timas . 

. (e) 

INew  daily) 

.035 

21,000 

60,000 

1918 

West  Frankfort . 

. .  Amarksfi . 

. (e) 

4,199 

.035 

6,420 

1930 

. (e) 

2,250 

.029* 

1856 

Santioal . 

. (e) 

3;  127 

.03* 

INDIANA 

5,600  . 

1880 

Alexandria . 

..  News . 

. . (e) 

1,048 

.011* 

1885 

Tiiiias*Tri>uiM . 

. . (e) 

1,583 

.015 

40,000 

100,000 

1885 

Andenon . 

..  Bulktin . 

. (e) 

I3,770x 

.045 

1868 

Herald . 

8,945x 

.045 

Sunday  edition.... 

. (8) 

9,878s 

.045 

8.755  . 

1851 

Attica . 

. .  Ledger-Tribune . 

—  (me) 

1,800 

.025* 

6,000  . 

1870 

Auburn . 

..  Star . 

. (e) 

2,200 

.02* 

18,000  . 

1892 

Bedford . 

..  Mail . 

. (e) 

.025* 

1882 

Times . 

. (e) 

3,950 

.025* 

8,464 

28,000 

1919 

Bicknell . 

..  News . 

. (e) 

2,864 

.02 

2,300  . 

1930 

Bloomfidd . 

..  Wmld . 

.025* 

24,000 

40,000 

1877 

Bloomington . 

..  Telepheoe . 

. (e) 

5,642 

.03 

1892 

World . 

. W 

.03* 

5,800 

20,000 

1899 

Bluff  ton . 

. .  Naws-Banoar . 

. (e) 

5,035 

.0325 

13,500 

20,000 

1888 

Brasil . 

..  Timas . 

.....(e) 

4,472 

.035* 

12,000 

25,000 

1912 

Clinton . 

..  Qiutaoiao . 

. (e) 

2,729 

,025* 

(CoHtinued 

on  page  56) 

Korniac  newipapen — name  In  liKbt-face;  evniing  paper, — name  In 

bold-face;  Government  state-  I 

ment  April 

1  fisurea, 

ligbt-fare;  A.  B,  C.  PublUher’a  atatements,  bold-face. 

followed  by 

an  *‘x*’ 

mean  average  for  3 

moutba;  flat  rate  Indicated 

by  an  asterisk. 

N^UlliyLATION  HEIGHTS 

'^^^^y^eached  by 

jfpEbRIA  JOURNAL-TRANSCRIPT 

f  H.  |Eddy  Co.,  Natl.  Rep.,  Chicaso,  New  York,  Boston 


Total  Net  Paid  (Daily)  .  41,308 

Toul  Net  Paid  (Sunday)  .  34,701 

Total  aty  (DaUy) .  20,633 

Total  City  (Sunday)  .  18,295 

Puklliher’i  Stateaent  for  porlod  ending  March  SI,  ISSd 


T 


ROCKFORD,  ILLINOIS 
A  Quality  Market 

This  outstanding  prosperous  and  progressive 
market  is  thoroughly  covered  by  The  Star- 
Register-Gazette. 

The  diversification  of  industrial  interests  places 
this  second  Illinois  market  in  an  enviable  nosi- 


Here  is  a  city  of  skilled  labor  and  home  owners 
—  highly  responsive  to  the  medium  —  Star- 
Register-Gazette. 

Daily  Averages  of  Net  Paid  Circulation  for 
June,  1930: 


Morning  Star . 

Register-Gazette  .  . 
Sunday  Star-Register-Gazette 


20,892 

25,507 

28,630 


COVERAGE  CITY 

The  Star  -  Register  -  Gazette  has  13,267 
city  morning  and  16,115  afternoon  city 
circulation.  A  total  of  29,382  covering 
25,000  homes.  There  are  5,490  Star- 
Register-Gazette  city  combination  read¬ 
ers  giving  an  unduplicated  coverage  of 
23,892. 

MARKET  COVERAGE 

The  46,398  homes  covered  by  the  Star- 
Register-Gazette  gives  local  and  national 
advertisers  the  only  adequate  coverage  of 
this  rich  market. 


ROCKFORD  NEWSPAPERS,  INC. 


PUBLISHERS  OF 


THE  MORNING  STAR 
and 

THE  REGISTER -GAZETTE 

Morning — Evening — Sunday 
KELLY-SMITH  COMPANY 

New  York — Chicago — Boston — Philadelphia — Atlanta — Detroit 


Wester^ 


lectric 


THE 

VOICE 


SOUND  I  ACTION  I  SYSTEM 


Mada  by  lha  Makars 
of  Ball  Talaphonas 


Naithern  Electric  in  Caneda 


sound-equipped.  In  them  you  enjoy 
all  that  personality  and  art  which 
your  favorite  actors  put  into  their 
lines  and  songs. 

Business  leaders  and  educators 
In  Education  the  talking  now  recognize  the  non -theatrical 

uses  which  range  from  selling  auto¬ 
mobiles  to  teaching  civic  government,  vividness  and  realism 
make  this  medium  a  powerful  force. 

Western  Electric  licenses  producers  to  make  these  industrial 
and  educational  pictures,  and  it  manufactures  portable  repro¬ 
ducing  apparatus.  In  the  greater  development  to  come,  this 
company  will  continue  to  take  a  leading  part. 


Made  possible  by  Western 
Electric  and  now  broadened  to 


industrial  and  educational  use . . . 


You  enjoy  talking  pictures  today  because  telephone  engineers 

developed  the  first  successful  system 
for  recording  and  reproducing  sound 
with  motion  pictures. 

Western  Electric,  maker  of  Bell 
telephones,  manufactured  the  ap¬ 
paratus. 

in  Industry  a  talking  picture  Today  4000  of  the  country’s  lead- 

showi  how  a  product  is  made  and  .  , 

tested-oneof  many  uses.  ‘"g  theatres  are  Western  Electric 


TALKING  PICTfBlE^ES  ^ 
OF  THE  TELEff 


AME 

ONE 


OUT 


'4M 


•> 
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ENGLISH  LANGUAGE  DAILY  NEWSPAPERS  OF  UNITED  STATES  WITH  CIRCULATIONS  AND  RATES 


INDIANA— Continued 


Trad*  Data  Nama  a( 

Af«a  Eatab.  Ckj  Pa^  lataad 

8,090  1889  Columbia  City .  Cammarcial-MaS . (e) 

Past . (•) 

Combined  edition . (e) 

40,000  1822  Columbua .  Harald . (e) 

1877  ReeaUicaii . M 

45,000  1887  Connenville .  Nawa-Eiaminar . M 

38,000  1846  CnwfordariUe . Review . (■) 

1842  jMmal . (e) 

Combined  daily . (me) 

20,000  1903  Decatur .  Damacral . (e) 

.  1875  Edinbun .  Caariar . (•) 

70,000  1892  Elkhart .  Truth . (•) 

533,575  1854  EvaaiTille .  Courier . (m) 

Sunday  edition . (a) 

1832  Jamal . (e) 

Combined  daily . (in) 

Saturday  edition . (fat) 

533,575  1906  Eranaville .  Praaa . M 

Sunday  edition . (a) 

300,000  1865  Fort  Wayne . Joumal-Gaaette . (m) 

Sunday  edition . (a) 

1833  Naara-SaaliBal . (•) 

26,000  1877  Frankfort . ruaaa . (•) 

Sunday  edition . (a) 

20,000  1885  Franklin . Star . w) 

250,000  1909  Gary .  Paat-Trltuna . (a) 

24,000  1837  Goahen .  Daoaacrat  . {•) 

1856  Nawa-Tiiaaa . (•) 

.  1850  Greeneaatle .  Baaaar . u) 

1906  Harald . (•) 

.  1889  Green&eld .  Rayartar . M 

15,000  1881  Greeniburg .  Nawa . (•) 

200,000  1906  Hamm<md .  Tlmaa . (a) 

20,000  1903  Hartford  City .  Nawa . (a) 

1886  Timaa-Gaaetta . (a) 

40,000  1848  Huntincton .  Harald-Praaa . (a) 

900,000  1895  IndianaiMlu .  Commercial . (aa) 

1869  Nawa . -W 


2,700  .  1875  Edinbun 

35,000  70.000  1892  Elkhart.. 

104,022  533,575  1854  Evaarrilh 


Nat  Paid 
Circniatiaa 
1,340 
1,837 
3,177 


1888 

18,000  1872  Jeffenonville 


Sunday  edition . (a) 

ruaaa . fa 

.  Naara . (a) 

. Nawa-Sim . (a) 

.  Trbaaa . (a) 


6,100  25,000  1890  KendallriBe . Nawa-Saa . (a) 

36,000  51,700  1848  Kokomo .  Trliaae . (a) 

(Note:  Kokomo  Diapateh  merged  with  Tribune.  Cireulationn  prior 
oonaolidation:  Diapateh  A£.C.  3-31^  [m]  11,376.  Sunday  12,093. 
Tribune,  A.B.C.  3^1-30  [e]  10,329.  Diapateh  oeaaed  publieation.) 

34.500  88,000  1^  Lafayette . Jourw  dt  Courier . (m) 

1831  Janal  ft  Caariar . (e) 

Combined  daily . (me) 

18.800  44,000  1880  La  Porte .  Harald-Argaa . (e) 

7,980  28,000  1891  Lebanon . Rayartar . (e) 

7,000  35,000  1898  Unton .  Glaaa . (e) 

24,000  60,000  1844  Logamport .  Pharaa-TrftuM . (e) 

1921  Preaa . (m) 

Sunday  edition . (a) 

8,000  20,000  1849  Madiaon . Caariar . (e) 

1871  HaraM . (e) 

26,000  54,500  1889  Marion .  Leader-Tribune . (m) 

1865  Owaakla . (e) 

Combined  daily . (me) 

Sunday  edition . (a) 

5,424  .  1889  Martinarilla . Rapartar . (e)  . 

23,372  .  1881  Michigan  City . Diapateh . (e) 

1882  Nawa . (e) 

3,050  .  1882  MontioeUo .  Jamal . (e) 

6,000  9,000  1867  Mt.  Vernon .  DaaMcral . (e) 

46.800  150,000  1905  Muneie .  Praia . (e) 

1899  Star . (m) 

Sunday  edition . (a) 

31,180  60,000  1888  New  Albany . Trihaaa . (e) 

22,000  41,000  1841  Neweaatle .  Camr-ruBaa . (a)  . 

1908 

(Courier  &  Timea  merged.  Circulation  prior  merger:  Courier,  A.  B.  C.  5,497;  Timea, 

5,320  15,000  1888  Noblearille . Ledger . (e) 

15,000  28,600  1921  Peru .  Trftaaa . (e) 

5,500  30,000  1894  Plymouth .  Democrat  . (e) 

1851  Pdal . (e) 

6.700  15,000  1887  Portland .  Cammarcial-Rariaw . (e) 

Sub . (e) 

Combined  edition . (e) 

10,540  29,021  1846  Princeton .  dariaa-Newa . (e) 

1860  Damacral . (e) 

3,290  .  1897  Renaeelaer .  Republican . (e) 

30,495  155,725  1878  Richmond.- .  Item . (m) 

1831  Palladium . (e) 

Combined  daily . (me) 

1916  Sunday  edition . (a) 

4,150  17,000  1856  Rochester .  Newa-S^inal . (e) 

6,056  19,241  1904  RuahviUe .  RepiMican . (e) 

1928  Telegram . (m) 

Combined  duly . (me) 

9,000  35,000  1879  Seymour .  Trftana . (e) 

10,671  26,000  1880  Shelbyville .  Damacral . (e) 

1854  RepublkaB . (e) 

117,867  300,000  1883  South  Bend .  NawsTuBaa . (e) 

1887  Sunday  edition . (e) 

1873  TrliBoa . (e) 

1922  Sunday  edition . (a) 

2.700  25,000  1929  Spencer .  Warld . (e) 

5,920  .  1905  Sullivan .  TinMs . (e) 

84,000  190,000  1903  Terre  Haute .  Star . (m) 

1906  Peat . (e) 

Combined  daily . (me) 

1903  Sunday  edition . (a) 

1896  Trlunm . (e) 

Sunday  edition . (a) 

5,000  .  1895  Tipton .  Trftuna . (e) 

5.500  32,000  1861  Union  City .  Tinma . (e) 

10,250  .  1842  Valparaiso .  Vidatte-MeaaaBfsr . (e) 


Oovt  5,858.) 
3,448 
6,775 


19,500  75,000  1883  Vincennes . Commercial . (m) 

1884  Sunday  edition . (a) 

1804  Sub . (e) 

10,859  42,000  1859  Wabash .  Plain  Dealer . (e) 

6,600  30,000  1856  Warsaw .  Timu . (e) 

1860  UniaB . (e) 

10,000  31,000  1886  Washington .  Damacral . (e) 

1905  Herald . (e) 

IOWA 

10,450  25,000  1867  Ames . TrSiuae-TinMs . (e) 

6,000  40,000  1879  Atlantic .  Newa-Talepaph . (e) 

14,174  54,300  1865  Boone .  Naws-Rapublican . (e) 

28,000  150,000  1837  BurUngton .  Gatalta . (e) 

1830  Hawk-Eye . (m) 

Sunday  edition . (a) 

4,691  .  1929  Carroll .  Harald . (e) 

8,000  25,000  1901  Cedar  Falls .  Racard . (e) 

58,200  180,000  1870  Cedar  Rapida .  Gaaalta  ft  Rapkblican . (e) 

Sunday  edition . (a) 

9,334  40,000  1894  Centerville .  lawagiaa  ft  CiliuB . te) 

8,425  25,000  1896  CharleaJCity .  Press . (e) 


PapulatisB 

City 


IOWA — Continued 


Trade  Data 
Area  Eatab. 


Nal  Paid 
Circiilalian 


5,824 

1928 

Cherokee . 

2,523 

.03* 

28,000 

85,000 

18.56 

Clinton . 

.  Harald . 

. (e) 

17,513 

.07 

41,000 

101,430 

1857 

Council  Bluffs . 

....(e) 

17,846 

.07* 

Saturday  edition . . . 

..(sat) 

11,488 

.07* 

Sunday  edition . 

....(a) 

17,891 

.07* 

8,591 

45,000 

1881 

Creston . 

....(e) 

4,125 

.04 

68,000 

395,094 

1855 

Davenport . 

....(e) 

14.668  . 

890,858  1849 
1881 


289,000  1920 
1836 


Sunday  edition . (a) 

TioMS . (e) 

Combined  edition . (e) 

Evening  ft  Sunday . (ea) 

Des  Moines .  Rmter . (m) 

Tribune-Capital . (e) 

Combined  daily . (me) 

Sunday  edition . (a) 

Sunday  ft  Tribunu . (se) 

Sunday  ft  Register. . .  .(am) 

Dubuque .  Calbelic  Trftuna . (e) 

Talafraph-Harald  ft  Timas- 

Jaurn^ . (e) 

Sunday  edition . (a) 


.  1891  Burlington .  RapuUicaa . fa 

15,000  1887  Caldwell .  Massaniar  ft  Nawa . fa 

.  1919  Caney .  ChraBicIa . fa 

30,000  1912  Chanute .  Timesalt . fa 

1892  Trftuna . fa 

.  1898  Cherryvale . RapuUicaB . (e) 

20,000  1893  Clay  Center . Diapatch-RapdblicaB . M 

.  1872  CotfeyviUe .  Jauraal . (e) 

.  1893  Colunibua .  Adracala . (a) 

.  1902  Conaordia .  Blade  Empire . fa 

.  1872  Council  Grove . RapaUicau . (a) 

.  1911  Dodge  City .  Glebe . fa 


1882  El  Dorado .  Tinma . 

1890  Emporia . Gaialla . 

1862  FortSoott .  Trftaae-MoBitar. 

1906  Frankfort . ladai . 

1892  Fredonia .  HaraM . 

1929  Garden  City .  Talegram . 

1876  Great  Bend . Trism . 

1929  Hays .  News . 

1908  Hiawatha . . . Warld . 

1908  Hutchinson .  Herald . 

1872  Nawa . 


5,000 

1896 

Neodeaha 

10,500 

35,000 

1872 

Newton.. 

2,721 

1906 

Norton... 

10,165 

22,580 

1881 

Ottawa... 

20,000 

35,000 

1871 

Parsons. . 

20,000 

150,000 

1915 

Pittsburg. 

19W  HutcUnson .  Herald . (■) 

1872  Nawa . ..(•) 

Combined  daily . (me) 

Sunday  edition . (a) 

Evening  ft  Sunday . (es) 

1881  Independence .  Rapartar . fa 

1867  lola .  Ragialar . W 

_  Junction  City .  Unmn . (e) 

1892  Kansas  City .  Kanaan . (e) 

Sunday  edition . fa 

1915  Kiowa .  Record . (m) 

Sunday  edition . fa 

1854  Lawrence .  Jauraal-Warld . fa 

1923  Leavenworth .  Tinma . fa 

1857  Sunday  edition . W 

1905  Lyons .  Nawa . (e) 

1885  McPherson .  Republican . .(e) 

1921  Manhattan .  Chronicle . (m) 

1909  Mercury . (e) 

Combined  daily . (me) 

Sunday  edition . fa 

Evening  ft  Sunday . (es) 

1896  Neodesha .  Sua . (e) 


2,526 
1,475 
1,017 
(Free  cire.) 
4,284 
1,412 
1,575 
6,906 
900 
3,167 

2.175 
6,025 
4,980 
6,781 
4,385 
1,575 
1,901 

(New  duly) 
3,446 
(New  daily) 

3.175 
12,349 
16,642 
28,391 
13,261 


Telafram . fa 

Herald . fa 


1887  Headlight . (e) 

Combined  daily . (me) 

1915  Sunday  edition . fa 

Evening  ft  Sunday . (es) 

1917  Pratt .  Trftuna . fa 

1887  Salina .  Jaurnal . (e) 

1876  Topeka .  Capital . (m) 

Sunday  edition . (s) 

1874  Stale- Jaurnal . (e) 

1901  Wellington .  Nawa . (e) 

1872  Wichita .  Beacon . (e) 

Sunday  edition . (a) 

1872  Eagle . (m) 

1927  . 

Combined  daily . (me) 

1872  Sunday  edition . (s) 

Evening  ft  Sunday . (ea) 

1872  Winfield .  Cauriar . (e) 

KENTUCKY 

1895  Ashland .  Indapandanl . (e) 

1920  Sunday  edition . (a) 

1851  Bowling  Green .  Park  Cily  Nawa . (e) 

1882  Timea- Jauraal . (e) 

iContmaed  on  page  58) 


1856 

Fort  Dodge . 

..fa 

I2,8nx 

.06* 

1886 

Fort  Madison... 

..ffi 

5,225 

.04* 

1840 

Iowa  City . 

..fa 

7,125 

.04* 

1847 

Keokuk . 

6,421x 

.04* 

1870 

Marshalltown.. . 

16,675 

.05* 

1857 

Mason  City . 

..S) 

17,769 

.07 

1891 

Missouri  Valley. 

516 

.02 

1879 

Mt  Pleasant.... 

..fa 

2,805 

.03 

1840 

Muscatine . 

•  •w 

8,197 

.04 

1895 

Nevada . 

3,215 

.035 

1902 

Newton . 

..je) 

4,22li 

.04* 

1906 

Oelwein . 

a.le) 

3,506 

.035 

1887 

Oskaloosa . 

.  Harald . 

..fa 

5,400 

.05* 

1848 

Ottumwa . 

..S) 

15,477 

.06 

1874 

Perry . 

.fa 

2,687 

.03 

1882 

Shenandoah . 

..w 

3,710 

.035 

1780 

Sioux  City . 

.(m) 

41,764 

Jeuraal . 

.(e) 

26,826 

Combined  daily . 

(me) 

68,584 

.13* 

Sunday  edition . 

.(a) 

52,327 

13* 

1884 

TriboM . 

..fa 

76,368 

.15* 

1886 

Vinton . 

5,290 

.04’ 

1893 

Washington . 

•  fa 

2,928 

.025* 

1858 

Waterloo . 

US) 

2l,I98x 

.08* 

1879 

Tribune . 

.(m) 

17,916i 

.07* 

Sunday  edition . 

.(a) 

18,614x 

.07* 

1894 

Webster  City ... . 

.fa 

2,298 

.025 

Daily  and  Rural . 

4,022 

04 

KANSAS 

1887 

Abilene . 

.(e) 

1,787 

.018 

1870 

Arkansas  City. . . 

.fa 

6,269 

.05 

1877 

Atchison . 

. GMm . 

.fa 

7,276 

.04 

1892 

Augusta . 

.(e) 

1,233 

.025* 

1901 

Beloit . 

•• 

2,131 

.018* 

Morning  newspapers — name  in  light-face;  evening  papers — name  in  bold-face;  Oovemment  statement  April  1  figures,  light-face;  A.  B.  0,  Fnblisher's  statements,  bold-face;  followed  by  an  a 
mean  average  fur  3  months;  flat  rate  indicated  by  an  asterisk. 


;  y 


f/  HF6.C0.  ^ 
r  c  H  •  c  A  •  e 


Goss  unst-type  presses 


equipped  with  Jour 


Cline  -  Westinghouse 


double-motor  drives. 


Stereotype  foundry.  Machines  equipped 
with  Cline-W estinghouse  motors  and 
control  and  electric  heating  elements 
and  control  for  stereotype  metal  melting 
/  ots. 


and  the  Chicago 

Evening  Post 


— depends  to  a  great  extent  upon  the  reliability  of 
Cline-Westinghouse  electrical  equipment.  Through¬ 
out  its  entire  plant — in  the  press  room,  stereotype 
foundry,  composing  room,  mailing  room,  and  other 
departments — this  equipment  is  dependably  meeting 
the  severe  schedule  requirements. 


n  f  fps; 

mn 


fwr  Cline-Westinghouse 
control  panels  controlling 
double-motor  press  drives. 


Chicago  Evening  Post  reel  room  showing 
Cline-Westinghouse  double  motor  press 
drives,  paper  roll  stands  with  automatic 
electric  paper  tension  devices;  paper  roll 
trucks  and  track  equipment  for  paper 


When  considering  electrical  equipment  of  any  kind, 
get  in  touch  with  Cline  Electric  Manufacturing  Co., 
Ill  West  Washington  Street,  Chicago,  Ill.,  or  the 
nearest  Westinghouse  office. 


An  opportunity  for  publishers  to  obtain  an  unusually 
comprehensive  service  of  general  economy,  is  pre¬ 
sented  through  the  combination  of  Westinghouse 
quality  equipment,  specifically  adapted  by  Cline 
experts  to  use  in  publishing  plants. 
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KENTUCKY — Continued 


Pspdlat>aa 

Net  Paid 

Trad* 

Name  el 

OlT 

Ana 

EsUb. 

City 

Paper 

laaoed 

Circalatieo 

68,545 

135.000  11892 

Covington . 

....(e) 

32,158 

Sunday  edition . 

....(s) 

23,069 

'(Eentuekr  edition  of  Cincinnati  Post) 

*K«atttck7  TimM'Star. 

....(e) 

19,434 

'(Kentucky  edition  of  Cimnnnati  Times-Star) 

6,200 

1865 

Danville . 

....(e) 

2,383 

1908 

MesMOfer . . 

....(e) 

2,346 

12,200 

1900 

Frankfort . 

...(m) 

3,210 

Sunday  edition . 

....(s) 

3,210 

6,500 

1899 

Fulton . 

....w 

1930 

Glasgow . 

.  e . .  (e)  (New  duly) 

7,600 

70,000 

Harlan . 

....(e) 

3,000 

Sunday  edition . 

....(s) 

3,000 

15,500 

76,000 

1888 

Henderson . 

...(m) 

2,846 

jMvatl . 

....(6) 

Combined  daily . 

Sunday  edition . 

- (■) 

3,SS4 

15,000 

60,000 

1869 

Hopkinsville . . 

....(e) 

4,000 

48,641 

173,481 

1870 

Lexington . . 

...(^ 

19,168 

Sunday  edition . 

....w 

17,161 

1888 

Leader . 

....to 

22,138 

305,935 

668,948 

1826 

Loiusville . 

Sunday  edition . 

....(s) 

...(m) 

21,819 

111,581 

1884 

TioMt . 

•.V(-S 

190,459 

Combined  daily . 

292,040 

1826 

Sunday  edition . 

Herald-Peat . 

....(s) 

160,700 

1878 

64,889 

1869 

Sunday  edition . 

....(3 

55,698 

8,800 

50,000 

1917 

Madisonville . 

....(e) 

4,237 

11,191 

1900 

Mayfidd . . 

....(e) 

4,350 

8,100 

1881 

Maysville . 

...(nO 

3,700 

1907 

Independent . 

...(m) 

1867 

Public  Ledger . 

....(e) 

1,724 

12,000 

Middlesboro . 

. Newa . 

....to 

1,829 

25,000 

100,000 

1875 

Owensboro . 

8,404x 

7,127s 

I5,531s 

^mbined  daily . 

..(me) 

Sunday  edition . 

....(s) 

15,529s 

34,000  U. 

225,988 

1891 

Paducah . 

....(e) 

18,798 

Satar4aj  edilMii. . . . 

...(^) 

9,992 

Sunday  edition . 

....(s) 

18,983 

7,500 

1862 

Richmond . 

..-..(e) 

4,012 

11,120 

1896 

Winchester . 

. S«a . 

....to 

4,721 

Rate 

08* 

08* 


021* 

021* 

025* 

025* 

018* 

018* 

04 

04 


04* 

04* 

025* 

07* 

07* 

08* 

08* 


34* 

32* 

15* 

12* 

025* 


014* 

026 

014 

026* 


08 

08 

08* 

08* 

08* 

.036* 


LOUISIANA 


25,000  . 

1883 

Alexandria . 

....(e) 

9,382 

.05 

45^000 

1842 

9,918  . 

Advocate . 

...(m) 

2,658  . 

Combined  daily. . . . 

..(me) 

12,576 

.06* 

7,500  . 

1886 

Crowley . 

. Sisnal . 

—  (e) 

1,820 

.03 

13,000  . 

1913 

Lafayette . 

....(e) 

4,065 

.035* 

20,556 

80,000 

1895 

Lake  Charles . 

6,249 

.04 

30,000 

66,000 

1929 

Monroe . 

. Post . 

...(m) 

5,297 

.04 

1909 

Newa  Star . 

13,323 

.07 

Combined  daily. . . . 

..(me) 

18,629 

.09 

Sunday  edition . 

....(a) 

19,518 

.07 

1929 

World . 

...(m) 

8,525 

.043 

Sunday  edition . 

....(e) 

8,525 

.043 

(Statement  for  period  Dee.  10, 29-M«reh  31, 30;  A.B.C.  applionnL) 

437,000 

751,815 

1924 

New  Orwua . 

49,253 

.13* 

1877 

Item . . 

67,781 

.17* 

Combined  daily. . . . 

...(me) 

117,934 

.22* 

Satwrday  Evaeiag. . 

..(^) 

61,129  . 

1877 

Sunday  edition . 

. (•) 

85,741 

.18* 

1879 

Stale, . 

51,923 

.15* 

Satwrday  Eveniwg. . 

..(Sat.) 

38,616  . 

Sunday  edition . 

. (s) 

92,495 

.18* 

1837 

Times-Pieayune . 

....(m) 

191,153 

.20* 

Sunday  edition . 

. (e) 

141,254 

.25* 

Journal  of  Commeroe. 

—  (m)  . 

.089 

. Under . 

. (e)  . 

.018* 

8i!300 

500,000 

1895 

Shreveport . 

. to 

21,562 

.07* 

1872 

Tiom* . . 

34,655 

.11* 

Sunday  edition . 

. (1) 

46,697 

.14* 

MAINE 


17,954 

165,000 

1825 

Augusta . 

.(m) 

11. IK 

.05 

27i000 

320,000 

1872 

Bangor . 

..(e) 

22,197 

.05 

1889 

News . 

.(m) 

32,809 

.078* 

17,731 

1860 

Bath . 

..(e) 

2,140 

.02 

27'000 

1884 

Biddeford.... 

..(e) 

5,565 

.035 

36;600 

1^,000 

18,727x  . 

1861 

JiMrail . 

..(e) 

12,94Ss  . 

Combined  daily . 

(me) 

31,672s 

.10 

92,000 

200,000 

1862 

Portland . 

.(m) 

38,367  . 

1882 

Esmas . 

Combined  daily . 

..(e) 

(me) 

23,418  . 
61,725 

.17 

1887 

Sunday  Telegram . 

..(e) 

41,  tn 

.12 

1927 

Newt . 

..(e) 

17,647 

.06 

16,327 

1904 

Waterville... 

.(m) 

6,423 

.03 

MARYLAND 

13,250 

15,000 

1884  TAnnapolis. . . . 

. Capital . 

..(e) 

2,575 

.025* 

1872 

Neara . 

..(e) 

1M,85I 

.30 

797,716 

917,000 

1773 

Baltimore. . .. 

..(S) 

191,271 

.35 

Evening  dt  Sunday. . . 

.(es) 

.50 

1922 

Pest . 

..(e) 

M,421 

.22* 

1837 

Sun . 

.(m) 

149,117  . 

1910 

Sw . 

..(e) 

159,436  . 

Combined  daily . 

(me) 

2M,547 

.50 

1901 

Sunday  edition . 

..(s) 

197,625 

.50 

10,450 

60,000 

1897 

Cambridge. .. 

..(e) 

1,600 

.02* 

42,784 

100,000 

1872 

Cumberland.. 

.(m) 

9,921 

.05* 

1869 

TisNs . 

..(e) 

14,835 

.08’ 

1925 

Sunday  edition . 

..(s) 

14,159 

.06* 

(Note: 

Rate  .07  per  line  flat,  effective  April  1, 1931.) 

60,000 

. Poet . 

4,347  . 

UpCHH 

1883 

News . 

..(e) 

5,169  . 

Combined  daily . 

(me) 

9,516 

.04* 

35,000 

300,000 

1879 

Hagerstown.. 

.  Glebe . 

..(e) 

2.271 

.025* 

1873 

Herald . 

.(m) 

5,5K  . 

1828 

Mad . 

..(e) 

9,113  . 

Combined  daily . 

..(e) 

14,619 

.06* 

12,252 

86,000 

1923 

Salisbury.... 

..(e) 

3,140 

.025* 

MASSACHUSETTS 

12,500 

1888 

Amesbury... 

..(e) 

2,650 

.025’ 

23,019 

40,000 

1889 

Attleboro.... 

..to 

6,174 

.04 

27,500 

1893 

Beverly . 

..(e) 

5,272 

.043 

,950,000 

2,574,115 

1904 

Boston . 

..(e) 

262,939 

.50 

Sunday  Advertiser . 

...to 

489.9M 

.75 

1906 

Cbrisliaa  Science  Meailer  (e) 

135,977 

,80* 

One  Regional  edition. 

.40* 

Two  Revonal  editions 

.60* 

1872 

Globe . 

..(m) 

149,174 

1878 

Glebe . 

..(e) 

168, 3K 

Combined  daily . 

.(me) 

3M.564 

.50 

1877 

Sunday  edition . 

...(s) 

351,839 

.55 

{C<»ttiHued  on  page  64)) 


Morni]«  newtpapera— name  In  liKbt-face;  eveninr  papers — name  in  bold-face;  Oosemmant  state¬ 
ment  April  1  Aguisa,  licbt-face;  A.  B.  0.  Fnbliaher'a  statementa,  bold-face,  followed  b7  an  "x” 
mean  average  for  3  moutba;  flat  rate  Indicated  by  an  asterisk. 


Counting 

CUSTOMERS 

—not  noses 

Boston  department  stores  and 
specialty  shops  have  made 
several  surveys  of  recent 
years  to  learn  the  papers 
habitually  read  by  their  actual 
customerse  With  this  result: 

Surveys  by  the  leading 
high-grade  department 
and  specialty  stores  have 
shown  the  Transcript  at 
least  in  second  place  of 
all  Boston  newspapers. 

Whenever  a  survey  of  actual 
buyers — not  merely  popula¬ 
tion —  is  made,  the  unique 
influence  of  the  Transcript 
is  demonstrated. 

★ 

Boston 

Evening  Transcript 

1830  1930 
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Boiling  Along! 


Frank  Merta,  Acme  News  Pictures, 
Inc.,  handled  the  camera  for  this  fine 
yacht  racing  picture.  Read  why  Acme 
now  uses  Improved  Speed  Graphics 
exclusively. 


'T'HERE  she  is  ...  a  full  wind  ...  far  over  on  her 
*  side  .  .  .  slicing  through  the  green  water ...  a  boil¬ 
ing  white  wake  .  .  .  action  on  deck  .  .  . 

A  yacht  picture  that  will  make  the  papers ! 

That’s  what  Frank  Merta  thought  just  before  he 
snapi)ed  it.  He’s  the  Acme  star.  And  there  it  is  .  .  . 
just  as  Frank  saw  it. 

Clear . . .  clean  and  .sharp  ...  a  fine  picture.  Typical 
of  tlie  exceptional  shots  made  by  this  new  Improved 
Speed  Graphic. 

He  says,  “Every  man  in  Acme  has  a  Speed  Graphic 
now.  We  have  tried  them  all.  The  Sjieed  Graphic  is 
the  best  camera  made  for  the  news  action  stuff  we 
shoot. 

“It’s  handy.  It  never  gets  in  the  way  no  matter 
where  I  go  on  an  assignment.  And  it  gets  the  picture! 

“That  lens  works  like  a  streak.  If  pictures  can 


po.ssibly  l)e  made  .  .  .  and  we  shoot  during  some 
pretty  doubtful  times  .  .  .  my  Speed  Graphic  gets 
them ! 

“It  finds  fast.  That  new  finder  helps  me  get  every¬ 
thing  I  shoot.  I  think  it’s  the  greatest  camera  in  the 
world !’’ 

The  IMPROVED  Speed  Graphic  .  .  .  The  Improved 
S|)eed  Graphic  is  equipi>ed  with  tlie  well-known 
Folmer  Graflex  focal  plane  shutter,  offering  a  choice 
of  spee<ls  from  1/5  to  1/1000  second.  The  KotlakAn- 
astigmat/.4.5  lens  admits  plenty  of  light  even  when, 
to  stop  the  action,  the  exposure  has  to  be  exception¬ 
ally  brief. 

Two  eye-level  finders,  a  wire  frame  and  a  cross¬ 
hair  |)eep-.sight,  make  it  ea.sy  to  get  into  action  the 
instant  the  right  shot  looms  up. 


The  Improved 
SPEED  GRAPHIC 

The  illustrated  model  is  the  Improved  Speed 
Graphic,  No.  3,  picture  size  4x5;  without  lens, 
475;  with  Kodak  Anastigmat/.4.5,  No.  32  lens, 
1116.  Ask  for  details  at  your  dealer’s.  You  need 
*  Speed  Graphic  in  your  outfit. 


EASTMAN  KODAK  COMPANY 

Rochester^  New  York 

Graphic  and  Graficx  Camcrax  arc  made  by  the  Fainter  Graflex  Ctprparatian 
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ENGUSH  LANGUAGE  DAILIES  OF  U.  S.— CIRCULATIONS  AND  RATES 


MASSACHUSETTS — Continued 


Pspalilis, 

5,000- 

Trade 

Date 

Name  •! 

Net  Paid 

Lina 

Car 

Aral 

Lstab. 

City 

Paper 

ItMlod 

Circalatian 

Adf.  Rata 

Boston  (Con'd 

123.341 

1825 

Traveler . 

...:.(e) 

173,681 

('ombined  daily. . . 

. . .  (me) 

297,622 

.50* 

1846 

Sunday  edition . 

. (s) 

147,588 

.40* 

Sunday  Herald  &  Traveler  (ee) 

.55 

1887 

News  Bureau ........ 

13,431 

Newt  Bureau . 

. (e) 

13,431 

Combined  daily. . . . 

. . .  (me) 

26,862 

.40 

1831 

Poet . 

....(m) 

373,849 

.60* 

1893 

Sunday  edition . 

. (e) 

346,002 

.55* 

1813 

Record . 

. . . .  (m) 

209,362 

.30 

1830 

Tranacriet . 

. (e) 

38,412 

.25* 

Saturday  edition . . 

. . . (eat) 

53,625 

.35* 

70,559 

155,000 

1880 

Brockton . 

. (e) 

24,861 

.08 

1894 

Timet . 

. (e) 

11,581 

.045* 

123,900  .. 

1928 

Cambridge . . . . 

. (e) 

.04* 

53,000 

75,000 

1890 

Chelaea . 

. (e) 

4,269 

.0215 

14,180 

23,075 

1893 

Clinton . 

. e) 

2,707x 

.0175 

45,000  .. 

1927 

Everett . 

. to) 

.04* 

134,300 

163,000 

1872 

Fall  Wver . 

. Herald  Newt . 

. (e) 

29.541s 

.11* 

43,609 

110,000 

1873 

Fitchburg . 

. (e) 

12,086 

.055 

22,700 

40,000 

1897 

Framingham . . 

.  New. . 

. (e) 

5,237 

.03 

19,435 

35,000 

1869 

Gardner . 

. (e) 

4,539 

.035 

22,947 

33,450 

1856 

Gloucester . 

. (e) 

7,252 

.035 

17,000 

60,000 

1920 

Greenfield . 

. (e) 

5,087 

.03 

55,000 

100,000 

1877 

Haverhill . 

. (e) 

16,245 

.06 

1902 

Sunday  Record . 

. to) 

12,870 

.05 

60,203 

100,000 

1882 

Holyoke . 

. (e) 

17,313 

.064 

98,000 

123,314 

2,578 

1890 

TrBiuDe  . 

. (e) 

22,721 

Combined  daily. . . 

. . .  (me) 

25,299 

.09 

1884 

Telepam . 

. (e) 

10,025 

.05* 

Sundav  Sun . 

. (s) 

15,521 

.05* 

1925 

Sunday  News . 

. to) 

.05 

22,212 

1873 

I,«ominster  .. 

4,036 

.025 

100,000 

175,000 

14,174 

1921 

Leader . 

. (e) 

3,503 

Combined  daily. . . 

. . .  (me) 

17,677 

.07* 

Sun . 

. (e) 

18,288 

.07 

1898 

Sunday  Telegram. . . . 

. (b) 

17,512 

.05 

109,063 

275,000 

1877 

Lynn . 

17,899 

.055 

1898 

Telegram-Newt . 

. (c) 

18,042 

.05* 

Sunday  edition . 

. (S) 

16,846 

.05* 

3,052  .. 

1892 

Malden . 

. to) 

9,847 

.06 

26,630 

50,000 

1889 

Marlboro  A 

EnterprUe  &  . 

. to) 

4,320 

. (e) 

1,475 

Combined  edition . . 

. (e) 

5,795 

.04 

52,900  .. 

1887 

Medf(H^ . 

. to) 

7,340 

.035 

15,828  .. 

1887 

MUford . 

.  New. . 

4,660 

.025 

131,000 

160,000 

8,534 

1850 

Standard . 

. (e) 

22,443 

Combined  daily. . . 

...(me) 

30,077 

.10 

1907 

Sunday  edition . 

. (b) 

25,463 

.10 

1924 

Timet . 

. (e) 

30,603 

.07* 

15,784 

40,000 

1888 

Newburyport. 

. (e) 

5,636 

.03 

23,500 

49,000 

1895 

North  Adams. 

. (e) 

10,621s 

.042 

23,000 

40,000 

1890 

Northampton.. 

7,752 

.035 

12,415 

20,000 

1870 

N.  Attleborough .  Chronicle . 

. (e) 

2,450 

.02 

60,000 

150,000 

1892 

Pittsfidd . 

. (e) 

10,341 

.06* 

68,000 

145,000 

1928 

Quincy . 

. New. . 

. (e) 

0,400 

.05 

18.37 

Patriet  Ledger . 

. (e) 

10,310 

.055 

45,000 

150,000 

1880 

Salem . 

.  New. . 

. (e) 

22,044 

.08 

1927 

Tribune . 

. (s) 

.05 

101,600  .. 

1929 

Somerville . 

.  New. . 

. (e) 

(New  duly) 

.04* 

15,700 

30,000 

1923 

Southbridge. . . 

.  New. . 

. (e) 

2,607 

.03* 

152,046 

450,000 

21,830 

1880 

New. . 

. (e) 

42,755 

Union . 

...(me) 

71,711 

4  editions  combination . 

136,296 

.28* 

Sunday  edition . 

. (•) 

70,404 

.19* 

36,286 

60,000 

1848 

Taunton . 

. (e) 

0,430 

.04 

16,900 

28,785 

18M 

Wakefield . 

3,316 

.025 

38,120  .. 

1862 

Waltham . 

7,953 

.035 

18,500 

40,000 

1923 

Webster . 

2,960 

.0275 

20,000 

42,000 

1901 

Woburn . 

4,100 

.025 

193,666 

441,842 

1891 

Woroeater . 

32,470s 

.10* 

1885 

Telegram . 

....(m) 

42,500s 

1801 

Gaaette . 

. (e) 

62,S20s 

Combined  daily. . . . 

. . .  (me) 

I05,llfs 

.26 

1884 

Sunday  edition . 

. to) 

S3,668s 

.19 

• 

MICHIGAN 

14,000 

60,000 

1865 

Adrian . 

....(e) 

11,185 

..05* 

9,500 

19,000 

1901 

Albion . 

2,570 

.02 

14,000 

25,000 

1899 

Alpena . 

3,922s 

.03* 

29,859 

45,000 

18,35 

Ann  Arbor . 

. to) 

10,835 

.06* 

53,500 

85,000 

1894 

Battle  Creek... 

.,..to) 

14,045 

.05 

Saturday  edkiao, . . 

...(sat) 

11,277 

.05 

Sunday  edition . 

. (s) 

14,138 

.05 

1851 

Moen- Journal . 

. (e) 

10,214 

.04 

63,498 

130,000 

1879 

Bay  City . 

....(e) 

lt,027s 

.07* 

Saturday  edition. .. 

...(sat) 

16,701 

.07* 

1923 

Sunday  edition . 

. to) 

I0,2I4s 

.07* 

18,350 

1886 

Benton  Harbor 

. to) 

10,044 

.045 

5,049 

1864 

Big  Rapida.... 

3,618 

.03 

12,988 

27,000 

1881 

Cadillac . 

3,848 

.025 

25,900 

60,000 

1880 

Cahunet . 

....to) 

2,863 

.029 

7,235 

27,000 

1875 

Cheboygan.... 

. Trbwne . 

....(e) 

3,545 

.02 

7.800 

1895 

Cold  water . 

....(e) 

4,302 

.025 

1.600.000  1.830.000 

1929 

Detroit . 

....(e) 

66,570 

.20 

[A.  B.  C.  AppUcant) 

1831 

Free  Preee . 

....(m) 

248,158 

.45* 

Sunday  edition . 

315,093 

.50* 

1873 

Newa . 

....(e) 

340,736 

.55* 

Sunday  edition . 

. (B) 

411,556 

.55* 

1907 

Saturday  Night . 

....(e) 

.22 

1920 

Times . 

....(e) 

282,054 

.50* 

Salwrdiy  edkien. . . 

...(sat) 

236,510 

.50* 

1922 

Sunday  edition. . . . 

. (s) 

381,706 

.50* 

inne 

....(e) 

2,410 

.02 

16,760 

1909 

7,387 

.04 

Sunday  edition . 

....(s) 

7,387 

.04 

165,950 

206,000 

1883 

....(e) 

50.021s 

.14* 

Saturday  edition . . . 

...(sat) 

48,356s 

.14* 

1922 

Sunday  edition . 

....(s) 

46,754s 

.14* 

10,180 

1883 

Grand  Haven. . 

. TrAww . 

....(e) 

2,628 

.02 

153,877 

375,000 

1882 

Grand  R^iida.. 

.  Herald . 

—  (m) 

30,874 

.10 

Sunday  edition . 

....(s) 

38,837 

.10 

1890 

Press . 

....to) 

00,017 

.20* 

5,300 

25,000 

1856 

Greenville . 

....(e) 

2,139 

.02 

9,050 

100,000 

1884 

Hancock . 

....(e) 

3,051 

.025* 

6,026 

30,000 

1909 

HiUeide . 

....(e) 

5,041 

.035* 

16,000 

23,000 

1896 

Holland . 

....to) 

4,490 

.03 

5,230 

100,000 

1898 

Houghton . 

....(m) 

7,337 

.043 

Sunday  edition . 

. (s) 

7,337 

.043 

9,500 

35,000 

1879 

Ionia.  . 

....(e) 

3,802 

.025* 

20.978 

45,000 

1921 

Iron  Mountain. 

....to) 

7,630 

.045 

20,978 

45,000 

1919 

IrODwood . 

....(e) 

6,741 

.045 

69,700 

160,000 

1838 

Jaekaon . 

....to) 

28,II4s 

.09* 

Saturday  edkieB . . . 

...(sat) 

22,t32s 

.09* 

Sunday  edition . 

....(s) 

27,464s 

.09* 

1927 

Tribune . 

....(m) 

5,351 

.04* 

(Continued  on  page  62) 


MenliV  newipepers — name  In  lixbt-face;  aTaoinc  papers — name  in  bold-face;  OoTommant  state- 
ment  April  1  Igiuaa,  llcbt-face;  A.  B.  C-  Fubllaher’s  atatamants,  bold-face,  followed  bp  an  "x” 
mean  arerate  for  8  montba;  flat  rate  indicated  bp  an  aaterlsk. 


Booth  Newspaper  Cities 
Make  Large  Population 
and  Circulation  Gains 


MICHIGAN  NOW  nfTH  LARGEST 
OF  ALL  STATES 


The  population  of  Michigan  is  now  well  over 
4,800,000,  according  to  U.  S.  Government  figures 
for  1 930,  which  makes  it  the  fifth  largest  in  the  Union. 

Booth  Newspapers  Gain  72,883  Circulation 

Booth  Newspaper  Cities  Gain  139,237  Population 

In  the  Booth  Newspaper  Cities  alone  a  139,237  popu¬ 
lation  increase  has  been  recorded  which  represents  a 
growth  of  11  to  70  pier  cent.  In  addition  to  this  pro¬ 
portionate  increases  have  been  noted  in  the  smaller 
cities  and  towns  throughout  the  entire  Booth  News¬ 
paper  Area. 

During  the  same  pieriod  The  Booth  Newspapers  have 
increased  their  circulation  totals  by  72,883  and  reach 
practically  every  home  in  this  great  market. 

Michigan  pays  the  largest  average  annual  wage  of  any 
state,  a  recent  survey  made  by  a  prominent  New  York 
advertising  agency  reveals.  The  Booth  Newspaper 
Area  comprises  a  very  large  part  of  this  great  state 
and  is  one  of  the  markets  progressive  advertisers  are 
looking  to  for  quick  response. 


Combined  Net  Paid  Circulation 
282,950 

for  A.B.C.  Period  Ending  March  31,  1930 

1930 

Population 

Grand  Rapids .  168,234 

Flint .  156,422 

Saginaw .  80,686 

Kalamazoo .  54,707 

Jackson .  55, 1 70 

Bay  City .  47,450 

Muskegon .  41,338 

Ann  Arbor .  26,867 


Now 


1930 

Circulation 

90,917 

50,910 

29,795 

30,363 

28,106 

19,919 

22,111 

10,829 


The  Booth  Newspaper  Area. . .  .  1,300,000  282,950 


/  Kalamazoo 
\  Jackson  Citizen 
iBay  City  Daily  Times 
jNiiskegoii  Chronicle 
/^n  Arbor 


Booth 

Newspapers, 

ItlCa 

I.  A.  KLEIN,  Eaetern  Repretentatioe 

50  East  42nd  St.,  New  York 

J.  E.  LUTZ,  Wettern  Repretentatioe 
180  North  Michiian  Avc.,  Chicafo 

Central  Offiee,  2800  Buhl  Bldg., 
Detroit  or  any  newepaper  Hated 


At  126th  Street  and  Park  Avenue  the  New  York  Evening  World  has  erected  this  auxiliary 
unit  to  simplify  the  problem  of  big  city  distribution.  Speed  and  smooth  running  are 
paramount.  Presses  are  100%  Goodrich  equipped. 


The  Evening  World’s  uptown  plant 
100%  Goodrich  Equipped 
as  result  of  six  years’  experience 


bring  to  your  plant.  They  free  you  from  the 
usual  troubles  due  to  climate  changes.  They 
eliminate  wash-ups.  You  obtain  sharper  print¬ 
ing.  Half-tones  are  always  clean.  There  is  no 
changing  and  doctoring  of  rollers.  They  do  not 
hold  dust. 

They  last  so  much  longer  than  old-type  rollers 
that  they  will  more  than  pay  for  themselves  out 
of  extra  wear  alone. 


The  uptown  plant  of  the  New  York  Evening 
World  is  made  of  concrete — trim,  efficient, 
modern.  Like  the  famous  Pulitzer  Building 
downtown  when  it  was  first  built,  this  compact 
structure  is  a  leading  example  of  its  time. 

Typical  of  the  modern  spirit,  the  pressroom  of 
this  new  building  is  equipped  with  Goodrich  One 
Set  Rollers,  for  easy  operation  and  long  wear. 
Two  Hoe  Double  Sextuple  presses  mount  these 
smooth  running  rollers. 

The  decision  to  install  Goodrich  One  Set 
Rollers  came  as  a  result  of  six  years’  satisfactory 
experience  with  them  in  the  pressroom  downtown. 

Think  now  of  the  economies  these  rollers  can 


We  will  gladly  send  additional  information — let 
us  prove  that  Goodrich  One  Set  Rollers  can 
bring  their  economies  and  trouble-saving  fea¬ 
tures  to  your  own  pressroom  problems.  Write  us 
today. 


Niles  &  Nelson,  Inc. 

75  West  Street,  New  York  .  .  .  Exclusive  distributors 

drich  One  Set  Rollers 


*  > 
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MICHIGAN— Continued 


MISSISSIPPI- 


Pipdilbo 

Tr*4«  Dll* 

Area  Eatab.  Cil; 

60,000  143,000  1833  Kalamaioo . 

82,000  175,000  1921  Lanaiiic . 

1855 

10,000  19,831  1869  Ludiogton . 

15,864  32,000  1894  Maniatee . 

15,000  40,000  1884  Marquette . 

5,348  12,000  1879  MarriiaU . 

11,004  40,000  1870  Menomiiiee . 

18,725  42,126  1915  Monroe . 

17,270  65,000  1899  Mount  Clemens. 

5,200  22,000  1927  Mount  Pleasant. 

61,000  75,000  1856  Muskegon . 

14,000  40,000  1885  Nilca . 

18,972  40,000  1892  Owoaso . 

6,948  35,000  1883  Petoskey. . 

66,632  197,500  1900  Pontiac . 

38,000  150,000  1870  Port  Huron . 

20,000  65,000  1925  Royal  Oak . 

74,400  150,000  1883  Saginaw . 


Naroa  a( 

City  Pager  Issu* 

Tupelo .  News . (e 

Vicksburg... .  Herald . (m 

Sunday  edition . (a 

Pest . (e 

(The  Herald  is  sold  in  combination  with  the  Poet  @  ,06*) 


Name  el 
Pager 

Gasette . 

Sunday  edition. 

Cagilal  l^ws . 

State  Jeornal . 

News . 

Sunday  edition . 
News-Aevecale . . . 
Mining  Journal. . . 

Chrei^le . 

Herald-Uader.... 

News . 

Uader . 

Times  Press . 

Chrenicle . 

Star . 

Argns-Press . 

News . 

Press . 

Times>Herald . . . . 

Trbune . 

News . 

Meaday  editien. 
Sunday  edition. 

Herald  Press . 

News . 

Trkime . 

Jenreal . 

Cemmercial . 

Recerd-Eagle . 

Recerd . 

Press . 


MISSOURI 

.  Adrertiser . (e)  800 

. News . (e)  3,500 

. Argus . (e)  2,440 

.  Demecrat . (e)  . 

.  Nsw-Obaerrar . (e)  1,010 

. Sautheast  Misseurian . (e)  7,862i 

.  Demecrat . (e)  711 

.  Democrat . (m)  1,235 

Sunday  edition . (a)  1,235 

Press . (e)  3,455 

. CenstitutieD-Trlrnne . (e)  5,022 

.  Demeerst . (e)  810 

.  Misseurian . (e)  3,271i 

Tribune . (c)  S,886i 

. Standard . (c)  2,123 

Sunday  edition . (s)  2,123 

. Sun-Gasalte . (e)  2,670 

. Ceurier-Pest . (e)  8,168i 

. . Eaaminer . (e)  4,784 

News . (e)  2,150 

. Capital  News . (m)  6,554 

Sunday  edition . (a)  6,885 

Pest-TrmuiM . (e)  7,824 

. Globe . (m)  22,993 

News-Herald . (e)  13,391 

Combined  daily . (me)  36,384 

Sunday  edition . (s)  26,661 

Evening  A  Sunday . (es)  . 

.  Jsurnd-Pest . (e)  96,861 

Sunday  edition . (s)  162,813 

Evening  A  Sunday . (ea)  . 

. Star . (m)  290,664 

Star . (e)  291,589 

Combined  daily . (me)  582,253 

Sunday  edition . (s)  312,178 

.  EiaressANaws . (e)  4,628 

Sunday  edition . (s)  4,628 

.  Demecrat . (e)  . 

.  Adrertiser . (e)  1,250 

. I^reni^-Herald . (e)  4,091 

. .  Demecrat-News . (e)  2,600 

. . Ferum . (e)  4,692 

. .  Intalligencar . (e)  1,280 

Sunday  e^tion . (a)  1 ,280 

Ledger . (e)  1,364 

.  Meniter-Indes  A  Demecrat. (e)  5,461 

.  Times . (e)  1,415 

. .  Demecrat . (e)  750 

.  MaUAPest . (e)  2,280 

.  American  Republic . (e)  4,885 

. Review . (e)  500 

.  BantMr-l^ws . (e)  1,460 

Cesmes-Meniter . (e)  1,500 

(Continued  on  page  64) 


.  1919  Aurora . 

40,000  1919  Boonrille . 

50,000  1914  Brookedd . 

.  1889  Butler . 

.  1905  Cameron . 

80,000  1901  Cape  Girardeau.. 

.  1881  Carrollton . 

70,000  1884  Carthage . 

1872 

25,419  1860  Chillioothe . 

.  18M  CUnton . 

35,500  1908  Columbia . 

1901 

.  1889  Excelnor  Springs. 

.  1889  Fulton . 

138,500  1839  Hannibal . 

.  1905  Independence.... 

1913 

1909  Jefferson  City.... 


11,000  35,000  1891  SL  Joseph . 

14,600  28,000  1903  Sault  Ste.  Marie 

5,200  20,000  1899  South  Haven .. . 

8,893  22,000  1859  Sturgis . 

7.500  20,000  1895  Tbrw  Riven.. 

15,000  30,000  1856  Traverse  City.. 

36,000  .  1882  Wyandotte _ 

12,656  18,000  1880  Ypsilanti . 

MINNESOTA 

11,278  35,000  1898  Albert  Lea .  TrAuna . 

14,368  35,000  1891  Aiwtin .  Herald . 

8,865  25,000  1903  Bemidji .  Pienear . 

12,490  25,000  1901  Brainetd .  Disgateb . 

8,480  36,000  1887  Crookaton .  TinMS . 

119,493  325,000  1883  Duluth .  Herald . 

News-Tribune . 

Combined  daily . . 

Sunday  edition . . 

6,000  25,000  1874  Fairmont .  Sentinel . 

8.500  65,000  1883  Fergus  Falls .  Jeumal . 

20,000  .  1899  Hiboing .  TrAune . 

6,195  12,000  1902  International  Falls .  Journal . 

6,095  20,000  1892  Little  Falls .  Tranaerigt . 

20,125  50,000  1887  Mankato .  Free  Press . 

455,900  530,000  1878  Minneapolis .  Journal . 

1905  Sunday  edition . 

1867  Tribune . . 

1876  TrAuim . 

('ombined  daily . 

Sunday  edition . 

Star . 

News . 

People's  Press . 

Sunday  edition . . 

Eagle . 

ReguUicaa . 

Pest-Bullet  in . 

Thims  a  Jaomal-Press. 

Pioneer  Press . 

Disgateb . 

Combined  daily . 

Sunday  edition . 

News . 

Sunday  edition . . 

10,000  1891  South  SL  Paul .  Regarter . 

10,000  1884  Stillwater .  Gasette . 

17.500  1893  Virginia .  Entargrisa . 

7,300  1928  WiUmar .  TrAuaa . . 

23, 9U  60,000  1855  Winona .  Ragabikao-Heraid . 

MISSISSIPPI 

23,000  40,845  1898  Biloxi  A  Gulfport . Herald . 

12.500  1906  Clarkadale.. 

14,755  1926  Columbus.. 

7,517  1894  Corinth  ... 

16,000  1888  Greenville  . 

12,500  175,000  1916  Greenwood. 

21,000  178,000  1917  Hattiesburg. 

42,425  320,000  1837  Jackson.... 


1894 

9.500  25,000  1901  KirksviUe.... 

2.500  1901  Lamar . 

6,695  1923  Lexington.. 

4,000  30,000  1908  Macon . 

8,000  40,000  1879  Marshall... 

5,200  27,744  1910  Maryville.. 

8,225  25,000  1879  Mexico . 

1887 

16,000  30,325  1873  Moberly.... 

4,828  9,000  1908  Monett . 

5,370  1905  Neosho . 

9,050  1908  Nevada . 

13,560  50,000  1895  Poplar  Bluff 

2,600  1886  RicbHiU... 

10.250  1888  SL  Charles. 

1835 


1867 

1920 

.  1883  Moorhead. 

18,000  1916  Owatonna. 

.  1911  Red  Wing 

1857 

65,000  1891  Rochester. 
75,000  1887  SL  Cloud. 
383,000  1853  SLPaul... 


Wood  heis  always  been  ahead! 

Sat/s  the 

Journail  Gaizette^  ^ 


/^WOOD^ 

Dry  Mats  > 

quality  atnd 
Service  j 
.^^endAblp' 


Sunday  edition . 

Cemmercial  Disgateb. 

Sunday  edition . 

Cerintbian . 

Demecrat-TioMS . 

Cemmeuwealth . 

American . 

Clarion-Ledm . 

Sunday  edition . 

News . 

Sunday  edition . 

Uader-CaU . 

Star . 

Sunday  edition. . , . 

Democrat . 

Sunday  edition _ 


19,000  80,000  1927  Uurel... 

40,000  250,000  1898  Meridian 

16,500  237,552  1865  Natchei. 


(CStSUltW 

for  our 
jurpose^ 


Mominc  newapapers — name  in  light-face;  evening  papers — name  in  bold-face;  Oovemment  state¬ 
ment  April  1  llgvea,  light-face;  A.  B,  C.  Publisher's  statements,  bold-face,  followed  by  an  "x" 
mean  average  for  3  months;  Bat  rate  indicated  by  an  asterisk. 


'^'WooD  has\^ 
always  been 


fe  have 


^^onfidence  \ 
you  ■will  eJtways) 
in  the  lead/ 

These  dre  good^dsons^w/hy  publishers  should  let 
Wood  Dry  Mdts  sm^tKdr  fitness  for  the  Hand  Box 
ds  well  ds  dll  other  types  of  cdsting  equipment. 


FLONG  CORPORAnON 

HOOSICR  FALLS.  N.Y. 
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PENNSYLVANIA 

RANKS  AMONG  THE  HIGHEST  IN 

MOTOR  VEHICLE  REGISTRATION 

In  motor  vehicle  registration  Pennsylvania  ranks  fourth 
with  a  total  of  1,733,283,  an  increase  of  91,071  over  1928,  or  a 
percentage  increase  of  5.5%. 

There  are  1,515,874  pleasure  cars  registered  and  217,408 
trucks.  Pennsylvania  ranks  second  in  the  number  of 
motor  trucks  registered  in  the  entire  country,  which  in¬ 
dicates  the  importance  of  its  industrial  position.  There  is 
on  an  average  a  car  for  every  6.85  persons,  or  one  for 
every  two  families — a  very  high  percent  car  ownership 
for  any  state. 

The  motor  vehicle  registration  facts  show  that  the  Key¬ 
stone  State  is  an  exceptional  market  for  automobiles,  trucks 
and  accessories.  A  newspaper  campaign  planned  and 
executed  in  this  market  will  meet  with  a  receptive  re¬ 
sponse  from  the  large  class  of  automotive  buyers. 

For  more  detailed  information  on  this  market  we  recom¬ 
mend  that  you  call  on  the  newspapers  listed  below. 


Circuladaii 

2,S00 

lines 

10,000 

luisa 

tfAllentown  Call  . 

TM) 

38,367 

.12 

.12 

tfAllentown  Call  . 

.(S) 

29,139 

.12 

.12 

ttBeaver  Falls  News  Tribune. 

.(E) 

8,725 

.04 

.04 

ttBethlehem  Globe  Times . 

.(E) 

16,223 

.07 

.07 

’’Chester  Times  . 

.(E) 

21,442 

.08 

.07 

ttCoatesville  Record  . 

.(E) 

6,979 

.04 

.035 

ttConnellsville  Courier . 

.(E) 

6,334 

.04 

.04 

’’Easton  Express  . 

.(E) 

35,454 

.12 

.12 

’’Exie  Times  . 

.(E) 

33,232 

.09 

.09 

ttGreensburg  Review'Tribune.(EIM) 

14,081 

.06 

.06 

tfHazelton  Plain-Speaker . 

.(E)) 

21,540 

.08 

.07 

ftHazelton  Standard-Sentinel.. 

(M)) 

ttLebanon  News  Times . 

.(E) 

11,023 

.05 

.05 

’’Mount  Carmel  Item . 

.(E) 

5,187 

.04 

.04 

’’Oil  City  Derrick . 

..(M) 

Circuladoa 

8,539 

2,500 

lines 

.05 

10,000 

lines 

.05 

’’Scranton  Times . 

..(E) 

47,587 

.15 

.14 

’’Sharon  Herald . 

..(E) 

7,875 

.0357 

.0357 

tt^ashington  Observer  and 
Reporter  . 

(ME) 

17,948 

.06 

.06 

’’West  Chester  Local  News.. 

..(E) 

11,484 

.05 

.05 

’’Wilkes-Barre  Times  Leader. 

..(E) 

27,552 

.07 

.07 

tt^iBiamaport  Sun  and 

Gazette  &  Bulletin . (M&E) 

28,622 

.10 

.10 

ttTork  Dispatch . 

...(E) 

21,249 

.07 

.07 

**  A.  B.  C.  Publishers’  Statement,  April  1,  1930. 
tt  Government  Statement,  April  1,  1930. 
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MISSOURI — Continued 


Papal  atiaa 

5,000- 

Date 

Nama  •( 

Net  Paid 

Uoa 

City 

Area  Estftb.  City 

Paper  Issued  Circulaliaa  Adv.  Rata 

18,176 

1879 

NewS'Prast . . 

..(e) 

41,266 

Combined  daily . 

(me) 

59,442 

.16* 

1845 

Sunday  edition . 

..(i) 

29,424 

.10* 

Morning  &  Sunday. . . 

(ms) 

.15* 

Evening  A  Sunday . . . 

.(es) 

.18* 

1.000.000  1.300.000  1S52  St  Louis . 

.(m) 

268,311 

.43* 

Sunday  edition . 

..(s) 

247,353 

.43* 

1878 

Past>Disp«lch . 

..(e) 

244,957 

.43* 

1887 

Sunday  edition . 

..(fl) 

331,789 

.50* 

1890 

Record . 

.(m) 

3,018 

.10* 

1.000.000  1.800.000  1888  St  Louis . 

..(e) 

145,539 

.30* 

1907 

Timas . 

..(e) 

76,054 

.17 

28,000 

2,031 

1891 

Damacrat . 

..(e) 

6,707 

Combined  daily . 

(me) 

8,738 

.045* 

Combin  ’d  Sunday  edition(B) 

8,738 

.045* 

00,768 

21,422 

1867 

Laadar, . 

...(e) 

21,223 

Combined  daily . 

.(me) 

42,645 

.15* 

1891 

Sunday  edition . 

...(e) 

38,936 

.15* 

1929 

Preaa . 

...(e) 

21,803 

.06 

Note:  .08  per  line  effective  May  1,  1931) 

8,510 

...(e) 

3,264 

.02 

5,600 

...W 

1,253 

.02 

9,100 

...(e) 

817 

.014* 

SilTS 

.  QuiU . 

...(e) 

1,000 

.018* 

MONTANA 

11,000 

110,000  1889  Anaconda . 

..(m) 

2,201 

.03* 

18,000 

9,733 

Gaxatta . 

...(e) 

2,364 

Combined  daily . 

,.(me) 

12,097 

.07* 

Sunday  edition . 

...(s) 

11,900 

.07* 

9,900 

2,397 

.03* 

Sunday  edition . . 

...(s) 

2,397 

.03* 

46,ni 

110,000  192R  . 

16,557 

1912 

Past . 

...(e) 

12,036 

Combined  daily . 

. .  (me) 

29,593 

.13* 

Sunday  edition . 

....(s) 

28, M3 

Evening  A  Sunday . . 

. . . (es) 

.16* 

40,000 

96,000  1887  Great  Falls  .... 

16,051 

1888 

Laadar . 

....(e) 

4,184 

Combined  daily . 

..(me) 

20,235 

.09* 

1887 

Sunday  edition . . 

....(s) 

17,330 

.09* 

7,450 

...W 

2,790 

.035* 

11,500 

26,000  1866  Hdena . 

...(m) 

5,378 

.035* 

Sunday  edition . 

5,378 

.035* 

1900 

Racard-Harald . . 

....(e) 

3,M 

.03 

7,500 

25,000  1891  Kalispell . . 

. . . .  (e) 

2,618 

.018 

9,200 

■40,000  1905  Lewistown . . 

. . .  (m) 

6,401 

.035 

Sunday  edition . 

....(s) 

6,401 

.035 

7,100 

...(m) 

2,011 

.03* 

Sunday  edition . 

....(s) 

2,011 

.03* 

12,000 

.  1909  Miles  City . 

....(e) 

3,009 

.03* 

Sunday  edition . 

....(s) 

4,231 

.04* 

15,000 

60,000  1873  Miflsouia . 

4,787 

1911 

Seatitwl . 

....(e) 

3,679 

Combined  dmly . 

..(me) 

8,466 

.06* 

Sunday  edition . 

....(s) 

6,809 

.06* 

NEBRASKA 

12,000 

35,000  1902  Beatrice . 

....(e) 

5,554 

.04* 

Sunday  edition . 

....(s) 

5,554 

.04* 

6,500 

35,000  1879  Columbus . 

....(e) 

4,311 

.03* 

6,500 

25,000  1867  Falls  City..!... 

....(e) 

3,314 

.025* 

1874 

News . 

...(m) 

1,400 

.021 

Sunday  edition . 

....(s) 

1,400 

.021 

10,000 

41 ,000  1883  Fremont . 

....(e) 

7,392 

.04* 

15,000 

55,000  1884  Grand  laUnd.. 

....  e) 

10,068 

.06* 

15,100 

60,000  1905  Hastings . 

....(e) 

9,991 

.05* 

10,500 

.  Hub . 

....(e) 

3,520 

.035* 

87,446 

8M,666  1867  Lin^n. . 

25.44« 

1889 

JM^nal . 

- (e) 

16,515 

Combined  daily _ 

...(me) 

41, Ml 

.11* 

1887 

Sunday  edition . 

. (s) 

30,849 

.11* 

1902 

Star . 

. (e) 

37,227 

.11* 

Sunday  edition _ 

. (s) 

30,692 

.11* 

8,000 

.  1911  McCook . 

_ (e) 

5,200 

.04* 

8,250 

.  1854  Nebraska  City. 

....(m) 

4,217 

.03 

Sunday  edition . 

4,217 

.03 

11.000 

80,000  1887  Norfolk . 

. (e) 

9,275 

.05* 

14,000 

.  1906  North  Platte.. 

. (e) 

2,800 

.029* 

240,000 

350,000  1  871  Omaha . 

40,775x 

1899 

Naws . . 

. (e) 

56,280s 

Combined  daily. . . . 

...(me) 

97,055i 

.25* 

Sunday  edition .... 

. (s) 

110,643x 

.25* 

1865 

World'Herald . 

....(m) 

66,9841 

1885 

Werld-Harald  . 

. (e) 

61,192i 

Combined  daily. . . . 

. . .  (me) 

128,1761 

.25* 

1865 

Sunday  edition .... 

. (8) 

124,3321 

.25* 

4,500 

. (e) 

812 

10,000 

4,562 

Sunday  edition. . . . 

.....(s) 

4,562 

.04* 

. (e) 

8,200 

.  1909  York . 

. (e) 

2,953 

.03* 

NEVADA 

1,862 

.  1865  Carson  City . . 

. (e) 

470 

.011 

8,427 

.  1920  Ely . 

. (e) 

1,125 

.029 

7,500 

. (e) 

2,614 

.03* 

17,000 

25,000  1876  Reno . 

. (e) 

7,776i 

.05* 

1870 

Nevada  State  Journal 

4, 4301 

.035 

Sunday  edition _ 

. (s) 

4,6IOi 

.035 

4.700 

10,000  1915  Tonopah . 

. (e) 

1,720 

.025* 

8,180 

8,000  1906  Winnemucca.. 

. (e) 

2,208 

.025* 

NEW  HAMPSHIRE 

12,000 

19,500  1834  Claremont.... 

. (e) 

2,895 

.02 

25,000 

54,000  1809  Concord . 

PatriM . 

. (e)* 

6,874 

.04 

14,500 

.  1873  Dover . 

. (e) 

2,880 

.02 

13,500 

33,000  1799  Keene . 

. (e) 

4.326 

.03 

18,481 

.  1925  Laconia . 

. (e) 

1,984 

.015 

84,000 

16.564 

1912 

Uadw . 

. (e) 

16,468 

Combined  daily _ 

—  (me) 

33,034 

.13 

.  1888  . 

3,514 

^2,666 

. (c) 

7^249 

043 

15,'500 

. Harald . 

. (e) 

6,236 

.046 

NEW  JERSEY 

15,000 

70,593  1885  AsburyPark.. 

. (e) 

12,070 

.05 

1879 

Sunday  edition. . . . 

. (s) 

7,022 

.05 

66,000 

150,000  1872  Atlantic  City. 

22,832 

1888 

Uniaii . 

. (e) 

16,722 

Combined  daily. . . . 

—  (me) 

39,554 

.14* 

1891 

Sunday  edition . . . . 

. (e) 

22,400 

.12* 

{Continued  on  page  66) 


Automobiles  of  thou¬ 
sands  of  New  York 
Shipbuilding  Com¬ 
pany’s  employees, 
parked  at  the  plant 
in  South  Camden. 


New  unit  of  R.C.A. 
Vietor  Company's 
great  Camden  plant 
on  the  river  front,  to 
be  in  full  operation 
by  Aug.  lj«. 


Employees  of  R.C.A.  Vietor 
Company  eashing  their  payroll 
ehecks  at  Camden  Bank. 

(Above  photos  taken  since  June  17) 


First  City  to  Come  Back 
Camden,  New  Jersey 


Two  industries  alone  out  of  South  Jersey’s  539  industries, 
to  employ  30,000  men  and  women  at  the  rate  of  400  a  day. 

Camden,  New  Jersey,  is  the  cynosure  of  all  eyes  in  the 
country’s  business  world  as  the  first  great  city  to  stage  an 
industrial  comeback  during  a  period  that  shows  depres¬ 
sion  throughout  the  country;  Camden  is  doing  exactly  that 
thing  right  now. 

Camden  is  South  Jersey’s  great  industrial  centre,  but  the 
brunt  of  the  nation  wide  depressing  in  business  has  never 
been  felt  by  this  teeming  hive  of  industry,  chiefly  because 
of  the  diversity  of  its  539  industries  which  build  everything 
from  pens  to  the  world’s  largest  passenger  liners. 

Twelve  of  Camden’s  industries  are  the  largest  of  their 
kind  in  the  world.  Campbell’s  soups,  R.C.A.  Victor  Com¬ 
pany,  New  York  Shipbuilding  Company  and  Esterbrook 
Pens,  are  among  those  which  contribute  a  major  part  to 
Camden’s  annual  payroll  of  more  than  $75,000,000. 


Here’s  the  Real  News  of 

Camden’s  Industrial  Boom 


The  R.C.A.  Victor  Company  has  just  completed  another  great 
addition  to  its  twenty  odd  factory  buildings.  The  new  plant  cost 
$5,000,000  and  was  rushed  through  to  completion  in  48  working 
days  to  meet  the  manufacturing  program  of  this  great  radio  industry. 

The  Company  is  taking  on  7,000  employees  right  away.  It  will 
have  20,000  at  work  by  August  1,  to  be  in  production  on  9,000  complete 
radio  sets  and  speakers  daily. 

The  New  York  Shipbuilding  Corp.  has  just  opened  its  “South”  yard, 
the  half  of  this  great  plant  which  has  been  closed  since  the  war. 
Orders  have  been  placed  for  $50,000,000  in  ships  to  be  completed  in 
30  months.  Additional  orders  for  as  much  more  are  in  immediate 
prospect.  It  will  require  12,000  men  to  do  the  job. 

The  Continental  Can  Company  with  its  site  already  selected  for 
a  new  Camden  industry  will  add  another  $1,500,000  to  the  industrial 
payroll. 

The  great  and  growing  area  of  Camden  and  all  South  Jersey  can 
be  covered  at  one  cost  by  using  South  Jersey’s  own  medium — 
The  Courier-Post  newspapers. 


EVENING  COURIER 


MORNING  POST 


SUNDAY  COURIER  POST 


Members 
A.  B.  C. 


National  Representatives: 
SxokY,  Brooks  &  Finlev 


J.  DAVID  STERN,  Publisher  FRANK  J.  KIXSELLA,  Advertising  Director 

Combined  daily  circulation  Camden  Courier  &  Post  over  70,000 


Koraior  newipsipan — name  in  llclit-faoe:  evaninr  papers — mime  in  Imld-face;  Oovemment  atate- 
ment  April  1  flgiiTes,  light-face;  A.  B.  C.  Publisher’i  atatementa,  bold-face,  followed  by  an  “x” 
mean  average  for  3  niontba;  flat  rate  indicated  by  an  asterisk. 


Locating  ^^Big  Game^^ 

According  to  the  directories  some  national  or  general  newspaper 
advertisers  are  located  in  each  of  the  48  states  and  the  District 
of  Columbia. 

The  bureau  of  advertising  of  the  A  N  P  A  estimates  a  grand  total 
of  $260,000,000  invested  by  these  advertisers  during  1929  and 
definitely  locates  84.8%  of  the  grand  total  which  is  $220,545,000 
invested  by  535  concerns. 

It  is  interesting  to  know  where  a  great  bulk  of  this  huge  known 
sum  has  its  habitat.  We  find  that,  while  31  of  the  48  states 
contain  all  of  the  535  advertisers,  11  leading  states  have  478,  or 
89.3%. 

Measuring  in  money  appropriated  during  1929,  these  11  states  pro^ 
vide  $202,015,000,  or  91.5%  of  the  known  total  and  the  other 
known  57  advertisers  are  scattered  over  20  other  states  to  make 
up  $18,530,000  balance. 

Just  as  definitely.  Editor  Publisher's  coverage  of  national 
advertisers  parallels  these  appropriations.  The  11  leading  states 
furnish  over  one-third  of  Editor  Publisher's  1,300  odd 
national  advertiser  subscribers  and  account  for  $184,480,000,  or 
91.3%  of  the  general  newspaper  appropriation  total  provided  by 
the  1 1  leading  states. 

This  is  another  reason  why  more  than  300  leading  newspaper 
publishers  find  it  so  useful  and  important  to  be  represented 
regularly  in  our  advertising  columns. 


EDITOR  &  PUBLISHER 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 


ENGUSH  LANGUAGE  DAILY  NEWSPAPERS  OF  UNITED  STATES  WITH  CIRCULATIONS  AND  RATES 


NEW  YORK— Continued 


NEW  JERSEY — Continued 


Trid*  Date  Nama  at  Nat  Paid 

dr  Araa  Eatab.  Gij  Papar  laauad  Circulatiao 

13,850  25,000  1886  Little  Falli .  Tinaa . (e)  4,7M 

25,000  45,000  1821  Lockport .  Uniaii^^Siia  A  Jaurnal . (e)  8,38> 

460,000  .  1876  Long  IsUnd  City .  ^ar . (e)  32,618i 

9,500  30,000  1905  Malone . Franklin  Timee . (m)  5,147 

(A.  B.  C. —  applicant.) 

1905  Talairain . (e)  4,404 

18,200  24,200  1925  Mamaroneek .  Timaa . (e)  3,302 

20.500  65,000  1870  Middletown . Timaa  Harald . (e)  8,949 

7,000  30,000  1903  Medina .  Javnal . (e)  2,033 

50,382  80,000  1892  Mount  Vernon .  Argna . (e)  19,989 

47,000  100,000  1885  Newburgh .  Nawa . (e)  13,933 

Beacon .  Nawa . (e)  3,240 

Combined  edition . (e)  14,293 

40,000  60,000  1923  New  Rochelle .  Standard-Star . (e)  9,419 

6,500,000  9,500,000  1882  New  York  City . American . (m)  239,735 

Sunday  edition . (s)  1,999,927 

1924  Braai  Hama  Nawa . (e)  192,749 

Sunday  edition . (s)  194,244 

1922  Corriere  d*  America . (m)  53,254 

Sunday  edition . (a)  58,794 

1924  Graphic . (e)  398,278 

1841  Herald  Tribune . (m)  393,439 

Sunday  edition . (a)  442,943 

1808  II  Progreaeo  Italo  Americano(m)  80,734 

Sunday  edition . (a)  98 , 959 

1929  Inveetment  Newa . (m)  13,852 

1897  Jawiih  Farward . (e)  133,124 

Saturday  edition . (aat)  157,408 

Sunday  edition . (a)  151,322 

1901  Jewiah  Journal  A  Newa . . .  (m)  94,901 

Sunday  edition . (a)  85,374 

1914  JawiahDay . (e)  84,235 

Saturday  edition . (aat)  95,157 

Sunday  edition . (a)  93,380 

1896  Jaurnal . (e)  430,348 

1827  Journal  of  Commerce . (m)  24,401 

1918  UPrensa . (m)  14,111 

1924  Mirror . (m)  444,442 

1919  Newa . (m)  1,284,175 

Sunday  edition . (a)  1 , 432 , 544 

6,500,000  9,500,000  1892  North  Side  Newa . (e)  . 

Sunday  edition . (a)  . 

1801  Peat . (e)  109,904 

1833  Son . (e)  314,410 

1834  Staata-Zeitung . (m)  52,033 

Hereld . (e)  39,004 

Combined  daily . (me)  91 , 039 

Staata-Zeitung  A  Herold. . . (a)  199,474 

1867  Telegram . (e)  224,097 

1836  Telegraph . (m)  34,170 

Sunday  edition . (a)  34,170 

1851  Timea . (m)  428,005 

Sunday  edition . (a)  794,927 

1882  Wall  St.  Journal . (me)  51,502 

‘(Wall  SL  Newa  merged  with  Journal;  Newa  ceaaed  publication  May  30, 1930.) 

1883  World . (m)  327,379 

Sunday  edition . (a)  542 , 322 

1887  ETening  Werld . (e)  293,774 

77,042  115,000  1854  Niagara  Falla .  Gaiette . (e)  24,229 

35.500  60,000  1880  N.  Tonawanda .  Newa . (e)  5,540 

9,150  .  1891  Norwich .  Sun . (e)  2,911 

20,000  65,000  1887  Nyack .  Jeurnal . (e)  5,140 

1922  Newa . (e)  1,840 


Name  el  Net  Paid  Um 

Paper  laaaed  Circulaliea  Ade.  Ra 

Newa . (e)  12,380  .  046 

Timea . (e)  12,89U  .06* 

Newa . (e)  7,500  .03 

Ealerpriae . (e)  5,610  .02 

Cewiar . (e)  53,477a 

Poet . (m)  I5,068a 

Combined  daily . (me)  48,545i  .17 

Sunday  Couner-Poet . (a)  .  .17 

Jenal . (e)  30,181a  .10 

Ttmea-Herald . M  3,724  .05* 

Sunday  edition . (a)  3,724  .05* 

FreahaMer . (e)  2,260  .03* 

Bergen  Eva.  Recard . (e)  18,498  ,07 

Jariey  ObterTar . (e)  44,398a  .12 

Jeraay  Jenrnal . (e)  44,718a  .12* 

Sun . (m)  (New  Daily)  .03* 

Timaa . (e)  1,000  .  03* 

Racerd . (e)  5,943  .04 

RapiAlican . (e)  4,750  .03 

Jeraeyman . (e)  6,686  .04 

Racerd . (e)  5,365  .  03’ 

FreePreea . (m)  (New  Daily)  .... 

Newa . (e)  lS4,024a  .OH 

Ledger . (m)  54,382a  .19 

Sunday  edition . (a)  41 , 541  a  .19 

Slar-Eagie . (e)  H,449a  .25 

Sunday  ()all . (a)  95,554a  .16 

Heme  Nawa . (e)  14,994  .07 

Sunday  Timea . (a)  12,046  .07 

Canrier . (e)  10,245  .06 

Harald . (e)  14.488a 

Newa . (e)  14,341a 

Combined  daily . (e)  28,8Sta  .11 

Sunday  Eagle . (it)  .  .05 

Call . (m)  23,098  .07 

Newa . (e)  21,003  .07 

Newa . (e)  13,582  .06S 

Caurier-Newt . (e)  11,524  .  06' 

Sun . (a)  2,100  .03 

State Gaaette .  (m)  15,945  .... 

Times . (e)  45,715 

Combined  daily . (me)  41,440  .17' 

Sunday  edition . (a)  32,738  .14' 

Hudson  Diapatcb . (m)  22,411  .07' 

Jenrnal . (e)  2,846  .  021 

Thnaa . (e)  2,220  .02! 

Timet . (e)  5,624  .03' 


Trade  Dale 
Area  Eatab.  dy 

.  1911  Bayonne.. 

1870 

.  1879  Bridgeton . 

.  1868  Burlington. 

565,000  1882  Camda... 
1875 


105,000  175,000  1871  Eliaabeth . 

1900 

6,000  100,000  1929  Frediold . 

81,000  243,732  1895  Hackensack . 

85,000  629,124  1892  Hoboken . 

345,000  .  1867  Jersey  City . 

8,000  1929  Lakewood . 

1925 

23.600  1902  Long  Branch.... 

18,000  1864  MiUviUe . 

17.600  1826  Morristown . 

1900 

478,000  1,000,000  1930  Newark . 

1883 

1917 

1916 

1832 

1872 

48,500  1878  New  Brunswick. 


1927 

259,174  1889  Paterson . 

1890 

92,000  1903  fPerth  Amboy. 

108,629  1884  Plainfield . 

.  1926  Toms  River.. 

175,000  1792  Trenton . 

1882 

1883 

629,124  1874  Union  City.. 

.  1875  Vineland .... 

1927 

.  1897  Woodbury... 


NEW  MEXICO 

32,560  1X1110,000  1880lAlbuquerque . Journal . 

1884  Jenrnal . 

Combined  daily... 

1880  Sunday  edition . . . 

Evening  A  Sunday . . 
1922  N.  M.  Stale  Triiune 

5,000  .  1929  Carlsbad .  Current  Argna . 

8,000  45,000  1929  Clovis .  Newt-Jenrnal . 

9.500  52,000  1930  GaUup .  Herald . 

8,992  42,200  1879  Las  .  Optic . 

7.500  20,000  1881  Raton .  Gaselta . 

10,500  35,000  1928  RosweU .  Dispatch . 

Sunday  edition.... 
t(New  rate  effective  August  1) 

1903  Racerd. . 

10,000  .  1849  Santa Fe .  New  Meikan  ..... 


1000  Lines  of  Advertising 
for  ^/2sths  of  One  Cent — 


Eight-twenty-fifths  of  one  cent  is  the  cost  of  reaching 
each  home  in  the  Binghamton  area  with  one  thousand 
lines  of  advertising  in  The  Binghamton  Press. 

Here  is  the  way  it  works  out.  The  Press  has  37,359 
circulation  (ABC  publisher's  statement  March  31, 
1930.)  One  thousand  lines  at  the  Press  rate  of  12 
cents  or  $120.  The  cost  of  this  advertising  per  sub¬ 
scriber  is,  therefore,  eight-twenty-fifths  of  one  cent. 

Whether  you  carry  one  thousand  lines  all  in  one  issue, 
or  whether  it  is  spread  over  several  days  or  weeks, 
the  cost  is  the  same — eight-twenty-fifths  of  one  cent 
per  subscriber. 

Now,  ask  yourself: — Can  you  afford  to  ignore  the  rich 
Binghamton  market  of  a  half  million  people  when  this 
advertising  cost  is  so  low  and  the  Press  dominance  so 
great? 


The  Binghamton  Press 


136,935  1927  Hemprteid. 
35,000  1808  Herkimer.. 
33,000  1852  HomeU.... 
45,000  1886  HudMD.... 
1847 

35,000  1815  Ithaca _ 

250,000  1898  Jamaica..., 


COMPLETE  COVERAGE  AT  ONE  COST 


THE  JOHN  BUDD  COMPANY 

NATIONAL  ADVERTISING  REPRESENTATIVES 


Xoming  newapupera — name  in  ligbt-face;  evening  papera — name  In  bold-face;  Oovemment  at&te- 
mant  April  1  Bgmre^  light-face;  A.  B.  0.  Fubliaher'a  atatementa,  bold-face,  followed  by  an  “x" 
mean  average  for  3  months;  flat  rate  indicated  by  an  asterisk. 


7^ 


engush  language  daily  newspapers  of  united  states  with  circulations  and  rates 


NEW  YORK — Continued 


OHIO 


P»pulali*a 


Ptrditwo 


Trad*  Dat* 

Ar*a  Ealab.  GI7 

40,000  1830  Oedensburg.. 

100,000  1881  Olean . 

1860 

.  1851  Oneida . 

.  1890  Oneonta . . 

30,000  1901  Oaaining . . 

75,000  1845  Oawego . 

.  1921  PedoduU... 

(A.  B.  C. 

1900 

.  1925  PUttaburg... 

1896 

1811 

42,000  1899  Port  Cheater. 
20,000  1850  PortJerria.. 
125,000  1860  Poughkeepaie. 
1882 
1872 

600,000  1851  Roebeater... 
1832 
1918 


Nam*  •( 

Pap*r 

Republican- iaurnal , 

Herald . 

Timea . 

Diapalch . 

Star . 

Sentinel . 

Palladnim-Tinna , . . 
Star . 


Net  Paid  Um 
Itaued  Circniatieo  Ade.  Rat* 
....(e)  6,4M  .05* 

...(e)  4,782  .05* 

...(e)  »,12»  .05* 

...(e)  2,599  .03* 

..(m)  9,384  .  045 

...(e)  2,815  .03 

...(e)  10,673  .05* 

...(e)  3.110  .03* 


Trad*  Dat*  Nant*  *f  Net  Paid  lIm 

City  Area  Eatab.  City  Paper  laaued  Circnlatien  Ade.  Rat* 

260,000  380,900  1869  Akron .  Beacon  Jeumal . (e)  69,777  .15* 

1892  rimea-Preaa . le)  57,423  .14* 

1921  Sunday  edition . (a)  35,956  .13* 

25,762  60,000  1888  Alliance .  Reriew . (e)  11,151  .045* 

12.500  24,627  1850  AahUnd .  Timea-Gaaett* . (e)  6,650  .025* 

28,000  70,000  1888  Aahtabula .  Star-Beacon . (e)  16,516  .045* 

7.500  60,000  1905  Athena .  Moaaenger . (e)  16,768  .045** 

1922  Sunday  edition . (a)  11,373  .045* 

17,000  95,000  1913  Bellaire .  Uader . (e)  7,106  .  035 

10,000  30,000  1892  Bellefontaine .  Eaaminer . (e)  5,564  .  025* 

6,450  34,000  1899  Bellevue .  Gaiett* . (e)  2,132  .018* 

6.500  35,000  1890  BowIingGreen .  Scntinel-Trknn* . (e)  4,566  .025* 

12,700  50,000  1887  Bueyrua .  Telegram-Famni . (e)  5,720  .  03* 

16.500  72,970  1892  Cambridge .  JefferaenUn . (e)  12,695  .  045* 

106,260  250,000  1878  Canton .  Repeaitery . (e)  44.662c  .12 

1892  Sunday  edition . |a)  46,655i  .12 

(Note;  Canton  Nena  merged  arith  Canton  Repository  on  July  3.  News  circulation  prior  merger  A.  B.  C.,  daily  23,S96z; 
Sunday  edition  23,240x.  News  suspended.) 

5.100  10,000  1907  Celina .  Standard . (e)  2,700  .021* 

17,150  65,000  1830  ChUUcothe .  News  Advertiaer . (e)  5,405  .  02 

1800  Sciel*  Gaiett* . (e)  7,084  .025* 

600,000  888,000  1880  Cincinnati .  Commercial  Tribune . (m)  67,752  .14 

Sunday  edition . (a)  67,752  .17 

1842  Enquirer . (m)  71,864  .19 

Sunday  edition . (a)  183,384  .  40 

1880  Peat . (e)  197,021  .33* 

1837  Timea-Star . (e)  158,241  .30* 

8,545  35,000  1883  CiroleviUe .  Herald . (e)  3,406  .  025* 

1,104,280  1,525,000  1899  CleveUnd .  Liv*  Stack  Newa . (e)  . 036 

1879  Newa . (e)  172,819  .  38* 

1848  Sunday  edition . (a)  264,318  .38* 

1841  Plain  Dealer . (m)  267,874  .42* 

Sunday  edition . (a)  306,436  .  52* 

1878  Press . (e)  217,090  .  42* 

304,000  641,694  1899  Columbua .  Citiien . (e)  91,917  .20* 

1864  Dispatch . (e)  126,588  .  24 

Sunday  edition . (a)  126,588  .  24 

1811  Ohio  State  Journal . (m)  56,610  .13 

Sunday  edition . (a)  56,610  .13 

12.500  .  1891  Conneaut .  News-Herald . (e)  3,556  .  022* 

12,000  30,000  1917  Coshocton .  Trdtun* . (e)  6,630  .03* 

Sunday  edition . (a)  6,584  .  03* 

2,5(M  .  1924  Covington .  Stillwater  VaJley  News . (e)  1,785  .  025 

175,000  500,000  1875  Dayton .  Herald . (e)  49,106  .10 

1808  Journal . (m)  27,475  .  08 

Combined  daily . (me)  73,581  .14* 

Sunday  edition . (a)  51,470  .10 

Sunday  and  Evening _ (se)  .  .14* 

News . (e)  59,715  .12 

Sunday  edition . (s)  52,839  .10 

Sunday  and  Evening. . . .  (se)  .  .16 

Crescent-News . (e)  3,990  .02 

Gazette . (e)  2,736  .  02* 

Herald . (e)  1,449  .  018 

Paragraph . (e)  2,187  ,014* 

Reporter . (e)  7,631  .032 

Review . (e)  12,074  .045 

Leader . (e)  1,640  .02* 

Chrenkle-Telegram . (e)  9,804  .045* 

Republican . (m)  8,837  . 

Courier . (e)  2,916  . 

Combined  daily . (me)  11,753  .05* 


Union . . 

News . 

Press . 

Republican . 

Item . . 

Unien-Gaielt* . 

Eagle-News . 

Star  A  EnteiKis* . 

Sunday  Courier . 

Abendpest . 

Democrat  &  Chronicle. 

Timea-Unien . 

Combined  daily . 

Sunday  edition . 

Evening  and  Sunday, 

Journal . 

Sunday  American. . . 

Sentinel . 

Republkan-Press . 

Adirendack  Enterprise. . 

Sarategian . 

Pest . 

Gaaette . 

Union-Star . 

Advance . 

Herald . 

Sunday  edition . 

Journal . 

Sunday  edition . 

Post-Standard . 

Sunday  edition . 

Newa . 

Record . 

Record .  . 

Combined  daily . 

Observer  A  Budget _ 

Timea . 

Observer-Dispatch. . . . 

Sunday  edition . 

Pren . 

Times . 

Reporter . 

Press . 

Reporter . 

Herald . 

Statesman . 


34,100  60,000  1881  Rome . 

10,200  35,000  1904  Salamanca . 

18,500  53,000  1926  Saranac  Lake _ 

14,000  53,000  1854  Saratoga  Springs . 

5,100  .  1877  Saugertiea . 

100,000  110,000  1894  Schenectady _ 

1855 

150,000  .  1886  Staten  Island _ 

224,491  450,000  1877  Syracuse . 

1839 


13,500  21,000  1912  Tarrytown... 

76,000  130,000  1896  Troy . 

1898 

1875 

1851 

105,000  300,000  1922  Utica . 

1882 

33,396  100,000  1861  Watertown.. 

5,900  .  1880  Wellaville... 

30,285  75,000  1929  White  Plains. 

1917 

110,000  119,497  1889  Yonkers . 

1883 


20,000  1889  Defiance . . 

20,000  1884  Delaware . 

.  1875  Delphos . . 

.  1889  Denniaon . 

50,000  1848  Dover . 

63,500  1876  East  Liverpool. 
.  1915  East  Palestine. 

100,000  1898  Elyria . . 

55,677  1886  Findlay . 

1887 


NORTH  CAROLINA 


60,000  255,363  1868  Asheville. 


Citizen . . 

Sunday  edition.. 

Times . 

Sunday  edition. . 

Times . 

Now* . 

Sunday  edition.. 

Observer . 

Sunday  edition . . 

Trdiune . 

Herald . 

Sun . 

Combined  daily. 
Sunday  edition.. 
Albemarle  News. . . 

Advance . 

Observer . 

Gazette . 

Newt- Argus . 

News . 

Recerd . 

Combined  daily. 
Sunday  edition.. 

Reflector . 

Dispatch . 

Times- News . 

Sunday  edition . . 

Record . 

Enterprise . 

Sunday  edition. . 

Free  Press . 

News-Leader . 

Sunday  edition . . 

New  Bernian . 

Sun-Jeurnal . . 

Combined  daily. 
Sunday  edition. . 
Newa  A  Observer. 
Sunday  edition.. 

Times . 

Telegram . 

Pest . 

Sunday  edition.. 

Dady . 

Southerner . 

News . 

Star . 

Newt . 

Combined  dally. 
Sunday  edition . . 

Times . 

Journal . 

Twin  CHy  Sentinel. 
Combined  daily. 
Sunday  edition.. 


16, (MX)  _  BurUngton. 

650,000  1888  Charlotte.. 
1910 
1869 


15,600  50,000  1890  Concord. 

47,000  130,000  1894  Durham. 


74,124  More  Papers 
Weekly  Does  Bring 
Greater  Results! 


75,000  1922  Edenton . 

100,000  1911  Elizabeth  City 
50,000  1817  Fayetteville... 

60,000  1880  Gastonia . 

50,000  1885  Goldsboro.... 
275,000  1905  Greensboro... 
1890 


.  1894  Greenville . 

45,000  1914  Henderson . 

30,000  1881  Hendersonville. 

35,000  1915  Hickory . 

75,000  1904  High  Point.... 

50,000  1882  Kinston . 

1914 


Beacon  Journal 

Second  Paper  . 


Beacon  Journal  Lead  in  Six  Days  74,124 
And  Linage! 

JAN.  1.  1930  to  JUNE  30,  1930 

Second  Second  Second  BEACON- 

Paper  Paper  Paper  JOURNAL 

Eveninp  Sunday  Totals  Evening 

3,542,641  759,636  4,302,277  4,623,289 

673,176  33,339  706,515  1,265,799 

,  317,660  175,406  493,066  530,590 

126,792  49,217  176,009  171,114 


300,000  1865  Raleigh . 

1875 

225,000  1904  Rocky  Mount.. 
144,000  1912  Salisbury . 

.  1920  Statesville . 

100,000  1889  Tarboro . 

150,000  1909  Washington. . . 
155,000  1867  Wilmington.... 
1929 

1929 

150,000  1902  Wilson . 

200,000  1892  Winston-Salem. 
1882 


Retail  (Local)  Display.... 

General  (National)  Display 

Automotive  Display . 

Financial  Display . 

TOTAL  DISPLAY . 

Classified  . 

Legal . 

Church  Notices . 

TOTAL  ADVERTISING.. 

441  Exclusive  National  Accounts 
Prove  Results  Are  Satisfactory! 

AKRON  BEACON  JOURNAL 

STORY,  BROOKS  &  FINLEY,  Representatives 


NORTH  DAKOTA 


100,000  1881  Bismarck _ 

.  1904  Devil's  L^e. 

132,000  1878  Fargo . 


Tr3>nn* . 

Journal . 

Forum . 

Forum . 

Combined  daily. 
Sunday  edition. 

Herald . 

Herald . 

Combined  daily, 
Sunday  edition. 

Sun . 

PieiMer . 

News . 

Timet-Rscord . . . . 


160,848  1879  Grand  Forks. 
1906 


.  1878  Jamestown. 

60,000  1914  Mandan.... 

125,000  1884  Minot . 

.  1879  Valley  City, 


y  “•*»pnp*ra — name  in  light-face;  evening  papers — name  in  bold-face:  Oevemment  state- 
APnl  1  flgurea,  light-face;  A.  B.  C.  Publisher'*  statements,  bold-face,  followed  by  an  "x” 
average  for  3  months;  flat  rate  indicated  by  an  asterisk. 
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OHIO — Continued 

Tr«4«  Dale  Nama  al 

Area  Ealab.  Cilir  Paper  Itaaad 

35,000  1860  Foatoria .  ReTww . . . (a) 

1875  Tiaiaa . (e) 

40,000  1840  Fremont . Mataenfar . (e) 

1887  Nawa . (e) 

.  1803  Gallon .  Inniirar . (e) 

.  1895  Gallipdu .  Trarana . le) 

.  1900  Geneva .  Free  Praaa . te) 

52,000  1892  Grenville .  Advacata . (e) 

87,025  1886  Hamilton .  Jaurnal . (e) 

1879  Nawa . (e) 

50,000  1926  Ironton .  Trlnina . (e) 

Sunday  edition . (a) 

35,000  1893  Knton . Daroacral . (e) 

1843  Nawa-Rapublkan . (e) 

45,000  1809  Lancaster .  Eagle . (•) 

1826  Gaaatta . (e) 

150,000  1896  Uma .  Nawa . (e) 

1924  Star . (m) 

Combined  daily . (me) 

Saturday  edition . (nt) 

Sunday  News . (s) 

.  1908  Lisbon .  Jawnal . (e) 

50,000  1921  Lorain .  Jaurnal . (e) 

1879  Timaa  Herald . (e) 

60,000  1885  Mansfield . Nawa . (a) 

1929  Sunday  edition . (•) 

41,000  1864  Marietta .  Timaa . (e) 

Sunday  edition . (a) 

150,000  1884  Marion . Star . (e) 

100,000  1891  Martins  Ferry . Timaa . (e) 

20,000  18W  Marysville .  TrftuM . (e) 

45,000  1863  Maasillon .  Indapandanl . (e) 

.  1903  Meehanicaburg .  Talapam . (e) 

40,000  1890  Middletown .  Jaurnal . (e) 

1874  News  Signal . (m) 

Sunday  edition . (a) 

34,000  1898  Mount  Vernon .  Banner . (e) 

1893  Repdbliean-Nawa . M 

60,000  1882  Nesrark .  Advacata  A  Amar.  Tr3Hina..(e) 

.  1929  New  Lexington .  Santinal . (e) 

45,000  1903  New  Phila^phia . Times . (e) 

24,000  1924  Niles .  Times . ' . (e) 

34,000  1830  NoraraUc . Raflactar-Harald . (e) 

35,000  1822  Painesville .  Talagraph . te) 

48,000  1888  Piqua .  Call . (e) 

40,000  1902  Pomeroy .  Trlmna . la) 

Sunday  edition . b) 

80,000  1894  Portsmouth . Timaa . (e) 

1919  Sunday  edition . (a) 

35,000  1830  Ravenna .  Racard . (e) 

.  1902  St.  Marys .  Laadar . (a) 

31,000  1889  Salem .  Nawa . (a) 

50,000  1822  Sandusky .  Register . (■) 

1866  Star-Jaurnal . (a) 

Combined  daily . (me) 

1822  Sunday  edition . (a) 

.  1900  Shelby .  Glebe . (e) 

26,000  1891  Hdney .  News . (e) 

140,000  1894  Springfield .  Sun . (m) 

1817  Nawa . (e) 

Combined  daily . (me) 

Sunday  edition . (a) 

150,000  1804  Steubenville . Harald-&ar . (a) 

43,176  1886  Tiffin .  Advartisar . (a) 

1845  Triinna . (e) 

760,000  1848  Toledo .  Blade . (a) 

1876  Naws'ka . (a) 

1908  Times . (a) 

Sunday  edition . (a) 

8,000  1878  Toronto .  Trffiuna . (a) 

45,000  1909  Troy .  Nawa . (a) 

70,000  1895  Uri^ville .  Chranicia . (a) 

.  1879  Upper  Sandudry . Chiai . (e) 

1845  Uniatt . (e) 

80,000  1883  Urbana . Cbiaan . (a) 

30,000  1873  Van  Wert .  BuUalin . (a) 

1863  Timaa . (a) 

.  1905  Wapakoneta .  Nawa . (a) 

90,000  1870  Warren .  Trffiuna  Chranicia . (a) 

21,518  1883  W'aahington  C.  H .  Harald . (a) 

15,000  1898  Wellston .  Santinal . (a) 

.  1926  Wellsville .  News . (e) 

40,000  1837  Wilmington .  Nawa-Jaurnal . (a) 

40,000  1889  Wooster .  Racard . le) 

32,000  1881  Xmiia .  Gaaalta . (a) 

300,000  1851  Youngstown .  Talagram . (a) 

1869  Vindicater . (a) 

1896  Sunday  edition . (s) 

130,000  1885  Zanesville .  Times  Recorder . (m) 

1878  ^nal . (e) 

Combined  daily . (me) 

Sunday  edition . (s) 

OKLAHOMA 


Net  Paid 
Crculstian 
3,318 
3,268 
4,687 
3.963a 
2,634 

I, 535 
1,955 
6,087 

13,Z28i 

16.164a 

6,209 

5.774 
2,555 
3,063 
5,151 

5.610 
19,181 
19,452 
29,633 
16,625 
20,465 

1,400 

II, 432 
12,501 
15,986 
15,828 

8,360 

8,523 

15,103 

9,501 

2,214 

9,288a 

1,040 

7,116 

6,004 

8,001 

2,134 

4.991 
15,298 

2,248 

9,940 

3,719 

4.234 
5,661 
6,542 
3,700 
3,700 

16,837 

16,272 

4,079 

3,020 

I, 674 
8,714 
9,426 

18,160 

9,142 

2,500 

4.775 

13.610 
20,217 
31,847 
23,658 
22,379 

5,007 

3.992 
134,876 

91,911 

39,028 

39,028 

1.857 
3,049 
3,259 
2,990 

2.234 
5,048 
2,130 
2,241 

3.857 

II, 975 
2,946 
1,570 
3,087 
4,113 
9,106 
5,293 

36,450a 

39,448a 

37,544a 

19,013 

10,087 

29,100 

10,222 


1904  Bartlesville. 


1922  Bristow .  Racard 


1910  Claremcre. 


Sunday  editioti. . . . 

. (s) 

3g230 

Tunes-Domocrat _ 

. (e) 

3,260 

Sunday  edition . 

. (s) 

3,260 

R*mwwC«yritr . 

. (e) 

2,720 

Ardmarail* . 

. (e) 

6,548s 

Sunday  edition . . . . 

. (s) 

6,562s 

EatarpriM . 

pplicant) 

. (e) 

4,977 

Examiner . 

....(■) 

4,395 

Sunday  edition. . . 

. w 

4,546 

Tribune . 

....(■) 

8,464 

Newt . 

. (e) 

4,429 

Combined  daily . . . 

...(me) 

12,893 

Sunday  edition.... 

. W 

8,479 

Recerd . 

. b) 

2,199 

Espnsa . 

4,471 

Sunday  edition.... 

4,471 

Pregrett . 

. (e) 

Sunday  edition. . . . 

. b) 

Newt . 

. (e) 

2,505 

Derrick . 

. b) 

Ckiten . 

. b) 

3,380 

Eanaer . 

. W 

2,344 

Sunday  edition.... 

. « 

2,344 

Demecrtl . 

3,248 

Newt . 

. b) 

2,996 

Triune . 

. b) 

3,746 

Sunday  edition.... 

. b) 

3,746 

News . 

9,182s 

Eaj^ . 

Combined  daily... 

. (e) 

5,614s 

...(me) 

14,716s 

Sunday  edition. . . 

. (s) 

lt,67lx 

Jeiwnal . 

. (e) 

4,253 

Leader . 

....(m) 

2,941 

Leader . 

. (a) 

2,941 

Combined  daily. . . 

...(me) 

5,882 

Uador . 

. (e) 

Sunday  edition . 

. (S) 

Trade  Data 
Area  Eatab. 
.  1916 

35,000  1901 
35,000  1927 
.  1913 


35,000  1929 
56,000  1928 

40,000  1896 
1926 

55,000  1902 

150,000  1901 
1894 


OKLAHOMA — Continued 

Nama  ai  IB 

Chy  Paper  lasaad 

Henryetta .  Free  Lance . (e) 

Sunday  edition . ii) 

Hobart .  Damacrat-Chiai . M) 

Holdenville .  News . (e) 

Hugo .  Nawa . (e) 

Sunday  edition . U) 

Lawton .  Canatilulian . fe) 

Sunday  edition . hj 

Mannm .  Star . (e) 

Maud .  Entarprisa . (e) 

Sunday  edition . (s) 

McAlester .  Naira>Capilal . (e) 

Sunday  edition . (ii 

Miami .  Nawa-Raesrd . le) 

Sunday  edition . (s) 

Muskogee .  Phoenix . (m) 

Times*  Dsmacral . (e) 

Combined  daily . (me) 

Sunday  edition . (s) 

Newkirk .  Rapartar . (e) 

Norman .  Transcript . (e) 

Sunday  edition . u) 

Nowata .  Star . le) 

Sunday  edition . (s) 

Okemah .  Laadar . (e) 

Sunday  edition . (l) 


Net  Paid 
Circulatian 


728,624 

1906 

Oklahoma  City . 

56.370 

1889 

Oklahoman . 

. . . .  (m) 

94,565 

Timet . 

- (e) 

90,008 

Combined  daily.. .. 

. . .  (me) 

184,573 

Sunday  edition .... 

. (s) 

114,498 

65,000 

1918 

Okmulgee . 

....(m) 

8.750s 

1910 

Demecrat . 

3.229s 

Combined  daily. . . . 

. . .  (me) 

11,979s 

1910 

Sunday  edition. . . . 

. s) 

9,913s 

60,000 

1904 

Pawhuska . 

....(e) 

3,279 

Sunday  edition. . . . 

. (s) 

3,279 

1930 

News . 

....(m) 

(new  d^y) 

1914 

Perry . 

. (e) 

1,462 

110,000 

1919 

Ponca  City . 

.  News  . 

. b) 

7,282 

Sunday  edition. , . . 

. (s) 

7,282 

60,000 

1914 

Sapulpa . 

.  Harald . 

....(e) 

3,293 

45,000 

Seminole . 

. . . .  (m) 

3,465 

Sunday  edition . 

. (•) 

3,465 

1927 

Preducer . 

....(e) 

5,324 

Sunday  edition .... 

. (s) 

5,324 

62,000 

1895 

Shasmee . 

. . . .  (m) 

10,511 

(•  Note; 
20,000  1908 
325,000  1904 


.  1906 

65,000  .... 
10,000  1923 


Star . (e) 

Combined  daily . (me) 

Sunday  edition . (s) 

:  Evening  Star  began  publication  May  1, 1930.) 

Stillwater .  Press . (e) 

Tulsa .  Trffiuna . (e) 

Sunday  edition . (s) 

World . (m) 

Sunday  edition . (s) 

Vinita .  Jaurnal . (e) 

Wewoka .  Timaa-Damacrat . (e) 

Woodward .  Press . (e) 


35,000  1865 
15,000  1876 
40,000  1875 

1892 
15,000  1870 
18,600  1916 
25,000  1862 
42,000  1890 

1894 


19,000  1910 
20,000  1906 
1923 


26,000  1898 
30,000  1878 
40,000  1906 


Albany .  Damacrat-Harald . (e) 

Ashland .  Tidinfa . (e) 

Astoria .  Astorian . (m) 

Sunday  edition . (s) 

Budget . (e) 

Baker .  Damacrat-Harald . (e) 

Bend .  Bulletin . (e) 

Corvallis .  Gasatta-Timas . (e) 

Eugene .  Guard . (e) 

Register . (m) 

Sunday  edition . (s) 

Morning  edition  discontinued  May  12, 1930;  Evening  edition 

Ragistar . (e) 

Grants  Pass . Courier .  . (nie) 

Klamath  Falls .  Harald . (e) 


La  Grande... 
Marshfield . . . 
Medford . 


25,000  1888 
500,000  1881 
1906 
1861 


Regiater . 

...(e) 

. .  Courier . 

.(im) 

2,516 

..  Harald . 

...(e) 

3,536 

News . 

..(m) 

3,236 

Combined  daily . 

.(me) 

6,772 

Sunday  edition . 

...b) 

3,669 

a.  Obterrer . 

...b) 

2,59Ss 

. .  Ceet  Bay  Timet . 

...(e) 

4,559 

..  Mail  Trmune . 

...(e) 

4,342 

Sunday  edition . 

...b)  , 

4,223 

News . 

..(m) 

4,290 

Sunday  edition . 

...(s) 

4,290 

. .  Enterprise . 

..(m) 

3,269 

Sunday  edition . 

...b) 

3,294 

. .  East  Oraganian . 

...(e) 

3,341s 

. .  Journal  of  Commerce. . 

..(m) 

2,250 

1877 

24,000  1875 
60,000  1888 
1851 


1906  News . (e) 

1861  Oregonian . (m) 

Sunday  edition . b) 

1902  Oregon  Murrutl . (•) 

Sunday  edition . b) 

1877  Talagram . le) 

1875  Roeeburg .  Nawa-Raviaw . (e) 

1888  Salem .  Capital  Journal . (e) 

1851  Or^on  Statesman . (m) 

Sunday  edition . (s) 

1890  The  Dalles . Chroniclo . (e) 

PENNSYLVANIA 

1888  Allentown .  Call . (m) 

192 1  Sunday  edition . (a) 

1870  Chronicle  A  Nawa  A  Itam,.(e) 

1893  Leader . (e) 


1874  Altoona .  Mirrer . 

1856  Tribune . 

1929  Ambridge .  Chisen . 

1909  Ashland .  Nawa . 

1894  Bangor .  Nawa . 

1874  Beaver .  Timaa . 

1884  Beaver  Falls .  Nawa-Trliuna.. 

1903  Berwick .  Enterprise . 

1894  Bethlehem .  Gleba-Timas... 

1902  Bloomsburg .  Press . 


1886  Braddock .  Nawa-Harald . (e) 

1877  Bradford .  Fja . (■) 

1879  Star  A  Racard . (e) 

1906  Bristol .  Courier . (e) 

1915  Brownsville .  Telegraph . b) 

1869  Butler .  Eagle . bl 

1875  Canonsburg .  Nates . M 

1872  Carbondale .  Leader . b) 

1881  Carlisle .  SanliiMl . b) 

1790  Chambersburg .  Franklin  Rapesitary . (e) 

1869  Public  Opinian . (c) 

1847  Valley  Spirit . b) 

1900  Charleroi .  Mail . b) 

1876  Chester .  Timas . b) 

1913  Clearfield .  Pragraas . (•) 

1908  Coatesville .  Record . (•) 


4,236 

1,823 

2,519 

2,525 

2,704 

2,464x 

3.054s 

2,372 

7,987 

8,190 

3,315 

now  published.) 


Homing  nexvapapors — n.mie  in  light-face;  evening  papers — name  in  bold-face;  Government  statement  April  1  flguTes,  light-face;  A,  B.  C,  Pnblisher's  statements,  bold-face;  followed  by  an  < 
mean  average  for  8  months;  flat  rate  Indicated  by  an  asterisk. 


Popttlati 


f«ralat»n 


Mornliif  newspaper! — name  in  1ii;ht*facc;  evening  papera— name  in  bold-face;  Government  statement  April  1  figures.  li;fht-face;  A.  B.  C.  Publisher’s  statements,  bold-face;  followed  by  an  **x** 
mean  average  for  3  inuntlis;  flat  rate  indicated  by  an  asteriak. 


t::e  reading  eagle 

First  in  City  and  Suburban  Circulation 

and 

First  in  Advertising 

The  Reading  Eagle  obtains  its  circulation  solely  on  merit  without  any  premiums  or  contests.  The  otlier 
Reading  paper  secures  a  large  portion  of  its  circulation  through  premiums  and  contests. 

The  Eagle’s  total  circulation,  as  shown  by  the  audit  for  the  year  ended  March  31,  1930,  was  39,545  net  paid. 
Practically  all  the  Eagle’s  circulation,  or  36,763,  was  concentrated  in  the  city  and  suburbs,  a  radius  of 
17  miles.  In  this  area  the  Eagle’s  circulation  was  over  3,000  more  than  that  of  the  other  Reading  paper. 

The  greater  purchasing  power  of  the  Eagle’s  circulation  is  confirmed  by  its  lead  in  advertising.  The  Eagle 
for  the  first  five  months  of  1930  led  the  other  Reading  paper  as  follows: 


Loral  . 

National  . 

Classifird 

EAGLE’S  TOTAL  LEAD 


I.ines 

332,666 

482,436 

201,918 

1,037.020 


Since  April  15,  1930,  the  Eagle  has  added  elose  to  2,000  to  its  CITY  and  SUBURBAN  circulation  by 
publishing  a  Market  Extra  Edition  and  Sports  Final  Edition.  This  increase  is  not  included  in  the  figures 
given  above. 

r::E  reading  eagle 

E»tabli»hed  1868 

Reading  Eagle  Company,  Reading,  Pa. 

Ncir  York  Office:  285  Madison  Ave.  Chicago  Office:  360  N.  Michigan  Ave. 

San  Francisco  Office:  Chronicle  Bldg.  Los  Angeles  Office:  433  S.  Spring  St. 


ENGLISH  LANGUAGE  DAILY  NEWSPAPERS  OF  UNITED  STATES  WITH  CIRCULATIONS  AND  RATES 


PENNSYLVANIA — Continued 


PENNSYLVANIA— Continued 


Trad*  Date  Name  ei  Net  Paid 

Area  Eatab.  City  Paper  laiued  Circulatien 

25,000  1888  Columbia .  Newa . (e)  3,840 

90,000  1902  Connellaville .  Courier  . (e)  S,tl0 

(Note;  Courier  purchaaed  News  on  June  16,  1930.  The  Connellaville  News  waa 
Courier  circulation  prior  to  merger  A.  B.  C.  ,5,910.) 

.  1898  Corry .  Journal . (e)  3,001 

.  1897  Danville .  News . (m)  2,888 

60,000  1916  Donora .  Herald-American . (e)  6,320 

47,000  1890  Doyleatown .  Intelligencer . (e)  5,375 

54,000  1879  DuBoia .  Courier . (m)  6,552 

1883  Eipreaa . (e)  3,460 

Combined  daily . (me)  10,012 

175,000  1855  Eaaton .  Eapreaa . (e)  35,454 

24,782  1925  Eaat  Stroudaburg .  Sun . (m)  888 

.  1920  EllwoodCity .  Ledger  . (e)  3,200 

190,365  1852  Erie. .  Diapatch-Herald . (e)  37,533i 

Sunday  edition . (i)  I7,634i 

1888  Timet . (e)  33,415i 

80,000  1878  Franklin .  Newa-Herald . (e)  6,747 

25,000  1902  Gettyaburg .  Timet . (e)  5,190 

245,412  1903  Greenaburg .  Review . (m)  5,561 

TribuiM . (e)  6,338 

Combined  daily . (me)  1 1 , 899 

29,600  1848  Greenville .  Reeord-Argut . (e)  4,410 

50,000  1894  Hanover .  Recerd-Herald . (e)  Lo20 

1915  Sun . (e)  13,608 

244,000  1852  Harriaburg .  Patriot . (m)  19,461 

1917  Newt . (e)  64,210 

Combined  daily . (me)  83,671 

1903  Sunday  Courier . (a)  . 

1831  Telegraph . (e)  51,026 

100,000  1882  Hazleton .  Plain  Speaker  . (e)  10,980 

Standaid-Sentinel . (m)  10, 5M 

Combined  daily . (me)  21,540 

60,000  1880  Homeatead .  Metaenger . (e)  5,067 

400,00  1922  Huntington .  Newt . (e)  5,340 

92,000  1904  Indiana .  Gaiette . (e)  7,350 

40,000  1889  Jeanette .  Newt  Ditpalch . (e)  3,875 

15,000  1902  Jersey  Shore .  Herald . (e)  2,347 

200,000  1888  Johnatown .  Democrat . (m)  23,333 

1888  Tribune . (e)  32,083 

.  1894  Kane .  Republican . (e)  3,014 

75,568  1909  Kittanning .  Simptont’ Leader-Timet. .  .  (e)  6,958 

225,000  1794  Lancaatcr . Intelligencer-Journal . (m)  lL453z 

1877  New  Era . (e)  32,220i 

Combined  daily . (me)  51 , 673i 

1923  Sunday  Newa . (a)  . 

25,000  1870  Lanadale .  North  Penn  Reporter . (e)  4,083 

27,000  1920  Lanaford . .•..  Record . (e)  3,884 

25,000  1902  Utrobe .  Bulletin . (e)  5,627 

66,142  1872  Lebanon .  Newt  &  Timet . (e)  11,023 

1891  Report . (e)  4,672 

12,000  1903  Uhighton .  Loader . (e)  2,257 

50,000  1903  Lewiatown .  Sentinel . (e)  7,657 

.  1882  Lock  Haven .  Eipreta . (e)  3,200 

125,000  1884  MeKeeaport .  Newt . (e)  17,035 

40,000  1871  Mahanoy  City .  Record-American . (e)  6,143 


Adv.  Rata 

.03 

.05* 

auapended. 


lU.UUU  1871  Alabanoy  tity .  Record- American. . . 

.  1893  Mauch  Chunk .  Timet-Newt . 

47,500  1884  Meadville .  Tribune-Republican. 

RcMblkan . 

Combined  daily. . . 


Trade  Date  Name  of 

Area  Eatab.  City  Paper 

35,000  1923  Mechanicaburg .  Local  Newt.. 

20,000  1890  Middletown .  Journal . 


Not  Paid 
Itauod  Circulalian 
....(e)  1,115 


38,000  1890 

.  1902 

.  1846 

41,200  1888 
80,000  1880 

.  1891 

75,000  1924 
1799 

100,000  1882 
1871 


Milton .  Standard . 

Moneaaen .  Independent... 

Monongahela .  Republican _ 

Mount  Carmel .  Item . 

New  Caatle .  Newt..., . 

New  Kenaington .  Ditpalch . 

Norriatown .  Regitter . 

Timet  Herald . 

Oil  City .  Blizzard  . 


Derrick . (m) 

Bulletin . (e) 


Financial  Journal . 

(m) 

819 

1829 

Inquirer . 

.(m) 

271,943 

Sunday  edition . 

..(a) 

518,211 

Morning  and  Sunday. . 

(ma) 

1914 

Jewish  World . 

(m) 

25,316 

Sunday  edition . 

..(s) 

25,316 

1925 

Newt . 

..(e) 

193,344 

1836 

Public  Ledger . 

.(m) 

125,522 

1914 

Evsniaf  Lsdgar . 

('ombined  daily . 

..(e) 

202,600 

(me) 

328,122 

1902 

Sunday  edition . 

..(a) 

481,038 

Morning  and  Sunday. . 

(ma) 

Evening  and  Sunday. . . .  (es) 
Morning,  Evening  k  SundayCmes) 

1870 

Record . 

.(m) 

122,958 

Sunday  edition . 

..(a) 

117,113 

1908 

Star . 

..(e) 

1916 

Sunday  Item . 

.  .  (s) 

49,763 

1849 

1877 

Sunday  Transcript . 

Tageblatt . 

.  .(s) 

.(m) 

2,960 

Sunday  edition . 

.-(s) 

2,960 

4,000 

1888 

Philipeburg . 

PhoenixvilTe . 

..(e) 

2,185 

12,480 

41,450 

1889 

..(e) 

4,014 

988,273 

1,800,000 

1927 

Pittsburgh . 

.(m) 

239,649 

1884 

Prett  . 

..(e) 

197,243 

Sunday  edition . 

..(a) 

276,298 

1927 

Sun-TtUgraph . 

..(e) 

178,192 

Sunday  edition . 

..(a) 

352,362 

63,000 

18.50 

Pittaton . 

..(e) 

19,100 

40,000 

1887 

Pottatown . 

. News . 

.(m) 

9,115 

25,. 500 

132,098 

1825 

Pottaville . 

..(e) 

10,294 

1922 

Morning  Paper . 

.(m) 

1,562 

1884 

Rapifi>lkaii . 

..(e) 

13,539 

Combined  daily . 

(me) 

15,101 

12,000 

105,000 

1906 

Punzautawncy . 

..(e) 

4,600 

115,000 

260,000 

1868 

Reading . 

.  Ekgh . 

Sunday  edition . 

..(e) 

39,954 

..(a) 

32,071 

18.58 

Times . 

.(m) 

42,559 

5,877 

1907 

Renovo . 

.  Record . 

-■(e) 

1,240 

6,657 

22,000 

1892 

Ridgway . 

St.  Mary’s . 

■  (e) 

2,703 

7,750 

10,000 

1910 

..(e) 

1,619 

10,000 

1917 

Sayre . 

Scranton . 

..(e) 

5,325 

150,000 

300,000 

1897 

.  .(•) 

43,270 

1867 

Republican . 

.(m) 

27,244 

1926 

Sun . 

..(e) 

14,038 

1867 

Timas . 

..(e) 

47,587 

Editor  &  Publisher  The  Fourth  Estate  for  July  19,  1930 


'.07  " 
.03- 
.10 
.10 
.10* 
.014 
.025* 
.025* 
.035* 
.25- 
.11 
.05* 
.14 


WILLIAMS,  LAWRENCE  &  CRESMER  CO. 
National  Representatives 


>  '  'S 


ENGUSH  LANGUAGE  DAILIES  OF  U.  S.— CIRCULATIONS  AND  RATES 


New  England*8  Second  Largest  Market 


Name  •! 

DUpitch . 

H«r*l4 . 

N«wt . 

Herald . 

News-TeUgraph ..... 

Herald . . 

Herald . 

Recard . . 

DadT . 

Item . . 

Tranacript . . 

Ceurier . 

Newa . . 

Herald . 

Review . 

Herald . 

Her^ . 

Genaia . 

Combined  daily. . . 

1888  Newa^Staadard . 

13,000  47,500  1897  Vandergrift .  Newa . 

14,756  40,000  1900  Warren .  Timet-Mirrer . 

25,000  189,000  1871  Washington .  Obsover . . 

1808  Reperter . 

Combined  daily _ 

11,545  25,000  1893  Waynesboro .  Recard-Harald . 

13,000  40,671  1872  West  Cheater .  Lecal  Newa . 

92,000  230,000  1878  Wilkes  Barre .  Newa . 

1832  Record . 

1906  Sunday  Independent. . 

1879  Telegram . 

Sunday  edition . 

1879  Timea-Leader . 

55,000  250,000  1870  Williamsport . Gasette  di  Bulletin... 

Sun . 

Combined  daily. . . . 

1882  Grit . 

49,000  144,521  1876  York .  Dispatch . 

1795  Gasette  &  Daily . 

RHODE  ISLAND 

33,050  .  1891  Newport .  Herald . 

1846  Newa . 

95,163  130,000  1885  Pawtucket .  rimaa . 

346,200  810,000  1863  Providence .  Bulletin . 

1829  Journal . . 

Combing  daily . (me)  128,158  .27* 

1885  Sunday  edition . (s)  86,912  .20* 

Newa>Trftune . (e)  .  .10* 

Sunday  edition . (a)  .  .10* 

(Note;  Newt  purohased  the  Tribune.  Circulation  News,  prior  meraer  A.  B.  C.  10/1/29 — 12/10/29,  25,461.  Newt- 
Mbune  (e)  A.  B.  C  12/11/29—3/31/30,  33,949  Sunday  ethtion  A.  B.  C.  12/11/29—3/31/30,  9.937.  Circulations  listed 
are  from  the  Audit  renort  of  the  Audit  Bureau  of  Circulations,  May  1^.) 

14,597  42,996  1893  Weeteriy..' . .  Son . (e)  S.438a  .04 

Sunday  edition . (s)  5, 327s  .04 

20,000  20,000  1892  West  Warwick .  Pawtnset  Valley  rimes.  ...(e)  3,735  .03 

51,100  100,000  1892  Woonsocket . CaU . (e)  16,329  .06* 

SOUTH  CAROLINA 

18,000  150,000  1911  Anderson .  Independent  Tribune . (m)  5,275  .04 

Sunday  edition . (s)  5,674  .04 

1899  Mail . (e)  4,224  .04* 

70,580  285,000  1803  Charleston .  News  A  Courier . (m)  11,961  . 

1894  Peat . (e)  15,228  . 

Combined  daily . (me)  27,189  .10 

Sunday  edition . (s)  16,869  .10 

60,000  395,570  1891  Cdumbia .  Recerd . (e)  15,755  .  06* 

Sunday  edition . (s)  15,492  .06* 

1891  Sute . (m)  28,224  .08* 

Sunday  edition . (s)  29,479  ,08* 

17,950  .  1923  Florence . News . (m)  5,075  .035 

Sunday  edition . (s)  5,075  .035 

64.500  250,000  1874  Greenville .  News . (m)  31,175  . 

1829  Piedment . (e)  12,395  . 

Combined  daily . (me)  43,498  .12* 

Sunday  edition . (s)  39,229  .10* 

12,184  .  1896  Greenwood .  iDdei-Jeurnal  . (e)  4,237  .03* 

Sunday  edition . (s)  4,237  .03* 

17,000  .  1911  RockHiU . Herald . (e)  3,415  .03 

40,000  250,000  1890  Spartanburg .  Herald . (m)  19,946  . 

1844  Jeurnal . (e)  6,451  . 

Combined  daily . (me)  16,497  .  08* 

Sunday  edition . (a)  13,954  . 

Evening  and  Sunday _ (es)  .  .09* 

12.500  .  1894  Sumter . Item . (e)  2,487  .  025* 

7,500  .  1850  Union .  Times . (e)  2,750  .021* 

SOUTH  DAKOTA 

17,000  125,000  1904  Aberdeen .  American . (m)  7,756  . 

1886  Newa . (e)  4,972  . 

Combined  daily . (me)  12,728  .07* 

1919  Sundw  edition . (s)  11,779  .  07* 

2,750  8.000  1876  Deadwood .  Pioneer-Times . (m)  1,455  .03 

Sunday  edition . (s)  1,455  .  03 

Star . (e)  2,646  .03 

Hurenita . (e)  7,393  .05* 

Can . (e)  1,226  .025* 

Leader . (e)  2,287  .021* 

Sentinel . (e)  2,125  .  021* 

Republican . (e)  14,927  .070* 

Capital- JeurnJ . (e)  2,257  .025 

Daketan . (e)  826  .018 

Jeirnal . (e)  4,288  .04* 

Argns-Uader . (e)  34,526  .12* 

Sunday  edition . (a)  32,898  .12* 

10,300  78,500  1882  Watertown .  Public  Opinion . (e)  6,660  .04* 

6,250  65,000  1875  Yankton .  Press  A  Daketan . (e)  3,658i  .04* 

TENNESSEE 

Note;  Bristol  (see  Bristol,  Va.  for  newspaper  listing). 

153,336  450,000  1888  Chattanooga .  News . (e)  38,699  .11* 

1869  Times . (m)  37,953  .11* 

Sunday  edition . (s)  38,176  .11* 

10,272  75,000  1808  ClarksvUle .  Ual-Chrenicle . (e)  2,801a  .03* 

7,650  .  1923  Cleveland .  Banner . (e)  2,020  .021* 

10.500  80,000  1898  Columbia .  Herald . (e)  2,634  .032* 

10,000  52,000  1928  Dyereburg .  State  Gaxetto . (e)  1,210  .025* 

12,000  .  Eliaabethton .  Star . (e)  3,189  .032* 

7,000  32,840  1918  GreenviUe .  Demacrat-San . (e)  2,988  .032* 

30,000  .  1878  Jackson .  Sun . (e)  7,810  .04* 

Sunday  edition . (s)  7,810  .04* 

25,073  130,000  1922  Johnson  City . Chronicle . (m)  3,891  . 

1910  Sta8-Ncwa . (e)  4,659  . 

Combined  daily . (me)  8,559  .055* 

1921  Sunday  edition . (s)  7,882  .055* 

16,000  38,000  1924  Kingsport .  Times . (e)  2,374  .  03* 

1924  Sunday  edition . (s)  2,599  .  03* 

119,904  425,000  1885  Knoxville . Journal . (m)  35,914  .10 

Sunday  edition . (s)  29,616  .10 

1926  Newa-Sentinel . (e)  41,996  .11* 

Sunday  edition . (s)  41,477  .11* 


Trade  Date 
Area  Eatab.  City 
55,000  1886  Shamokin... 
1887 
1893 

60,000  1909  Sharon . 

1891 

75,000  1870  Shenandoah. 

.  1929  Somerset _ 

23,000  1894  Stroudsburg 
50,000  1872  Sunbury . 

1892 

12,000  1886  Susquehanna. 

40,000  1873  Tamaqua _ 

45,000  1904  Tarentum  . . 
20,000  1865  TitusviUc  .. 
35,000  1879  Towanda  ... 

35,000  1877  Tyrone . 

125,000  1900  Uniontown.. 
1907 


Net  Paid  U« 

Issued  Circnlatien  Adv.  Rate 
....(e)  4,594s  .029 

....(e)  1,820  .021 

....(e)  5,092i  .035* 

....(e)  7,875  .036* 

....(e)  9,133  .04* 

....(e)  6,544  .04* 

...(m)  2,495  .  045 

....(e)  6,927  .045 

,...(e)  7,147  .029* 

....(e)  6,945  .035* 

....(e)  1,314  .02 

....(e)  4,411  .035 

....(e)  5,735  .085* 

...(m)  4,999  .035* 

...(m)  5,818s  .045 

...(e)  3,027  .03* 

...(m)  10,046  . 

....(e)  9,457  . 

..(me)  19,503  .04 

...(e)  5,698  .025* 

...(e)  3,821  .029 

...(e)  9,297  .05* 

...(m)  19,513  . 

...(e)  6,816  . 

..(me)  17,329  .06* 

...(e)  4,327  .035* 

...(e)  11,484  .05 

...(e)  15,127  .05 

...(m)  27,812s  .07* 

...(s)  18,629s  .06* 

..(sat)  14,948  .05* 

...(s)  14,948  .05* 

...(e)  27,552s  .07* 

..(m)  8,173  . 

...(e)  29,449  . 

,.me)  28,657  .10* 

...(s)  .  1.50* 

...(e)  21,249  .07* 

..(m)  20,413  .08* 


was  the  average  net  paid  circulation 


The  Providence  Journal 


The  Evening  Bulletin 


for  the  six  months  ending  March 
3 1  st,  1  930.  This  is  a  net  gain 
of  4,762  copies  per  day  over 
the  corresponding  period  end¬ 
ing  March  3 1  st,  1  929. 


Inese  newspapers  have  never 
given  a  premium  to  a  single 
subscriber.  Their  circulation  is 
greater  than  that  of  all  other 
English  language  dailies  in 
Rhode  Island  combined. 


opace  m  these  newspapers 
may  be  bought  separately,  or 
optional  combination  at  a 
decided  saving. 


9,400  1928  Hot  Springs. 

50,000  1885  Huron . 

10,500  1894  Lend . 

13,000  1890  Madison... 

65,300  1803  MitoheU.... 

54,000  1889  Pierre . 

1924 

68,000  1880  Rapid  City. 
200,000  1885  Sioux  City.. 


PROVIDENCE  JOURNAL  COMPANY 

PROVIDENCE,  R.  I. 


REPRESENTATIVES 

CHAS.  H.  EDDY  COMPANY 


Chicago 


Boston 


R.  J.  BIDWELL  COMPANY 

CO  Los  Angeles 


Xoming  newspaper! — namo  in  light-face;  evening  papers — name  in  bold-fare;  Government  state¬ 
ment  April  1  Hgiirea.  ligbt-face;  A.  B.  C.  Publisber'a  statements,  bold-face,  followed  by  an  "x" 
mean  average  for  3  moutba;  Oat  rate  indicated  by  an  asterisk. 


Editor  &  Publisher  The  Fourth  Estate  for  July  19,  1930 
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TENNESSEE — Continued 


Triib  Dal*  Nam*  •! 

Ana  Ealab.  Cit;  Paper  laauad 

676,056  1840  Memphis .  CommerouU  Appeal . (m) 

1926  Efsainf  Appaal . (e) 

ComDinea  daily . (me) 

1840  Sunday  edition . (s) 

1906  Pr*aa-Scim<lar . (e) 

.  1916  Morristown .  Gas*tl*  &  Mail . (e) 

10,000  1927  Murfreesboro .  Naws-BaniMr . (e) 

650,000  1875  Nashville .  Banmr . (e) 

Sunday  edition . (s) 

1812  Tennessean . (m) 

TsniMsasan . (e) 

Combined  daily . (me) 

Sunday  edition . (s) 

.  1930  Paris .  Peal-Intsliifsncsr . (e) 

.  1929  Union  City .  Msasangsr . (e) 

TEXAS 

450,000  1895  Abilene .  News . (m) 

Rsjasrtsr . (e) 

Combined  daily . (me) 

Sunday  edition . (s) 

450,000  1909  Amarillo . News . (m) 

1924  Globs . (e) 

Combined  daily . (me) 

1926  Sunday  edition . (s) 

.  1901  Athens .  Rsvisw . (e) 

101,103  1914  Austin .  American . (m) 

1871  Slalssman . (e) 

Combined  daily . (me) 

1924  Sunday  edition . (s) 

.  1906  Ballinger .  Lsdgsr . (e) 

.  1904  Bay  City .  Trlruns . (e) 

218,745  1878  Beaumont .  Enterprise . (m) 

1898  Jmirnid . (e) 

Combined  daily . (me) 

1878  Sunday  edition . (s) 

Saturday  Evening  A  Sunday 

.  1928  Big  Springs .  Herald . (ej 

Sunday  edition . u) 

.  1898  Bonham .  Favsrit* . (e) 

.  1926  Borger .  Hsrald . (e) 

Sunday  edition . (s) 

.  1920  Breckenridge . American . (e) 

Sunday  edition . (s) 

.  1875  Brenham .  Banner<Presa . (e) 

90,000  1892  Brownsville .  Hsrald . (e) 

Sunday  edition . is) 

40,000  1900  Brownwood .  Bullclin . («) 

.  1876  Bryan .  Eagle . (•) 

.  1929  Center .  News . (e) 

.  1888  Childress .  Indea . (e) 

Sunday  edition . (•) 

.  1919  Cisco .  News . (e) 

Sunday  edition . W 

40,000  1914  Commerce .  Journal . le) 

Sunday  edition . w 

40,000  1883  Corpus  Christi . Caller . (m) 

1912  Tunes . (e) 

Combined  daily . (ine) 

Sunday  edition . (s) 

200,000  1883  Corsicana .  Sun . (e) 

25,000  1894  Cuero . Recerd . (•) 

Sun^  edition . (■) 


1885  Dallas .  News. 


104,928  399,429 


12,000  . 

155,000  309,565 


10,000  . 

50,180  85,000 


1914  Jsumal . (e) 

*  Combined  daily . (me) 

Sunday  edition . (s) 

Evening  A  Sunday . (et) 

1906  Dispatch . (•) 

1879  Tinea-Herald . M 

Sunday  edition . (s) 

1929  Del  Rio .  News . (e) 

1889  Denison .  Hsrald . (e) 

Sunday  edition . u) 

1903  Denton .  Recerd-Oirenicl* . (e) 

1915  Eagle  Pass . .  Guide . (•) 

1923  Eastland . .  ...  Telegram . (a) 

Sunday  edition . (•) 

1927  Edinburg .  Valley  Review . (■) 

Sunday  edition . (s) 

1924  El  Paso .  El  Continental . (tig) 

Sunday  edition . (■) 

1879  Times . (m) 

1880  Herald . (e) 

Combined  daily . (me) 

Sunday  edition . (s) 

Morning  A  Sunday ....  (ms) 

1922  Pest . (e) 

1892  Ennis .  New* . (e) 

1921  Fort  Worth .  live  Stodc  R^rtw . (•) 

1921  Press . (*) 

1895  Record-Telegram . (^ 

1906  &ar-T*lsgram . (e) 

Combined  daily . (me) 

1906  Sunday  edition . (s) 

Sunday  dk  Morning _ (gm) 

Sunday  A  Evening . (se) 

1884  Gainesville . Register . (e) 

1842  Galveston .  Nesrs . (m) 

1880  Triune . (e) 

Combined  daily . (me) 

1842  Sunday  edition . (s) 

Evening  A  Sunday. . . .  (es) 

1914  Gilmer .  Mirror . (e) 

1897  Gonsales .  Ineuirer . (e) 

1929  Goose  Creek .  Trmune . (e) 


Net  Paid 
Circulatisa 
113,767 
81,166 
164,627 
143, SI6 
66,266 
2,560 


62,176 
68,132 
$5,261 
37,764 
63,05$ 
68,547 
(new  daily) 
1,841 


iBur  uoniaies .  Inquirer . (e)  705  .  018’ 

1929  Goose  Creek .  Triune . (e)  (new  daily)  .035* 

Sunday  edition . (s)  .035* 

1894  Greenville .  Banner . (e)  7,642  .03 

1890  Herald . (m)  7,612  .03 

Sunday  edition . (s)  7,612  .03 

1928  Harlingen .  Star . (m)  5,102  .04* 

Sunday  edition . (i)  5,102  .  04* 

1895  Hillsboro .  Mirror . (e)  1,524  .  018 

1901  Houston . Chronicle . (e)  86.555  .18* 

Sunday  edition . (s)  66,313  .20* 

1885  Post-DUpatch . (m)  72.625  .17* 

Sunday  edition . (s)  76,611  .17* 

1911  ,  ,  Proa* . (e)  43,675  .11 

1910  Jacksonville . Pregrets . (e)  .018* 

1927  Jefferson .  Journal . (e)  2,134  .  02* 

1925  Kaufman .  Herald . (e)  650  .  018 

1904  Lampasas .  Leader . (e)  420  . 

1881  Laredo .  Times . (e)  6.031  .05* 

Sunday  edition . (i)  6,031  .05* 

1923  Longview .  News . (e)  3,354  .029 

1922  Lubbock .  Avalanche . (m)  6,012  . 

1925  Journal . (s)  5,073  . 

Combined  daily . (me)  11,085  .06* 

Sunday  edition . (s)  9,989  .  06* 

1915  Lufkin .  News . (e)  .021 

1920  McAllen .  Press . (e)  025 

Sunday  edition . (s)  .025 

-name  In  liKlit-face;  evening  papers — name  In  bold-face;  Oovemment  state- 
light-face;  A.  B.  C.  Fublisher'a  statements,  bold-face,  followed  by  an  "x” 
months;  flat  rate  Indicated  by  an  asterisk. 


1894  Greenville 
1890 


15,000  200,000 

10.250 

300.000  395,000 


11,000  . 

>2.600  100.666 

lioniiiif  newspapers- 
April  1  flgSre,, 
mean  average  for  3 


1915  Lufkin... 
1920  McAUen. 


Do  Advertisers 
Know  Their 
Markets? 


OME  of  them  do.  Some  do  not. 
That’s  the  greatest  of  all  the  reasons  why 
some  advertising  builds  business,  while  a 
lot  of  it  merely  puts  earnings  back  into 
circulation. 

Advertisers  to  the  Dallas  market  have  an 
area  to  cover  that’s  larger  than  some  fair¬ 
sized  eastern  states.  It  is  populated  by 
those  who  think  of  Dallas  as  their  own 
city,  and  of  the  Dallas  papers — particu¬ 
larly  The  Dallas  News — ^as  their  own 
metropolitan  dailies. 


*  The  Dalian  Netva  is  the  accepted 
paper  of  general  coverage  through¬ 
out  the  Dallas  market.  The  Journal 
provides  excellent  evening  coverage 
of  a  more  restricted  ( city  and  subur¬ 
ban)  area. 


The  Dallas  Morning  News 
The  Dallas  Journal 

An  Optional  Combination  Offering 
An  Unusually  Attractive  Rate 


THE  JOHN  BUDD  CO. 

Representatives 
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ENGLISH  LANGUAGE  DAIUES  OF  U.  S.— CIRCULATIONS  AND  RATES 


Tr*4«  D*l« 

Ant  Eitib.  CilT 

.  1897  McKiDney. 

.  1901  Marlin  — 

100,000  1877  Marshall.. 

1919 


Name  •( 

Papar 

Caariar-Gasatta... 

Damacrat . 

Messenger . 

Naws . 

Combined  daily. 
Sunday  edition.. 

Harald . 

News . 

Sunday  edition.. 
Rapartar-Talaf  ram , 
Sunday  edition . . 

Indaa . 

Sunday  edition.. 

Timas . 

Sanlinal . 

Eiaminar . 

Uadar . 

Sunday  edition . . 

Harald . 

Press . 

Sunday  edition . . 

Naws . 

Sunday  edition . . 

Dinner  Harn . 

News . 

Sunday  edition . . 

Harald . 

Sunday  edition . . 

Newt . 

Sunday  edition.. 

Timet . 

Sunday  edition... 

Standard . 

Times . 

Combined  daily. . 
Sunday  edition . . 

Express . 

Newt . 

Combined  daily.. 
Sunday  edition.. 

La  Prensa . 

Sunday  edition.. 

Light . 

.Sunday  edition... 

Light . 

Damacrtl . 

Sunday  edition... 

Newt-Tala  gram _ 

Sunday  ^tion . . . 

Rapartar . 

Sunday  edition... 

Pratt . 

Telegram . 

Sunday  edition... 

Trliuna . 

Gaxatta . 


Nat  Paid  Lina 

Itauad  Circialatiao  Adr.  Rata 
....(e)  1,685  .018* 

....(e)  . 021* 

...(m)  3,265  . 

....(e)  4,493  . 

..(me)  7,758  .  045 

....(s)  3,265  .045 

....(e)  . 014* 

....(e)  5,110  .04* 

....(s)  5,110  .04* 

....(e)  2,750  .03 

....(s)  2,750  .03 

....(e)  3,039  .03* 

....«)  3,039  .  03* 

....(e)  . 014 

....(e)  1,285  .018 

....(e)  750  .014* 

....M  1,251  .03* 

....(s)  1,251  .03* 

....(e)  2,887  .03* 

...(m)  3,112  .03* 

....(s)  3,112  .03* 

....(e)  3,752  .03 

....(s)  3,752  .935 

_ (e)(Free  Circulation)  .043* 

...(m)  6,246  .04* 

6,246  .04* 

....(e)  . 042* 

....(s)  . 046* 

....(e)  9,855  .06* 

....(s)  10,173  .  06* 

....(e)  3,197  .03* 

....(s)  3,197  .03* 

....(e)  5,422  . 

...(m)  8,735  . 

..(me)  14,157  .07 

....(s)  12,832  .  07 

...(m)  38,406  . 

....(e)  39.430  . 

..(me)  77,836  .  20 

....(e)  62,428  .15 

...(m)  16,834  .08 

....(s)  26,489  .10 

....(e)  42,096  .13 

....(s)  76,482  .18 

....(e)  1,872  .025* 

....(e)  5,643  .04* 

....(s)  5,643  .04* 

....(e)  2,194  .02* 

....(s)  2,194  .02* 

....(e)  2,671  .032* 

....(s)  2,671  .032* 

....(e)  4,477  .035* 

...(m)  8,S94s  .06* 

....(s)  8,965i  .06* 

....(e)  3,453  .03* 

...(m)  13,116  . 

....(e)  1,585  . 

..(me)  14,701  .08 

....(s)  13,488  .08 

....(a)  .011* 

...(■)  3,211  . 

....(e)  3,508  . 

..(■a)  6,719  .04 

....(s)  3,211  .04 

....(e)  3,723  .035 

....(e)  1,150  .021* 

....(i)  1,150  .021* 

...(b)  21,043  . 

....(e)  12,134  . 

..(ae)  33,177  .12* 

..M)  >.171  . 

....(•)  31,303  .12* 

....(e)  2,531  .032 

,...(e)  1,380  .032* 

...(aa)  16,065i  . 

....(e)  21,560a  . 

..(■e)  37,625i  .15* 

S)  32,478s  .15* 

)  1,240  .  021* 

....(a)  1,240  .021* 

...(b)  700  .018* 

....(e)  700  .018* 


SAN  ANTONIO  -  -  - 
A  GOOD  MARKET  FOR 
ADVERTISERS 


3,105  1913  Mart . 

12,000  50,000  1899  Mexia . 

7,500  1927  MidUnd . 

11,560  1900  Mineral  WelU. 


.  1906  Mt  Pleasant. 

75,000  1899  Nacogdoches. 

.  1895  Narasota.... 

.  1902  Orange . 

.  1901  Palestine _ 

1926 


COUTH  and  West  Texas — for  which 
^  San  Antonio  is  the  trade  center — 
afford  excellent  opportunities  for 
national  advertisers.  This  region  is 
producing  bountiful  crops,  following 
an  early  summer  of  good  rains.  Build¬ 
ing  eonstruction  is  brisk  in  many  lines, 
both  private  and  public — including  the 
Government’s  work  in  the  making  of 
the  West  Point  of  the  Air,  the  $30,000,- 
000.00  project  at  Randolph  Field  in  the 
San  Antonio  suburbs. 


1929  Plmnyiew . 


1901  Port  .Arthur. 


1865  San  .Antonio. 
1918 


11,000  .  1927  San  Benito . 

20,000  85,000  1879  Sherman . 

8,500  50,000  1888  Sulphur  Springs. 

11,500  .  1915  Sweetwater . 

8,000  60,000  1913  Taylor . 

20,000  60,449  1907  Temple . 

10,550  .  1916  Terrell . 

30,609  237,261  1875  Texarkana . 

1926 


('ombined  daily. 
Sunday  edition . . 

Tune. . 

Telegraph . 

Cmvier-Timet . 

Combined  daily. 
Sunday  edition . . 

Recard . 

AdTacala . 

Sunday  edition.. 

News-Tribune . 

Times-Herald . . 

Combined  daily. 
Saturday  edition. 
Sunday  edition.. 

Light . 

Herald . 

Record  News . 

Times . 

Combined  daily. 
Sunday  edition.. 


San  Antonio  Express  and  San  Antonio 
Evening  News  have  grown  in  the  eonfi- 
dence  and  respect  of  the  home.  Each 
of  these  newspapers  has  its  own  distinc¬ 
tive  staff  and  the  eirculation  is  almost 
non-duplicating.  They  have  gained 
and  held  their  leadership  as  this 
region’s  home  newspapers  without  cir- 
eulation  eontests. 


1902  Timpson . 
1929  Tyler... 
1898 


11,000  23,506  1925  Vernon. 

9,000  .  1897  Victoria. 

00,000  .  1911  Waco... 

1897 


55,700  1893  Waxahachie.. 

.  1900  Weatherford . 

278,074  1919  WichiU  Falls. 
1907 


1910 

1897  Yoakum. 


Sunday  ^ition . 

Times . 

Sunday  edition. 


UTAH 


Herald . 

Sunday  edition . . . 

Jeurnal . 

Standard-Examiner 
Sunday  edition... 

Herald . 

Sunday  edition... 

Deseret  News . 

Telegram . 

Sunday  edition . . . 

Tribune . 

Sunday  edition... 


Home  Economics  and  Food  Products 
Department  is  open  throughout  the 
year  exeept  during  the  summer  months. 
This  department  has  aroused  great 
interest  among  housewives,  so  that 
it  is  invaluable  to  food-products 
advertising. 


VERMONT 


Times . 

Banner . 

Rcfermcr . 

Free  Press . 

News . 

Argus . 

Herald . 

Messenger . 

Caledenian-Rececd . 


60,000  1897  Barre . 

.  1903  Bennington... 

.  1913  BratUeDOro... 

65,000  1827  Burlington.... 
1894 

41,702  1897  Montpelier... 

97,416  1861  Rutland . 

30,000  1861  St  Albans.... 
30,UUU  1837  St  Johnsbury. 


VIRGINIA 


25,000  60,000  1784  Alexandria. 

30,000  135,000  1870  Bristol.... 


Gasette . 

Herald-Courier.. 
News  Bulletin. .. 
Combined  daily 
Sunday  edition 

Promts . 

Reriew . 

Virginian . 

Register . 

Baa . 

Combined  daily 
Sunday  edition 
Evcl  i  Sunday 
Fran  Lance-Star. 

News-Record _ 

Hemeatead  News 

News . 

Adrance . 

Combined  duly 
Sunday  edition 


SAN  ANTONIO  EXPRESS 


1925 

. .  1892  Charlotteville. 

38,700  1905  Clifton  Forge. 

.  1914  Covington.... 

125,000  1847  Dandle . 

1899 


SAN  ANTONIO  EVENING  NEWS 


These  newspapers  rank  high  with  local  advertisers. 


60,000  1885  Fredericksburg. 

.  1896  Harrisonburg . . 

.  1917  Hot  Springs... 

.  1865  Lynebourg.... 

1888 


The  JOHN  BUDD  CO.,  National  Advertising  Representatives 

New  York  Chicago  St.  Louis  Atlanta  Dallas 

Los  Angeles  San  Francisco  Portland 


Morning  nuwspapers — name  in  light-face;  evening  papers — name  in  bold-face;  Oovemment  state¬ 
ment  1  Bgnres,  light-face;  A.  B.  C.  Fnblisher’a  statements,  bold-face,  followed  by  an  "x” 

mean  average  for  3  months;  flat  rate  indicated  by  an  asterisk. 


ENGLISH  LANGUAGE  DAILY  NEWSPAPERS  OF  UNITED  STATES  WITH  CIRCULATIONS  AND  RATES 


VIRGINIA — Continued 


WEST  VIRGINIA — Continued 


P«puI«tMn 


Population 


Nomo  of 
P«|>«r 

Combined  daily. 
Sunday  edition. . 
Ladiar-Dit^lcb. . 

Virginian-Pilot _ 

Sunday  edition.. 
Prapcsi-Indii. . . 
Sunday  edition . . 

Star  . 

Southwest  Tiines. . 
Sunday  edition. . 

News  Leader . 

Timea- Dispatch . . . 
Sunday  edition . . 

Times . 

Werld  Nows  . 

Combined  daily. 
Sunday  edition . . 
Eye.  d:  Sunday. 

News-Leader . 

Leader  . 

Combined  daily. 
Sunday  edition . . 

News-Herald . 

News-Vir|inian  .. . 
Star . 


Trade  Date 
Area  Estab.  City 
80,000  1896  Newport  News. 
1900 


Net  Paid  LIm 
Issued  Circulation  Ady.  Rale 

..(nO  «,093a  . 

...(e)  ».161i  . 

.(m«)  IS.UOs  .05* 

...(s)  10,091  s  .05* 

...(e)  47,427  .12* 

..(m)  46,209  .12* 

...(s)  47,198  .12* 

...(e)  10,102  .05* 

...(s)  10,102  .05* 

...(e)  8,766  .05* 

...(e)  3,265  .  03 

...(s)  3,265  .  03 

...(e)  73.2121  .18* 

..(m)  64.5891  .17* 

...(s)  69,4S9i  .19* 

..(m)  19,140  . 

...(e)  16,857  . 

.(me)  35,997  .11* 

...(s)  23,830  .08* 

..(es)  .  .12* 

..(m)  5,151  . 

...(e)  2,391  . 

.(me)  7,542  .  045 

...(s)  5,748  .045 

...(e)  4,180  .055 

...(e)  2,643  .03 

...(e)  4,868  .  035 


Trade  Date 
Area  Estab.  City 

.  1897  Wellsburg, 

170,000  1852  Wheeling. 
1890 


Name  el 
Paper 

Herald . 

Intelligencer . 

News . 

Combined  daily..., 

Sunday  News . 

Morning  4t  Sunday. 

Register . 

Sunday  edition . 

News . 


Net  Paid  iXm 
Issued  Circulatieo  Ads.  Ratw 
....(e)  1,725  .02* 

....(m)  12,256  .055 

....(e)  19,369  .09 

...(me)  31,625  .12 

....(s)  21,014  .10 

...(ms)  . 125 

....(m)  10,164  .04* 

_ (a)  10,228  .  045* 

....(e)  5,150  .03 


150.000  393,000  1876  Norfolk - 

1865 

41,349  100,000  1864  Petersburg.. 

(2,000  .  1894  Portsmouth 

7,168  140,000  1926  Pulaski . 

103,400  300,000  1896  Richmond.. 

1850 

67,000  158,000  1886  Roanoke. . . 

1887 


12,280  100,000  1912  Williamson 


WISCONSIN 

.  Journal. 


30,000  1904  Antigo . 

70,000  1920  Appleton . 

45,000  1872  Ashland . 

.  1894  Baraboo . 

50,000  1911  Beaver  Dam.., 

50,000  1885  Beloit . 

.  1881  Berlin . 

37,000  1887  Chippewa  Falls. 

100,000  1881  Eau  Claire . 

1894 


Pest-Crescent . 

Press . 

News-Republic . 

Ckben . 

News . 

Jeurnai . 

Herald-Telepam . 

Leader . 

Telegram . 

('ombined  daily . 

Sunday  edition . 

Cemmenwealth  Reportei 

Press-Gaaelte . . 

Gasstte . 


50,000  1906  Staunton. 
1890 


1904 

.  1927  Suffolk . 

30,000  1896  Waynesboro. 
35,000  1896  Winchester.. 


31,650  80,000  1870  Fond  Du  I,ao 

40.500  80,800  1915  Green  Bay... 

21,952  80,000  1845  Janesville . 

,55,687  72,336  1894  Kenosha . . . . 

34,000  175,000  1854  UCrosse .  Trliuas  &  Uader-Press..  .(e) 

Sunday  edition . (s) 

55,000  200,000  1917  Madison .  Capital  nmea . (e) 

1 927  Sunday  edition . (a) 

1830  Wia.  State  Jeurnai . (s) 

Sunday  edition . (s) 

24,000  75,000  1898  Manitowoc .  Herald-Nsws . (e) 

1920  Times . (e) 

15.500  40,000  1893  Marinette .  Eagle-Star . (e) 

8,350  25,000  1893  Marshffeld .  News-Herald . (e) 

8,657  .  1894  Menasha .  Recard . (e) 

11,000  30,000  1908  Merrill .  Herald . (e) 

577,575  1,044,367  1858  Milwaukee .  Herald . (es) 

577,575  1,044,367  1882  Milwaukee . Journal . (e) 

Sunday  edition . (s) 

1911  Leader . (e) 

1837  Sentinel . (m) 

1879  Sunday  edition . (s) 

‘(Note:  Statement  for  period,  5  months  ending  Feb.  28,  1930) 
1847  Wiscensin  News . (e) 

5.500  21,568  1898  Monroe .  Timas . (e) 

15,000  20,000  1880  Neenah .  News-Times . (e) 

2,248  .  1930  New  Richmond .  Jeurnai . (e) 

36,478  100,000  1868  Oshkosh .  Nerthwestarn . M 

43,111  .  1886  Portage .  Register-Damecral . (s) 

74,400  84,946  1881  Racine .  Jeurnal-News . (s) 

1883  Timas-Can . (e) 

7.500  20,000  1917  Rhinelaader .  News  . (m) 

40,600  209,085  1887  Sheboygan .  Press  . (e) 

13,125  50,000  1895  Stevens  Point .  Jeurnai  . (s) 

5,700  15,000  1906  Stoughton .  Ceuriar-Hub . (s) 

40,000  140,000  1929  Superior .  Journal . (e) 

1890  Telegram . (e) 

10,800  .  1872  Two  Rivers .  Reporter . (e) 

11.500  50,000  1895  Watertosm .  Timas . (e) 

19,000  46,000  1919  Waukesha .  Freeman . (e) 

22,062  75,000  1907  Wausau .  Recerd-Harald . (s) 

9,000  40,000  1873  Wisconsin  Rapids . Trliuna . (s) 


WASHINGTON 

18,656  45,000  1901  Aberdeen .  World . 

8,000  .  .  1926  .Anacortes. .  Mercury-Citben . 

37,000  80,000  1883  Bellingham .  Herald 

Herald  . 

Combined  daily. . . . 
Sunday  edition  . . . 
Eyening  A  Sunday . 

News  . 

News-Searchlight. . . . 

Press  . 

Chrenble  . 

Record  . 

Herald  . 

.Sunday  edition . 

News  . 

Sunday  edition . 

16,000  60,000  1889  Hoquiam .  Washingtonian . ; 

Sunday  edition . 

Tribune . 

News  . 

Herald . 

Olympian . 

Olympun  . 

Combined  daily _ 

Sunday  edition . 

10,000  18,000  1913  Port  Angeles .  News  . 

172,428  628,713  1893  Seattle  .  Journal  of  Commerce. 

(Duplay  rate  first  page  20  cents  per  line  flat) 
1865  Poit-lntelligencer  . . . . 

•Sunday  edition . 

1899  Star  . 

1896  Times  . 

,  1902  Sunday  edition . 

126,000  350,000  1884  Spokane .  Snokeeman-^view . . . 

ISio  Chrenida . 


1922 

.  1900  Bremerton. 

1929 

25,000  1910  Centralis.. 
18,000  1909  Ellensburg. 
67,498  1898  Everett... 


31,665  1925  Kelso . 

35,365  1923  I.,ongview . 

40,000  1922  Mount  Vernon. 
25,000  1891  Olympia . 


WYOMING 

. Herald 


Triune . (s) 

Combined  daily . (me) 

Sunday  edition . (s) 

Wyeming  State  TrSiune- 
Cheyenne  State  Leader.  ,(e) 

Pest  . (e) 

Republban  k  Beemerang.  .(e) 

Pest-Enlerpriae . (s) 

Sunday  ^ition . (s) 


Tl/13/29-3/31/30) 


1922 

21,435  51,000  1867  Cheyenne. 

3,350  .  1918  I^ander... 

11,200  .  1886  Laramie  . 

12,500  16,000  1919  Sheridan.. 


1903 

40,000  1908  V'ancouver.. 
35,000  1906  WalUWalU. 


UNITED  STATES  POSSESSIONS 

ALASKA 

1916  Anchorage  .  Times . (e) 

1914  Cordova .  Times . (e) 

1903  Fairbanks .  News-Miner . (e) 

1912  Juneau .  Empwe  . (e) 

1919  Ketchikan .  Chrenicle . (e) 

Sunday  edition . (s) 

1904  Seward .  Gateway  . (e) 


.53, .539  1905  Wenatchee. 
68.000  19a5  Yakima... 
1902 


WEST  VIRGINIA 

.  Post-Herald . 

Raleigh  Register  . . . . 
Combined  daily. . . 
Sunday  edition . . . . 

.  Telegraph . 

Sunset  News . 

('ombined  daily. . . 
Sunday  edition  . . 
Evening  A  Sunday. 

. Gaiette . 

Sunday  edition _ 

MaU  . 

Sunday  edition. . . . 

.  Exponent . 

Telegram . 

Combined  daily. . . 

Sunday  edition . 

.  Inter-Mountain . 

.  Times  . 

West  Virginian . 

Combined  daily .  . . 
Sunday  edition  . 
Evening  A  Sunday . 

.  Sentinel  .  . . 

.  News  . 

.  Herald- Dispatch . 

Advertiser . 

Combined  daily. . . 

Sunday  edition . 

Journal . 

Mineral  News  . 

Dominion-News . 

Post  . . 

Combined  daily. . . 

Echo  . 

Jeurnai  . 

News  . 

Sunday  edition . 

Sentinel . 

Mercer  Refiorter  . 
Revbw  . 


29.430  1928  Beckley. 


210,000  1893  Bluefield 
1926 


HAWAII 

82,989  1879  Hilo . TrAune-Herald . (e) 

328,400  18,56  Honolulu .  Advertiser . (m) 

Sunday  edition . (s) 

Hawaii  Hechi  .  (e) 

Sunday  edition  . (s) 

1895  Nippu  Jiji  (e) 

Sunil  iv  edition . (s) 

1912  Star-BuHetin  . (e) 

Sat  irday  edition . (sat.) 

•  (Note;  Rate  daily  .085;  Saturday  .09  iter  agate  line  effective 
SepL  1,  1930.) 


323,325  1887  Charleston 


178,000  1910  ('larksburg. 
1861 

1927 

200,000  1907  Elkins .... 
50,000  1900  Fairmont.. 
1845 


PHILIPPINE  ISLANDS 

.  Bulletin . 

Timea  . 

Sunday  edition  . 
Philippine  Herald 
Saturday  edition 


1900  Manila 
1898 


1893  Grafton _ 

40,0(M)  1918  HinUtn . 

100,000  1909  Huntington 
1898 


1926 

40,000  1907  Martinsburg. 

1912  Keyser . 

75,000  1876  Morgantown 
1899 

20,000  1891  Moundsville. 
1910 

45,000  1898  Parkersburg. 
1889 

.  .  Princeton _ 

15,000  1895  Sistersville . . . 

45.000  1928  Weirton . 

90.000  1923  Welch . 


ALBERTA 

200,000  1902  Calgary .  Albertan . 

(Rate  effective  September  1,  1930.) 

1883  Herald . 

300,000  1880  Edmonton .  Bulklin . 

1903  Jeurnai . 

70,000  1907  Lethbridge .  Herald . 

40,000  1910  Medicine  Hat .  News . 


•name  in  IlKlit-face:  evening  papers— name  In  latld-face; 
months;  Hat  rate  Indicated  by  an  asterisk. 


Government  statement  April  1  figures,  light-face;  A,  B.  C,  Publisher's  statements,  Indd-face;  followed  by  an  “x' 


ENGLISH  LANGUAGE  DAILIES  OF  CANADA— CIRCULATIONS  AND  RATES 


BRITISH  COLUMBIA 

PapalatiM 

5,600- 

Trade 

Dilc 

Name  ef 

Net  Paid 

Line 

Glj 

Area 

Estab. 

Gty 

Paper 

Issued 

Ckoilaliofi 

Adr.  Rata 

10,000 

1874 

. (e) 

.02 

1900 

Herald . 

....  (mi 

.02 

Sunday  edition. . . . 

. (s) 

.02 

0,000 

50,000 

1902 

Nelson . 

. . . .  (m) 

4,627 

.03 

30,000 

1860 

New  Westminister 

. (e) 

.043* 

7,500 

15,000 

1907 

Prince  Rupert . 

. (e) 

.018* 

1909 

News . 

. (e) 

1,986 

.04 

8,000 

23,000 

1895 

Tr^ . 

. (e) 

1,579 

.025* 

277,000 

340,000 

1898 

\  ancouver . 

. (e) 

79, 2M 

.16* 

Sunday  edition . . . . 

. (s) 

91,684 

.18* 

1926 

Star . 

. . . .  (m) 

21,042 

.08* 

1886 

Son. . 

. (e) 

71,287 

.15* 

62,665 

85,084 

1858 

\  ictoria . 

....(m) 

11,581 

.065* 

Sunday  edition . . . . 

. (i) 

14,328 

.065* 

1881 

Timea . 

. (c) 

10,361 

.06 

MANITOBA 

17,201 

1883 

. (e) 

.025* 

7,000 

1895 

. (c) 

.015* 

5,000 

1928 

The  Pis . 

. (e) 

2,087 

.025 

266,062 

278,500 

1874 

24.110 

1889 

Bulletin . 

. (e) 

47,264 

Combined  daily. . . 

. . .  (me) 

71,374 

.15 

1890 

Tribune . 

. (e) 

40,473 

.11 

NEW  BRUNSWICK 

9,000 

1880 

...  .(e) 

036 

Mail . 

. (e) 

.018 

25,000 

.02 

1882 

Tranacripl . 

.....(e) 

5,987 

.04 

61,000 

388,092 

1868 

Saint  John . 

. T'elegrapVUerald . . . 

19,015 

1904 

runea-GI^ . 

. (e) 

14, ni 

Combined  daily. . . 

. . .  (me) 

33,786 

.12 

NOVA  SCOTIA 

10,000 

.  News  . 

. (e) 

.011  1 

20,000 

1901 

. (e) 

.03  1 

70,332 

1844 

H  .Ilia* 

....(m) 

14,856 

.07 

1873 

Star . 

. (e) 

21,097. 

.07 

combined  daily. . . 

. . .  (me) 

35,947 

10 

1875 

Herald . 

....(m) 

24,082 

1878 

MaS . 

. (e) 

23,846 

Oimbined  daily. . . 

. . .  (me) 

47,928 

.12 

10,215 

20,000 

1911 

New  (il,4«(tow  ... 

. (e) 

.02 

25,000 

80,000 

1900 

.  Poet . 

4,447 

1907 

Peat . 

3;452 

Combined  daily. . . 

. . .  (me) 

7,899 

.04 

1898 

Reeerd . 

. (e) 

4,321 

.02 

7,562 

1898 

.  News  . 

....  fel 

ONTARIO 

13,500 

1867 

. (e) 

02 

1870 

Ontario . 

. (e) 

02 

30,000 

62,000 

1852 

Brantford . 

12,967 

05 

1820 

Brock  rille . 

. (e) 

4.673a 

02 

14,118 

59,000 

1890 

Chatham . 

. (e) 

7,003i 

035 

24,635 

36,000 

1893 

Fort  WiUiam . 

. rimes- Jewmal . 

. (e) 

6,357 

03* 

19,000 

32,000 

1896 

Galt . 

. (e) 

S.376I 

03 

19,857 

30,000 

1867 

Guelph . 

. (e) 

6.675i 

.035 

143,129 

235,000 

1889 

Hamilton . 

. Herald . 

. (e) 

12,739 

.06 

1846 

Spectater . 

. (e) 

40,167 

11 

27,000 

45,000 

1810 

Kingston . 

. Whig-Standard . 

. (e) 

U,882i 

045 

28,000 

50,000 

1877 

Kitchener . 

. (e) 

10,590i 

045 

8,000 

25,000 

1895 

Lindsay . 

.  Peat . 

2.932i 

.03 

62,000 

350,000 

1914 

14,030 

1863 

Adeertiaer  .  ..... 

. (e) 

31489 

Combined  daily 

(me) 

18,128 

.06 

1849 

Free  Press . 

■  (m) 

26,116 

Free  Preat 

. (e) 

16,526 

Combined  daily 

(me) 

42,642 

10 

18,539 

26,000 

1914 

Niagara  Falls 

. (e) 

5,233 

.025 

36,500 

36,000 

1925 

Oshawa . 

4,138s 

.03 

218,000 

345,000 

1844 

7,8S7s 

Citiun . 

. (e) 

25,5861 

Combined  daily . . . 

- (me) 

33,443a 

.09* 

1917 

Journal  Dailies . 

. (m) 

9.151a 

. 

1885 

Jeurnil  Dailiea . 

. (e) 

26,5361 

Combined  daily. . . 

....  (me) 

35,687i 

.69* 

1913 

Le  Dreil . 

. (e) 

I6,022a 

.06* 

12,339 

68,418 

1918 

Owen  Sound . 

. (e) 

8,082 

03 

21,000 

33,000 

1884 

Petersborough . . . 

. (e) 

8,133a 

.03 

17,000 

36,000 

1900 

Port  Arthur . 

. (e) 

4,846 

.035* 

19,362 

1900 

Port  Hope . 

. Gnide 

.02 

25,347 

63,500 

1891 

St  Ca^iahnea . . . 

. (e) 

10,395 

.05’ 

20,327 

52,626 

1882 

St  Hiomas . 

. (e) 

8,S32a 

.04 

19,500 

45,000 

1917 

Sarnia . 

6,465 

.04 

23,000 

52,000 

1912 

Sault  Ste.  Marie. 

. (e) 

6,512 

.032 

18,909 

50,000 

1887 

Stratford . 

. (e) 

9,182a 

.04 

Morning  newtpaper»<^nauM>  in  evening  paper*— nani«'  in  lM»hl-fHce:  Sworn  statement 

flcures.  ligbt>fac*e;  A.  B.  C.  Publislier's  statement*,  bohl-fuoe.  folloaeil  by  an  **x**  moan  averaico 
for  3  months;  flat  rate  iudicated  by  an  asterisk. 

didv^getTt? 

JTf  wC 

A .  ^  p  we  don’t  worry,  we  just  consult  the 

j  Standard  Advertising  Register  — 

the  Red  Book  —  and  we  get  it  , 

every  time. 

The  Slandard  Advertising  Register  is  a  thoroughly 
^  dependable  Service  giving  you  the  essential  details 

Ma  about  Satioiial  Advertisers  and  Advertising  Agencies-. 

Out  large  force  is  constantly  busy  with  revisions.  We 
aini  to  keep  abreast  of  the  cutrent  changes.  There 
IS  no  Service  so  thorough  or  complete.  Write  our 
nearest  office. 

Quit  Guessing  •  Get  the  Register  !  ! 
National  Register  Publishing  Company 

24$  Fifth  Ave.,  New  York  140  So.  Dearborn  St.,  Chicago  i 

7  Water  St.,  Boston  929  Russ  Bldg.,  San  Francisco 

Chamber  of  Commerce  Bldg.,  Los  Angeles  I 


Local  Business  Conditions 
In  Indiana  Market 
Are  Good 


A  survey  ju8t  completed  among;  Indiana’s  important 
industrial  cities  discloses  the  following  information: — 

III  ANDERSON  industrial  conditions  have  improved 
considerahly  sinee  the  first  of  the  year.  Most  plants  are 
working  on  full-time  schedule.  In  AUBURN  industrial 
employment  in  March  is  higher  than  in  February.  Most 
plants  on  full  time  and  only  two  on  part  time.  In  the 
CALUMET  DISTRICT  there  has  been  an  increase  in 
manufacturing  activities  during  March  and  April.  Steel 
plants  operating  90%  capacity.  In  EVANSVILLE 
industrial  operations  during  March  were  equal,  or  better 
than  a  month  ago  and  a  year  ago.  The  majority  of 
plants  are  working  on  full-time  basis.  Spring  plowing 
made  good  progress.  Farm  buying  power  greater  than 
year  ago. 

In  FORT  WAYNE  manufacturing  activities  are  reported 
on  the  increase  with  some  departments  and  plants 
working  overtime.  Others  on  par  with  year  ago. 
Building  in  progress  includes  a  22-story  bank  building 
and  a  new  theatre.  Farm  activities  making  good  progress. 

In  INDIANAPOLIS  industrial  operation  continues  to 
increase.  Employment  situation  much  better,  with 
increase  in  retail  trade  and  public  utilities.  Grain  move¬ 
ments  show  increase  over  year  ago. 

In  MUNCIE  practically  all  plants  again  on  full  time, 
with  employment  increased  during  March  and  April. 
Farm  operations  well  advanced.  In  NEW  CASTLE  a 
considerable  increase  of  employment  during  March  and 
April  with  all  plants  again  on  fuU  time  and  outlook  good 
for  the  balance  of  the  year.  Spring  plowing  ahead  of  last 
year.  In  TERRE  HAUTE  industrial  and  mining  activi¬ 
ties  showed  improvement  over  a  year  ago.  Several  indus¬ 
trial  plants  additions  are  definitely  planned  or  under 
construction.  In  VALPARAISO  some  increase  in  factory 
operations  during  March  and  outlook  favors  improve¬ 
ment.  Retail  trade  in  drugs,  groceries  and  radios  good. 

And  so  on  down  the  line  we  get  the  reports  of  the 
local  business  conditions  of  the  important  industrial  and 
farming  communities.  All  report  progress  with  a  rapid 
resumption  towards  normal.  With  earning  power  on  the 
increase  it  is  natural  to  assumme  that  increased  buying 
power  will  follow.  This  is  a  good  time  to  plan  a  cam¬ 
paign  in  the  local  daily  newspapers.  The  outstanding 
dailies  are  listed  below.  Consult  them  for  any  informa¬ 
tion  on  this  market. 


•*Columbu8  Republican . (E)  5,12 

•*Fort  Wayne  Journal-Gaiette . (M)  45,83 

•*Fort  Wayne  Journal-Gazette . (S)  33,41 

••Fort  Wayne  News-Sentinel . (E)  49,88 

•*Indianapoli8  News . (E)  141,14 

**Indianapoli8  Star . (M)  115,15 

•‘Indianapolis  Star . (S)  152,82 

••Lafayette  Journal  &  Courier. ..  .(E&M)  24,35 

ttLa  Porte  Herald-Argus . (E)  7,0( 

ttMuncie  Star . (Ml  24,1( 

ttMuncie  Star . <S)  15,91 

ttShelbyville  Democrat . (E)  4,1" 

ttSouth  Bend  News-Times . (E)  30,28 

ttSouth  Bend  News-Times . (S)  28,85 

ttSouth  Bend  Tribune. .  .(S)  30,154...  (E)  31,6? 

••Terre  Haute  Tribune. . .  (S)  28,095. .  .(E)  25,2( 

••Terre  Haute  Star-Post . (M&E)  43,05 

••Terre  Haute  Star . (S)  21,3? 

••Vincennes  Commercial . (M)  6,51 

••Vincennes  Commercial . (S)  6,71 

tt  Government  Statement,  April  1,  1930. 

••  A.  B.  C.  Publishers’  Statement,  March  31,  1930. 


Editor 


&  Publisher  The  Fourth  Estate  for  July  19,  1930 
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ONTARIO — Continued 

Popultliofi 

Date 

Name  of 

Net  Paid 

5,060- 

Line 

Cit; 

Area 

Ettib. 

City 

Paper 

laaued 

Circulation 

Adv.  Rate 

621,000 

1,000,000 

1844 

Toronto . 

...(m) 

100,057 

.25 

1892 

Star . 

....(e) 

172,418 

.23 

1910 

Sunday  edition . 

....(s) 

214,152 

.31 

1872 

Mail  A  Empire . 

. . .  (m) 

111.013 

.23 

1876 

Telegram . 

....(e) 

140.262 

.23 

185,000 

1918 

Windsor . 

....(e) 

38,806 

.11* 

16,683 

40,000 

1886 

Woodstock  A  Ingersoll . Sentinel-Review . 

....(e) 

6,216 

.03* 

PRINCE 

EDWARD  ISLAND 

88,615 

1891 

Charlottetown . . 

. . .  (m) 

ini  5,017 

.03 

1851 

PsIrinI . 

....(e)  Jfl  3,728 

.02* 

QUEBEC 

17,551 

101,146 

1887 

Chicoutimi . 

6,750 

.04 

lA.OOO 

1878 

Levis . 

....(e) 

.015’ 

83^304 

979.027 

1903 

Montreal . 

. . .  (m) 

n.oi2i 

.07 

1910 

Le  Devoir . 

. . . .  (e) 

13.8851 

.06* 

1778 

Gaiette . 

. .  .(m) 

37, toil 

.10 

(New  rate  11  cents  per  line  effective  Jan.  1, 1931.) 

....(e) 

1811 

.055 

Saturday  edition _ 

..(sat.) 

.055 

1878 

Li  Palrie . 

....(*) 

32,025i 

.lO* 

Saturday  edition _ 

. .  (sat) 

54,7411 

.10* 

1884 

La  Preaao . 

....(e) 

166,049i 

.27 

Saturday  edition ... . 

. .  (sat) 

200,8321 

.27 

m6 

Standard . 

. .  (eat) 

12g,707i 

.15* 

1869 

Star . 

I23,822i 

.20 

169.543 

1907 

10.823 

.07* 

Saturday  edition.... 

....  (a) 

25,741 

.07* 

1764 

Ckro  nicle -Te  le  gr  a  ph 

. (e) 

5.884 

.04 

1867 

L'Evenement . 

,  ...(m) 

21,845 

.06* 

1896 

Lo  Seleil . 

....(c) 

48,409 

.12* 

28.000 

175,000 

1897 

Sherbrooke . 

....(e) 

0,677 

.05 

1910 

La  Trbune . 

....(e) 

8,405 

.045 

1920 

Three  Rivers . . . . 

....(e) 

11.502 

.05 

SASKATCHEWAN 

21,000 

100,000 

1923 

1889 

2, M2 

. . . . (e) 

4,721 

7,623 

Combined  daily. . . . 

. . .  (me) 

.05* 

8,000 

60,000 

1911 

Prince  .Albert . . . 

.  Herald . 

. . . . (e) 

3,127 

.02* 

65,000 

200,000 

1883 

1910 

Prfrin'* 

21,511 

0,736 

30.247 

Combined  daily .... 

. . .  (me) 

.09 

Saturday  edition ... 

.  ...(m) 

20,747 

* 

EvoniM  editioD . 

('umbined  edition 

. (e) 

0,511 

. . .  (me) 

30,258 

.09 

(Note:  New  rate  10  cents  per  line  effective  September  1,  1930.) 

1928 

Star  . . 

. (e) 

10.606 

07* 

Saturday  editioii . . . . 

. (e) 

21,723 

.07* 

46,000 

200,000 

1902 

1905 

22,700 

3,482 

26,101 

Combined  daily _ 

. . .  (me) 

.08 

(Note;  New  rate  6  cents  per  line  effective  September  1, 1930.) 

DOMINION  OF  NEWFOUNDLAND 

40,000 

.021* 

. (e) 

.037 

M 

newtpapen 

— nuiiie  in  IlKht-face;  evening  paper*— name  In 

bold-face;  Bwom 

statement 

6cum,  IlKht-fuce;  A.  B. 

C.  Puhliaher’s 

•tateroenta.  bold-fnce,  followed  by  an  **z  mean  average 

tor  3  moDths;  flat  rate  indicated  by  an 

asterisk. 

DECLARES  TYPEWRITER 
SPEEDS  HEAD  WRITING 


Coming,  N.  Y.,  Editor  Claims  Ma- 
chinO'Written  Heads  Save  Time 
and  Aid  Linotypers — Elim¬ 
inates  Counting 


The  typewriter,  although  scorned  as 
copy-desk  equipment  on  many  news¬ 
papers,  provides  a  practical  means  of 
turning  out  mechanically  perfect  heads, 
according  to  Leon  J.  McCarthy,  asso¬ 
ciate  editor  of  the  Corning  (N.Y.)  Eve¬ 
ning  Leader.  Mr.  McCarthy  recently 
explained  the  system  of  head  writing  he 
has  used  for  10  years  to  journalism 
students  of  Syracuse  University,  who 
visited  the  Evening  Leader  plant  and 
published  that  paper  for  for  a  day  un¬ 
der  the  supervision  of  Prof.  J.  O.  Sim¬ 
mons. 

Mr.  McCarthy,  in  outlining  his  system 
for  Editor  &  Publisher,  said  that  trials 
had  proved  that  the  typewriter  method 
had  in  all  cases  proved  faster  than  hand 
writing.  The  style  of  typewriter  used, 
he  explained,  was  important.  A  tabu¬ 
lar  bar,  recording  the  number  of  spaces 
the  carriage  passes,  must  be  in  plain 
view. 

The  Corning  editor  described  his 
method  as  follows : 

^  “I  set  the  right  hand  margin  stop  at 
one’  instead  of  the  cipher  so  that  when 
the  carriage  is  shifted  back  it  stops  at 
one.  The  left  hand  stop  may  be  placed 
at  any  point  that  will  permit  full  opera¬ 
tion  of  the  carriage.  Now  when  a  start 
IS  made  on  the  head  the  writer  may  stop 
at  any  point  and  immediately  see  the 
number  of  letters  without  taking  a  pen- 
cil  or  using  a  finger  and  counting  them 
off  in  twos  and  threes.  Of  course,  it 
IS  understood  that  every  editor  knows 
"uoiber  of  letters  it  takes  to  make  a 
well  balanced  top  line.  Then  the  others 
come  easy  for  continuing  to  follow  the 


mechanical  style  throughout,  the  writer 
cannot  help  but  be  right. 

“Perhaps  a  concrete  example  would  be 
more  explicit.  Take  what  is  sometimes 
known  as  the  one  section,  or  one  deck 
head,  two  lines  of  30  point  and  three 
lines  of  12  point,  on  a  14  point  slug,  as 
a  sub-head.  About  15  or  16  letters  will 
provide  a  well-balanced  top  line,  pro-i 
viding  there  are  not  too  many  M’s  or 
W’s.  Once  that  first  line  is  written,  the 
writer  can  quickly  tell  that  it  will  be 
mechanically  perfect  without  counting 
it. 

“If  it  should  be  too  full,  or  not  full 
enough,  it  will  be  seen  so  quickly  that 
it  can  be  rewritten  in  almost  the  time 
it  would  take  to  stop  and  count  thei 
original.  Then  with  the  first  line  per-< 
feet,  the  carriage  is  shifted  and  the  space 
bar  touched  once  or  twice  to  correspond 
to  the  indentation.  By  the  same  obser¬ 
vation  the  length  of  this  line  can  also 


Keep 

PAGE  COSTS 
Down 

Metal  makes  the  page  —  how 
that  metal  is  handled  determines 
the  cost.  The  Monomelt  System 
shortens  the  metal  cycle  and 
brings  marked  economies  in 
every  step.  Monomelt  speeds 
up  production— cuts  down  time 
— gives  clean,  solid  slug  always 
— eliminates  dry  mat  and  plate 
make-over.  It  saves  space,  time, 
labor,  money.  Keep  your  page 
cost  down  with  the  Monomelt 
System.  Investigate  today. 
Monomelt  Company,  1636  PoUt 
St.,  N.  E.,  Minneapolis,  Minn. 

MONOMELT 

SYSTEM 


be  quickly  determined,  right  or  wrong. 

“With  these  two  lines  perfect,  the 
drop  comes  next.  Approximately  30  let¬ 
ters,  including  spaces,  will  be  required 
for  this  particular  sub-head  on  the  first 
line.  If  by  chance  when  the  end  of  the 
line  is  reached,  there  happens  to  be  a 
long  word,  the  writer  can  see  for  him¬ 
self  and  break  it  into  the  second  line, 
moving  the  carriage  two  spaces  before 
starting  the  second  line.  Then  when 
he  reaches  a  point  that  provides  a  per¬ 
fect  pyramid  he  can  again  shift  the  car¬ 
riage  and  space  properly  and  write  the 
third  line,  making  it  conform  in  pyra¬ 
mid  to  the  other  two  lines.  With  the 
head  written  identically  as  it  will  be  set 
and  appear  in  the  paper,  the  head  writer 
can  quickly  determine  its  perfection  with 
much  greater  speed  than  could  be  writ¬ 
ten  by  hand.  And  above  all,  it  can  be 
read  and  there  will  be  no  time  lost  by  an 
operator  in  trying  to  ‘make  out’  a  cer¬ 
tain  word.’’ 


JOINS  THEATRE  PROGRAM  STAFF 

The  New  York  Theatre  Program  Cor¬ 
poration  has  announced  the  addition  of 
Albert  O.  Ryerson  to  its  sales  staff. 
Mr.  Ryerson  was  recently  with  the  New 
York  Telegram,  and  before  that  with  the 
Pittsburgh  Press. 


COVERED  JONES’  TRIUMPH 

“Good  News  II,”  airplane  owned  by 
the  Des  Moines  (la.)  Register  and  Tri¬ 
bune,  carried  Harlan  Miller,  staff  writer, 
and  George  Yates,  staff  photographer,  to 
Minneapolis  July  10  to  cover  the  Na¬ 
tional  Open  Golf  tournament.  The  plane 
made  two  trips  back  to  Des  Moines  with 
pictures. 


HELD  SUMMER  OUTING 

Twenty-five  southwestern  Iowa  editors 
and  publishers  were  guests  of  the 
Nebraska  Editorial  Association  at  the 
group’s  annual  summer  outing  in  Omaha, 
July  10-12. 

- ^ 
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UBUSHERS  who  wish  to 
reduce  costs  will  find 
our  special  experience  in 
the  desijn  of  successful 
newspaper  plants  very 
valuable.  Ask  about  it. 

FRANK  D.  CHASE,  INC. 

Entinttrs  and  ArchiUcts 
720  N.  Michigan  Ave.,  Chicago 

V _ _ _ ) 


Red  Top  Rubber  Coated  Felt 
Press  Blankets 

Oil  and  Ink  Resisting  Rubber 
Press  Blankets 
GUMMED  or  PLAIN 
PACKING  FELTS 
Sold  in  Rolls,  Sheets  or  Cut 
Strips  any  width  in  eight  thick¬ 
nesses  21-27-30-35-38-40-45-52 
AUTO  PLATE  MACHINE 
SUPPLIES 

Steel-Pouring  Sheets,  Saw  Belts 
and  Breaking  Pins 
Molding  Blankets  of  all  kinds 
Matrix  Shears,  Steel  V/ork 
Benches,  Hand  Routers 

A  full  line  of  Stereo  and  Press 
Room  Supplies 

American  Publishers  Supply 

P.  O.  Box  131 
West  Lynn,  Maas. 


RATE  COMMITTEE  NAMED 


Enoch  Brown,  Jr.,  Chairman  of  S.N.P.A. 
Local-National  Study  Group 


Carrying  out  the  resolution  adopted  at 
the  recent  Southern  Newspaper  Pub¬ 
lishers’  Association  convention  calling  for 
appointment  of  a  special  committee  to 
study  the  local-national  rate  differential 
problem.  President  J.  S.  Parks  has  ap¬ 
pointed  Enoch  Brown,  Jr.,  Mewf’bis 
(Tenn.)  Commercial  Al>pcal,  chairman; 
George  C.  Biggers,  Birmingham  (Ala.) 
News  and  Age-Herald  aixl  Herbert 
Porter,  Atlanta  (Ga. )  Constitution.  All 
are  advertising  managers  of  their  papers. 

It  is  expected  that  this  committee  will 
hold  several  meetings  and  prepare  a  re¬ 
port  to  submit  to  the  S.N.P.A.  board 
as  soon  as  possible.  The  S.N.P.A. 
convention  approved  the  definition  of  re¬ 
tail  and  general  advertising  suggested  by 
the  Newspaper  Advertising  Executives 
Association. 


z 


Free  Press  circulation  u 
growing  at  an  average  rate 
of  nearly  3000  new  family- 
readers  per  month.  Cover¬ 
age  of  every  other  home  in 
the  entire  Detroit  maihet 
is  oflFered,  which  means  just 
about  every  home  worth 
advertising  to. 


IBetrott 


"Starts  Tha  Day 
in  Datroit" 


DO  YOU  NEED 
A  TRAINED  MAN? 

'The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organisa¬ 
tion  of  college  trained  news¬ 
paper,  nugazine  and  advertising 
men,  wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
—it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director 
Personnel  Bureau  of  Sigma 
Delta  Chi,  836  Exchange  Ave., 
Chicago,  IlL 

NO  CHARGE  TO 
EMPLOYERS 


The  N  ew  York 
Herald  Tribune  has 
a  higher  percentage 
of  its  total  weekday 
and  Sunday  circula¬ 
tion  concentrated  in 
New  York’s  suburbs 
and  the  residential 
boroughs  of  Queens 
and  Richmond  than 
any  otherNew  York 
newspaper. 


NEW  Yoax 

3ietalb  tribune 


76 


Editor  &  Publisher  The  Fourth  Estate  for  July  19,  1930 


>UR  OVN  VORl-D 

or  . 


pLAIN  TALK  is  very  much  the  news- 
paper  man's  monthly — somewhat  as 
the  American  Mercury  used  to  be.  The 
Augrust  issue  is  the  first  to  appear  since 
the  death  of  G.  D.  Eaton,  and  as  might 
have  been  expected  it  seems  a  little  more 
typically  Eatonish  than  many  recent 
issues  he  supervised.  The  series  on 
great  reporters  of  today  is  represented 
by  John  B.  Stone’s  contribution  called 
*Jim  Mulroy’s  Nose  for  News,”  tell¬ 
ing  how  Mulroy  for  the  Chicago  News 
tied  the  Bobby  Franks  kidnapping  and 
murder  of  Lo^  and  Leopold. 

In  the  same  number  “Liberals  in  Okla¬ 
homa  City”  portrays  Oscar  Ameringer, 
labor  editor,  formerly  of  Oklahoma ; 
Aldrich  Blake,  who  was  first  Governor 
Walton’s  friend  and  then  his  enemy  and 
the  enemy  of  the  Klan,  and  is  now  or¬ 
ganizing  a  cooperative  oil  royalties  pool 
among  the  Oklahoma  farmers ;  Carl 
Magee  of  the  Oklahoma  City  News;  and 
R.  M.  McClintock.  capitol  correspondent 
of  the  Tulsa  Tribune.  And  there  is  more 
local  and  contemporary  history  (though 
not  in  so  laudatory  a  tone)  in  Walter  W. 
Laggett’s  “Pittsburgh — Metropolis  of 
Corruption.” — R.  W. 


The  first  question 
asked  of  any  other 
feature  service: 

“How  does  it  com¬ 
pare  with  NEA?” 


NEA  Service,  Inc., 


1200  W.  3rd  St.,  Cleveland,  Ohio 


cording  to  the  new  classificaticxi,  are  the 
only  functions  of  business;  and  financing 
is  merely  auxiliary  to  the  other  two.  Mr. 
Castenholz  is  stimulating  in  his  discussion 
of  such  topics  as  “What  product  to  sell,” 
“How  to  sell,”  “Analysis  of  sales  in 
different  areas,”  “Budgetary  control,” 
etc.  Where  so  much  has  already  been 
done  on  sales  costs,  sales  budgets,  dis¬ 
trict  quotas  and  all  the  machinery  of 
promotion,  it  almost  seems  that  this  book 
might  have  given  more  space  relatively 
to  the  costs  of  physical  movement  of 
goods,  a  subject  just  beginning  to  get  a 
little  attention  from  sales  managers  and 
demanding  much  consideration  from  the 
accounting  experts. — R.  W. 


F 

V# 


a  long  experience  with  and  of  ad¬ 
vertising  campaigns,  this  reviewer  re¬ 
members  none  that  has  more  deeply 
impressed  him  than  that  of  Hammermill 
Paper.  Even  if  you  won’t  go  as  far  as 
that,  it’s  likely  that  you  have  noticed 
and  admired  the  plan  that  made  this 


manufacturer  a  recognized  authority  on 
the  use  of  business  forms  and  won  him 
business  by  this  service  he  rendered  to 
possible  customers.  Now  Harper’s  have 
just  published  a  book  entitled  “Manage¬ 
ment  Control  Through  Business  Forms,” 
by  Ladson  Butler  and  O.  R.  Johnson,  a 
summing  up  of  the  best  modern  prac¬ 
tices  in  the  design,  production,  and  use 
of  printed  forms  and  stationery. 

This  Hammermill  Survey  was  made 
by  an  independent  organization,  the 
Business  Training  Corporation,  and  it  is 
a  unique  example  of  sales  promotion — 
an  authoritative  book  on  the  use  of  a 
business  tool,  put  out  by  the  makers  of 
the  tool.  Hammermill  Paper  Company 
will  certainly  use  the  book  for  promo¬ 
tion;  why  should  not  space  salesmen  for 
newspapers  call  the  volume  to  the  atten¬ 
tion  of  printers  and  stationers  who  are 
prospects  for  advertising?  The  book 
repeatedly  urges  the  importance  of  con¬ 
sulting  the  printer  and  in  many  ways 
feeds  local  advertising.  Besides  it  is 
strongly  commended  to  the  office  sys- 
tematizer  in  newspaper  or  other  organ¬ 
izations. — R.  W. 


V|^HATEVER  a  newspaper  man  might 
”  care  to  learn  about  patents  and  the 
law  of  trade-marks  is  ably. presented,  so 
far  as  the  commercial  and  legal  aspects 
go,  in  “Patents,  Trade-Marks  and  Copy¬ 


rights — Law  and  Practice,”  by  Oscar 
A.  Geier,  patent  attorney,  who  recently 
prepared  the  fifth  and  enlarged  edition 
of  his  book.  The  volume  is  published 
by  Richards  &  Geier,  patent  and  trade¬ 
mark  attorneys.  New  York. 

The  book  is  written  in  terms  the  news¬ 
paper  writer,  the  advertising  solocitor 
and  copy  writer,  the  business  man  can 
understand,  and  covers  the  essential  fea¬ 
tures  of  patent,  trade-mark,  and  copy¬ 
right  laws. 

The  patent  section  of  the  volume  ex¬ 
plains  who  may  obtain  a  patent,  what 
may  be  patented,  the  importance  of  speci¬ 
fication  and  claims,  patent  inter terences, 
reissues,  appeals,  infringement  suits,  and 
other  appropriate  matters. 

The  trade-mark  section  of  the  book 
covers  trade-marks  in  general,  valid 
trade-marks,  invalid  trade-marks,  unfair 
competition,  state  registration,  interfer¬ 
ences,  oppositions,  appeals,  and  infringe¬ 
ments. 

In  addition  to  facts  about  American 
patents  and  trade-marks,  the  treatise  also 
gives  a  large  amount  of  information 
about  foreign  patents  and  trade-marks. 

The  provisions  of  the  copyright  law 
in  so  far  as  they  apply  to  commercial 
uses,  such  as  protection  of  pictures  or 
drawings  employed  with  trade-marks,  are 
also  indicated.  An  extensive  index  is  the 
concluding  help. — D.  K.  W. 


^^CCIENTIFIC  management”  was  for 
a  long  time  confined  to  produc¬ 
tion.  And  cost  accounting  has  been 
far  too  much  limited  to  materials,  labor, 
machinery,  overhead,  etc.,  of  the  factory 
only.  Every  critic  of  the  present  eco¬ 
nomic  regime  is  assailing  the  wastes  of 
distribution,  and  so  it  is  high  time  for  the 
accountants  to  begin  the  analysis  of  the 
costs  of  getting  goods  from  the  factory 
to  the  consumer — both  the  motion  and 
the  promotion  of  goods.  Here  is  the 
pioneer  volume  on  this  important  sub¬ 
ject,  “The  Control  of  Distribution  Costs 
and  Sales”  by  William  B.  Castenholz  of 
the  accounting  department  of  La  Salle 
Extension  University. 

“Industrial  accounting,”  the  author 
says,  “sets  standards  for  both  perform¬ 
ance  and  outlay” — and  so  this  is  a  much 
broader  and  vital  topic  than  the  mere 
book-keeping  of  the  old-style  accountant. 
Manufacturers’  associations  are  doing 
something  to  introduce  uniformity  as  a 
basis  for  industry — wide  standards,  but 
naturally  these  cost  standards  in  associa¬ 
tion  work  apply  to  production  still  and 
not  to  sales  and  distribution.  This 
volume  attempts  the  answer  to  the  ques¬ 
tions  “How  can  cost  standards  be  set 
for  distribution?”  and  “How  can  the 
ideal  and  right  cost  of  distribution  be 
discovered  ?” 

The  book  is  well  worth  reading.  The 
approach  is  the  accountant’s  but  the 
manner  is  not  technical.  There  are  new 
ari^ments  for  putting  selling  and  adver¬ 
tising  together  under  the  supervision  of 
a  vice-president  in  charge  of  distribution. 
Production,  distribution  and  financing,  ac- 
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BATHING  SUITS  WERE  SHOCK-PROOF? 


Twenty-five  years  A<;o,  in  the  days  of  cover-all 
bathing  suits,  packing  house  bacon  was  put  in 
huge  vats  and  cured  in  a  “pickle”  consisting  of 
salt,  sugar,  saltpeter  and  water.  The  method 
was  scarcely  different  from  that  which  most 
every  farmer  or  local  butcher  employed.  The 
biggest  drawback  was  that  the  meat  became 
soaked  with  moisture;  and  even  with  the  long 
time  and  hot  smoking  temperature  required, 
it  was  at  best  difficult  to  firm  up  the  meat  to 
give  it  the  proper  texture.  The  butcher  called  it 
“bacon.”  The  less  euphemistic,  “sow-belly.” 

With  characteristic  Armour  endeavor  always 
to  improve  Armour  products  and  service  to  the 
American  public.  Armour  and  ('.ompany  set  out 
to  produce  a  firmer  and  milder  flavored  bacon 
than  was  |M>ssihle  by  old-fashione<l  pickle  curing. 

Step  by  step  improvements  were  made  in  the 
curing  process.  Year  by  year  Armour’s  Star 
Kacoii  I>ee4ime  more  of  a  favorite.  At  first  largely 
as  a  breakfast  standby.  Then  it  In'gan  to  appear 
in  sandwiches,  in  fancy  luncheon  dishes,  in 
smart  supper  menus.  Any  man  familiar  with 
the  meat  business  would  have  said,  a  year  or 


two  ago, “Star  Bacon  has  arrived— let  it  alone.” 

But  not  Armour.  Restless  to  better  all  previous 
bests.  Armour  started  to  study  bacon  curing 
methods  anew.  More  than  a  half  century  of 
experience  and  a  year’s  experiment  in  stock 
selection,  in  curing,  in  smoking,  were  thrown 
into  the  subject.  Out  of  it  came  a  reward  far 
beyond  our  earlier  hopes  .  .  .  the  development 
of  the  revolutionary  “double-f”  process  of 
“Fixed^  Flavor.” 

“Fixe<lA  Flavor”  was  introduced  in  March. 
The  response  was  immediate  and  remarkable— 
a  tribute  that  the  American  public  is  always 
reafly  to  confer  u|M>n  anybody  who  produces  a 
better  pnaiiict. 

The  heart  of  the  “douhle-f”  pr<»cess  is  Ar¬ 
mour’s  new  method  of  curing  and  smoking. 
The  ingreilients  of  the  curing  pickle,  the  time 
and  temperature  of  the  cure,  these  have  been 
brought  t€)  perfcK'tion.  The  texture,  flavor,  and 
the  uniformity  of  lM>th  texture  and  flavor  €>f 
the  new  Armour’s  Star  Bacon  reach  heights 
nev«-r  considered  possible  in  the  ohl-fashioned 
hathing-suit  days. 


President 


THE  NEW  AND  MODERN 


ARMOUR  COMPANY 


U.  S.  A. 
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HUNCHES 

One  Dollar  tvill  be  paid 
for  each  idea  published. 
Send  clipping  for  payment. 


Every  good-sized  city  has  an  army 
recruiting  station.  A  good  feature 
can  be  obtained  by  interviewing  the 
officer  in  charge  and  finding  out  how 
many  local  boys  enlist,  why  most  of  them 
join  the  army,  the  popular  posts,  the 
months  that  see  enlistments  at  their 
height,  etc. — A.  R.  J. 

Each  day  the  Detroit  Free  Press  posts 
in  conspicuous  places  throughout  its 
plant  advertisements  carried  in  the 
paper.  The  slogan  “Buy  of  Free  Press 
Advertisers”  appears  beneath  the  dis¬ 
play.— D.  B.  Stafford. 


A  feature  for  the  book  page  can  be 
easily  obtained  by  interviewing  some 
prominent  citizen  each  week  to  get  his 
opinion  of  a  recent  book  he  has  been 
reading. — Don  J.  Wellenkamp. 


Some  of  the  small  towns  have  a  police 
ban  on  petting.  A  good  story  lies  in 
the  reactions  of  young  people  to  that 
edict,  and  the  trouble  the  police  have  in 
enforcing  it. — A.  R.  J. 


How  many  fathers  and  sons  are  in 
business  together  in  your  town?  Start 
off  with  a  few  well  known  names  and 
invite  readers  to  suggest  others.  A  prize 
or  some  special  recognition  could  be 
awarded  to  the  son  who  had  been  in  busi¬ 
ness  with  his  father  for  the  longest 
period,  or  the  father  who  had  the  great¬ 
est  number  of  sons  asosciated  with  hint 
in  his  business. — D.  J. 


The  Brockton  (Mass.)  Daily  Enter¬ 
prise  recently  used  a  full  page  of  pictures 
of  twins  and  triplets  in  its  territory.  All 
ages  were  shown. — L.  D.  Chamberlain. 


The  Worcester  (Mass.)  Telegram  is 
using  as  a  daily  feature  entitled,  “Busy 
Worcester  People  from  a  New  Angle,” 
short  sketches  of  the  hobbies  of  prom¬ 
inent  persons  in  the  city.  A  two-column 
cut  taken  from  a  picture  drawn  bv  a 
staff  artist  is  used. — L.  D.  Chamberlain. 


"Courthouse  Personalities”  is  the  boxed 
title  of  an  interesting  and  good-will 
building  series  of  thumb-nail  sketches 
and  photos  now  running  in  the  Birimng- 
hatn  (Ala.)  News. — G.  L.  S. 


The  Waterbury  (Conn.)  Republican- 
American  papers  balance  their  front 
pages  by  placing  two  boxes  at  the  lower 
corners.  One  of  the  boxes  calls  atten¬ 
tion  to  the  paper’s  classified  advertising 
service.  In  the  evening  paper  the  other 
box  is  headed  “Today  in  The  American” 
and  lists  the  pages  on  which  important 
features  may  be  found.  The  other  box 
m  the  morning  paper  is  headed  “How 
Baseball  Teams  Fared”  and  lists  the  re¬ 
sults  of  the  day  before’s  games  in  the 
three  main  leagues. — M.  S.  L. 


FIRE  DESTROYS  PLANT 

Fire  the  night  of  July  7  destroyed 
the  plant  of  the  Mount  Magazine  (Ark.) 
Rural  Record,  which  was  established 
Mven  years  ago  by  Samuel  T.  Barber. 
The  loss  was  estimated  at  $12,0(X)  with 
no  insurance. 


Newspaper  Engineering 


An  organization  specializing 
in  newspaper  buildings,  all 
plmes  of  newspaper  en¬ 
gineering,  operation  and 
production  problems, 
analytical  surveys  and 
valuations. 


\  pm 


8.  P.  WESTON,  INC. 

Nemtpaptr  Buildings, 
Production,  Operation, 

Surveys,  yaluations, 

<20  Lexington  Avenue,  New  York 


STUNTS  SOLD  LINAGE 
FOR  SELMA  DAILY 

“When  Is  It  Going  to  Rain?"  and 
Independence  Day  Ideas 
Added  Space  for  Times- 
Joumal 


A  prolonged  dry  spell  in  Selma,  Ala., 
laid  the  foundation  for  solicitation  of  ad¬ 
vertising  copy  by  the  Selma  Times-Jour- 
nal  based  on  the  querying  headline, 
“When  Is  It  Going  To  Rain?”  Two  col¬ 
umns  of  advertisements  were  obtained  for 
the  July  9  edition  on  this  theme.  Banks, 
dry  cleaners,  ice  cream  stores,  grocers, 
automobile  accessory  dealers  and  plumb¬ 
ers  bought  space  for  rainy  day  advertise¬ 
ments.  Solicitation  had  to  be  cut  short 
when  a  large  cloud  and  a  few  drops  of 
rain  appeared. 

Another  group  of  special  advertise¬ 
ments  was  obtained  by  the  Times-Journal 
for  July  Fourth  with  the  Declaration  of 
Independence  as  the  guiding  theme.  Mrs. 
T.  F.  Raiford,  business  manager  of  the 
paper,  originated  the  ideas  and  wrote  the 
copy  and  Miss  Elva  Stewart,  classified 
manager,  sold  the  space. 

The  independence  idea  was  carried  out 
by  advertisers  with  such  catch  lines  as : 
“The  Biggest  Declaration  of  Independence 
you  ever  made  was  when  you  ‘swore  off’ 
chain  stores  and  came  here  to  buy  your 
groceries”;  “We  Made  a  Declaration  of 
Independence  on  obsolete  methods  of  do¬ 
ing  business  when  we  installed  our  travel¬ 
ing  plumbing  shop” ;  “Buy  Your  Clothes 
Here  and  You’ll  he  making  a  Declaration 
of  Independence.” 

Under  the  “When  Is  It  Going  To 
Rain  ?”  heading  advertisers  exhibited 
such  samples  of  copy  as  the  following; 

“Everybody  realizes  that  the  next  best 
thing  to  a  cooling  refreshing  rain  is  a 
dish  of  Mrs.  Lloyd  &  Son’s  ice  cream.” 

“Aw!  Ask  me  another.  Besides  I’m 
too  busy  giving  people  the  best  kind  of 
service  on  their  cars  so  that  they  can 
enjoy  the  cooling  drives  until  it  does 
rain,  to  think  about  rain.” 


ATTORNEY  ASKS  $50,000 


Says  Wahoo  (Neb.)  Democrat  Linked 
Him  With  Bank  Failures 

A  $50,0(X)  libel  suit  has  been  instituted 
against  N.  J.  Ludi,  editor  of  the 
Wahoo  (Neb.)  Democrat  by  Charles 
Slama,  attorney,  who  charges  Ludi  with 
having  placed  part  of  the  responsibility 
for  the  failure  of  the  Kirchman  chain 
of  banks  on  him. 

According  to  Slama,  Ludi  published 
defamatory  and  libelous  articles  about 
him  in  his  column,  “Random  Comment,” 
as  chief  counsel  for  two  of  the  faiW 
banks. 


STARTS  MERCHANDISING  PAPER 

The  Alexamiria  (Ind.)  Times-Tribune 
recently  started  publication  of  a  mer¬ 
chandising  bulletin,  which  will  be  issued 
monthly. 
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service  for  evening, 
morning  and  Sun- 
d  a  y  newspapers 
everywhere  ih  the 
world. 

UNITED 
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Dollar  Pullers 

$One  Dollar  will  be  paid  ^ 
for  each  idea  published.  ^ 
Send  clipping  for  payment. 


A  LMOST  everybody  takes  a  camera 
along  on  the  vacation  trip.  More  often 
than  not  the  snapshots  are  disappointing. 
Why  not  obtain  a  set  oi  common-sense 
rules  for  taking  good  pictures  and  use 
them  as  a  basis  for  a  page  layout  of  film 
and  camera  advertisements  ?  Most  of 
the  drug  stores,  camera  stores  and  a 
number  of  photographers  should  appear 
on  such  a  page. — Geo.  C.  McNutt. 

Sell  this  stunt  to  a  local  dealer  in 
umbrellas,  raincoats,  overshoes,  etc.  In  a 
box  under  the  heading: 

W EATH  ER  Report 

(Courtesy - Co.) 

run  the  regular  weather  item.  Follow 
with  brief  copy  for  the  advertiser. 
Charge  for  the  entire  space  at  your 
regular  rate.  Get  it  on  a  six  months 
contract  or  longer. — D.  J.  W. 

The  New  Haven  (Conn.)  Journal- 
Courier  recently  ran  a  page  cooperative 
advertisement  featuring  stores  remaining 
open  all  day  Saturday,  as  opposed  to 
those  closing  at  1  p.  m.  .\  page  had 
previously  been  used  by  those  announcing 
the  closing.  Those  staying  open  an¬ 
nounced  that  employes  would  be  given 
an  extra  weekly  holiday  during  the  sum¬ 
mer  months  without  closing  at  any 
time. — Charles  B.  Barr. 


Clip  the  lists  of  local  high  school  gradu¬ 
ates  and  tuck  them  away  until  late  sum¬ 
mer.  At'  that  time  send  a  circulation 
man  after  those  going  away  to  college 
for  subscriptions;  those  who  do  not  go 
away  to  college  are  often  good  prospects 
after  starting  on  their  first  jobs  even 
though  they  may  live  at  home. — Wes  W. 
Dunlap. 


A  half-page  advertisement  with  the 

heading  “Phone  For  A - ”  was  recently 

carried  in  the  Kansas  City  Star  by  five 
taxicab  companies  using  this  make  of 
car.  Copy  told  of  the  advantages  for 
the  patron  in  using  the  small  cabs  in  city 
traffic.  The  signatures  of  the  cooperating 
companies  as  well  as  the  insignia  of  the 
manufacturer  appeared  in  the  advertise¬ 
ment. — R.  W.  J. 

With  vacation  days  here  get  your  local 
insurance  agencies  to  sponsor  a  page  set¬ 
ting  forth  the  virtues  of  personal  effects, 
baggage  policies,  and  all-risk  policies. 
There  are  many  attractive  forms  of  pro¬ 
tection  from  golf  liability  to  regular  ac¬ 
cident  policies  which  carry  a  special  ap¬ 
peal  during  the  summer  months. — Don 
J.  Wellenkamp. 

The  New  Haven  (Conn.)  Times  re¬ 
cently  sold  a  two-page  layout  which  bore 
the  heading  “Connecticut’s  Playgrounds.” 
Fifty-five  advertisers  took  carrying  space 
to  tell  the  readers  of  dining,  dancing, 
golfing,  swimming,  camping  and  refresh¬ 
ment  facilities. — Theodore  E.  Buell. 


Geo.  B.  David  Co. 

Newspaper  Representatives 
110  East  42n<l  St. 

New  York,  N.  Y. 

1900  Wrigley  Bldg.,  Chicago,  III. 

Please  mail  complete  proposition 
for  National  Advertising  Repre¬ 
sentation.  No  obligation. 

Newspaper . 

City . . 

State . 


Columbian 

Newspaper 

Inks 


Perfectly  black  ink 
for  perfect  Newspaper 
printing 


The  L.  Martin  Co. 
45  Elast  42nd  Street 
New  York  City 

Arthur  S.  Thompson,  Managar 


Cline-Westinghouse  ' 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

ia  used  by 

Aberdeen  World 

Aberdeen,  Wash. 

Aak  them  about  it 

CLINE  ELEC.  MFC.  CO. 
Chicago  I  111  Wsst  Washiagtoo 
Strsst 

Nsw  Yorks  Daily  News  Bldg. 
220  East  42ad  St. 

San  Franciscos  First  National 
Bank  Building 


The  WELFARE  COMMIHEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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Editor  &  Publisher  The  Fourth  Estate  for  July  19,  1930 


WIDOW’S  HOME  SAVED 
BY  PUBLISHER 


Delinquent  Texes  Paid  by  Popular 
Subscription  After  Mail  Appeal 
to  Twelve  Wealthy  Resi¬ 
dents  Fails 


The  home  of  a  middle-aged,  crippled 
widow  in  a  small  Long  Island  village 
was  recently  saved  from  foreclosure  for 
delinquent  taxes  by  a  novel  campaign 
conducted  in  the  Xassau  Daily  Review 
of  Rockville  Centre,  Long  Island. 

When  the  widow  was  informed  by  her 
lawyer  that  her  place  would  be  sold  on 
a  given  date  unless  all  the  back  taxes 
were  paid,  she  wrote  to  the  publisher 
of  the  Review  and  requested  him  to  help 
her  obtain  a  second  mortgage  on  the 
property  for  sufticient  funds  to  pay  off 
the  tax  arrears. 

.\s  the  property  was  already  heavily 
mortgaged,  James  E.  Stiles,  publisher 
of  the  Review,  knew  that  the  l)onus  on 
a  second  mortgage  would  make  that  type 
of  relief  impractical  and  actually  give 
the  widow  only  temporary  assistance. 

Preferring,  however,  not  to  make  an 
appeal  through  the  columns  of  the  news¬ 
paper  if  it  could  be  avoided,  he  Wrote 
a  personal  letter  to  a  dozen  wealthy  men 
in  the  immediate  territory  in  which  his 
paper  circulates,  enclosing  proofs  of  a 
story  describing  the  case  in  detail  and 
asking  the  12  men  to  share  equally  with 
him  the  cost  of  paying  off  the  delinquent 
taxes.  About  $42  was  needed  from  each. 

.\fter  waiting  a  month  only  three  of 
the  men  contributed  the  amount  desired 
for  the  project.  The  publisher’s  check 
made  the  fourth,  constituting  a  fund 
equal  to  one-third  of  the  amount  needed. 

At  the  end  of  the  month  finding  this 
means  of  aiding  the  widow  unsuccessful, 
the  Review  published  the  story  which 
had  been  sent  to  the  12  rich  men,  accom¬ 
panied  by  a  story  explaining  bow  the 
efforts  of  the  paper  to  help  the  widow 
had  been  unavailing  and  calling  upon 
40<)  of  its  subscribers  to  help  the  cause 
by  contributing  $1  each. 

Each  contributor  was  to  become  a 
memlx-r  of  the  Four  Hundred  Club,  “an 
exclusive  organization  restricted  to  those 
who  have  a  heart.”  While  membership 
in  the  club  cost  only  $1,  readers  could 
buy  as  many  memberships  as  they  liked. 

Within  three  weeks  all  the  member¬ 
ships  in  the  club  were  sold,  leaving  a 
waiting  list  of  paid  members  in  excess  of 
the  $400. 

Meanwhile  the  property  had  been  sold 
for  taxes,  but  was  redeemed  on  the  last 
day  of  grace.  Besides  supporting  her¬ 
self.  the  widow  has  to  care  for  her  aged 
parents,  both  past  80  years  of  age.  She 
receives  a  small  income  for  boarding 
children  from  a  New  York  orphans’ 
home.  If  she  had  lost  her  home  her 
only  means  of  support  would  have  been 
taken  away  from  her,  probably  resulting 
in  the  widow  and  both  parents  being 
sent  to  the  Town  Home. 


EXPOSED  UNUSUAL  JURY 

Samuel  C.  Fusco,  courthouse  reporter 
for  tlie  Columbus  Cilicen,  recently  no¬ 
ticed  that  f<)Ur  of  the  15  pers<jns  serving 
on  the  County  Grand  Jury  were  relatives 
of  court  house  employes.  He  turned  the 
facts  into  a  story  with  the  result  that 
when  the  new  Grand  Jury  was  selected 
no  relatives  api)eared  on  the  roster. 
Fusco  revealed  in  his  story  that  one 
Grand  Juror  was  the  sister  of  an  as¬ 
sistant  prosecutor,  one  the  father  of  the 
county  prosecutor,  a  third  the  sister  of  a 
jury  commissioner  and  the  last  the  father 
of  a  county  detective. 


WHAT  OUR  READERS  SAY 


REPRESENTING  PUBLISHERS 

Robert  J.  Neville  has  opened  offices  at 
185  North  Wabash  avenue,  Chicago,  as 
publishers’  representative.  Neville  was 
formerly  with  the  National  Register 
Publishing  Company  and  the  Audit 
Bureau  of  Circulations.  He  will  also 
assist  Miss  Gertrude  Byrne  of  the 
George  McKittrick  Directory  of  Adver¬ 
tisers  in  the  Chicago  territory. 


WILLIAM  H.  HILL  WEDS 

William  H.  Hill,  publisher  of  the  Bmg- 
hamton  (N.  Y.)  Sun,  was  married  at 
Paul  Smith’s,  N.  Y,  July  10,  to  Miss 
Anne  Sands,  of  New  York  City.  The 
bride  is  a  native  of  Vermont  and  a  gradu¬ 
ate  of  the  Powers  School  of  Dramatic 
Arts,  Boston.  She  was  on  the  stage  for 
several  years. 


STOCK  EXCHANGE  NEWS 

To  Editor  &  Publisher:  I  have 
noticed  an  item  appearing  in  Editor  & 
Publisher  of  June  21,  1930,  under  the 
caption,  “Press  Room  Closed  at  Stock 
Exchange”  to  the  effect  that  there  has 
been  a  change  in  policy  of  the  New 
York  Stock  Exchange  with  respect  to 
newspaper  reporters.  I  am  anxious  to 
put  you  straight  on  this  matter  since 
there  has  been  no  deviation  of  policy  of 
the  Exchange  for  over  a  year  and  one- 
half,  and  I  believe  that  misunderstand¬ 
ings  such  as  have  arisen  may  be  placed 
to  the  fact  that  our  publicity  department, 
because  of  the  necessity  of  expansion, 
has  been  moved  from  the  Stock  Ex¬ 
change  building  at  18  Broad  street  into 
quarters  of  the  building  at  20  Broad 
street,  which  we  also  own. 

Financial  reporters  are  always  wel¬ 
come  to  the  offices  of  the  publicity  de¬ 
partment  as  in  the  past,  and  I  am  sorry 
that  there  has  been  an  unnecessary  mis¬ 
understanding. 

Richard  Whitney, 
President,  New  York  Stock  Exchange. 


the  Stock  Exchange  building  to  a  new 
location  at  20  Broad  street.  The  story 
said  that  certain  conveniences  formerly 
provided  for  reporters  had  been  discon¬ 
tinued  and  that  the  practice  of  reporters 
using  the  publicity  office  as  a  press  room 
was  being  discouraged.  Upon  investiga¬ 
tion  this  week,  ^itor  &  Publisher 
learned  from  New  York  financial  re¬ 
porters  that  while  newspaper  men  are 
treated  courteously  at  the  publicity  of¬ 
fices,  the  situation  remains  the  same  as 
reported  on  June  21. 


EXCELLENT  RULES 

To  Editor  &  Publisher:  In  regard 
to  free  publicity:  General — All  free 
publicity  which  comes  by  mail  is  firmly 
dropped  into  the  waste  basket. 

Local — Our  rule  is:  “Whatever  you 
write  must  be  paid  for;  whatever  we 
write,  is  news.”  We  do  not  sacrifice 
news  because  there  may  be  some  pub¬ 
licity  in  it  for  an  advertiser ;  its  value  as 
news  controls. 

We  have  no  difficulty  in  carrying  out 
these  rules,  and  no  complaints  from  ad¬ 
vertisers,  all  of  whom  we  treat  alike. 

J.  L.  Sturtevant,  Publisher, 
IVausau  (Wis.)  Record-Herald. 


Editor’s  Note:  On  June  21  Editor  & 
Publisher  printed  a  story  stating  that 
the  publicity  office  of  the  New  York 
Stock  Exchange  had  been  moved  from 


VISITED  CALGARY  STAMPEDE 

John  A.  Currier,  manager  of  the  hotel 
and  travel  department  of  the  Boston  Eve¬ 
ning  Transcript,  visited  the  Stampede  at 
Calgary,  Atla.,  last  week. 


Supplies  and  Equipment 


Rebuilt  Presses  INVISIBLE  EXPENSE 


SCOTT  16,  24  and  32-pagc  Presses. 

(iOSS  24-page  press  good  for  black  and 
color  work,  also  GOSS  Sextuple  printing 
up  to  48  pages. 

HOE  Pony  Quadruple,  Quadruple.  Sex¬ 
tuple,  Sextuple  Color  Press,  Octuple  and 
[fouble  Sextuple  Presses. 

DUPLEX  Metropolitan  Quadruple 
Stereotype  Presses — print  up  to  32  pages 


Available  for  Early  Delivery 

WALTER  SCOTT  &  COMPANY 


When  your  blankets  are  old  and  worn  out,  they  cause  poor 
printing;  and  many  delays,  due  to  the  sheets  breaking. 
Complaints  from  readers  on  late  delivery  and  loss  of  sales. 
Rebates  to  advertisers  for  poor  printing. 

Excessive  waste  paper  and  extra  ’  expense  for  power  and 
li^t. 

The  saving  in  these  items  of  Invisible  Expense  for  one 
week  will  buy  a  new  set  of  blankets. 

You  cannot  afford  to  lower  yeur  efficiency  by  false 
economy. 


Mkiil  0«M  II  Fa>t*r> . PtalaMR.  N.  J. 

Ucw  Yarn  OMca . Brokaw  Bid*..  I4t7  Braadway 

Chtcaaa  0«ea . yaaadnaafe  Blaak 


New  England  News{>aper  Supply  Co. 


Worcester,  Mass.,  U.  S.  A. 

CakU  ASarMs  NENSCO.  Warcastar 


cD^d/ustahle 
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Flatshaver 


F.  F.  PITTOCK  ROBBED 

Frederick  F.  Pittock,  son  of  the  late 
H.  L.  Pittock,  pioneer  publisher  of  the 
Portland  Oregonian,  was  robbed  while  at 
his  desk  in  the  Pittock  estate  c^ce, 
Oregonian  building,  on  the  afternoon  of 
July  11.  He  was  bound  and  gagged  by 
the  intruders  who  obtained  in  cash 
and  some  jewelry.  After  he  was  left 
alone  he  succeeded  in  freeing  his  hands 
and  phoned  for  O.  L.  Price,  manager 
of  the  Oregonian,  who  with  W.  J.  Hof¬ 
mann,  advertising  director,  came  to  his 
relief.  Mr.  Pittock  was  not  injured. 


ISSUES  DIRECTORY 

The  C.  J.  Anderson  Special  Agency, 
newspaper  representatives  with  head¬ 
quarters  in  Chicago,  recently  issued  the 
1930  edition  of  their  advertising  agency 
and  special  representative  directory  for 
that  city. 


A  Sfridly 
Qua  lily 
Produef— 


FRANK  B.  BERRY 


WILLIAM  J.  MINGLE 


A  Quality  Purchase  is, 
altar  all,  the  Exercise 
of  the  Truest  Economy 


Tal.  Algonq.  1620-21 


Special  Designs  in  steel  equipment  to 
meet  the  economic  production  require¬ 
ments  of  the  present  day  printing  and 
publishing  plant.  Special  steel  equipment 
designed  to  meet  the  requirements  of 
every  department  of  the  newspaper  plant. 


8ERRY-MINGLEC$.:p  rinting  Equipment  Engineers 


BOWERS  TAKES  NEW  POST 

Everett  R.  Bowers,  advertisers’  service 
department  manager  for  the  Minnea^lis 
Star  the  past  year,  has  joined  the  fel- 
lian  Store,  Cedar  Rapids,  Iowa,  as  sales 
promotion  manager. 


An  accurate  ffatshaver.  Double 
screw  drive.  Knife  is  adjustable, 
quickly,  to  .00 1  in.  5  H.  P.  chain 
drive.  Shaves  plates  up  to  1 9'x  26' 
Send  for 

Folder  72  D  which  tells  ALL  about  it. 
GOSS  PRINTING  PRESS  COMPANY 

*53$  Paulina  Street 

new  TOXK  CHICAGO  rXANCIICO 


Design.rs  and  Makers  of  Quality  Steel  Printing  Office  Equipment 


Flatiron  9ldg.,  175  Fifth  Avenue  at  23rd  St.,  New  York 


The  time  to  advertise  is  NOfV  ! 
The  place  to  advertise  is  HERE  ! 
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Classified  — To-day’s  Opportunities 


editor  &  PUBLISHER 

Classified  Advertising 

RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .SO  per  line 

3  Times - 40  per  line 

all  other  classifications 

<(Ush  with  Order) 

1  Time - -  per  line 

4  Timee  —  .60  per  line 
Count  six  words  to  tho  lino 


a^te  space  charfe  at  same  rate  per  lino 
Mr  Insertion  as  earned  bjr  frequent  of 
Cssrtien.  Minimiun  space,  three  I™^ 
The  Editor  A  Puhllsher  reserves  the  right 
te  ciassUy.  edit  or  reject  anp  copy. 


business  opportunities 


(. 


BrolMro 


CIRCULATION 


Promotion 


A.B.C,  Newspaper  doubles  circulation  in  12 
weeks  with  Oe  Priest  Plan  Campaign.  Scien- 
tlflc  circulation  building.  Write  or  wire  Hnd- 
son  De  Priest,  240  Fifth  Are.,  N.  Y. _ _ 

The  John  F,  Morrison  Company,  Sixth  Floor, 
Register  and  Tribune,  Des  Moines,  la.,  Clrcnla- 
tlon  Builders.  Write  or  wire  for  Field  Surrey. 


A.  M.  Stewart  Company,  El  Cortes  Bldg.,  Santa 
Monica,  California.  An  efllclent  circulation 
building  organization  accepting  only  bonaflde 
subscriptions  (paid  in  full  by  subscriber).  Write 
or  wire,  without  obligation,  for  Held  survey. 


EMPLOYMENT 


Help  Wanted 


Aocountant-bookkeeper,  willing  to  work  hard, 
can  purchase  small  Interest  country  newspaper 
corporation.  A-M2,  Editor  &  Publisher. 


EMPLOYMENT 


Situations  Wanted 


Circulation  Manager  or  Assistant — Experienced 
boy  organizer,  road  man,  executive.  Seven 
years  metropolitan  newspapers.  E-9I)9,  Editor 
&  Publisher. 


Circulation  Manager — Fourteen  years  experience. 
Familiar  with  tlie  most  economical  methods  of 
securing  circulation.  Will  come  for  personal 
Interview  at  my  expense.  A-334,  Editor  & 
1‘ubllsber. 


Clasaifled  Advertising  Manager — 10  years  experi¬ 
ence  on  leading  middle  western  dally.  Experi¬ 
ence  covers  .I  years  selling  in  all  classifications, 
one  year  handling  classified  promotion  and 
four  years  as  manager  of  the  department.  Can 
furnish  best  of  references  from  publishers  and 
advertising  managers.  Familiar  with  Basil  L. 
Smith  and  other  classified  promotion  systems. 
Record  for  four  years  shows  gain  in  classified 
revenue  ever.v  year.  Will  accept  reasonable 
starting  salary  with  bonus  on  incensed  business. 
Desire  for  change  explained  in  reply  to  inquiry. 
Replies  confidential.  A-51S,  Editor  A  Publisher. 


EMPLOYMENT 


Situationa  Wanted 


Vacation  Newspaper  Worker — Journalism  I*ro- 
fessor  with  ten  years  varied  newspaper  experi¬ 
ence.  Can  fill  in  for  editor  who  needs  respon¬ 
sible  worker  in  almost  any  capacity  during  sum¬ 
mer.  New  York  and  adjacent  states.  A-505. 
Editor  A  Publisher. 


MECHANICAL 


Equipment  For  Sale 


Newspaper  Machinery — Huber  Hodman,  bed 
,S9  X  49;  Hoe  Matrice.  Printing  Press  machinists 
.Machinery  bought  and  sold.  Klussman  di 
Ammon.  Inc..  95  Cliff  St.,  New  York 


Plant,  including  Scott  Presa  42  x  CO.  complete 
eclipse  folder.  Imposing  tables,  proof  press, 
tyiie  case,  motors,  etc.  Press  sold  separate; 
la  miles  from  New  York  City.  A-519,  Editor 
&  Publisher. 


Newspaper  Brokerage — Only  high-grade  proper- 
tlss.  Personal  service.  Clyde  H.  Knox,  Board 
of  Trade  Bldg.,  Kansas  City,  Mo. 

I  Exceptional  Money  Makers— Small  dallies,  week- 
f  lies,  Mo.,  Neb.,  la.,  Ind.,  Ill.,  Tenn.,  Ala.,  Ga., 

n  Va.,  etc.  Prices  and  terms  to  suit.  C.  M. 

Tee’tey,  Wrlgley  Bldg.,  Chicago. 


Beal  Opportunity  for  one  having  experience  and 
I  limited  capital.  Weekly  and  Job  plant,  large 
New  England  town;  exclusive  field;  modern 
equipment;  splendid  lease;  low  price;  easy 
terms.  Also  small  weekly  without  equipment; 
go^  town;  Maine.  J.  B.  Shale,  Times  Bulld- 
_  log.  New  York. 


Farm  Paper  For  Sale 


Farm  Paper  For  Sale, 

A  National  Farm  Pap«,  5  years  old  with  quar¬ 
ter  million  circulation,  growing  advertising  pa¬ 
tronage,  excellent  reputation  as  a  producer. 
■  Here  is  an  opportunity  of  a  life  time  for  the 

I  man  who  is  Interested  in  the  Farm  Paper  field, 

I  priced  at  a  sacrifice  to  close  In  30  days.  For 

further  Information  address  Wm.  H.  Benjamin, 
931  Tower  Bldg.,  Washington,  D.  C. 


Newapapera  For  Sale 


Capable  man  with  $10,000  cash  can  buy  con¬ 
trolling  interest  in  lilghly  profitable  weekly  in 
one  of  nation's  best  fields;  Ideal  community  for 
raising,  educating  family,  recreation;  no 
brokers;  plesse  don’t  bother  ns  unless  you  can 
swing  It.  E-998,  Eklitor  A  Publisher. 


Combination  of  morning  and  evening  newspapers 
lone  owner)  in  rapidly  growing  Pacific  north¬ 
west  city.  Purchase  price,  $350,000.  Terms; 
half  cash,  balance  favorable.  Should  soon  net 
$50,000  a  year.  M.  C.  Moore,  newspaper  broker, 
272  North  Rodeo  Drive,  Beverly  Hllla,  Calif. 


For  Sale — Profitable  weekly  community  news¬ 
paper  In  large  mid-west  city.  Long  establish, 
excellent  reputation,  no  competition.  Annual 
business,  forty  to  fifty  thousand  dollars.  Pop¬ 
ulation  doubled  in  lust  census.  Active  news¬ 
paper  man  with  successful  record  and  good 
references  can  make  own  terms.  Details  and 
reason  for  selling  given  only  to  responsible 
parties  furnishing  references.  A-533,  Editor  & 
Publisher. 


Newspaper  Wanted 

j  Will  buy  small  dally  or  large  weekly  In  West, 
Middle  West,  gonth  or  Sonthweat.  Interested  in 
!  property  from  $,30,000  to  $125,000.  Experienced 
!  operator  and  can  finance.  B-981,  Editor  A 
PublUher. 


CIRCULATION 


Promotion 


Blair  A  Auatiu,  clrcolatloo  buUders,  222  West 
orsenwlch  8t.,  Reading.  Penn.  Originators  of 
wmansbip  Clob  Campaigns.  Telephones: 
OMee  2-1851;  residence,  81-9X40. 

^  W.  8.  Kendall  Company,  104  N.  Bailey 
alnJ  ^“••▼•'le.  Ky.  —  Saperior  Circulation 
^  Oreatora  and  sole  owners  of  The 
Kendall  Plan. 

'  Fartlows  Pisa  real  clrculatloo- 

Bslng  flUed  as  rapidly 
^  nTaiT**  n!*  ^  order  In  which  booklxkfe  are 
Newspapers  desiring  addiUonal  eircnla- 
covstace  daring  the 
sf*  orgad  to 

Mka^nita  rsaarvaUons  bow.  Contracts  from 
only  sftar  a  Psrt- 
snslysU  at  sach 
thk  ***'!■  .  ^  loltok  or  collset  wire  for 
'•  doaa  ■“•'yo'k  sntslls  no  obligation,  bat 
'  ‘“i*H‘«*nt  and  frank  racom- 

whether  or  not  a  clrealatlaa- 
®tl»a  would  prove  practical  and  hMp- 
aia  ^  *'*•  PnWlcatloo.  Pnbllabers 

Partwl^J?****  Pnrtlowa  servles.  The 

«  nnalyaU  la  gsnnlns.  Wriu 

collset.  The  Oharlas  PirUowa  Oom- 
vvoy,  Bth  Floac,  Occidental  Bldg.,  IndlaaapoUs. 


Photo-Engraver — To  take  charge  of  small  plant. 
All-around  man  who  understands  all  branches  of 
the  photo-engraving  process  and  can  work  In 
any  branch.  W'rlte,  giving  experience,  refer¬ 
ences.  salary  expected  and  when  able  to  report 
for  work,  should  application  receive  favorable 
consideration.  Also  state  If  union  or  non-union. 
Applications  will  be  treated  with  absolute  con¬ 
fidence.  A-503.  Editor  A  Publisher. 


Reporter,  must  be  experienced;  a  news  getter 
and  one  who  can  write  news.  Ctate  age,  ex¬ 
perience  and  salary.  Morning  paper  in  Penn¬ 
sylvania.  A-517.  Editor  A  Publisher. 


Woman  Writer— A  weekly  publication  of  na- 
tionl  circulation  Is  seeking  an  experienced 
woman  writer  to  prepare  and  edit  Us  women’s 
and  children’s  feature  pages.  Must  be  familiar 
with  small  town  customs  and  viewpoint.  Give 
age,  experience  and  salary  requirements  In 
first  letter.  Address  A-500,  Editor  A  Publisher. 


Situations  Wanted 


Advertising — Puhllsliers  decrease  your  loss  on 
linage  this  year,  with  a  special  edition  or  yearly 
pages.  Sold  by  free  lance  with  excellent  char¬ 
acter,  unusual  selling  ability  and  outstanding 
record.  Salar.v  or  commission  or  both.  Twelve 
years  experience,  responsible,  reliable,  refer¬ 
ences.  E-9fil,  Editor  A  I’ubllsher. 


Advertising— Young  man,  34,  married,  10  years’ 
sales  experlenee  in  national,  local  and  classified 
advertising.  Proven  record  of  accomplishment 
on  dallies  and  magazines.  Can  sell  and  manage 
and  will  go  anywhere  to  undertake  a  tough  Job. 
Immediately  available.  Present  location 
N.  Y.  C.  E-984.  Editor  A  PublUher. 


Advertising  Manager — Young  man,  four  years 
display  solicitor  metropolitan  dally;  now  and 
for  two  years  assistant  space  buyer  prominent 
advertising  agency,  deslrca  position  as  adver¬ 
tising  manager  of  dally  newspaper.  Well  ac- 
quainte<I  with  requirements  of  national  adver¬ 
tisers.  Single,  Protestant.  Moderate  salary. 
Can  go  anywhere.  Your  Eastern  representative 
probably  knows  me.  B-529,  Editor  A  Publisher. 

AdvertUing  or  News — University  Jonmallsm  In¬ 
structor  with  excellent  general  newapapw  expe¬ 
rience  wants  position  on  small  dally.  Knows 
research  technique  In  botb  news  and  advertising. 
Married,  Protestant,'  age  40,  Available  Sept.  1. 
E-990,  Editor  A  rubllsher. 

AdvertUing  Manager  or  Assistant  to  PablUber; 
Experience  newspaper  man.  accountancy,  man¬ 
ager.  now  employed  as  advertutng  manager 
second  paper.  Produced  22,600  inches  special 
advertising  past  year,  reraonallty.  Initiative 
and  persistency.  Available  90  days.  B-99T, 
Editor  A  Pnbllsher. 

Advertising  Manager-Salesman.  Wide  experi¬ 
ence  small  and  large  cities  sontb  and  north¬ 
east.  Unique  record.  Ability,  health,  char¬ 
acter,  credentials  A-1.  Protestant,  married,  age 
48.  Salary  eommensnrate  with  accomplishment. 
Present  connection  Phlladelphls,  but  available 
on  reasonable  notice.  A-531,  IMltor  A  PnblUher. 

ArtUt  and  Photograplier — A  combination  valu¬ 
able  to  medium  sized  paper.  Experienced.  Ref¬ 
erences.  Will  go  anywhere.  A-602,  Editor  A 
PnblUher. 

Auditor — 12  years  experience,  all  phasea  news¬ 
paper  accounting.  For  further  Information,  ref- 
■erencea,  etc.,  A-507,  Editor  A  Publisher. _ 

Auditor — Office  manager,  82,  thorough  knowledge 
circulation,  8  years  experience.  Will  go  any¬ 
where.  A-527,  Editor  A  I'nblUher. 

Businesi  Manager,  yonng,  competent,  thoroughly 
experienced  on  paper,  15.000  circulation.  Wonld 
like  position  on  metropolitan  paper.  High  ref¬ 
erences.  A-511,  Editor  A  Publlaber. 

CartoooUt — Advertising  or  editorial,  atripa,  spe¬ 
cial  features,  etc.  Elxcellent  references.  Samples 
on  request.  A-524,  Editor  A  PnblUher. 

CiToulatioD — Young  man,  28,  and  with  10  years 
experience,  has  good  record  nnder  big  cirenU- 
tloD  managers.  Now  employed,  bnt  will  con¬ 
sider  city  circnUtlon  managership  on  larger 
paper  or  circulation  manager  on  small  daily. 
Can  fnmUb  beat  referances  aa  producer.  B-B02, 
Editor  A  Pobllaher. 


CUtsified  Manager,  10  years  experience,  desires 
permanent  |H>sitlon.  Good  record  for  building. 
Available  July  1.3th.  A-512,  Editor  A  Publisher. 


Combination  Cartoonist,  ad-artist,  news-pbo- 
togrnplier.  retoucher,  skilled,  and  newspaper 
exi>erieneed  all  departments,  wants  situation, 
reasonable  pay.  anywhere.  Family  man,  good 
liablts,  hard  worker.  A-515,  Editor  A  Publlaher. 


Copy  Desk,  Make-up — Ixtng  experience,  splendid 
references  as  to  record,  want  connection  with 
growing  dally.  Inquiry  will  bring  full  par¬ 
ticulars.  A-521,  Editor  A  Publisher. 


Correspondent — Washington  news  and  editorUI 
comment  to  limited  clientele  by  editor  of  sne- 
cessfiil  cosmopolitan  experience.  Thirteen 
years  in  Washington.  List^  In  ‘‘Who’s  Who." 
E-926,  Editor  A  Pubilsber. 


EditorUI — Two  years  experience  ae  reporter,  edi¬ 
torial  writer  on  large  newspaper;  two  college 
degrees.  E.994,  Editor  A  I^bllsher. 


Editorial — Married  man  with  11  years  experi¬ 
ence  on  ail  beats  and  desks  wants  immediate 
change.  R.  V.  Hess,  17  Belmont  Ave.,  Mt. 
Vernon,  Ohio. 


Journalism  Instructor,  college  or  secondary 
school.  Four  years  college,  ten  reporter  and 
editor;  .35,  married.  A-528,  Editor  A  Publisher. 


Managing  Editor — Newspaper  man  with  20 
years’  experience.  Now  employed.  Belisble, 
able  to  lns|>lre  confidence  In  his  staff.  Welcome 
close  Investigation.  Prefer  city  of  30,000  to 
60,000  popniatlon.  B-883,  Editor  A  Pnbllsher, 


Managing  Editor — Fifteen  years’  actual  exi>eri- 
ence  every  capacity,  large  and  small  town,  now 
editor,  makeup,  columnist,  Chicago  newspaper, 
seeks  opportunity  take  active  charge  of  dally 
In  town  2.">,000  to  75,000.  Married,  39.  Un¬ 
questionable  references.  A-523,  IMitor  A 
Publtsber, 


Mechanical  Superintendent  or  Pressroom  Fore¬ 
man  wants  to  connect  with  a  growing  daily 
paper  where  ability  to  get  results  and  an  over¬ 
head  saving  will  be  appreciated.  Can  fnmlah 
the  beat  of  references.  No  floater  or  drinker. 
A-520,  Editor  A  Publisher. 


Newspaperwoman  with  excellent  record  seeks 
good  connectltm.  E-989,  Editor  A  Pnbllsber. 


PhotogTapher — An  opportunity  for  a  rotogravure, 
picture  ayndlcata,  or  magaslne  to  obtain  a  man 
who  can  combine  beauty  with  news;  composi¬ 
tion  and  tonal  qnalltles  with  action.  A-506, 
Editor  A  Pnbllsher. 


Publlcationi : 

Young  man,  twenty-five  years  of  age,  with 
thorough  knowledge  of  publications,  agencies, 
commercial  art,  etc.,  desires  connection  with 
pnblication.  Formerly  edited  society  monthly 
with  complete  charge  of  make-np,  etc.  Excel¬ 
lent  references. 

Address  R.  A.  C. 

Rndolph  Guenther-Rnasell  law,  Inc. 
Financial  Advertising  in  All  Its  Branches 
131  Odar  Street,  New  York. 


Beporter — Yonng  man,  obliged  to  leave  college, 
some  experience  N.  Y,  didly,  seeks  work  on 
small  dally.  Any  locality.  A4il6,  Editor  A 
Pnblisher. 


Reporter  who  has  covered  all  city  runs  and 
hat  prepared  features  for  every  type  of  pnb- 
licatloB,  avtilabla  for  work  at  ones.  B-965, 
Editor  A  PnblUher. 


Reporter — Age  26.  Wants  Job  on  small  dally  In 
Central  ststs  with  opportnnlty  for  promotion 
to  city  editor.  Now  employed  as  news  editor 
on  one  of  best  weeklUs  In  coantry.  Past  ex¬ 
perience  on  small  and  Urge  city  dalllsa  Mar¬ 
ried.  A.622,  Editor  A  PablUber. 


Rotogravore — Hard  worker,  tboroaghly  familiar 
every  department,  desires  newspaper  connection. 
Can  handle  prodnetion  or  sales.  Age  SO.  Bef- 
arencea.  A-530,  Editor  A  PnblUbar. 


Will  Sell  Following  Typo  Matrioes: 

9  fonts  7-point  No.  602  with  black. 

3  fonts  7-point  with  gothic. 

3  fonts  6-|)olnt  No.  70  with  bold. 

3  fonts  8-point  with  gothic. 

1  font  8-polnt  Title  with  bold. 

1  font  14-point  No.  945 — Century  with  Cen¬ 
tury  bold. 

1  font  11-point  light  with  light  Italic. 

1  font  28-point  gothic  head  letter. 

1  font  36-point  gothic  head  letter. 

1  font  42-polnt  gothic  bead  letter  to  run  In 
auxiliary. 

1  font  12-|)olnt  Cheltenham  with  Italic  for 
drop  heads. 

1  font  20-iioiDt  Cheltenham  medium  to  run 
In  auxiliary. 

Make  us  an  offer  F.O.B.  Dallas  on  thU  mate¬ 
rial  which  we  have  dlsrontiniied. 

THE  DALLAS  TI.MES  HERALD, 

Herald  S<|uare. 

Dallas,  Texaa. 


Photoengraving  equipment  for  sale.  Oomplets 
plant  or  any  part.  Miles  Machinery  Co..  480 
West  Broadway,  N.  Y.  C. 


Equipment  Wanted 

Wanted  sixteen  to  thirty-two  page  rotary,  with 
stereotype  equipment,  in  good  condition.  Give 
dimensions  and  details,  e<iuipment.  Name  best 
price,  cash  or  terms.  North  West  News,  2319 
Milwaukee  Ave.,  Chicago,  III. 


MISCELLANEOUS 


Camera  For  Sale 


Grafiex  Sariea  B,  4x5.  revolving  back.  No.  33 
auaatlgmat  F-4.5  lens  7*/4  inch;  couiplete  outfit 
full  leather  carrying  case,  cut  film  and  film 
pack  holder.  Camera  virtually  new.  In  iwaent 
work  owner  does  not  need.  I>>ss  than  1(10  pic¬ 
tures  taken.  Will  take  f.V)  loss  on  equipment 
costing  $145.  A-622,  Editor  A  Publisher. 


NEWSPAPER 

Problems  in  appraisements  and 
consolidations  are  invited.  Prop¬ 
erties  bought  and  sold  tbrongb 
confidential  negotiations.  Prompt 
personal  service.  You  may 
write  us  in  the  fullest  confidence. 

Service  in  the  South 

HARWELL  8  BUGGY.  Inc. 

Newspaper  Brakers 

Comer  Bldg.  Birmingham,  Ala. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  A 
PALMER 

Bnaiaeos  EstoMished  ia  ISM 

360  Maaaou  Arm.  Nmp  Vmtk 


Editor 
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SWUAUCmTHIREr 


Bj  MARLEN  PEW 


A  LETTER  comes  to  our  reformatory 
this  week  from  Lee  Moser,  advertis¬ 
ing  manager  of  the  Lawyers  Mortgage 
Company,  with  twenty-one  million  dollars 
capital  and  surplus,  and  located  at  345 
Madison  Avenue,  this  city.  Some  weeks 
ago  Mr.  Moser  wrote  a  piece  for  The 
QuiU,  Sigma  Dclti  Chi  organ,  on  “What 
Publicity  Is — And  Is  Not.”  I  found 
myself  at  odds  with  opinions  and  asser¬ 
tions  expressed  in  that  article.  This 
good  world  is  pretty  much  at  the  gentle 
mercy  of  publicity  men,  as  Mr.  Moser 
tells  the  story.  He  thinks  the  press 
fortunate  to  get  good  stuff  without  buy¬ 
ing  it.  He  calls  it  “co-operation.”  From 
my  view  this  is  not  good  fortune,  rather 
a  calamity,  both  for  those  who  write  for 
the  press  and  expect  it  to  pay,  and  also 
for  the  reader  who  confidently  believes 
newspapers  roll  their  own  news.  My 
natural  sympathy  goes  to  the  so-called 
ethical  writer,  my  loyalty  to  the  good 
old  customer  with  the  two  or  three 
pennies  each  and  every  day.  Mr.  Moser 
speaks  for  his  ^ild  and  we  are  at  the 
poles.  He  admits  having  known  some 
press  agents  who  wickedly  would  exploit 
the  public  and  press  by  puffery  or  sup¬ 
pression,  but  says  such  deviltry  is  by  no 
means  exclusively  reserved  to  press 
agents.  Says  he:  “There  are  a  few  men 
employed  by  newspapers  whose  journal¬ 
istic  ethics  are  of  the  same  character, 
(i.e.  bad.)  To  me,  an  innocent,”  says 
he,  “publicity  man,  for  example,  the 
proposition  has  been  made  many  times 
that  my  influence  in  securing  an  adver¬ 
tising  contract  would  gain  an  entree  for 
some  nice  propaganda  blurbs,  sans  news 
value.” 

*  *  * 

^^HICH  is  to  say,  in  French  phrase, 
”  that  if  he  had  a  mind  to  Mr.  Lee 
Moser  could  tell  us  of  a  few  blackmail¬ 
ing  or  blackjacking,  or  whatever  you 
would  call  ’em,  newspaper  men  who  prey 
on  innocent  publicity  men.  Well,  that’s 
tough,  if  you  believe  it.  I’m  glad  there 
are  only  a  “few.”  If  one  were  to  cross¬ 
question  Mr.  Moser  about  this  I  dare 
say  he  would  hesitate  a  long  time  before 
mentioning  any  names.  Then,  I  venture, 
he  would  admit  that  his  astonishing 
charge  could  not  be  lodged  against  any 
bonafide  reporter,  sub-^itor  or  other 
person  attached  to  the  editorial  depart¬ 
ment  of  any  reputable  newspaper.  If  he 
means  that  some  advertising  solicitor  for 
some  theatre  program  or  old-fashioned 
trade  paper  told  him  that  if  he  would 
put  his  name  on  the  dotted  line  it  would 
gain  him  an  entree  for  some  “nice  propa¬ 
ganda  blurbs,”  I  would  deplore  ^e  inci¬ 
dent  and  reply  that  the  solicitation  was 
unfair  because  the  solicitor,  as  Mr.  Moser 
might  sense,  probably  couldn’t  make  good 
the  promise.  I  am  free  to  say  I  have 
heard  of  advertising  solicitors  who  would 
promise  the  moon,  knowing  they  couldn’t 
deliver  a  spark  of  star  dust,  but  reputable 
newspaper  advertising  isn’t  sold  that  way 
with  the  consent  of  the  office.  I  have 
also  heard  of  irresjwnsible  sales  solicita¬ 
tions  for  financial  institutions  and  other 
commercial  enterprises.  Only  a  couple 
of  years  tgo  a  banker  in  this  town,  then 
well  respected,  led  me  to  believe  that  his 
institution  was  in  good  shape,  but  it 
bu.sted  miserably  and  I  lost  a  couple  of 
thousand  dollars  as  a  depositor.  There 
are,  then,  all  sorts  of  liars,  except  news¬ 
paper  liars.  At  least,  this  is  a  pet  pre¬ 
judice  of  mine.  The  Linglc  business  out 
in  Chicago  has  sort  of  weakened  my  legs, 
during  the  past  week  or  two,  but  my 
faith  in  newspaper  people  has  been  gener¬ 
ating  a  long  time,  not  without  confirma¬ 
tion,  and  to  me  it  is  inconceivable  that 
reporters  or  advertising  solicitors  go 
dancing  into  the  Lawyers  Mortgage  Com¬ 
pany  to  tell  Mr.  Moser  that  if  he  will 
advertise  the  newspapers  will  give  “some 


nice  propaganda  blurbs,  sans  news.” 
Pardon,  old  man,  but  the  story  only 
forms  a  lump  in  the  throat. 

*  *  * 

T  N  my  editorial  article,  from  which 
Mr.  Moser  appeals,  I  said  his  Quill 
story  should  have  explained  how  a  pub¬ 
licity  man  can  be  expected  to  write  freely 
on  a  subject,  as  newspaper  men  write, 
if  “his  boss  doesn’t  happen  to  want  the 
truth  known.”  When  men  take  wages 
they  owe  loyalty.  Such  a  contingency 
really  never  occurred  to  Mr.  Moser,  he 
now  replies.  His  is  an  honest  corporation 
and  its  officers  are  not  worrying  about 
concealing  the  truth.  And,  naturally,  it 
is  a  fortunate  organization,  having  ^1,- 
000,000  capital  and  surplus.  Mr.  Moser 
is  beautifully  placed.  But  he  wasn’t 
writing  in  the  Quill  about  his  own  ex¬ 
periences — he  was  telling  us  all  about 
the  press  agent  business  in  this  country, 
and  that  includes  publicity  departments 
of  all  kinds,  including  some  with  neither 
capital  or  surplus,  let  alone  twenty-one 
millions.  His  brief  was  in  behalf  of 
press  agentry  in  general.  His  denial  is 
personal.  He  now  explains  that  if  a 
press  agent  is  called  upon  to  write  anjr- 
thing  but  the  truth,  he  may  resign  his 
job.  That’s  true,  but  there  is  evidence 
in  every  newspaper  office  of  the  land 
that  few  do. 

*  *  * 

ANOTHER  important  fact  may  be 
learned  from  the  letter  Mr.  Moser 
has  favored  us  with  this  week.  It  rather 
consoles  me.  It  in  part  confirms  my  view. 
I  have  been  contending  in  Editor  & 
Publisher  for  a  long  time  that  the  news 
of  the  financial  district  of  New  York,  and 
elsewhere  too,  is  pretty  much  in  the  hands 
and  under  the  control  of  financial  interests 
— meaning,  press  agent  written.  I  have 
over  and  over  declared  that  newspapers 
are  feeding  to  the  public  much  financial 
news  which  is  not  written  by  reporters, 
but  by  the  merciful  heaven  knows  who. 
This  to  me  seems  wrong,  since  financial 
news  concerns  the  investor’s  cash  and 
ought  to  be  double-checked  for  accuracy. 
Mr.  Moser  is  presumed  to  be  an  authority 
on  financial  news  and  he  writes  as  fol¬ 
lows:  “Here  in  New  York  the  rejtorters 
and  financial  editors  not  only  obtain  but 
depend  upon  financial  publicity  men  for 
at  least  fifty  per  cent  of  the  real  news.” 
I  am  only  surprised  by  the  percentage  he 
names.  It  must  be  greater  than  the  fifty. 
I’d  say  it  was  nearer  78  per  cent,  perhaps 
79  per  cent.  At  any  rate,  according  to 
Mr.  Moser,  half  of  the  news  people  read 
about  banks,  mortgage  companies,  stock 
and  bond  houses,  flotations,  promotions, 
the  ups  and  downs  of  the  street,  the 
great  deals,  the  mighty  enterprises,  the 
gilded  individuals,  is  written  by  persons 
in  the  pay  and  therefore  responsible  to 
the  banks,  stock  and  bond  houses,  flota¬ 
tions  and  promotions  and  all  the  pleasant 
gentry  below  Maiden  Lane.  Mr.  Moser 
thinks  that  this  is  made  safe  by  the 
gracious  law  which  permits  a  press  agent 
to  resign  rather  than  write  an  untruth, 
but  this  doesn’t  rattle  in  my  prejudiced 
mind.  My  narrow  contention  is  that  all 
such  publicity  is  at  the  expense  of  ethical 
journalism,  defeats  the  paid  writer,  makes 
independent  reporting  farcical  and  pro¬ 
vides  a  lot  of  “nice  propaganda  blurbs.” 
Mr.  Moser  concludes  his  defense  by  as¬ 
serting  that  he  will  match  “ethic  with 
ethic”  with  me,  confident  of  winning  the 
contest.  I  do  not  know  him  and  he  rnay 
he  one  of  the  nicest  and  straightest  writing 
hoys  in  town,  and  I  one  of  the  worst  hypo¬ 
crites  and  editorial  harpies  east  of  the 
Mississippi,  but  at  least  I  have  the  canons 
of  journalism  of  the  American  Society 
of  Newspaper  Editors  on  my  side.  If  I 
fall,  they  go  down  with  me.  I  didn’t 
write  the  code  or  adopt  it.  The  editors 
of  this  country'  did.  And  this  is  what 


they  say:  “So-called  news  communica¬ 
tions  from  private  sources  should  not  be 
published  without  public  notice  of  their 
source  or  else  substantiation  of  their 
claims  to  value  as  news,  both  in  form  and 
substance.”  When  Mr.  Moser  justifies 
that  clause  with  his  admission  that  50  per 
cent  of  the  “real  news”  of  the  New  York 
financial  district  is  written  by  press 
agents,  not  one  of  whom  ever  publicly 
signs  his  name,  few  of  whom  ever  dream 
of  putting  assertions  of  fact  into  quota¬ 
tion  marks  credited  to  responsible  officers 
of  their  institution,  and  some  of  whom 
play  tricks  on  the  investing  public  in  news 
columns,  such  as  announcing  the  success 
of  a  ^nd  sale  as  a  means  of  successfully 
peddling  the  bonds — I  say,  when  Mr. 
Moser  justifies  this  I  shall  yield  to  the 
gentleman  all  ethics  and  also  my  back 
teeth.  When  next  he  sets  out  to  defend 
press  agentry  in  general,  Mr.  Moser 
should,  in  my  humble  opinion,  stick  to  his 
own  spotless  experience.  It  isn’t  quite 
fair  to  set  his  great  institution  and  guilt¬ 
less  department  up  as  a  criterion  for  all 
that  goes  on  in  the  name  of  “free  pub¬ 
licity.” 

*  *  * 

^  NE  of  those  wild  Sunday  yarns  that 

are  fakes  on  their  face,  yet  are  put 
forth  as  news,  has  recently  been  going 
the  rounds  with  a  Ponta  Delgada,  Azores, 
date-line.  Ponta  Delgada  is  sufficiently 
remote  in  the  Atlantic,  directly  on  a  line 
between  Lisbon,  Portugal  and  Philadel¬ 
phia,  to  make  an  exposure  of  the  fake 
improbable,  so  the  writer  went  the  limit 
in  describing  how  two  girls  of  the  place 
donned  make-believe  mermaid  tails  and 
regularly  went  down  to  the  sea  to  swim. 
Their  business  was  to  attract  custom  to 
their  daddy’s  shore  tavern.  A  i»lice 
official  discovered  the  hoax  and  stripped 
the  girls  of  their  odd  costumes,  according 
to  the  story. 

Jose  Joaquim  Baptista,  Jr.,  editor  of 
a  Portuguese  newspaper  in  California, 
happens  to  be  a  native  of  Ponta  Delgada 
and  has  revealed  how  this  weird  story 
got  into  print  in  America,  probably  fool¬ 
ing  millions  of  readers.  Ponta  Delgada 
has  a  newspaper  called  Correio  dos 
Acores  and  as  a  joke  on  April  1,  each 
year,  the  editor  supplies  his  readers  with 
a  stupendous  fable  dished  up  as  news. 
This  has  been  goi^  on  for  years.  One 
delicate  little  creation  was  about  a  father 
who  killed  his  daughter,  made  her  into 
soup  and  then  invited  the  police  to  dine. 
Another  fake  was  about  a  local  bluebeard 
and  a  cellarful  of  skeletons.  This  year  the 
editor  pulled  the  mermaid  story.  It  was 
picked  up  here,  elaborated  and  widely 
used.  The  page  carried  bold  drawings 
and  inset  halftones  of  street  scenes  and 
human  types  of  Ponta  Delgada  which, 
Mr.  Baptista  asserts,  are  ridiculous  in 
that  the  costumes  are  not  those  worn 
by  the  women  of  the  Azores  and  the 
houses  were  built  to  withstand  tropical 
heat,  while  there  is  no  such  need  in  the 
.\zores.  As  Mr.  Baptista  says,  ‘The 
.American  people  are  so  easy-going  that 
they  believe  any  such  story,  but  there 
are  so  many  obvious  and  checkable  errors 
in  it  that  one  would  think  it  would  be 
caught  on  editorial  desks.” 

I  am  not  of  that  opinion.  A  good  yarn 
about  mermaids  in  real-life  would  not 
be  too  closely  scrutinized  by  many  a 
Sunday  editor,  especially  if  he  believed 
the  fake  harmless.  Publication  of  fiction, 
dressed  as  news,  is  so  firmly  established 
in  the  Sunday  magazine  field  that  no  one 
seems  to  question  it  any  more. 

*  *  m 

VICTOR  HUGO  REPORTER 

(Written  by  B.  F.  Sylvester,  of  Omaha 
(Neb.)  IV arid -Herald  and  dedicated  to 
the  editor  who  picked  Dickens,  Dostoie^'- . 
sky,  Conrad,  Hugo  and  others  for  his 
all-star  staff.) 

46^H,  Hugo!  Where  you  been?  We 

”  thought  you  had  died.  Where’s 
that  story  about  the  mayor  who  turned 
out  to  be  an  ex-convict?  You  know  this 
is  a  daily  newspaper.  Why  didn’t  you 
telephone,  give  us  a  flash?  So  this  is 
the  story !  \yhere  do  you  think  we’re 
going  to  put  it?  Do  you  know  that  the 
story  of  creation  was  told  in  600  words? 
What’s  all  this  about  a  bishop?  I 
thought  you  were  getting  a  story  about 
an  ex-convict.  Oh,  I  see.  You’re  getting 
to  that.  How  many  times,  Hugo,  must 


I  tell  you  to  tell  the  story  in  the  first 
paragraph?  Why,  in  a  town  this  size, 
some  of  our  readers  would  die  before 
they  got  to  the  point.  You  make  quite 
a  hero  of  the  bishop.  I  suppose  you  never 
thought  that  we  have  some  klan  sub¬ 
scribers.  Well,  you  finally  get  to  Jean 
Valjean.  So  he  was  a  convict.  But 
look  here,  Hugo.  Don’t  try  the  case  in 
the  newspaper.  It  isn’t  in  your  province 
to  excite  sympathy  for  him  by  saying  that 
he  broke  into  the  bakery  to  get  bread  for 
seven  starving  children.  How  do  you 
know  he  did?  Stick  to  facts.  Justice  has 
a  hard  enough  time  as  it  is.  Aha!  So 
he  stole  the  bishop’s  candlesticks  after 
being  given  shelter!  Pretty  good  stuff 
there,  Hugo.  But  that  part  about  the 
bishop  saying  he  had  given  them  to  him, 
well,  Hugo,  I  want  you  to  underst^ 
that  this  newspaper  does  not  permit  fak¬ 
ing.  Stick  to  the  truth! 

*  *  * 

jVOW  when  you  were  getting  to  the  ; 

story,  Hugo,  why  do  you  go 
rambling  off  about  this  girl  Fan- 
tine?  I  see.  Did  you  get  her 
picture?  Did  you  get  Valjean’s  pic¬ 
ture?  What?  Why  do  you  suppoM 
we  sent  you  on  this  story?  They  didn’t 
do  things  that  way  when  I  was  a  re¬ 
porter.  I  see  you’ve  finally  got  back  to 
Valjean.  He  became  rich  and  respectei 
He  became  a  mayor.  He  revealed  his  ! 
identity  to  save  a  convict.  That’s  great, 
Hugo!  But  you  hav  I’t  got  the  story 
cleaned  up.  Get  right  back  there  for  a 
followup.  Get  a  signec'  statement  from 
Valjean.  Get  a  statement  from  Detective 
Javert.  Find  out  who  is  being  mention^ 
for  mayor?  Who  will  operate  the  jet 
trinket  factory?  And,  by  the  way,  what 
becomes  of  the  little  girl  Cosette?  We’ll 
print  a  two  column  picture  and  get  her 
a  home.  Better  look  into  that  story  about 
Fantine  a  little  more  closely.  It  doesn’t 
seem  reasonable.  Now,  I’ll  have  one  of 
the  boys  make  a  couple  hundred  words 
of  this  for  the  home  edition.  Guess  I’ll  ; 
do  it  myself.  Here,  Hugo,  grab  that 
typewriter  and  I’ll  dictate!  ' 

A  man  known  as  M.  Madelei 
Mayor  of  M.  sur  M.,  has  confessed  he  j 
is  Jean  Valjean,  a  convict  escaped  from) 
the  galleys.  The  confession  was  made 
today  in  court  where  another  convic^t 
identified  as  Valjean,  was  about  to  be| 
condemned.  Valjean  admitted  he  had' 
robbed  a  bishop,  his  benefactor,  andf 
also  had  robbed  a  small  boy.  Since| 
arriving  at  M.  sur  M.  he  had  become'' 
a  wealthy  manufacturer.  The  towns¬ 
people  recall  many  deeds  of  seeminfj 
kindness  which  they  now  believe  were 
for  the  purpose  of  cloaking  his  true, 
character.  Inspector  Javert  took  the) 
man  into  custody.  The  shock  of  the* 
arrest  proved  fatal  to  a  woman,  known 
as  Fantine,  who  is  survived  by  a  small  ; 
girl  named  Cosette.  / 

“There,  Hugo,  I  guess  that  tells  the 
story  for  today.  You’re  a  good  boy, 
Hugo.  Keep  your  feet  on  the  ground,^ 
Be  concise.  Tell  the  story  and  stop.  Now 
get  after  that  follow-up.  I  think  Cosettj! 
is  the  best  bet.  Let’s  have  a  couple  of, 
columns  about  her.” 

SERVED  WITH  INFANTRY  | 

Five  newspaper  men  were  on  duty  wi^ 
the  172nd  Infantry  Brigade  in  camp 
Exposition  Park,  Peoria,  Ill.,  July  6  to  19. 
They  were  Lt.  Col.  Oldham  Paisley,  off, 
the  Marion  (Ill.)  Daily  RepublictM} 
Capt.  Ivan  L.  ReVeal,  of  Peoria  Ltj 
Max  L.  Hill,  and  Lt.  Raymond  P.  D™* 
nan,  of  the  East  St.  Louis  (Ill.)  Jnur^ 
and  Lt.  Robert  L.  Lovelace,  .soumetr 
Illinois  reporter  for  the  St.  Louis  (Ma 
Globe-Democrat. 


COMPLETING  INK  MERGER 

Consolidation  of  the  business  of 
International  Printing  Ink  Corporal 
with  that  of  the  dyestuffs  and  cheffl} 
division  of  the  Ne'wport  Company 
been  declared  operative  by  the  r 
ganization  committee.  Securities  of 
International  Printing  Ink  had  be« 
posited  under  the  deposit  agreement 
amounts  more  than  sufficient  to  pe" 
participation  in  the  plan.  The  plan 
be  carried  into  effect  through  acq 
tion  of  all  the  stock  of  the  Ne 
Company  by  International. 
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